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MORE  Retailers  will  stock  your  brand  and  push 
it  more  in  their  own  promotion  when  you  build 
your  advertising  plan  around  the  newspaper. 
It  is  the  medium  in  which,  more  than  any  other, 
they  place  their  own  advertising.  It  is  the  one 
from  which  their  customers  do  practically  oil 
their  buying. 

Reaching  hundreds  of  thousands  more  fam¬ 
ilies  than  read  any  other  Chicago  newspaper, 
the  Tribune  has  the  greatest  coverage  of  the 
multibillion  dollar  Chicago  market.  It  gets  buy¬ 
ing  action  unequalled  by  any  other  medium. 
During  the  twelve  months  ended  December  31, 


1 954,  the  buying  of  readers  attracted  to  the 
Tribune  over  $55,000,000.00  in  advertising — 
for  more  than  has  ever  been  placed  in  a  similar 
period  in  any  other  newspaper  in  the  world. 

The  families  who  read  the  Tribune  are  your 
best — and  basic — Chicago  prospects.  A  Trib¬ 
une  representative  will  be  glad  to  discuss  with 
you  a  plan  that  will  help  you  build  a  consumer 
franchise  for  your  brand  among  the  families 
who  read  the  Tribune  that  will  increase  your 
sales  and  give  you  a  stronger  market  position. 
Why  not  ask  him  to  coll  now  while  the  matter 
is  fresh  in  your  mind? 


Thanks  to  modern  science,  you  can  make  things 

stick  together. . .  and  stay  stuck! 


Primitive  mam  used  pine  piteh  and  mud  to  stick  things 
togetlier.  These  were  his  adhesives. 

INCREASING  NEEDS  caused  man  to  seek  stronger, 
more  durable  adhesives.  He  found  he  could  make  them 
from  animal,  fish,  and  vegetable  protlucts. 

In  time,  scientists  began  studving  how  adhesives 
work.  Was  it  attraction  between  the  molecules?  A  chem¬ 
ical  reaction?  Or  a  simple  mechanical  tie?  The  answer 
still  is  not  fully  knoivn. 

THIS  RESEARCH,  however,  together  with  the  develop¬ 
ment  of  new  chemicals  and  plastics,  led  to  whole  fam¬ 
ilies  of  new  adhesives  that  now  serve  us  in  a  variety 
of  ways. 

YOU  CAN  GET  quick-setting  household  cements  that 
mend  almost  anything.  Your  furniture  is  held  together 


with  stronger,  more  enduring  glues.  Safety  glass  wind¬ 
shields,  tapes  that  stick  at  a  touch,  and  plastic  floor  cov¬ 
erings  are  possible  because  of  modern  atlhesives. 

MAKING  CHEMICALS  AND  PLASTICS  that  are  essen¬ 
tial  to  these  and  other  adhesives  is  hut  one  of  the  many 
important  jobs  of  the  people  of  Union  Carbide. 

FREE:  Learn  how  Alloys,  Caiihoss,  Gases.  Chemicals. 
and  Plastics  improve  many  things  that  you  use.  Ask  for 
the  1955  edition  of  "'Products  and  Processes"  booklet  B. 

Umox  Carbide 

AX/)  CAR  BOX  CORPORAT/OX 

30  LAST  42NI)  STRKtT  osa 

In  Canuda:  UNION  Carbide  Canada  Limited 


-  I  CCTs  Trade-marked  Products  include - — - 

Bakelite.Vinylite.  and  Krene  Plastics  PVROFAxGas  Prest-O-Lite  Acetylene  E\EREADY  Flashlifclits  and  Batteries 

Synthetic  Organic  Chemicals  Linde  Silicones  Prestone  Anti-Freeze  Linde  Oxypen  Acheson  Electrodes 

Dyiiel  Textile  Fibers  Electromet  Alloys  and  Metals  IlAYNES  STELLITE  Alloys  Union  Carbide  NATIONAL  Carbons 
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KING  VIDOR  BATTLES 
FOR  CONTROL  OF 
YUGOSLAV  ARMY 


By  INEZ  ROBB 

Clouds  no  bigger  than  the  hand  of  a  man 
have  a  sad  habit  of  engulfing  humanity  with 
clocklike  regularity  in  a  lethal  flood.  Much 
as  I  hate  to  ciyr  “wolf!”  such 
a  cloud  is  now  on  the  horizon 
and  I  would  be  derelict  in  my 
fP.  y  duty  if  I  did  not  sound  the 

f  There  is  going  on  at  present 
ly^ a  sinister  struggle  for  control 
^  of  the  Yugoslav  army,  an 

K  historic  hassle  centered  in 
Hollywood.  It  bears  watching. 
I,  for  one,  pray  that  the 
^  United  Nations  will  step  in 

Inez  Robb  and  mediate  before  the  crisis 
boils  over  and  we  are,  willy- 
nilly,  catapulted  into  World  War  III. 

From  exceptionally  trustworthy  informants, 
who  must  remain  nameless  because  they  still 
have  friends  and  relatives  living  in  Holly¬ 
wood,  I  gather  that  the  backstage  battle  for 
control  of  the  Yugoslav  army,  centers  in 
Michael  Todd,  Broadway  and  Hollywood  tacti¬ 
cian,  vs.  King  Vidor,  wily  cinema  strategist. 
*  «  *  « 

Both  have  announced  plans  to  film  Tolstoy’s 
great  epic  of  the  Napoleonic  invasion  of 
Russia,  “War  and  Peace.”  What  is  so  alarm¬ 
ing  in  the  present  situation  is  that  each  di¬ 
rector  has  loudly  announced  that  he  and  he 
alone  has  signed  up  the  Yugoslav  army  for 
exclusive  use  in  connection  with  this  gigantic 
spectacle. 

Nor  is  this  all.  There  are  still  ominous 
rumors  out  of  Holl>’wood  that  David  Selznick, 
who  commanded  both  the  Union  and  Confed¬ 
erate  armies  in  “Gone  With  the  Wind,”  has 
not  abandoned  his  long-time  plans  to  film 
“War  and  Peace.” 


In  this  struggle  for  power  in  the  Yugoslav 
army,  who  w'ill  emerge  as  top  dog?  Mr. 
Todd,  Mr.  Selznick  or  King  Vidor?  Or  is  Tito 
tough  enough  to  ride  out  this  new  storm? 
Is  this  tussle  the  prelude  to  another  purge, 
a  new  reign  of  terror?  Quien  sabe! 

If  it  strikes  the  American  public  that  it  is 
a  novel,  not  to  say  strange,  arrangement  to 
lease  an  army  to  Hollywood — even  in  return 
for  a  season  pass — let  me  point  out  that  it  is 
not  unprecedented.  The  Egyptian  Govern¬ 
ment  recently  let  out  its  army  to  one  or  two 
American  film  companies  producing  epics  in 
the  land  of  the  Pharaohs. 


Further,  West  Point  and  its  corps  of  cadets 
have  been  loaned  on  more  than  one  occasion 
to  Hollywood.  Probably  the  Yugoslav  Govern¬ 
ment  has  just  wised  up  to  the  situation.  Tito 
may  have  decided  that  the  army  might  as 
well  go  to  work  and  earn  its  own  keep. 

All  the  details  of  the  conflicting  contracts 
have  not  yet  been  made  public,  but  Tito  may 
have  reserved  the  right  to  play  Napoleon.  Or 
even  the  czar,  for  that  matter.  A  man  in  his 
line  of  work  certainly  ought  to  have  some 
other  type  of  job  he  can  fall  back  on  in  case 
of  emergency. 

If  renting  armies  to  Hollywood  becomes 
standard  practice,  it  would  certainly  enable 
an  army  at  long  last  to  come  up  with  a  snap¬ 
pier  slogan  than  the  Navy’s  all-time  teaser: 
“Join  the  Navy  and  See  the  World.”  An  army 
would  be  justified  in  advertising:  “Join  the 
Army  and  Co-Star  with  Marilyn  Monroe!” 

However,  that  is  taking  the  long  view.  'The 
job  at  hand  for  the  U.N.  is  to  straighten  out 
this  present  Yugoslav  contretemps  and  pre¬ 
serve  peace  even  if  it  has  to  liquidate  Holly¬ 
wood. 


(Distributed  by  United  Feature  Syndicate,  Inc.) 
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HOME  APPLIANCE 
ADVERTISING 
FEATURES 


HOME  APPLIANCES 

FOR  BETTER  UVINO! 


Over  160  features  .  .  .  stories,  pictures,  illustra¬ 
tions,  two-color  cover  .  .  .  support  your  advertisers 
with  the  latest  information  on  modern  home  ap¬ 
pliances.  NEA  Home  Appliance  Features  cover 
the  entire  appliance  field  with  a  wide  selection 
of  original  material  that  will  attract  advertisers, 
serve  readers  and  lead  the  way  to  increased  ap¬ 
pliance  linage  in  1955. 

Order  Now 

for  Maximum  Advertisings  Return 
Write  or  Wire  for  Proofs  and  Rates 


NEA  Service,  Inc. 


1200  West  Third  Street 
Cleveland  13,  Ohio 
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O.  K.  to  Okay  Okeh? 

To  THE  Editor:  I  recall  that 
some  15  to  20  years  ago  your 
publication  was  successful  in 
establishing  the  proper  distinc¬ 
tion  between  linage  and  line¬ 
age — just  by  insisting  that  they 
be  not  both  spelled  the  latter 
way. 

The  American  literary  world, 
it  seems  to  me,  should  also  be 
badgered  into  the  current  rendi¬ 
tion  of  the  initials  O.K.  or  okay 
into  the  more  acceptable  version 
“okeh” — and  its  universal  adop¬ 
tion. 

Woodrow  Wilson,  perhaps  the 
most  learned  of  all  of  our 
Presidents,  was  the  authority 
for  okeh.  I  think  we  might  well 
adopt  his  version. 

To  that  end  I  invite  a  crusade 
similar  to  that  carried  on  in 
behalf  of  linage. 

Charles  Hodel 
Beckley,  W.  Va. 

Fascinating  Reading 

To  THE  Editor:  Enclosed  is 
a  dollar  for  five  additional 
copies  of  Feb.  26  issue.  It  is 
the  most  fascinating  and  read¬ 
able  issue  of  E  &  P  that  I  re¬ 
call  reading.  Congratulations 
to  all  concerned. 

David  W\  Howt: 

Publisher, 

Burlington  (Vt.)  Free  Preen. 

*  *  • 

To  The  Editor:  Congratula¬ 
tions  on  the  fine  article.  We 
appreciate  your  fairness  and 

frankness. 

R.  C.  Cook 

Executive  Vicepresident, 
Jackson  (Miss.)  State  Times. 

*  *  • 

The  piece  (about  the  State 
Times)  is  a  good  one,  full  of 
the  sort  of  information  that  is 
of  interest  to  every  executive 
of  an  existing  newspaper  and 
to  everybody  who  may  be  think¬ 
ing  of  having  a  part  in  starting 
a  new  publication. 

Talbot  Patrick 
Rock  Hill  (S.C.)  Evening  Her¬ 
ald. 

*  *  * 

That  is  quite  a  piece  about 
the  new  daily.  This  is  a  con¬ 
tribution  to  the  overall  prob¬ 
lem  of  publishing  daily  news¬ 
papers  and  things  to  be  con¬ 
sidered  in  the  future  by  those 
now  publishing. 


I  hope  you  will  put  a  remind¬ 
er  in  your  files  to  check  up 
ahead  of  Feb.  28,  1956  and  see 
what  you  can  report  at  that 
time  especially  as  to  the  money 
in  the  business  and  what  if 
anymore  is  needed. 

Cranston  Wiluams 
General  Manager,  ANPA. 

Quality  of  Questions 
To  the  Editor:  I  think  pub¬ 
lication  of  your  recent  Box 
Score  of  questions  asked  at 
White  House  conferences  was 
unworthy  of  a  professional  pub¬ 
lication.  It  is  quality  rather 
than  quantity  of  questions  that 
counts. 

Furthermore,  often  an  indivi¬ 
dual  will  ask  the  same  question 
in  the  minds  of  some  others. 
The  single  query  and  answer 
suffices. 


S.  R.  McCxnJiOCH 
St.  Louis,  Mo. 

Correction 

To  THE  Editor:  Neither  the 
Advertiser  Company  nor  the 
Alabama  Journal  owned  any 
part  of  WSFA-TV.  (E  &  P, 
Feb.  26.) 

R.  F.  Hitdbon 
The  Advertiser  Company, 
Montgomery,  Ala. 
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Headlines: 

Aged  Woman  Is  Found  Starv¬ 
ing  By  Dead  Brother. — Colum¬ 
bia  (Tenn.)  Daily  Herald. 


Beheaded  Woman  Seen  Alive 
After  Murder  Date,  Six  Testi¬ 
fy. — Woonsocket  (R.  I.)  Call. 

• 

Student  Nurse  Succumbs  to 
Fatal  Disease.  —  Shreveport 
(La.)  Times. 

• 

Hill  Top  Man  Dies  Unex¬ 
pectedly  of  Attack  on  Cruiser. — 
Altoona  (Pa.)  Mirror. 

• 

Fire  Guts  Home  On  Ash 
Street. — Chicago  Heights  (Ill.) 
Star. 

• 

Stork  Attends  Biology  Meet¬ 
ing. — Faribault  (Minn.)  Daily 
News. 
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How  come  the  world’s  largest  volume 
of  advertising  is  published  by 
a  newspaper  in  Milwaukee? 


TOP  QUALITY  MARKET 

Income  per  family  tops  all  but  three  of  the  25 
largest  metroF>olitan  areas,  according  to  the 
United  States  census. 

BIG,  CONCENTRATED  MARKET 

The  Milwaukee  ABC  Retail  Zone,  only  10%  of 
Wisconsin’s  area,  does  more  retail  business  than 
any  one  of  20  states.  In  Greater  Milwaukee  alone 
—  a  12-mile  radius  with  a  million  population  — 
retail  sales  exceed  those  of  13  states. 

ONE.PAPER  COVERAGE 

The  Milwaukee  Journal  is  read  in  90%  of  all 
homes  in  the  metropolitan  area  and  in  73%  in 
the  ABC  Retail  Zone. 

LOW  RATES 

Milline  rates  of  The  Journal  are  nearly  20% 
lower  than  the  average  for  newspapers  of  com¬ 
parable  size. 


LEADERS  IN  ADVERTISING  IN  THE  U.  S. 
TWELVE  MONTHS- 1954 

As  Uessured  by  Media  Records,  lac. 

TOTAL  ADVERTISING 


1.  Milwoahe*  Journal  . 49,370,297 

2.  Lot  Ansekt  Times .  48,662,579 

3.  Chicago  Tribune  . . .  48,151,079 

4.  Miami  Herald .  45,020,139 

5.  New  Yort  Times .  44,124,630 

RETAIL 

1.  Milwaukee  Journal  . 28,713,489 

2.  New  York  News  (See  Note)  .  27,467,032 

3.  Chicago  Tribune  . 27,001,260 

4.  Washington  Star .  26,660,288 

5.  Los  Angeles  Times  .  25,547,498 

CLASSIFIED 

1.  Los  Angeks  Times  14,906,187 

2.  Milwaukee  Journal  . 13,617,460 

3.  Miami  Herald .  13,446,034 

4.  Cleveland  Plain  Dealer .  12,460,428 

5.  New  York  Times .  10,788,283 

ROP  COLOR 

1.  Milwaukee  Journal . 1,690,120 

2.  Chicago  Tribune  .  1,278,304 

3.  New  Orleans  Times-Picayune  and  States  .  .  1,1 18,697 

4.  Dallas  News .  1,081,129 

5.  Fort  Worth  Star-Telegram.  .  . .  1,022,087 


Note:  New  York  News  includes  5,JSI,6S6  lines  of  retail  split-run  advertising. 


The  Milwaukee  Journal 

Newspaper  Linage  Leader  oi  the  United  States  5  Years  in  a  Row 
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PAPER  GIVES 
COMPLETE 


COVERAGE  I 
in  the  Active  | 
Akron  Market  i 


CIRCULATION 

Evening  152,381 
Sunday,  159,201 


POPULATION 

Metro.  Area  438,374 
Ret.  Tr.  Area  568,  024 

ONE  LOW  RATE 

Evening  or  Sunday 

You  get  full  coverage  of 
Akron,  Ohio’s  $990,000 
plus  market  at  one  low 
cost  in  either  the  EVE¬ 
NING  or  SUNDAY  Bea¬ 
con  Journal.  Akron  is  the 
only  Market  of  its  size  in 
the  country  with  ONE 
powerful  newspaper  —  an 
outstanding  buy  at  its  low 
cost  and  high  coverage. 
R-O-P  color  is  available. 

Story,  Brooks  &  finley 

Representatives 

AKRON 

BEACON 

JOURNAL 

EVENING  AND  SUNDAY 

John  S.  Knight,  Publisher 


Roy  Erkin’s 

\^lippin^6  \^oli 
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News  of  Neu'sdont 

HE  Springfield  (Ohio)  News-Sun  identified  him  as  “James  S.  Pope, 
executive  editor  of  the  Louisville  Courier-Journal  and  Times  and  presi¬ 
dent  of  the  American  Cancer  Society  of  Newspaper  Etlitors.”  ...  A 
Cincinnati  Post  columnist,  Robert  Teriy.  calls  his  offering  “Covering 
The  Terrytory.”  .  .  .  Byline  of  Byron  Fish,  world  traveler,  over  his 
Seattle  Times  column  is  “By — (followed  with  a  drawing  of  a  fish  and 
under  it  “(His  Mark).”  .  .  .  Pertinent  and  provocative  idea  in  this  head 
in  the  Iowa  Publisher:  “It  Pays  to  Steal — Ideas.”  .  .  .  Harry  Forgeron 
and  James  Tuite,  sports  copy  editors.  New  York  Times,  publish  the 
weekly  Roslyn  (L.  I.)  News  on  the  side.  .  .  .  And  a  whimsical  Times 
rewriteman  put  a  sign  by  the  rewrite  bank:  “The  Most  Reliable  Bank 
In  The  World.  Human  Interest  Compounded  Nightly.” 


— “I  wonder  why  American  columnists  and  feature  writers,  even 
the  talented  sports  writers,  still  use  the  awkward  phrase  'this 
reporter’  and  ‘this  correspondent’  and  sometimes  without  anv 
justification  at  all,  ‘this  writer,’  ”  wonders  Don  Iddon,  New  York 
correspondent,  London  Daily  Mail,  writing  in  World's  Press  News,  I 
London.  “The  single  letter  ‘I’  is  so  much  hetter.”  .  .  .  The  Belton 
(Tex.)  Journal  warns:  “Anytime  the  Journal  prints  anything 
that  offends  anyone  or  reflects  upon  his  character,  please  call  it 
to  my  personal  attention,  and  we’ll  he  only  too  happy,  in  our  next  ' 
issue,  to  repeat,  magnify  and  elaborate  upon  the  matter.’’  ...  A  | 
news  service  sports  reporter  wrote:  “It  looked  as  if  the  hoys  had  j 
pulled  th»'  biggest  coup  since  Roman  soldiers  climbed  inside  the  \ 
wooden  horse  at  Troy.’’  The  Miami  Daily  News  advised  him  to 
describe  it  as  the  “biggest  upset  since  Julius  Cae.sar  slew  Goliath 
with  a  six-shooter.’’ 


— John  S.  Langdon,  Harrisburg  UP  bureau  manager,  got  a  big  pro-  i 
motion — in  UP  copy — when  a  story  moved  over  TTS:  “By  John  S.  Lang¬ 
don.  Harrisburg,  Feb.  17 — (UP) — Gov.  John  S.  Langdon  toihiy  began 
j  ...”  .‘V  Philadelphian  ’phoned  Mrs.  Langdon  congratulations.  The  story 
I  should  have  read  Gov.  John  S.  Fine.  .  .  .  TV  Editor  Bill  I.add,  Louisville 
!  Courier-Journal,  nominated  for  comedy  line  of  the  year  some  guff  spoken  ^ 
seriously  in  TV’s  mythical  “Illustrated  Press  of  Big  Town.”  Mr.  Ladd 
wrote:  “When  the  killer  gunned  the  half-dozen  innocent  bystanders  and 
word  reached  the  Illustrated  Press,  Editor  Wilson  commented,  ‘No  sooner 
had  this  story  come  across  my  desk  than  I  realized  here  was  something 
unusual'.”  .  .  .  Editor  James  M.  Cowan.  Niagara  Falls  (Gnt.)  Evening 
Review,  was  “scooped”  by  his  staff  when  they  ran  a  story  of  his  40-year 
service  and  a  two-column  cut  of  him  without  his  knowledge.  The  veteran 
editor  was  given  a  gold  watch  and  a  scroll  by  the  staff.  .  .  .  Wayne  Pen¬ 
nington  of  Selvage  &  Lee,  public  relations,  writes:  “Robert  .^cott’s  tom¬ 
foolery  with  heads  that  ‘rime’  (reported  in  your  column  on  Feb.  19) 
reminded  me  of  a  most  descriptive  head  written  by  then  City  Editor 
Norbert  F.  Lavigne,  when  I  was  on  the  Lakeland  (Fla.)  Ledger.  The 
AP  wire  carried  a  story  about  an  island  in  the  Pacific,  natne  of  Nooga 
Nooga.  that  experienced  a  volcanic  eruption  and  disappeared  beneath  the 
Pacific.”  The  head : 


NOOGA  NOOGA 
BOOM  BOOM 
BYE  BYE 


I  — .A  Cincinnati  Tiines-Star  compositor  blinked,  spat  out  his 

I  cud  of  tobacco  and  said  something  worse  than  shrdiu  when  he 
I  started  to  set  in  type  the  new  reporter’s  byline — Klaus  Schneider- 
1  Arnsperger.  He’s  a  German  journalist  who  was  on  the  paper  for 
three  months  under  the  State  Department’s  exchange  plan.  .  .  . 
Otto  A.  Silha,  business  manager,  Minneapolis  Star  and  Tribune, 
said  in  a  speech  that  5  out  of  8  staffers  responding  to  a  survey 
(170  replied)  had  had  high  school  journalism  experience  and 
nearly  all  credited  this  with  influencing  their  choice  of  a  news¬ 
paper  career.  .  .  .  Mrs.  R.  H.  Glenn,  83,  estimates  she  has  written 
2,500,000  words  as  country  correspondent  for  the  Winston  County 
Journal,  Louisville,  Miss.  .  .  .  Mrs.  Julia  Chadbourne,  100,  cured 
of  cancer  by  surgery  at  80,  is  still  active  as  South  Paris  corre¬ 
spondent  for  the  Bridgton  (Me.)  News,  .  .  .  Mrs.  Maude  Duncan, 
80,  is  reporter,  editor,  publisher,  advertising  manager,  printer, 
newsboy  and  circulation  manager  of  the  weekly  Winslow  (Ark.) 
American,  ...  A  new  Springfield  (Mass.)  Union  correspondent, 
told  to  bring  in  her  string  monthly,  produced  a  ball  of  twine  140 
inches  long. 


What's 
Going  on 
arouniLntlie 


YOUNG  IDEAS!  Young  people  dis¬ 
cuss  their  pet  ideas  and  interview 
celebrities  on  local,  national,  and 
world  affairs  over  Station  WBZ-TV. 

YOUNG  IDEAS  is  just  one  more  of 

the  Globe's  famous  projects  for 
youth  .  .  .  just  one  more  example  of 
the  Globe's  famed  "youthful  touch." 


BOSTON  GLOBE 


Morning  •  Evening  •  Sunday 


105#438  CifyPopu/afion 
!  131#123Cif/ Zone 

441,222 

I  Retail  Trading  Area 

I  $809,333,010 

Ketail  Trade  —  ?3  County  Areo 


ROCKFORD  MORNING  STAR 

Rorkforb  Rrgistrr-Rrpublir 

Rockford,  Illinois 
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Enginesrt:  North  Amencan  oilers  nnusnal  opportunities.  Write  Engineering  Personnel  Office,  Los  Angeles  or  Downey,  California;  or  Columbus,  Ohio. 


a  FREEDOM'S  BODYGUARD 


Today  there  are  more  F-86D  Sabre  Jets  fly¬ 
ing  on  active  duty  than  all  other  interceptor- 
types  combined.  North  American  Sabre  Jets 
are  the  winged  backbone  of  our  nation's  con¬ 
tinental  defense  system  and  the  defense  system 
of  many  of  our  allies  throughout  the  world.  Day 
or  night,  fair  weather  or  foul  .  .  .  F-86D's  are 
ever  alert  to  intercept  any  possible  invader. 

The  "D"  was  the  Air  Force's  first  one-man  all- 
weather  interceptor.  Capable  of  650  m.p.h.  plus 
speeds,  it  carries  24  Mighty  Mouse  rockets, 
each  able  to  destroy  any  known  type  of  bomber. 


Latest  in  North  American's  famous  Sabre 
family  is  the  new  F-86K,  cannon-armed  sister 
of  the  F-86D,  whioh  is  now  in  production  and 
will  soon  join  NATO  forces  in  Europe's  air 
defense.  Both  the  "D"  and  "K"  are  prime 
examples  of  North  Amerioan  Aviation's  un¬ 
surpassed  ability  to  design  and  produce  the 
planes  to  meet  America's  defense  needs. 

Research  and  development  keep  North 
American  foremost  in  aircraft,  rocket  engines, 
guided  missiles,  electronics  and  peaceful  ap¬ 
plications  of  atomic  energy. 


ENGINEERING  AHEAD  FOR  A  BETTER  TOMORROW 


ORTH  American  Aviation,  inc. 
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No  mystery, 
just  trouble 


Cairo,  Damascus,  Baghdad,  Teheran,  Tripoli  spell  romance  and  mystery. 
To  Robert  C.  Doty  they  also  spell  trouble.  He’s  chief  correspondent 
in  the  Middle  East  for  The  New  Yorjc  Times.  His  job  is  to  help  keep  you 
informed  of  what  the  trouble  is  and  what  it  means  to  you. 

Bob  Doty  got  his  first  taste  of  romance,  mystery  and  trouble  on  the 
police  beat.  He  started  in  1937,  after  studying  at  Northwestern,  with  the 
City  News  Bureau  in  Chicago.  After  three  years,  he  joined  the 
Louisville  (Ky.)  Courier-Journal. 

In  1942,  he  put  aside  romance  and  mystery  and  concentrated  on  trouble. 
He  was  in  the  first  combat  landings  at  Leyte  and  Okinawa,  rose  from 
private  to  captain,  twice  won  the  Purple  Heart.  In  1945  he  returned  to 
the  Courier-Journal,  served  as  capital  correspondent  at  Frankfort 
and  then  in  Washington.  In  1947  he  joined  the  International  Refugee 
Organization  at  Geneva. 

Bob  Doty  has  been  with  The  New  York  Times  since  1950.  He  worked  first 
as  a  reporter  in  New  York,  went  the  next  year  to  Paris.  Rumors  of 
nationalist  discontent  in  North  Africa  drew  him  to  Tunisia  and  Morocco, 
found  him  on  the  spot  well  before  the  trouble  broke  and  days  before 
any  other  correspondent. 

Since  1953,  Doty  has  covered  the  Middle  East,  traveling  12,000  miles 
his  first  year  from  Libya  to  Iran,  Syria  to  Somaliland.  Through 
his  dispatches.  Times  readers  learned,  five  months  before  the  event, 
that  Zahedi  w'as  the  man  most  likely  to  succeed  Mossadegh. 

Bob  Doty  is  one  of  hundreds  of  eager  and  expert  reporters, 
correspondents  and  editors  who  make  up  The  New  York  Times  team  all 
over  the  world.  They  pool  their  efforts  to  bring  you  the  romance,  clarify 
the  mystery  and  the  news  of  the  world  every  day  in  a  newspaper  that 
is  vigorous  and  alive,  interesting  and  informing,  different  from  any  other. 
They  put  more  into  it.  You  get  more  out  of  it.  So  does  your  advertising. 


Sftmejs 

'  AIL  THE  NEWS  THAT'S  FIT  TO  PRINT" 


Editor  &  Publisher 


Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER  OF  THE 


NEWSPAPER  AND  ADVERTISING  FIELDS 


Kern  Succeeds  Gortatowsky 
I  As  Hearst  General  Manager 

Boston  Publisher  Assumes  Helm; 

‘Gorty’  Remains  Board  Chairman 


“The  duties  of  the  ^neral 
manager  together  with  my 
other  responsibilities,”  explain¬ 
ed  Mr.  Gortatowsky,  “added  up 
to  a  burdeti  that  I  felt  was  too 
much  to  carry. 

‘Ideally  Kquipped' 

“Mr.  Kern,  with  his  back¬ 
ground  of  experience,  his  com¬ 
plete  knowledge  of  all  phases 
of  the  newspaper  business,  his 
resourcefulness  and  energy,  is 
ideally  equipped  to  assume  the 
complete  duties  and  responsi¬ 
bilities  of  the  gfeneral  nuin- 
ager,”  continued  Mr.  Gortatow¬ 
sky.  “He  has  every  qualifica¬ 
tion  and  I  am  completely  con¬ 
fident  that  the  new  arrange¬ 
ment  will  work  out  to  the  best 
interest  of  our  entire  organi¬ 
zation.” 

Mr.  Kern  grew  up  in  “The 
Hub,”  gained  much  of  his  news- 


J.  D.  Gortatowsky,  chairman 
of  the  board  of  Hearst  Consoli¬ 
dated  Publications,  Inc.,  an¬ 
nounced  Feb.  27  that  he'  was 
relinquishing  his  duties  as  gen¬ 
eral  manager  of  the  Hearst 
newspapers  effective  March  1. 

Acting  upon  the  recommenda¬ 
tion  of  Mr.  Gortatowsky,  the 
board  of  directors  of  the  Hearst 
Corp.  and  Hearst  Consolidated 
Publications  elected  as  general 
manager  Harold  G.  Kem,  pub¬ 
lisher  of  the  Boston  Hearst 
newspapers,  the  Record,  Ameri¬ 
can  and  Sunday  Advertiser. 

Duties  Retained 

Mr.  Gortatowsky  will  contin¬ 
ue  to  be  associated  with  the  of¬ 
fice  of  general  managetnent  and 
will  retain  his  present  offices 
in  the  Hearst  Magazine  Build¬ 
ing  in  New  York  City.  He  will 
continue  as  chairman  of  the 
board  of  Hearst  Consolidated 
Publications  and  Hearst  Pub¬ 
lishing  Co.,  president  of  King 
Features  Syndicate  and  Inter¬ 
national  News  Service,  and  will 
continue  his  activities  in  con¬ 
nection  with  the  newsprint 
properties  of  the  Hearst  organi¬ 
zation. 

Mr.  Kem  has  been  assisting 
Mr.  Gortatowsky  in  the  man¬ 
agement  of  the  Hearst  news¬ 
papers  for  the  last  seven 
months,  dividing  his  time  be¬ 
tween  New  York  and  Boston. 

He  has  been  associated  with 
the  Hearst  organization  for 
more  than  30  years,  the  last 
15  as  publisher  in  Boston.  He 
is  an  executor  and  trustee  of 
the  estate  of  the  late  William 
Randolph  Hearst  and  a  trustee 
of  the  charitable  foundations 
set  up  by  the  late  Mr.  Hearst. 

He  is  also  a  director  of  the 
Hearst  Corp. 

In  addition  to  his  duties  as 
general  manager,  Mr.  Kern  will 
continue  to  supervise  the  pub¬ 
lishing  of  the  Boston  Record, 

American  and  Sunday  Adver¬ 
tiser. 
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paper  and  adveitising  training 
in  Chicagfo  and  New  York,  then 
returned  in  1938  to  his  home 
city  to  become  top  man  of  the 
three  Boston  newspapers  at  the 
age  of  40. 

A  Hai-vard  man  (’22),  Mr. 
Kern  entered  the  advertising 
business  through  the  Ernest  J. 
Goulston  firm,  Boston.  From 
there  he  was  transferred  to  the 
C.  F.  Hovey  Company  depart¬ 
ment  store,  an  account  handled 
then  by  Goulston.  During  his 
two  and  a  half  years  in  the 
store  he  rose  to  advertising  di¬ 
rector. 

Joined  Hearst  in  ’25 

He  came  into  more  direct 
contact  with  newspapers  as 
New  England  represe'ntative  of 
Meyer-Both.  In  dealing  with 
the  Boston  Evening  American 
he  attracted  the  attention  of 
business  office  e^xecutives,  and 
he  was  appointed  advertising 
salesman  for  the  paper  in  1925, 


William  R.  Hearst  Jr. 
Named  Editor  In  Chief 

The  post  of  editor  in  chief 
of  the  Hearst  newspapers  has 
remained  vacant  since  the  death 
of  William  Randolph  Hearst  in 
August  of  1951.  The  board  of 
directors  of  Hearst  Consolidated 
Publications,  Inc.,  announced 
Feb.  26  that  William  Randolph 
Hearst,  Jr.,  47-year-old  son  of 
the  late  publisher,  was  elected 
to  the  post  of  editor  in  chief 
formerly  occupied  by  his  father. 

Mr.  Hearst  has  been  publish¬ 
er  of  the  New  York  Joumal- 
American  for  the  last  20  years. 
He  has  been  chairman  of  the 
editorial  committee  of  the 
Hearst  newspapers  since  Sep¬ 
tember,  1951. 

Mission  to  Moscow 
The  new  editor  in  chief  re¬ 
cently  returned  from  Russia, 
where  he  personally  interview¬ 
ed  Molotov,  Khrushchev,  Bul- 
W.  R.  HEARST  JR.  {Continued  on  page  47) 


HAROLD  G.  KERN 


representing  the  American  in 
the  Midwest. 

His  next  job  was  with  the 
Rodney  Boone  organization,  and 
he  went  into  their  Chicago  of¬ 
fice  at  the  time  they  took  over 
representation  of  Hearst  news- 
pape'rs.  He  was  later  transfer¬ 
red  to  the  New  York  office  of 
Rodney  Boone  in  1927,  and  in 
1931  he  went  to  Boston  as  New 
England  representative. 

In  November,  1937,  Mr.  Kem 
was  appointed  adve'rtising  di¬ 
rector  of  the  Boston  Evening 
American. 

On  Sept.,  16,  1938,  he  was 
made  publisher  of  the  Boston 
Hearst  newspapers,  succeeding 
John  T.  Cushing,  who  had  died. 


Dividend  Passed 

Los  Angeles 
Hearst  Consolidated  directors 
meeting  here'  last  weekend  voted 
not  to  pay  a  dividend  at  this 
time  despite  “a  distinct  im¬ 
provement  in  earnings  over 
last  year.”  The  dividend  decis¬ 
ion  was  due  to  the  fact  that  the 
organization  still  faces  sub¬ 
stantial  cash  require'ments  for 
plant  improvement,  the  an¬ 
nouncement  added. 


Best  Years 
Are  Ahead, 

says  J.  D.  Gortatowsky  in  a 
profile-interview  by  Ray  Er¬ 
win  of  E&P’s  staff.  .  .  .  Turn 
to  Page  9. 
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Utah  Adopts 
SDX  Bill  for 
Open  Meeting 

Salt  Lake  City 

A  year-long  effort  to  assure 
a  law  for  public  access  to  gov¬ 
ernment  meetings  was  culmi¬ 
nated  Feb.  25  when  the  Utah 
legislature  passed  a  freedom  of 
information  bill. 

Utah’s  professional  Sigma 
Delta  Chi  chapter  had  worked 
for  a  year  to  assure  public  ac¬ 
cess  to  all  state  governmental 
meetings.  Gov.  J.  Bracken  Lee 
had  called  for  the  measure  in 
his  message  to  the  Legislature. 

“If  you  are  going  to  have 
a  free  government,  you  must 
conduct  all  your  meetings  in 
the  open”  the  Governor  said. 

Theron  C.  Liddle,  managing 
editor  of  the  Deseret  News  and 
Salt  Lake  Telegram,  is  chair¬ 
man  of  the  fraternity  commit¬ 
tee. 

The  new  Utah  law  reads: 

Section  1.  Declaration  of 
public  policy.  In  enacting  this 
chapter,  the  Legislature  finds 
and  declares  that  the  public 
commissions,  boards  and  coun¬ 
cils,  school  boards  and  boards 
of  control  of  state  universities 
and  colleges,  and  the  other  pub¬ 
lic  agencies  in  this  State  exist 
to  aid  in  the  conduct  of  the 
people’s  business.  It  is  the  in¬ 
tent  of  the  law  that  their  ac¬ 
tions  be  taken  openly  and  that 
their  deliberations  be  conducted 
openly. 

Section  2.  All  meetings  of 
the  legislative  bodies  of  state 
or  local  agencies,  including 
school  boards  and  boards  of 
control  of  state  universities  and 
colleges,  shall  be  open  and 
public,  and  all  persons  shall  be 
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permitted  to  attend  any  meet¬ 
ing  of  these  legislative  bodies, 
except  as  otherwise  provided 
in  this  chapter. 

Section  3.  Nothing  contained 
in  this  chapter  shall  be  con- 
.strued  to  prevent  these  legisla¬ 
tive  bodies,  boards  or  commis¬ 
sions  from  holding  executive 
sessions  from  which  the  public 
is  excluded,  but  no  ordinances, 
resolutions,  rules,  regulations, 
contracts,  or  appointments  shall 
be  finally  approved  at  such  an 
executive  session. 

Section  4.  A  violation  of 
any  of  the  provisions  of  this 
act  or  the  wrongful  exclusion 
of  any  person  or  persons  from 
any  meeting  for  which  provi¬ 
sion  is  herein  made  shall  con¬ 
stitute  and  be  punishable  as  a 
misdemeanor. 

Arkansas  Senate 
Kills  Similar  Bill 

Little  Rock,  Ark. 

The  Arkansas  Senate  has  de¬ 
feated  a  bill  that  would  prohibit 
public  boards  and  commissions 
from  holding  meetings  closed  to 
the  public.  The  same  bill  had 
passed  the  House  of  Represent¬ 
atives  by  a  vote  of  92  to  2.  The 
Senate  vote  was  12  to  6,  with 
17  absent  or  not  voting. 

Arkansas  has  an  open  meet¬ 
ing  law  which  was  adopted  by 
the  1953  General  Assembly,  but 
the  bill  was  rendered  impotent 
by  amendments  in  the  Senate. 

• 

Community  Papers 
Supported  Daley 

Chicago 

Chicago  community  newspa¬ 
pers  are  claiming  credit  for 
playing  a  major  role  in  the 
nomination  of  Richard  J.  Daley 
as  Democratic  candidate  for 
mayor. 

All  four  of  the  daily  news¬ 
papers  supported  Mayor  Ken- 
nelly.  The  community  papers 
presented  the  Daley  side  of  the 
argument,  emphasizing  his  pro¬ 
gram  for  Chicago. 

Mr.  Daley  made  extensive 
use  of  newspaper  advertising, 
running  ads  in  the  community 
papers  for  four  weeks  prior  to 
the  primary  and  in  the  dailies 
the  weekend  before  the  voting. 
• 

Ottawa  Journal’s 
Net  Profit  Down 

Ottawa 

A  net  profit  of  $134,682  was 
shown  by  Jouinal  Publishing 
Company  of  Ottawa,  Ltd.,  in 
the  annual  report  for  1954.  This 
compares  with  a  net  pi'ofit  of 
$137,391  in  1953. 

The  company,  which  publish¬ 
es  the  Ottawa  Journal,  had  an 
operating  income  of  $2,999,270. 


Word  of  Caution  on  Market  Probe 

1 

Of  necessity,  the  committee  must  call  its  witnesses  one  at  a 

4 

M 

time.  From  the  same  cause,  press,  radio,  and  television  reporters 

m 

who  follow  the  proceedings  can  only  report  on  a  day-to-day  basis 

i 

M 

what  may  unfold  here.  In  consequence,  interested  onlookers  may 

5 

m 

be  tempted  to  make  economic  decisions  on  the  basis  of  bits  of  daily 

m 

news,  only  to  6nd  the  next  day  that  they  suffered  from  an  excess 

m 

of  haste.  1  do  not  want  to  suggest  even  faintly  that  any  and  every- 

1 

thing  in  America  should  be  put  in  a  deep  freeze  until  the  hearing 

B 

= 

is  over.  1  want  to  suggest,  merely  as  a  cautionary  reminder,  that 

B 

m 

what  may  be  heard  here  on  any  single  day  from  a  high  source  may 

M 

M 

be  attacked  root  and  branch  on  the  following  day  by  an  equally 

B 

high  source. 

m 

Neither  the  committee  nor  the  reporters  assigned  to  cover  this 

B 

hearing,  ought  to  be  singled  out  either  for  praise  or  for  blame 

1 

because  of  what  happens  to  the  stock  market  while  our  inquiry  is 

M 

m 

in  progress.  Fair-minded  men  will  agree  that  how  individuals  active 

m 

M 

on  the  exchanges  may  use  whatever  bits  of  information  they  glean 

'3. 

B 

from  this  hearing  on  a  day-to-day  basis,  do  so  on  their  personal 

1 

responsibility  alone.  1  repeat  and  1  emphasize  that  the  aim  of  the 

= 

B 

committee,  and  those  who  report  its  activities,  is  simply  to  search 

for  what  is  true,  wherever  we  can  find  it. 

J 

1 

— U.  S.  SENATOR  J.  W.  FULBRISHT,  at  the 

1 

1 

opening  of  the  inquiry  into  the  Stock  Market. 

iiiiiiiiiii . 'iiii:,: 

Ford  Will  Address 
Ad  Bureau  Dinner 


Henry  Ford  II,  president  of 
Ford  Motor  Company,  has  ac¬ 
cepted  an  invitation  to  be  the 
principal  speaker  at  the  annual 
dinner  of  the  Bureau  of  Adver¬ 
tising,  ANPA,  April  28. 

P.  B.  Stephens,  business 
manager  of  the  New  York 
News  and  chairman  of  the  din¬ 
ner  committee,  announced  also 
that  Jack  Benny  will  be  on  the 
program.  About  1,800  newspa¬ 
per  executives  and  guests  are 
expected  at  the  dinner  in  the 
Grand  Ballroom  of  the  Wal¬ 
dorf  Astoria  Hotel. 

Serving  with  Mr.  Stephens 
on  the  dinner  committee  are: 
D.  Tennant  Bryan,  Richmond 
(Va.)  News  Leader  and  Times- 
DLspatch,  vice-chairman;  Julius 
Ochs  Adler,  New  York  Times; 
Lynn  N.  Bitner,  Gannett  News¬ 
papers,  Rochester,  N.  Y. ;  Wil¬ 
liam  H.  Bronson,  Shreveport 
(La.)  Journal  and  Times; 
Enoch  Brown,  Memphis 
(Tenn.)  Commercial  Appeal 
and  Press-Scimitar;  Chesser  M. 
Campbell,  Chicago  Tribune; 
Stuart  M.  Chambers,  St.  Louis 
(Mo.)  Post-Dispatch;  Alvah  H. 
Chapman  Jr.,  St.  Petersburg 
(Fla.)  Thnes. 

James  S.  Copley,  The  Copley 
Press,  Auiora,  Ill.;  Robert  C. 
Crane,  Elizabeth  (N.  J.)  Jour¬ 
nal;  William  Dwight,  Holyoke 
(Mass.)  Transcript-Telsgram ; 
M.  J.  Frey,  Portland  Oregon- 
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ian;  Edwin  S.  Friendly,  West¬ 
chester  County  (N.  Y.)  Pub¬ 
lishers;  Philip  L.  Graham, 
Washington  (D.  C.)”^  Post  & 
Times-Herald;  Lee  P.  Loomis, 
.Mason  City  dowa)  Globe  Ga¬ 
zette;  Charles  F.  McCahill, 
Cleveland  (Ohio)  News  and 
Plain  Dealer;  Ii-win  Maier, 
Milwaukee  (Wis.)  Journal;  B. 
H.  Ridder  Jr.,  Duluth  (Minn.) 
Herald  and  News-Tribuno;  Ri¬ 
chard  W.  Slocum,  Philadelphia 
Bulletin,  and  J.  Hale  Steinman, 
Lancaster  (Pa.)  New  Era  and 
Intelligencer-Joumal. 


Ike  to  Address 
AP  Luncheon 

Washington 
President  Eisenhower  has 
accepted  an  invitation  to  ad¬ 
dress  the  annual  luncheon  of 
the  Associated  Press,  April 
25,  unless  unforeseen  devel¬ 
opments  make  it  impossible 
for  him  to  keep  the  engage¬ 
ment. 

The  luncheon  is  the  high¬ 
light  event  on  the  opening 
day  of  ANPA  Convention 
Week  at  the  Waldorf-As¬ 
toria  Hotel,  New  York  City. 
Last  year  the  President  ad¬ 
dressed  the  annual  dinner  of 
the  Bureau  of  Advertising, 
the  week’s  closing  event. 
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Hearst’s  Gortatowsky  Sees 
Press’s  Best  Years  Ahead 


Says  ‘Best  Advertising  Medium  In 
Existence’  Will  Overcome  Obstacles 

By  Kay  Erwin 

That  the  coming  years  will  be  the  best  ones  for  newspaper 
men  and  for  those  newspapers  that  keep  step  with  the 
times,  is  the  prediction  and  the  conviction  of  J.  D.  Gortatowsky, 
chairman  of  the  board  of  Hearst  Consolidated  Publications. 
Inc.,  who  relinquished  his  other  duties  as  general  manager  ot 
the  Hearst  Newspapers  on  March  1. 

Mr.  Gortatowsky  foresees  that  newspapers,  “the  best  adver¬ 
tising  medium  in  existence,”  will  overcome  all  obstacles  and 
continue  to  grow.  He  points  out  that  people  swear  by  news¬ 
papers — not  by  broadcasting  companies  or  billboards. 

Jacob  Dewey  Gortatowsky — 
his  old  byline  was  simply  J.  D. 

Gortatowsky — was  born  in  Al¬ 
bany,  Ga.,  on  Dec.  7,  1885.  He 
was  educated  at  North  Georgia 
College  at  Dahlonega — Indian 
for  “city  of  gold,”  (once  a  gold 
mine  site). 

He  started  as  a  cub  reporter 
for  the  Atlanta  Constitution 
and  worked  there  for  one  year; 
then  returned  to  his  home  town 
to  work  for  the’  Albany  Herald 
briefly  as  a  reporter  and  then, 
in  quick  succession,  became  a 
reporter,  sports  editor,  and  city 
editor  of  the  Macon  Telegraph. 

Known  As  “Gorty” 

He  has  been  know’n  to  the 
.American  newspaper  fratei'- 
nity  as  “Gorty”  ever  since  those 
early  days  in  Atlanta  and  Ma- 


The  ambitious  young  newsman 
was  a  reporter  and  feature' 
writer  for  the  Atlanta  Georg¬ 
ian  for  a  time  and  then  served 
for  more  than  a  year  as  city 
editor  of  the  Birmingham 
(Ala.)  News,  then  a  struggling 
newspaper  but  one  that  was 
destined  to  take  over  its  field. 

The  Atlanta  Constitution  sent 
for  its  erstwhile  cub  reporter  to 
return  as  managing  editor.  Mr. 
Gortatowsky,  at  18,  had  been  a 
cub  reporter  on  the  Constitution 
and  now,  at  25,  only  seven  years 
later,  he  was  called  upon  to  be 
managing  editor  of  one  of  the 
South’s  leading  newspapers — 
probably  the  youngest  manag¬ 
ing  editor  of  a  metropolitan 
newspaper. 

After  five'  years  as  managing 
editor  of  the  Constitution,  Mr. 
Gortatowsky  began  his  historic 
association  with  the  Hearst  or¬ 
ganization  in  1916. 

The  Hearst  connection  came 
about  in  an  unusual  way — in 


The  eager-beaver  young 
Georgian  wrote  everything  from 
sports  paragraphs  to  advice  to 
the  lovelorn  for  the  syndicate 
and  edited  Sunday  magazine 
pages.  Someone  had  the  bright 
idea  of  sending  him  on  the  road 
to  sell,  particularly  in  the 
South,  and  before  he  realized 
it  he  was  in  the  business  end. 
Quickly  he  became  business 
manager  and  later  assistant 
general  manager  of  the  syndi¬ 
cates. 

In  December,  1934,  he  was  ap¬ 
pointed  to  the  Hearst  general 
management  to  become  assist- 


JACOB  DEWEY  GORTATOWSKY 
fact  it  is  something  of  a  news-  ant  to  Harry  M 


paper  legend.  Mr.  Gortatowsky 
bought  some  Hearst  features, 
including  several  comics,  for 
the  Con.stitution.  He  became 
critical  of  the  featui-es  and  of 
the  methods  used  in  servicing 
them.  There  was  correspond¬ 
ence  back  and  foilh  on  the  sub¬ 
ject  for  several  months.  Final¬ 
ly,  Hearst  officials  wrote  him 
that  if  he  knew  so  much  about 
how  a  syndicate  should  be  op¬ 
erated  to  come  up  to  New  York 
and  join  them. 

To  the  surprise  of  Clark 
Howell,  publisher  of  the  Con¬ 
stitution,  and  of  the  Hearst 
people,  he  accepted  the  chal¬ 
lenge  and  a  job  with  the  News¬ 
paper  Feature  Service,  whose 
subsidiaries  then  included  King 
Features  Syndicate. 


Bitner,  gener¬ 
al  manager.  When  Joseph  V. 
Connolly  was  elected  general 
manager  in  1938,  Mr.  Gorta¬ 
towsky  remained  as  his  assist¬ 
ant  until  his  own  selection  as 
general  manager  in  December, 
1939.  (E  &  P,  Dec.  9,  1939, 
page  4.) 

For  16  years  he  served  as 
general  manager,  the  longest 
period  anyone  else  has  filled 
that  very  intricate  and  difficult 
job.  In  preparation  for  the  gen¬ 
eral  managership,  he  had  nego¬ 
tiated  while  in  charge  of  the 
syndicates  and  wire  services, 
with  artists  here  and  abroad 
and  had  created  some  of  the 
most  important  and  successful 
features. 

His  first  direct  contact  with 
William  Randolph  Hearst  was 


at  the  Ritz-Carlton  Hotel  when 
Mr.  Hearst  \vas  founding  the 
New  York  Daily  Mirror,  al¬ 
though  they  had  held  frequent 
telephonic  conferences  about 
the  syndicate  operations.  When 
Mr.  Hearst  was  informed  that 
Mr.  Gortatowsky  was  to  be 
recommended  for  appointment 
as  assistant  general  manager, 
he  said,  “He  is  exactly  the  man 
I  had  in  mind.” 

“No,  I  did  not  feel  nervous 
upon  the  occasion  of  first  meet¬ 
ing  Mr.  Hearst,”  Mr.  Gorta¬ 
towsky  replied  to  a  question  by 
an  Editor  &  Publisher  report¬ 
er.  “I  had  to  get  accustomed 
to  his  style  of  working — he  had 
no  office  hours  and  he  worked 
wherever  he'  happened  to  be, 
and  that  was  very  seldom  in  his 
office. 

“Mr.  Heai-st  was  an  attentive 
listener  and  he  gave  you 
prompt  decisions,”  he  continued. 
“What  he  had  to  say  was  stated 
clearly  but  with  considerable 
individuality.  He  could  out- 
write  anyone  he  had  writing 
for  him  and  he  worked  harder 
than  anybody  who  worked  for 
him.” 

The'  fabled  and  fabulous 
WRH  had  an  odd  way  of  voic¬ 
ing  phrases  that  seemingly 
were  contradictory  but  upon 
closer  examination  proved  to 
have  a  simple  and  logical  mean¬ 
ing,  Mr.  Gortatowsky  revealed. 

For  instance,  Mr.  Hearst 
said  to  him  once',  “Well  I  think 
he  is  doing  all  right  as  every¬ 
body  is  equally  dissatisfied  with 
him,”  meaning  obviously  that 
the  man  played  no  favorites.  At 
another  time,  he  said,  “Pay  any 
price  that  is  reasonably  extor¬ 
tionate,”  because  he  knew  that 
he  would  be  held  up  on  a  piece 
of  property  that  he  felt  he  had 
to  have,  and  once  he  said,  “I 
don’t  know  why  he  dislikes  me 
— I  haven’t  done  anything  for 
him  recently.” 

Hearst-Gortatowsky  confer¬ 
ences  and  visits  went  on  for 
days  at  a  time  at  San  Simeon 
or  Wyntoon,  the  palatial  Hearst 
estates,  or  at  the  Hearst  homes 
in  Beverly  Hills  and  Santa 
Monica. 

Midnight  Call 

One  Sunday  midnight  a  year 
or  two  before  Mr.  Hearst  died, 
Mr.  Gortatowsky  was  in  the 
home  of  friends  in  Los  Angeles. 

“I  had  left  my  hotel  to  •visit 
these  frie'nds,”  recalled  Mr. 
Gortatowsky.  “He  located  me 
some  way — he  was  a  hell  of  a 
newspaperman  and  he  could  al¬ 
ways  locate  you.  He  telephoned 
me  almost  at  the  stroke  of  mid¬ 
night  to  come  out  to  his  home 
in  Beverly  Hills.  I  thought  the 
{Continued  on  page  52) 
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Calif.  Group 
Studies  CD 
Plan  Changes 

San  Francisco 

Salient  points  for  newspaper 
planning  to  conform  with  the 
new  Civilian  Defense  dispersal 
policy  w'ere  listed  here  by  rep¬ 
resentatives  of  the  publishers 
of  Northern  California  news¬ 
papers  here  this  week. 

The  basics,  believed  applic¬ 
able  to  any  metropolitan  area, 
were  selected  at  the  conclusion 
of  five  weeks  of  study  of  the 
H-bomb  fallout  threat  recently 
disclosed  by  the  Atomic  Energy 
Committee. 

Richard  Pearce,  editor  of  the 
editorial  page,  San  Francisco 
Examiner,  was  named  chair¬ 
man  of  a  committee  that  will 
confer  with  publishers  on  the 
development  of  policy.  Commit¬ 
tee  members  ai-e  Henry  Page, 
general  manager,  San  Jose 
Mereury-Neivs;  Duncan  Olm¬ 
sted,  editor,  Petaluma  Argus- 
Courier,  and  William  R.  Shar¬ 
key  Jr.,  publisher,  Martinez 
Contra  Costa  Gazette. 

Net‘ds  Listed 

The  conferees,  in  a  session 
under  the  moderatorship  of 
Robert  T.  Letts,  former  news¬ 
man,  listed  these  needs: 

Provisions  for  both  communi¬ 
cations  and  for  transportation 
of  materials  as  well  as  person¬ 
nel,  detailed  lists  of  publishing 
resources  in  accord  with  geo¬ 
graphical  zones,  a  substitute 
system  of  emergency  communi¬ 
cations,  facilities  for  press  at 
all  levels  of  CD — local,  regional 
and  State;  a  regrouping  plan 
for  the  assembly  of  personnel 
in  perimeter  areas,  and  the  es¬ 
tablishing  of  new’  plans  both 
for  each  plant  and  for  plant 
cooperation. 

T^e  in-plant  preparations  de¬ 
veloped  here  several  years  ago 
are  now  outmoded,  the  discus¬ 
sions  with  atomic  and  CD  ex¬ 
perts  showed  clearly.  The  Los 
Angeles  program  developed  last 
Spring  also  w’ill  have  to  be 
revised  and  extended  over  a 
much  wider  area  because  of 
the  new  announcements,  advised 
Les  Wagpier,  Los  Angeles  Mir¬ 
ror. 

Obsolete 

The  discussions  brought  to 
light  significant  lack  of  plan¬ 
ning  for  press  activities.  Jack 
Foisie,  San  Francisco  Chroni¬ 
cle,  pointed  out  that  the  visit 
to  the  regional  defense  center 
showed  no  quarters  now  set  up 


Architect's  desi9n  for  enlarged  Cleveland  newspaper  plant. 


for  newsmen.  Communications 
lines  have  not  been  assigned. 
Provisions  have  not  been  made 
for  press  passes  recognized  by 
either  CD  or  military  authori¬ 
ties,  others  reported. 

“If  we  know  we  can  perform 
any  sei-vices  w’e  will  print,”  de¬ 
clared  Mr.  Page.  “That  will 
require  the  establishment  of 
priorities  for  communications, 
transportation  and  new’sprint 
by  the  newspapers,”  he  sug¬ 
gested. 

70  U.  S.  Areas  Involved 

Here  is  the  problem  confront¬ 
ing  “70  to  80”  metropolitan 
centers  in  this  country,  as  view¬ 
ed  by  speakers  addressing  the 
meetings  here: 

Each  of  these  cities  must 
prepare  for  the  possibility  of 
an  atomic  blast  immediately  af¬ 
fecting  an  area  writhin  a  16 
mile  radius  of  the  bomb  bursts. 
Safety  requirements  indicate 
the  planning  proposals  should 
cover  a  20  mile  radius,  or  40 
miles  across. 

An  aftermath  of  the  blast 
will  be  a  fallout  of  fatal  radio¬ 
active  material  over  a  strip 
which  will  extend  probably  200 
miles.  This  speed  will  be  cov¬ 
ered  at  the  speed  of  strato¬ 
spheric  winds.  These  w’inds 
vary  from  hour  to  hour,  and 
the  direction  cannot  be'  fore¬ 
cast  in  advance. 

This  means  that  untenable 
areas  several  miles  wide  and 
scores  of  miles  long  will  be 
created,  the  experts  said.  These 
areas  will  remain  impassable 
for  six  days.  The  fallout  strip 
may  comprise  as  much  as  4,000 
square  miles,  all  of  which 
would  be  untenable. 

The  problem  as  posed  by  the 
experts  constitutes  newspaper 
preparedness  for  publication  as 
promptly  as  possible  from  the 
disaster  perimeter.  The  need 
would  be  for  an  instrumentality 
to  curb  panics,  provide  infor¬ 
mation  and  establish  a  means 
for  continuity  of  government 
and  leadership,  it  was  empha¬ 
sized. 


Larger  Plant  Begun 
For  Cleveland  Papers 


Cleveland 

Forest  City  Publishing  Co., 
which  publishes  the  Cleveland 
Plain  Dealer  and  the  Cleveland 
News,  announced  this  week  im¬ 
mediate  start  of  construction 
on  a  new  home  for  the  Plain 
Dealer  in  conjunction  with  the 
News  building  in  the  downtown 
area. 

Sterling  E.  Graham,  presi¬ 
dent  of  the  company,  said  the 
mechanical  functions  of  both 
the  morning  Plain  Dealer  and 
the  afternoon  News  would  be 
combined  in  a  remodeled  News 
building  and  73,000  .square'  feet 
of  new  construction. 

Editorial  departments  will 
share  common  service  facilities 
while  keeping  their  separate  of¬ 
fices  and  identities.  The  total 
floor  area  will  be  267,836  square 
feet.  Time  of  construction  was 
estimated  at  a  year. 

The  chief  feature  of  the  new 
construction  will  be  the  addi¬ 
tion  of  three  stories  above  the 
present  press  room  adjacent  to 
the  News,  w’here  both  papers 
have  been  printed  the  last  three 
years. 

A  business  and  editorial  of¬ 
fice  is  to  be  maintained  on  the 
first  floor  of  the  Plain  Dealer 
Building,  which  is  at  E.  6th 
Street  and  Superior  Avenue,  as 
a  public  service  by  both  news¬ 
papers.  The  Cleveland  News  is 
also  on  Superior  Avenue,  sev¬ 
eral  blocks  to  the  east  of  the 
Plain  Dealer. 

Mr.  Graham  said  in  his  an¬ 
nouncement  : 

“The  Forest  City  Publishing 
Co.  is  expanding  its  plant  and 
equipment  in  stride  with  the 
growth,  progress  and  promise 
of  Greater  Cleveland,  and  the 
area  outside  served  by  the 
Plain  Dealer  and  the  News.  We 
have  completely  outgrown  our 


facilities  at  E.  6th  Street  and 
Superior  and,  accordingly,  must 
complete  the  expansion  at  the 
Ne'ws  Building  site.” 

The  building,  both  old  and 
new  sections,  will  be  air-condi¬ 
tioned. 

The  existing  News  building 
will  be  modernized  inside  and 
out.  Windows  of  the  entire 
modernized  building  will  be  of 
glass  block.  All  editorial  func¬ 
tions,  offices  and  services,  will 
occupy  the  second  floor.  Sep¬ 
arate  city  rooms  will  share'  a 
common  library.  Photographers 
of  both  papers  will  use  the 
.same  offices  and  equipment. 

A  combined  composing  room 
will  take  up  the  entire  third 
floor.  Advertising  and  circula¬ 
tion  will  be  housed  on  the 
fourth  floor. 

For  the  Plain  Dealer,  the 
move  will  be  its  10th  in  114 
years.  The  present  site  has  been 
its  home  since  1896.  Fire  in 
1908  razed  most  of  the  plant 
and  the  paper  was  publi.shed  in 
other  plants  and  over  a  livery 
stable  until  the  present  build¬ 
ing  was  completed  in  1911.  The 
size'  was  doubled  by  construc¬ 
tion  completed  in  1921. 

Architects  are  Robert  W. 
Dicker.son  &  Associates,  special¬ 
ists  in  newspaper  design  and 
construction.  The  building  con¬ 
tract  has  been  let  to  Hunkin- 
Conkey  Con.struction  Co. 


Joins  Family  Weekly 

The  Paseo-Kennewiek-Rich- 
land  (Wash.)  Tri-City  Herald 
is  distributing  Family  Weekly, 
Sunday  supplement,  beginning 
with  the  March  6  issue,  it  was 
announced  by  Glenn  C.  Lee, 
publisher  of  the  Tri-City  Her¬ 
ald. 
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McClatchy  Brief  Assails 
FCC  Diversification  Rule 

Can  TV  License  Be  Denied  Solely 
Because  Applicant  Has  Newspaper? 


munication  while  the  other  is 
not.  This  question  is  not  in 
issue  here — the  question  here 


the  president  of  the  McClatchy 
interests  on  the  death  of  her 
father,  C.  K.  McClatchy,  April 
27,  1936.  Her  appointment  was 
one  of  the  last  requests  of  the 
man  who  became  editor  in  1884 
on  the  death  of  his  father. 

At  that  time  the  McClatchy 
organization  already  had  ex¬ 
panded  far  beyond  the  state 


Washington  validates  the  Commission’s  re- 


is  whether  the  Commission  can  capital.  The  Sacramento  Beo 
hold  one  applicant  superior  to  been  joined  by  the  Fresno 
the  other  on  all  other  con-  Modesto  Bee  and 


Can  the  Federal  Communica-  plation  on  the  maximum  num-  siderations,  where  preferences  ° 


tions  Commission  deny  an  appli¬ 
cation  for  a  television  station 
permit  solely  because  of  own¬ 
ership  of  newspapers  and  broad¬ 
casting  stations? 


ber  of  stations  under  one  own-  were  awarded,  and,  neverthe- 
ership.  less,  afford  the  grant  to  the 

Victorious  in  this  appeal  was  inferior  one  solely  and  simply 
Storer  Broadcasting  Company,  because  the  second  applicant  is 

_ _  which,  in  addition  to  extensive  engaged  in  other  types  of  busi- 

The*  questfon  raised  several  broadcasting  activities  publish-  nesses  while  the  first  has  mass 
’  es  a  newspaper  in  Florida.  By  media  associations.” 

its  decision,  the  court  declared 
the  FCC  must  weigh  the  factor 
of  multiple  ownership  in  the 
light  of  public  interest.  The 
Commission  cannot  legally,  the 


times  in  the  past  25  years  but 
never  settled  with  finality  by 
either  the  courts  or  Congress, 
was  put  to  the  United  States 
Court  of  Appeals  here  this 
week  in  a  brief  filed  by  Mc¬ 
Clatchy  Broadcasting  Company. 

Miss  Eleanor  McClatchy,  pub¬ 
lisher  of  the  “Bee”  group  of 
newspapers  in  California,  acted 
several  weeks  ago  to  obtain  a 
judicial  review  of  the  FCC  rul¬ 
ing  that  struck  down  her  com¬ 
pany’s  application  for  a  chan¬ 
nel  10  license  at  Sacramento 
and  gave  it  instead  to  Sacra¬ 
mento  Telecasters,  Inc. 

Supported  by  ANPA 
McClatchy  attorneys,  who  are 
being  supported  by  amicus 
curiae  briefs  of  the  American 
Newspapers  Publishers  Asso¬ 
ciation,  presented  two  questions 
to  the  court  and  distinguished 
their  case  from  that  of  Scripps- 
Howard  Radio,  Inc.  in  1951 
when  diversity  of  communica¬ 
tions  control  was  held  to  be  an 
element  for  consideration  in 
the  granting  of  broadcast  li¬ 
censes. 

Question  No.  1  is  whether 


The  court’s  attention  was 
drawn  to  the  debates  in  Con¬ 
gress  in  1952  when  an  amend¬ 
ment  was  proposed  to  the  Com¬ 
munications  Act  to  spell  out  a 


court  said,  deny  a  hearing  to  denial  of  Commission  power 
applicant  solely  on  the  to  discriminate  against  news- 


an  applicant  solely  on 
ground  that  he  owms  the  maxi¬ 
mum  number  of  stations  as 
determined  arbitrarily  by  the 
government  agency. 

Applied  in  May,  1948 
The  McClatchy  case  began 
with  the  filing  of  an  applica- 


paper  applicants.  The  clause 
was  deleted  and  the  House  con¬ 
ference  reported  that  it  was 
believed  to  be  unnecessary  be¬ 
cause  the  present  law  does  not 
authorize  the  Commission  to 
promulgate  any  rule  which 
would  discriminate  against 


lished  in  each  of  the  newspaper 
cities  and  also  in  Stockton  and 
Reno,  Nev. 

During  her  father’s  last  years 
Miss  McClatchy  was  recalled 
from  theatrical,  art  and  phi¬ 
lanthropic  interests  to  learn 
her  responsibilities  as  head  of 
a  large  organization.  Important 
achievements  under  Miss  Mc- 
Clatchy’s  leadership  included 
the  erection  of  new  newspaper 
plants. 

■McClatchy  Policies 
Miss  McClatchy  personally 
visited  newspaper  plants 
throughout  the  nation  before 
completing  the  plans  for  the 
new  buildings.  Throughout  the 
48  days  of  the  FCC  hearing  on 
the  Sacramento  video  station, 
she  remained  in  Washington  di- 


tion  May  7,  1948.  Last  October  newspaper  or  other  medium  for  recting  that  fight.  Meanwhile 
it  reached  a  climax  when  the  cpafVtarinn^  anA  .iiacATYiinofinn.  _  t, _ i _ a: _ i _ i 


Commission  found  that  Mc¬ 
Clatchy  was  clearly  superior 
to  the  other  applicant  but 
awarded  the  license  to  the  latter 
because  it  had  no  other  inter¬ 
ests  in  communications  media 
and  would  bring  a  new  com¬ 
petitive  service  to  the  Sacra¬ 
mento  area. 

With  a  long  and  distinguish¬ 
ed  record  of  public  service  both 
in  broadcasting  and  in  news¬ 
paper  publishing,  points  ac¬ 
knowledged  by  the  commission, 
McClatchy  contended  that  FCC 


gathering  and  disseminating  in¬ 
formation. 

During  the  debates,  it  was 
pointed  out,  the  proponents  of 
a  diversification  policy  made  it 
clear  that  they  sought  only  to 
bar  a  local  monopoly  in  com¬ 
munications  media. 

No  .Monopolistic  Practices 

In  its  final  ruling,  the  Mc¬ 
Clatchy  brief  recalled,  the 
Commission  did  not  contradict 
the  section  of  the  Examiner’s 
Report  which  stated : 

“This  record  is  barren  of  anv 


McClatchy  Broadcasting  had 
won  its  bid  for  a  television  sta¬ 
tion  at  Fresno. 

McClatchy  Broadcasting  Com¬ 
pany  pioneered  in  broadcasting, 
KFBK  being  the  first  newspa¬ 
per-owned  station  west  of  the 
Rockies  and  one  of  the  first 
radio  stations  on  the  Pacific 
Coast.  With  only  5  watts,  it 
went  on  the  air  in  1922.  By 
1932,  the  McClatchy  company 
owned  and  was  operating  five 
stations. 

Since  June,  1953,  the  Mc- 


the  FCC  can  deny  an  applicant  policy  made  its  TV  application  ^^at  McClatchy  has  Clatchy  Cornpany  has  had  ac- 

with  an  outstanding  record  of  possess  a  defect  which  it  could  ever  engaged  m  any  of  those  tua  tele^sion  experience,  its 
public  service,  and  which  is  not  possibly  overcome  unless  actmties  frequently  associated  station  KMJ-TV  in  Fresno  hav- 
otherwise  superior  to  its  op-  it  withdrew  from  this  business.  monopolistic  conduct  in  ingbeeninoperationandserv- 

ponent,  solely  because  of  own-  Such  imposition,  the  brief  ^he  public  information  field,  mg  the  San  Joaquin  Valley  in 
Lhip  of  newspapers  and  broad-  argued,  has  no  justification  in  «  cut-throat  rate  slashes,  the  types  of  programming  that 
casting  stations.  either  law  or  reason  and  the  Personnel  pirating  violent  in-  were  proposed  f^  Sacramento. 

Question  No.  2  is  whether  FCC’s  application  of  its  socalled  terference  with  distribution,  or  -  -  - 


the  FCC  was  arbitrary  and  diversification  policy  to  this 
capricious  when  it  reversed  the  case  is  not  only  without  prece 
findings  of  its  trial  examiner 
and  favored  McClatchy’s  rival. 


Other  Cases  on  Appeal 
Four  other  unsuccessful 
newspaper  applicants  for  TV 
licenses  have  taken  appeals 
from  FCC  rulings  to  the  same 
court,  but  each  case  presents 
a  set  of  facts  different  from 


in  fact  has  ever  engaged  in 
any  concerted  action  designed 
to  squeeze  competitors  out  of 
its  fields  of  activity.” 

In  support  of  its  second 


dent  but  represents  an  un¬ 
warranted  extension  of  that 

policy  far  beyond  anything  ap-  .  , 

proved  by  the  courts  or  intended  Premise,  the  McClatchy  brief  broadcasting 
by  legislative  act.  protested  that  the  Commission 

Ignored  substantial  evidence  to 
The  Basic  Question  modify  the  examiner’s  findings 

“It  is  conceded,”  the  Me-  which  made  McClatchy’s  record 
Clatchy  brief  stated,  “that  in  “truly  impressive.” 
the  Scripps-Howard  Case,  the  Miss  McClatchy’s  direct  chal- 


that  involved  in  the  McClatchy  Court  upheld  the  Commission’s  lenge  of  the  FCC  is  in  keeping 


Said  Miss  McClatchy  at  the 
time  of  filing  court  action: 

“We  do  not  intend  to  stand 
supinely  by  and  accept  what 
seems  to  us  a  gross  injustice, 
not  only  to  the  area  which  our 
company  serves 
but  also  to  ourselves  as  ex¬ 
perienced  broadcasters.  Under 
the  circumstances,  an  appeal  to- 
the  courts  is  imperative.  The 
people  of  this  valley  who,  in 
company  with  all  other  Ameri¬ 
cans,  own  the  airwaves,  are 


appeal. 

The  three-judge  circuit  court, 
incidentally,  is  the  same  one 
which  handed  down  a  unanimous 
decision  last  week  which  in¬ 


power  to  attach  significance  to  with  the  character  of  the  grand-  entitled  to  experience  and  know- 
or  let  its  judgment  be  in-  daughter  of  a  gold  rush  pioneer  how  in  the  running  of  their  TV" 
fluenced  by  the  fact  that  one  who  chose  newspaper  pubishing  stations  whenever  and  wherever 
applicant  is  disassociated  from  nearby  Sutter’s  discovery  to  such  experience  and  know-how- 
existing  media  of  mass  com-  “the  diggings.”  She  became  are  available.” 
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Pickets  Walk 
Until  Daily 
Prints  Story 

Chester,  Pa. 

Six  men,  headed  by  Consta¬ 
ble  John  E.  Gremminger,  set 
up  a  picket  line  for  more  than 
three  hours  in  front  of  the 
Chester  Times  building  on 
March  2  and  paraded  with  ban¬ 
ners  charging  the  daily  with 
suppressing  the  news. 

The  picketing  followed  stories 
in  the  March  1  editions  of  the 
Philadelphia  Daily  News,  which 
charged  that  a  Delaware  Coun¬ 
ty  Republican  leader,  John  J. 
McClure,  controlled  the  Detno- 
cratic  party  thi'ough  a  faction. 

Constable  Gremminger  march¬ 
ed  at  the  head  of  the  picket 
line  carrying  a  sign  which 
read,  “Chester  Times  Refused 
to  Print  My  Story.”  He  refer¬ 
red  to  his  announcement  eaidi- 
er  in  the  week  when  he  bolted 
the  Republican  ranks  to  join 
the  Democratic  Party  in  protest 
against  oneman  rule. 

On  the  picket  line  Wednes¬ 
day,  Mr.  Grehiminger  said  he 
gave  a  Chester  Times  i-eporter 
a  release  Sunday  (Feb.  27) 
which  announced  his  intention 
of  registering  Democratic  the 
following  day. 

Mr.  Gremminger  said  the 
Times  printed  nothing  about  his 
break  with  the  GOP  and  he 
charged  that  the  paper  also  is 
controlled  by  McClure. 

Other  signs  carried  by  the 
pickets  read:  “Change  your 
Registration  to  Democratic,” 
“The  Chester  Times  Refused  to 
Print  the  Truth,”  “The  Chester 
Times  Is  Controlled  by  Mc¬ 
Clure,”  “Buy  the  Daily  News 
and  Get  the  Facts,”  and  “We’ 
Protest  Censorship  by  the 
Chester  Times.” 

The  pickets  broke  up  shortly 
after  the  first  edition  of  the 
Times  appeared  with  the  story 
on  page  2. 

• 

Claude  Jaeger  Dies 
Of  Self-Inflicted  Shot 

Honolulu 

Claude  Jagger,  53,  an  assist¬ 
ant  general  manager  of  the  As¬ 
sociated  Press,  1943-46,  died 
here  March  1  after  a  Navy 
man  found  him  lying  in  the 
water  off  the  northern  end  of 
Oahu.  A  detective  later  said 
Mr.  Jagger  had  told  him  he 
had  shot  himself  and  waded 
into  the  water  to  die  because 
he  “felt  my  life  was  spent.” 
Mr.  Jagger  began  his  newspa¬ 
per  career  in  Worcester. 


Volume  of  High-Cost  Ads  Up. 
Boston  Papers  ’  Profits  Decline 


Boston 

A.  lower  net  profit  in  1954 
for  Boston  Herald-Traveler 
Corporation  was  attributed,  in 
the  annual  report,  to  a  decline 
in  higher-profit  classifications 
of  linage  while  the  volume  of 
high-cost  categories  rose. 

Higher  operating  costs,  due 
mainly  to  an  increase  of  $305,- 
111  for  wages  and  contributions 
to  a  retirement  fund  for  me¬ 
chanical  department  employes, 
accounted,  in  part,  for  the  drop 
in  net  earnings  from  $1.64  to 
$1.41  a  share  for  1953  and  ’54. 

Consolidated  net  revenue  for 
the  company’s  newspapers  and 
broadcast  station  was  $19.6  mil¬ 
lion  for  19.54,  a  gain  of  about 
$200,000  over  1953.  Dividends 
to  3,145  stockholders  were  held 
to  $1.20  for  the  fourth  consecu¬ 
tive  year. 


The  newspapers  published 
26,286,383  lines  of  advertising, 
approximately  100,000  more 
than  in  1953.  Treasurer  Roger 
Talmadge  commented:  “Linage 
in  the  higher  profit  classifica¬ 
tions  was  down,  whereas  vol¬ 
ume  in  the  categories  most 
costly  to  produce  was  up.” 

The  advertising  revenue 
amounted  to  $12.7  million,  a 
slight  gain,  while  the  circula¬ 
tion  revenue  was  off  $16,000  to 
$5.35  million. 

Operating  expenses  were  up 
about  $400,000  to  $18.4  million 
and  operating  profit  was  $1.2 
million,  as  compared  with  $1.36 
million  in  1953.  Taxes  took 
$585,568  in  1954,  as  compared 
wdth  $717,950  in  19.53.  Con¬ 
solidated  net  profit  was  $532,- 
452,  as  compared  with  $617,475, 
a  drop  of  $85,023. 


Eagle,  Guild 
Negotiators 
Resume  Talks 

Under  auspices  of  mediators, 
representatives  of  Brooklyn 
Eagle  management  and  of  the 
Newspaper  Guild  of  New  York 
resumed  joint  negotiation  ses¬ 
sions  this  week.  As  E  &  P 
went  to  press  on  Thursday  they 
were  continuing  a  discussion  of 
the  contract  proposals  para¬ 
graph  by  paragraph. 

The  guild’s  325  members  at 
the  Eagle  went  on  strike  last 
Jan.  28  when  the  company  re¬ 
fused  to  meet  its  demand  for  a 
$5.80  package  similar  to  that 
given  to  other  unions  in  the 
plant. 

A  citizens’  committee  organ¬ 
ized  this  week  and  offered  its 
services  for  a  fact-finding 
study.  Neither  side  accepted  the 
offer.  Meanwhile  the  committee 
published  full  page  ads  in 
Brooklyn  editions  of  Manhattan 
dailies,  pleading  “Bring  feack 
The  Brooklyn  Eagle.” 

The  guild  reported  that  its 
picket  line,  which  has  kept  the 
Eagle  from  publishing  for  the 
first  time  in  its  112-year  his¬ 
tory,  was  honored  by  truckmen, 
thwarting  management’s  at¬ 
tempt  to  move  its  equipment 
to  a  new  plant  during  the  shut¬ 
down  of  the  old  plant  which  is 
to  be  razed  for  a  civdc  project. 

The  guild  also  sought  to 
capitalize  in  public  relations 
with  a  demand  for  a  public  in¬ 


quiry  into  the  strike  insurance 
business  after  Frank  D.  Schroth 
Sr.,  Eagle  publisher,  admitted 
that  the  paper  carried  such  pro¬ 
tection. 

“It  is  true,”  said  Mr.  Schroth, 
“that  the  Brooklyn  Eagle  has 
strike  insurance.  I  know  of  no 
paper  with  a  guild  contract  that 
has  not  got  strike  insurance. 
I  also  have  burglary  and  fire 
insurance.” 

Thomas  J.  Murphy,  executive 
vicepresident  of  the  guild,  de¬ 
manded  to  know  how  much  the 
publisher  receives,  how  much 
he  paid  out  in  premiums  and 
what  is  the  period  of  coverage. 
He  asked  state  officials  to  in¬ 
stigate  a  probe. 

• 

Jackson’s  New 
Daily  Launched 


Jackson,  Miss, 
The  State  Times  was  in  busi¬ 
ness  this  week  as  an  evening 
and  Sunday  newspaper  after 
Gov.  Hugh  White  of  Missis¬ 
sippi  started  the  presses  rolling 
at  11:30  a.m.  Feb.  28.  The 
first  32-page  edition  had  a  run 
of  about  40,000  copies. 

The  Sunday  edition  of  the 
Clarion-Ledger  and  News  gave 
prominent  display  on  three 
pages  to  the  visit  made  by  more 
than  1,000  persons  on  Saturday 
to  its  plant,  christened  the 
News  Center  of  Mississippi. 
The  group  included  employes 
and  members  of  their  families. 

Simultaneously  with  the  pub¬ 
lication  of  the  new  paper,  the 
Daily  News  announced  a  cross¬ 
word  puzzle  contest. 


Fly  Boy  Runs 
Amok,  Ruins 
Press  Controls 

Wichita 

A  20-year-old  fly  boy  in  the 
press  room  of  the  Wichita 
Eagle  ran  amok  Wednesday 
night  (March  2),  smashing  the 
central  controls  on  10  Hoe  color 
convertible  units  and  setting 
fire  to  a  staircase  connecting 
the  two  pressroom  levels. 

The  youth,  identified  as  Mel¬ 
vin  K.  Phillips,  a  parolee  from 
Kansas  State  Industrial  School, 
was  apprehended  in  the  studios 
of  Radio  Station  KFH  across 
the  street  from  the  paper,  after 
he  had  held  three  employes  at 
bay  with  a  shot  gun. 

Police  took  the  youth  into 
custody  while  he  was  cutting  a 
tape  with  a  disjointed  confes¬ 
sion.  Police  said  he  was  hired 
by  the  Eagle  Jan,  10  at  the 
reque.^t  of  a  clergyman. 

The  pi'essroom  fire  was 
started  in  a  waste  paper  basket 
which  was  shoved  under  the 
staircase.  The  pressroom  prop¬ 
er  suffered  little  smoke  damage 
and  press  units  were  made  op¬ 
erative  in  time  to  produce  a 
97,000  mn  of  Thursday  morn¬ 
ing’s  four  section  56-page  edi¬ 
tion.  Replacement  parts  from 
the  Hoe  factory  in  New  York 
arrived  here  Thursday. 

• 

Weekend  News 
Operation  on  Air 

Minneapous 

A  new  National  Broadcasting 
Company  service  for  radio  sta¬ 
tions  envisions  a  weekend  flow 
of  news  and  entertainment  from 
early  Saturday  morning  until 
late  Sunday  night. 

Robert  W.  Sarnoff,  executive 
vicepresident  of  NBC,  touched 
upon  the  plan  here  March  10. 

“It  will  be  a  seiwice,”  he  said, 
“that  for  the  first  time  wipes 
away  the  artificial  barrier  be¬ 
tween  radio  and  television.  It 
will  tell  the  news  when  it  hap¬ 
pens  anywhere  in  the  world;  it 
will  present  live  reports  from 
backstage  Broadway,  and  fa¬ 
mous  figures  fi'om  all  fields  of 
endeavor;  it  will  include  comedy, 
drama  and  sports.” 

Many  advertisers  are  being 
redrawn  to  network  radio  by 
the  NBC  programming,  Mr. 
Samoff  said.  He  cited  48  ac¬ 
counts  signed  in  1954.  At  the 
same  time  the  NBC  executive 
forecast  1955  advertising  reve¬ 
nue  for  TV  at  $1.3  billion. 
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GRANDSTAND  EVENT 


HCL,  YOU  KNOW!' 


IT  WON'T  BE  LONG  NOW 


Roche,  Buffalo  (N.  Y.)  Courier-Express  Thiele,  Los  Angeles  Mirror-News  Fletcher,  Sioux  City  (Iowa)  Journal 
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Fisher  Comments 
On  Soeiety’s  Action 

Alleging  that  Editor  &  Pub¬ 
lisher  had  “presented  a  one¬ 
sided  picture  of  certain  allega¬ 
tions  made  against  me,”  (Feb. 

26,  page  13)  Ham  Fisher,  crea¬ 
tor  of  “Joe  Palooka,”  said  in  a 
letter  to  E  &  P  this  week  that 
“the  fraudulent  nature  of  the 
allegations  was  exposed  by  re¬ 
cent  Washington  developments.” 

“As  your  story  relates,”  Mr. 

Fisher  said,  “I  was  suspended 
from  the  National  Cartoonists 
Society.  What  was  not  report¬ 
ed,  however,  was  the  fact  that 
I  was  not  given  the  opportunity 
to  defend  myself  against 
charges  of  ‘conduct  unbecoming 
a  member.’ 

“The  Board  of  Governors  ig¬ 
nored  my  request  for  a  post¬ 
ponement  of  its  hearing.  At  the 
time,  I  was  seriously  ill,  under 
doctors’  care.” 

Mr.  Fisher  said  there  was 
“unseemly  haste”  on  the  part 
of  the  Board.  He  said  his  sus¬ 
pension  was  “supposedly  a  con¬ 
fidential  matter.  Yet,  within  24 
hours,  several  newspapers  and 
magazines  called  me  for  com¬ 
ment.  Even  more  curious  was 
the  use  made  of  my  suspension 
by  A1  Capp  (creator  of  “Li’l 
Abner”)  before  the  Federal 
Communications  Commission,  in 
proceedings  in  which  I  have 
absolutely  no  financial  interest. 

How  Mr.  Capp,  not  even  a 
member  of  the  National  Car¬ 
toonists  Society,  managed  to 
obtain  documents  pertaining  to 
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my  suspension  was  never  ex¬ 
plained.” 

Cites  FCC  Testimony 

Mr.  Fisher  wrote:  “Mr. 
Capp  had  been  testifying  be¬ 
fore  the  FCC  on  the  applica¬ 
tion  of  the  Massachusetts  Bay 
Telecasters  Co.,  in  which  he 
has  an  interest,  for  a  Boston 
TV  license.  He  was  questioned 
at  length  on  the  March  1951 
report  of  the  New  York  State 
Joint  Legislative  Committee  for 
the  Study  of  Comics. 

“The  committee’s  formal  find¬ 
ing,  supported  by  eight  pages 
of  eichibits,  was  that  Mr.  Capp’s 
comics  contained  ‘sexually  sug¬ 
gestive  material’  and  ‘semi- 
hidden  pornography.’ 

“Mr.  Capp  opposed  admit¬ 
tance  of  this  report  by  the  FCC, 
alleging  that  the  exhibits  of  his 
drawings  had  been  ‘altered, 
doctored  and  tampered  with’  by 
Ham  Fisher. 

“However,  the  chairman  of 
the  Legislative  Committee,  As¬ 
semblyman  James  A.  Fitzpat¬ 
rick,  said  in  a  sworn  affidavit 
that  Mr.  Capp’s  work  had  not 
been  altered  or  changed  in  any 
way;  that,  in  fact,  they  were 
absolutely  accurate  reproduc¬ 
tions  of  his  work.  As  proof 
thereof,  he  submitted  copies  of 
the  originals. 

“Mr.  Capp’s  offer  of  ‘evi¬ 
dence’  to  bolster  his  claim  was 
rejected  by  the  FCC  Hearing 
Examiner. 

“Yet,  curiously  this  w’as  the 
‘evidence’  on  which  I  was  sus¬ 
pended  from  the  National  Car¬ 
toonists  Society  without  a  hear¬ 
ing.” 

Mr.  Fisher  charges  in  his 


letter  that  “not  all  the  mem¬ 
bers  of  the  Board  of  Gover¬ 
nors  were  aware  that  their  de¬ 
cision  to  suspend  me  was  part 
of  a  scheme  to  whitewash  A1 
Capp  in  behalf  of  his  TV  ven¬ 
ture.”  He  stated  that  Capp’s 
decision  to  withdraw  from  the 
TV  application  was  opposed  by 
other  applicants  and  was  de¬ 
nied  by  FCC. 

“The  record  is  therefore  veiy 
clear  and  unmistakable'  that 
the  accusations  against  me,  on 
which  I  was  suspended  without 
being  given  the  opportunity  to 
present  proof  only  recently  ob¬ 
tained,  were  completely  fraudu¬ 
lent. 

“I  am  confident  that,  with 
the  new  material  which  has 
just  become  available,  the 
Board  of  Governors  of  the  Na¬ 
tional  Cartoonists  Society  will 
be  brought  to  reconsider  its 
hasty  and  intemperate  action.” 
• 

Austin  Lieoty  Dies 

Schenectady,  N.  Y. 

Austin  N.  Liecty,  president 
and  publisher  of  the  Schenectady 
Gazette,  1920-45,  died  Feb.  26 
at  the  age  of  88.  He  was  a 
charter  member  of  the  Associ¬ 
ated  Press.  In  1894-97  he  was 
publisher  of  the  Syracuse 
Courier. 

• 

Mrs.  Theo.  Newhouse 

Mrs.  Beatrice  Rosenberg 
Newhouse,  wife  of  Theodore 
Newhouse,  associate'  publisher 
of  the  Newhouse  Newspapers, 
died  Feb.  28  after  an  illness  of 
several  months.  She  was  46 
years  old. 


ANPA  Advertises 
Postal  Rate  Stand 

The  American  Newspaper 
Publishers  Association  pur¬ 
chased  space  in  Washington’s 
three  daily  newspapers  this 
week  to  publicize  an  open  letter 
suggesting  that  all  of  the  facts 
bearing  on  postal  rates  be  made 
known  and  summarizing  the  as¬ 
sociation’s  position  in  the  mat¬ 
ter  of  rates.  (See  page  38). 

The  letter-ad,  addressed  to 
the  editor  of  the  Washington 
Post  and  Times  Herald,  ran 
one  day  in  14x11  space  in  the 
Post  and  Times  Herald  and  in 
the  Evening  Star  and  full  page 
in  the  tabloid-format  Washing¬ 
ton  Daily  News.  It  w’as  prompt¬ 
ed  by  an  editorial,  “Paying  For 
the  Mail,”  in  the  paper  to 
which  it  was  addressed. 

General  Manager  Cranston 
Williams,  who  signed  the  open 
letter,  questioned  how  the  Post 
Office  could  be  put  on  a  break¬ 
even  basis  when  its  own  Cost 
Ascertainment  Report  showed 
that  RFD  service  cost  $192  mil¬ 
lion. 

“I  see  no  possible  way,”  he 
wrote,  “for  the  RFD  service 
ever  to  carry  enough  mail  to 
pay  even  a  small  portion  of  the 
cost  of  maintaining  that  serv¬ 
ice.” 

Mr.  Williams  also  drew  at¬ 
tention  to  the  fact  that  the 
Post  Office  has  40,000  “stores” 
handling  a  $2  billion  business, 
as  compared  with  4,300  A  &  P 
stores  that  handle  a  volume  of 
nearly  $4  billion. 
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Newsprint  Situation 
Shown  in  Statistics 


On  the  basis  of  statistics  that 
became  available  this  week,  it 
could  be  said  that  the  present 
production  of  newsprint  in  Ca¬ 
nadian  mills  is  just  about  suf¬ 
ficient  to  meet  the  needs  of 
daily  newspapers  in  the  United 
States  at  their  current  rate  of 
paper  consumption. 

The  output  of  domestic  mills, 
which  has  been  climbing  stead¬ 
ily  since  the  low  point  of  720,- 
000  tons  in  1944  to  a  1930 
equivalent  of  1,211,000  tons  in 
1964,  is  the  margin  of  supply 
which  enables  other  users  of 
newsprint  (weekly  newspapers, 
commercial  printers,  shopping 
news  publications,  comic  books, 
government,  etc.)  to  stay  in 
business. 

In  actuality,  of  course,  all  of 
the  Canadian  output  does  not 
fiow  to  the  United  States  news¬ 
papers;  nor  does  all  of  the 
domestic  newsprint  go  to  these 
other  users. 

1,488  Dailies  Report 

How’ever,  the  figures  compiled 
by  the  American  Newspaper 
Publishers  Association  show 
that  1,488  daily  newspapers  re¬ 
porting  to  it  consumed  5,344,- 
292  tons  of  newsprint  in  1954. 
In  addition,  five  dailies  in  Alas¬ 
ka  and  Hawaii  used  12,129  tons. 
The  ANPA  group  represented 
86.7%  of  the  total  consumption 
by  all  users. 

Newsprint  Service  Bureau 
gave  the  total  output  of  Ca¬ 
nadian  mills  last  year  as  5,984,- 
000  tons,  with  5,522,000  tons 
shipped  out  of  the  country. 

In  his  report  on  the  newsprint 
situation,  J.  J.  Zima,  secretary 
of  the  service  bureau,  noted  that 
all  but  12,000  tons  of  the  news¬ 
print  made  in  North  America 
last  year  found  its  way  to  con¬ 
sumers. 

Tighten  Situation  in  ’55 

For  1955,  he  forecast,  there 
will  be  an  even  tighter  balance 
of  supply  and  demand,  despite 
further  expansion  of  mill  ca¬ 
pacity  to  an  estimated  total  of 
7,473,000  tons.  Exports  to  over¬ 
seas  markets  were  the  largest 
in  seven  years,  he  reported,  and 
with  early  indications  that 
overseas  demand  may  be  even 
greater  this  year,  “it  appears 
quite  likely  that  expanded  ca¬ 
pacity  may  be  quite  fully  util¬ 
ized  in  1956.” 

Sunday  newspapers  averaged 
122  pages  in  1954,  a  one-page 
increase  over  the  1963  record 
size,  and  a  38-page  bulge  over 
the  1946  average,  Mr.  Zima  re¬ 


ported.  Leading  weekday  pa¬ 
pers  reverted  from  their  37- 
page  average  in  1953  to  the 
1950-52  average  of  36  pages  in 
1954. 

Consumption  by  States 
ANPA  provided  a  compila¬ 
tion  of  newsprint  consumption 
by  states  in  1954,  as  follows: 


Tons 

Alabama  _ 49,730 

Arizona  . 20,444 

Arkansas  _  20,159 

California  . . . 492,979 

Colorado  . 51,741 

Connecticut  . 58,306 

Delaware  and  Maryland  87,008 
District  of  Columbia  107,749 

Florida  . 124,851 

Georgia  . 76,509 

Idaho  . — . 5,200 

Illinois  . - . . 443,303 

Indiana  . - _ 118,634 

Iowa  . - . 63,692 

Kansas  . . . - .  38,267 

Kentucky  . 57,581 

Louisiana  _ 68,059 

Maine  . . - . — . . .  14,006 

Maryland  (see  Delaware) 

Massachu.-etts  .  210,384 

Michigan  . 241,707 

Minnesota  . 99,148 

Mississippi  . . . 8,575 

Missouri  . 177,306 

Montana _  7,560 

Nebraska  . . 38,111 

Nevada  . 1,509 

New  Hampshire  . 4,807 

New  Jersey  . . .  131,472 

New  Mexico  _ _  6,454 

New  York  . 889,824 

North  Carolina  . 63,051 

North  Dakota  . 6,273 

Ohio  . - . 332,301 

Oklahoma  . 52,210 

Oregon  . — - 59,329 

Pennsylvania  . . 432,702 

Rhode  Island  . - . . .  25,801 

South  Carolina  . 24,120 

South  Dakota  . . . 7,260 

Tennessee  . 84,398 

Texas  _  226,462 

Utah  . . . 21,253 

Vermont  . 2,840 

Virginia  . 60,395 

Washington  _ _  80,454 

West  Virginia  . . .  30,092 

Wisconsin  . . 117,978 

Wyoming  . . 2,298 


Total  _ 5,344,292 


Exchange  Rate  Dips 
The  ANPA  review  also  con¬ 
tained  a  record  of  newsprint 
contract  prices  from  1933  ($46) 
to  date,  with  the  $126  price  re¬ 
maining  as  announced  in  mid- 
1952. 

Price  -  conscious  publishers 
were  viewing  with  some  ap¬ 
prehension  the  precipitous  de¬ 
cline  of  the  exchange  rate  for 


the  Canadian  dollar  in  recent 
weeks.  Three  weeks  ago  it  was 
quoted  at  $1.03,  a  rate  which 
had  prevailed  for  some  time, 
except  for  occasional  interrup¬ 
tions;  this  week  it  w’as  quoted 
at  close  to  $1.01  and  dipping. 

A  loss  of  2%  in  exchange 
profits  on  about  $636  million  of 
newsprint  exports  (NSB  fig¬ 
ures)  would  be  reflected  to  a 
considerable  extent  in  the  earn¬ 
ings  statements  of  the  Canadian 
producers. 

• 

Premier  Sets 
Terms  to  End 
Profits  Row 

Quebec 

Premier  Duplessis  has  laid 
down  the  terms  of  a  bill  de¬ 
signed  to  end  law  suits  over 
the  administration  and  employ¬ 
ment  of  the  profits  of  La  Presse, 
Canada’s  largest  French-lan¬ 
guage  newspaper. 

At  the  suggestion  of  the  Pre¬ 
mier,  a  bill  adopted  by  the 
Legislature  provides: 

Within  four  months  of  the 
measure’s  approval  by  the  legis¬ 
lature,  administrators  of  the 
newspaper  will  take  ste'ps  to 
float  a  loan  to  modernise  equip¬ 
ment; 

After  that  time,  10%  of  the 
newspaper’s  net  profit  will  be 
applied  to  depreciation  and  15% 
to  repayment  of  the  loan; 

The  balance  will  be  distribu¬ 
ted  to  members  of  the  family 
of  the  late  Treffle  Berthiaume, 
founder  of  La  Presse; 

The  present  administrators — 
Sen.  Pamphile  Dutremblay,  Lu- 
cien  Dansereau  and  Gilles  Ber¬ 
thiaume,  all  of  Montreal — will 
have  the  right  to  name  the  per¬ 
sons  who  will  inherit  their 
shares  of  La  Presse. 

• 

Southern  Mill 
Plan  Cancelled 

Hot  Springs,  Ark. 

Dierks  Forests,  Inc.  has 
announced  abandonment  of 
plans  for  a  newsprint  mill 
in  Oklahoma. 

Difficulty  in  obtaining  di¬ 
rect  commitments  from  pub¬ 
lishers  and  “other  important 
factors”  governed  the  deci¬ 
sion,  according  to  Fred  M. 
Dierks,  vicepresident. 

The  promoters  had  set  a 
goal  of  45,000  tons  a  year  in 
contracts  before  they  would 
proceed  with  a  $12,000,000 
development.  Last  Novem¬ 
ber  they  said  about  half  of 
the  tonnage  was  under  con¬ 
tract. 


25  Papers 
Use  Bagasse 
Newsprint 

Lockport,  La. 

A  new  era  in  the  industrial 
and  agricultural  development  of 
Louisiana  unfolded  Feb.  24  as 
the  presses  of  25  weekly  and 
daily  newspapers  in  the  Sugar 
Belt  rolled  out  regular  editions 
on  newsprint  made  from  the 
byproduct  of  the  sugar  cane 
known  as  “bagasse.” 

The  newly  constructed  Val¬ 
entine  Pulp  and  Paper  Com¬ 
pany  mill  here  is  the  first  in 
the  world  to  use  both  the  pith 
and  the  fiber  of  the  sugar  cane 
in  paper-making.  Official  an¬ 
nouncement  of  the  use  of  the 
newsprint  by  newspapers  cul¬ 
minated  a  research  and  develop¬ 
ment  program  that  was  begun 
in  the  1930s  by  Valentine. 

In  addition  to  newsprint,  the 
mill  is  making  fine  writing  pa¬ 
per,  book  paper,  mimeograph 
paper  and  tablet  paper. 

A  large  portion  of  the  out¬ 
put  of  the  mill  is  being  sold  to 
the  United  States  government 
printing  office  under  the  terms 
of  a  contract  received  at  the 
time  that  production  began. 

Newspapers  cooperating  in 
the  joint  venture  utilize  both 
letterpress  and  offset  types  of 
printing  reproduction  on  press¬ 
es  that  are  standard  in  the  non¬ 
metropolitan  publishing  field. 

Thomas  R.  McElhinney  vice- 
president  and  technical  direc¬ 
tor  who  came  to  the  company 
from  Ames,  Iowa,  is  credited 
with  developing  the  “Valite” 
process. 

The  paper  mill  employs  180 
men;  60  work  in  the  sugar 
factory,  80  in  the  cane  fields, 
and  35  in  the  Valite  Plant. 
During  the  regular  harvest  sea¬ 
son  an  additional  200  persons 
are  employed  in  the  sugar 
factory.  Similar  developments 
are  seen  as  a  possibility 
throughout  the  Sugar  Belt 
which  is  composed  of  18  sugar- 
producing  parishes  of  the  state. 
Together  they  produce  700,000 
tons  of  bone  dry  bagasse,  only 
300,000  of  which  is  now  being 
used  for  all  industrial  purposes. 

W.  L.  Hendrix,  the  former 
general  superintendent  of  Herty 
Laboratory  in  Savannah,  is 
general  superintendent  of  the 
new  industrial  facility. 

Newspapers  that  are  printing 
on  bagasse  newsprint  include 
the  Bastrop  Daily  Enterprise, 
Daily  Iberian,  Opelousas  Daily 
World  and  Ruston  Daily  Leader. 
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Founding  Fathers 

The  booklet  will  recount  how 
Robert  Hoe  established  in  Man¬ 
hattan  in  1805  the  company 
that  endures  and  prospers  to¬ 
day.  Peter  Smith  was  taken 
into  the  partnership  in  1822 
and  he  devised  a  new  press  with 
with  cast-iron  frame  and  toggle- 
joint  action,  a  marked  improve¬ 
ment  over  the  Stanhope  press 
(English)  and  the  Columbian 
press  (American),  both  of 
which  utilized  downward  pres¬ 
sure  only.  Samuel  Rust  of  New 
York  perfected  basic  improve¬ 
ments  on  Smith’s  press  in  1827 
and  Hoe  took  out  a  patent  on 
it  and  built  the  famous  Wash¬ 
ington  hand  press. 

Later  Richard  March  Hoe,  a 
son  of  the  founder,  invented 
and  perfected  improvements 
which  literally  revolutionized 
the  art  of  printing  and  made 
possible  the  modem  highspeed 
presses  used  by  the  metropoli¬ 
tan  papers  of  today. 

Turning  from  history  to 
finance,  Mr.  Auer’s  optimism 
over  present  progress  is  backed 
by  the  annual  report  for  the 
year  ended  Sept.  30,  1954,  just 
issued.  It  lists  current  assets  at 
$8,793,238  and  current  liabili¬ 
ties  at  $3,827,033,  leaving  $4,- 
966,205  as  net  working  capital, 
the  largest  in  Hoe'’3  history. 

Net  sales  and  other  income 
for  the  year  totaled  $18,705,- 
590  despite  serious  interrup¬ 
tions  caused  by  an  expensive 
six-week  strike  (Jan.  25-March 
8)  and  a  stockholders’  proxy 


fight  for  control  of  the  com¬ 
pany  that  deprived  Mr.  Auer 
of  the  presidency  for  10  months 
preceding  last  April.  However, 
the  Auer  group  won  an  over¬ 
whelming  victory  at  the  annual 
stockholders  meeting,  April  13, 
1954. 

For  the  quarter  ending  last 
Dec.  31,  the  company  reported 
sales  of  $5,268,179  and  net 
profit  after  income  taxes  of 
$325,075.  Unfilled  orders  at  that 
date  amounted  to  $8,065,915. 

Sales  Uptrend 

“There  has  beeP  a  very  en¬ 
couraging  uptrend  in  press 
sales  since  I  came  back  last 
year,  particularly  in  the  last 
few  months,”  briskly  reported 
Mr.  Auer,  an  incisive  and  de¬ 
cisive  man  who  does  not  waste 
time’  on  inconsequentials. 

“Hoe,  under  this  manage¬ 
ment,  is  broadening  its  always 
sigpiificant  activities  in  research 
and  product  development,”  he 
continued.  “Most  of  the  busi¬ 
ness,  or  at  least  a  good  part  of 


■Hnniiniilliw  No.  I  of  a  Series 

it,  is  brought  about  by  the  de¬ 
mand  for  additional  presses  for 
color,  now  widely  used.  This  ac¬ 
counts  for  more  business  than 
the  obsolescence  of  old  presses.” 

Mr.  Auer,  an  alert,  blue-eyed 
and  gray-haired  executive,  had 
this  to  say  about  research: 

“In  the  long-term  traditions 
of  the  Hoe  Company,  the  sales 
and  engineering  activities  have 
been  mainly  devoted  to  press 
design  and  sale.  In  view  of  the 
expanding  markets  which  pres¬ 
ently  characterize  the  graphic 
arts  industry,  this  policy  will 
continue  on  a  broader  front 
than  heretofoie. 


SUPPUERS  OF  THE  PRESS 
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R.  Hoe  Still  Grows 
On  150th  Birthday 


By  Ray  Erwin 

J  OSEPH  L.  AUEIR,  president  and  chairman  of  the  hoard  of 
R.  Hoe  &  Co.,  Inc.,  takes  pleased  and  pardonable  pride  in  three 
shining-significant  happenings: 

1.  This  is  the  150th  year  of  Hoe,  oldest  press  manufacturers 
in  the  land. 

2.  Hoe,  today,  is  in  the  strongest  financial  position  in  its 
history,  with  working  capital  of  almost  $5,000,000  and  no 
funded  or  long-term  debt. 

3.  Traditionally  the  innovator  of  high-speed  press  design  and 
improvement,  Hoe  today  is  applying  the  same  scientific  spirit 
to  production  in  its  own  plants. 

The  sesquicentennial  anniver¬ 
sary  will  be  commemorated 
with  an  exhibition  of  the  earli¬ 
est  and  latest  Hoe  presses  at 
the  time  of  the  ANPA  conven¬ 
tion  in  April  and  with  publica¬ 
tion  of  a  souvenir  booklet  re¬ 
viewing  the  colorful  and  influ¬ 
ential  history  of  the  company. 


Research  Expanded 


“Research  and  development 
work,  always  an  important  fac¬ 
tor  in  Hoe,  is  due  for  expansion 
and  will  be  expanded  as  funds 
permit.  Some  increase  has  al¬ 
ready  been  accomplished  in  the 
light  of  recent  market  findings. 

“The  e'ngineering  and  pro¬ 
duction  departments  are  be¬ 
ing  strengthened  still  further 
through  the  shifting,  defining, 
and  streamlining  of  functions. 
This  is  part  of  a  program  to 
improve  operating  performance, 
not  only  within  the  depart¬ 
ments,  but  also  in  their  vastly 
heightened  responsiveness  to 
the  changing  demands  of  the 
market.” 

In  this  connection,  Hoe  has 
announced  to  the  trade  a  new 
press,  the  “Printmaster,”  de¬ 
signed  to  meet  the  needs  of 
newspapers  of  medium  circula¬ 
tion,  to  be  competitively  priced 
but  superior  in  performance. 
Other  new  products  are  on  the 
way. 

Mr.  Auer  was  asked  about 
the  future  for  press  builders 
and  for  newspapers. 

“We  are  in  mid-passage 


A  Song  of  (First)  Love 


Springfield,  Ill. 

Few  of  his  fans  know  it, 
but  Singer  Nelson  Eddy’s 
first  love  was — and  still  is — 
journalism.  He  never  de¬ 
clines  an  invitation  to  visit 
a  newspaper  office,  but  he 
won’t  come  unless  he’s  in¬ 
vited.  He  likes  to  sit  around 
and  shoot  the  breeze’  about 
the  days  when  he  was  a  cub 
reporter  in  Philadelphia. 

Mr.  Eddy,  now  53,  started 
work  on  the  old  Philadelphia 
Press  when  he  was  15.  He 
had  had  no  formal  educa¬ 
tion  beyond  eighth  grade. 


“More  revenue”  lured  him  to 
the  advertising  field  and  he 
worked  for  several  agencies 
in  Philadelphia.  In  the 
meantime’,  he  kept  at  his 
hobby — singing. 

During  a  recent  engage¬ 
ment  here  he  responded  to 
Publisher  J.  Emil  Smith’s 
invitation  to  visit  the  mod¬ 
em  plant  of  the  Illinois 
State  Journal.  Asked  what 
he  intends  doing  after  he  re¬ 
tires  from  vocalizing,  if 
ever,  Mr.  Eddy  said:  “I’ll 
probably  insert  a  situation 
wanted  ad  in  Editor  &  Pub¬ 
lisher.” 
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toward  a  better  future,”  he  re¬ 
plied  with  firm  conviction  ring¬ 
ing  in  his  voice.  “I  think  there 
is  a  strong  potential  market 
for  the  next  several  years. 

Biggest  Press  Order 

Hoe  is  now  working  on  in¬ 
stallation  of  the  largest  single 
press  order  ever  placed  any¬ 
where  or  anytime.  Already  a 
record  for  size,  the  order  placed 
by  the  Philadelphia  Evening 
and  Sunday  Bulletin  was  re¬ 
cently  added  to,  bringing  the 
total  to  72  color-convertible 
press  units,  14  folders,  72  reels, 
tensions  and  pasters,  8  color 
cylinders  and  14  late  news  de¬ 
vices,  for  approximately  $6,- 
000,000. 

Two  lines,  with  36  units  plus 
seven  folders  in  each  Kne,  •will 
be  installed  in  the  Bulletin’s 
new  pressroom  and  will  consti¬ 
tute  the  two  longest  continuous 
lines  of  newspaper  press  equip¬ 
ment  in  the  world.  Each  line 
will  extend  more  than  320  feet 
— nearly  a  sixteenth  of  a  mile. 
The  36  units  in  each  line  will 
weigh  3,000,000  pounds. 

“Speed  and  efficiency  are  im¬ 
proved  every  day,”  remarked 
Mr.  Auer.  “Present  emphasis  is 
on  improving  efficiency  and  ef¬ 
fecting  cost  reduction.” 

Unit  press  installation  was 
pioneered  by  Hoe  24  years  ago 
and  has  been  standard  practice 
on  most  deliveries  of  Hoe  press¬ 
es  since.  This  method  of  intact 
installation  was  worked  out 
with  two  major  objectives  in 
mind:  (1)  To  save  the  pub¬ 
lishers  substantial  amounts  in 
time  and  money  on  installa- 
(Continued  on  page  .53) 
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Round  Their  Beats 


2  Wrap  Up 
Pix  of  Gun 

Lynchburg,  Va. 

Teamwork  enabled  a  mere 
handful  of  staffers  of  the 
Lynchburg  News  to  wrap  up 
in  just  a  few  hours  this  area’s 
most  dramatic  double  murder 
and  police  gun  battle  wdth  the 
accused  killer. 

Two  staffers  on  the  scene  and 
three  editors  in  the  city  room 
combined  to  have  the  complete 
story  on  the  wires  and  pictures 
ready  to  transmit  in  2V2  hours 
after  the  end  of  the  battle,  even 
though  the  story  took  place  30 
miles  away  from  the  newspa¬ 
per’s  offices. 

A  48-year-old  welder,  Frank 
Mayberry,  shot  and  killed  a 
brother-in-law.  Jack  Tucker,  49, 
during  an  argument  in  the 
home  near  historic  Appomattox 
where  both  lived.  Dr.  David 
A.  Christian  III,  31-year-old 
physician,  was  shot  and  killed. 

Officers  arriving  on  the  scene 
were  met  with  a  hail  of  bullets 
from  the  fugitive  Mayberry, 
who  spent  the  next  90  minutes 
in  a  gun  duel  with  some  state 
troopers  and  sheriff’s  men  be¬ 
fore  he  was  forced  to  surrender. 

Vincent  Spezzano,  reporter- 
photographer  for  the  News,  re¬ 
ceived  a  tip  on  the  fight  and  set 
out  with  a  camera  for  the  30- 
mile  trip  to  the  site.  En  route, 
George  Smith,  chief  photog¬ 
rapher  for  the  paper,  caught 
up  with  him. 

The  battle  was  at  its  height 
when  the  pair  aiTived  and  they 
were  forced  to  spend  the  next 
little  while  ducking  bullets  and 
searching  for  a  vantage  point. 

In  Range  of  Gunfire 

When  Mayberry  was  shot. 
Smith  and  Spezzano  were  with¬ 
in  a  hundred  feet  of  where 
Mayberry  had  taken  refuge  be¬ 
hind  a  bam,  and  the  pair,  lugg¬ 
ing  cameras,  rushed  up  with 
officers  to  where  the  wounded 
man  lay.  Spezzano  was  the  first 
to  question  Mayberry  about  the 
shooting  as  officers  took  him 
into  custody  and  the  accused 
killer  denied  both  of  the  shoot¬ 
ings.  He  later  admitted  both. 

During  the  next  20  minutes, 
the  two  staffers  took  pictures 
and  questioned,  various  persons 
connected  with  the  case. 

With  no  telephones  available. 
Smith  and  Spezzano  drove  into 
Appomattox  to  a  doctor’s  of¬ 
fice,  where  Mayberry  was  be¬ 
ing  treated,  and  called  their  of¬ 
fice. 


Battle 


At  the  office,  Peyton  W’in- 
free,  executive  editor  of  the 
News  and  Daily  Advance,  who 
had  taken  charge  of  the  story, 
was  directing  Sports  Editor 
Ray  Lovenbury  and  Assistant 
Wire  Editor  William  Beck  in 
preparation  for  the  play. 

Once  the  story  w’as  wrapped 
up  and  filed,  the  five  concen¬ 
trated  on  the  pictures  and  read- 
ie<l  them  for  local  use  and  for 
the  AP  Wirephoto  net. 

Hundreds  of  exti’a  copies  of 
the  edition  containing  the  story 
and  pictures  were  sent  to  the 
area  and  arrived  by  4:30  a.m. 
when  local  residents  began  buy¬ 
ing  them  up. 

W'riter^s  ‘Checkup* 
Checks  Rising  Costs 
Louisville,  Ky. 

Reporters,  like  everybody 
else,  must  be  hospitalized  at 
times — but  it’s  rare  when 
they’re  bedded  down  in  search 
of  a  story. 

That’s  what  happened  to 
Harry  Shaw,  a  Winter  for  the 
Louisville  Courier-Journal  Sun¬ 
day  staff.  Shaw  spent  three 
days  in  the  Kentucky  Baptist 
Hospital  for  a  “checkup,”  but 
did  most  of  the  checking  up 
himself. 

He  wrote  a  Sunday  Passing 
Show  article  reviewing  rea¬ 
sons  for  increased  hospitaliza¬ 
tion  costs. 

Cub*s  Big  Moment; 
Tracks  Dotvn  Bandits 
Victoria,  B.  C. 

Tw'e'nty-yea  r-old  Terry 
French,  a  cub  of  six  weeks’ 
standing  in  the  women’s  de¬ 
partment  of  the  Victoria  Daily 
Times,  realized  a  journalist’s 
dream  when  she  became'  eye¬ 
witness  to  a  $6,400  armed  hold¬ 
up  of  her  own  office. 

Miss  French  was  setting 
forth  in  her  car  to  gather  copy 
for  her  “Penny  Saving”  column 
when  she  saw  two  masked 
bandits  leap  from  a  car  150 
feet  from  her  office,  jab  a  re¬ 
volver  into  the  ribs  of  Douglas 
Griffith,  a  cashier,  and  make 
off. 

The  reporter  followed  the' 
getaw'ay  car  for  a  mile,  saw  one 
bandit  leap  out  and  transfer 
to  a  second  car,  which  she  also 
followed. 

A  mile  later,  she  lost  the' 


driver  in  Beacon  Hill  Park. 
Miss  French  telephoned  her 
city  desk,  giving  license  num¬ 
bers  of  both  cars,  notified  pol¬ 
ice,  and  then  wrote  her  story. 

Within  an  hour,  police  had 
brought  in  three  suspects.  They 
w’ere  released  after  a  day’s 
grilling  because  positive  iden¬ 
tification  could  not  be  made. 
The  bandits  were  wearing  Hal- 
low’een  masks  at  the  time  of 
the  holdup. 

In  addition  to  a  front  page 
by-line.  Miss  French  got  $50  in 
bonuses  from  her  paper  and  the 
insurance  company. 

Story  Out  of  Storage 

Buffalo,  N.  Y. 

A  Buffalo  Evening  News  re¬ 
porter  made  a  surprise'  visit  to 
the  city  garage  and  found  24% 
of  the  city’s  packer  trucks  for 
garbage  collection  out  of  com¬ 
mission.  The  visit  resulted  in 
an  exhaustive  story  by  Reporter 
Ralp  Wallenborst  about  the 
run-down  condition  of  the  city’s 
rolling  stock. 

Iron  Lung  Reicard 

A  reporter  who  spent  eight 
hours  in  an  iron  lung — the  long¬ 
est  time  a  healthy  person  has 
occupied  a  respirator — has  been 
cited  by  the  National  founda¬ 
tion  for  Infantile  Paralysis. 

The  citation  went  to  Roy  J. 
Dunlap  who  wrote  “Assign¬ 
ment:  Iron  Lung,”  in  the  St. 
Paul  (Minn.)  Sunday  Pioneer 
Press  of  Jan.  9. 

Mr.  Dunlap  is  36  and  the 
father  of  four  children.  He  has 
described  his  interest  in  polio 


as  that  of  *‘a  newspaper  re- 
poi'ter  who  has  seen  firsthand 
its  ravages  and  also  that  of  a 
father  who  can’t  help  seeing  in 
his  mind’s  eye  his  own  children 
so  involved.”  j 

Just  Sign  Here 

San  Bf.rnardino,  Calif,  f 

A  reporter  for  the  San  Ber-  ■ 
nardino  Sun-Telegram  “nomi-  j 
nated”  a  dead  Russian  secret 
police  chief  for  mayor. 

Hal  McClure,  city  hall  re¬ 
porter,  obtained  19  signatures 
on  a  petition  to  nominate  Lav¬ 
renti  P.  Beria  to  place  his 
name  on  the  primary  election 
ballot. 

The  leporter  told  everyone 
he  was  trying  to  get  “an  ex-  ) 
police  chief  on  the  ballot  for 
mayor.” 

One  woman  said  she  thought 
he  would  make  a  “good  mayor,  I 
his  name  is  very  familiar.”  | 

To  top  off  the  story,  Mr.  Me-  [ 
Clure  signed  on  the  first  blank  , 
of  the  nomination  paper,  using  [ 
the  name  V.  M.  Molotov,  734  j 
Kremlin. 

Reporter  Is  Cited 

Boston 

Robert  C.  Bergenheim,  31, 
city  hall  reporter  for  the 
Chrwtian  Science  Monitor,  was 
among  seven  Greater  Boston¬ 
ians  cited  as  outstanding  young 
men  of  the  year  by  the  city’s 
Junior  Chamber  of  Commerce. 
Mr.  Bergenheim,  a  Nieman  Fel¬ 
low  at  Haivard  in  1953-54,  was 
cited  for  his  stories  on  munici¬ 
pal  affairs,  including  a  recent 
expose  of  assessing  practices. 


EA'TING  IS  THEIR  JOB  —  Three  Texas  food  editors  sample  beef 
recipes  for  the  Texas  Beef  Council:  Left  to  right — Mrs.  Sandal  English, 
Dallas  Morning  News;  Betty  Rose  Cravens,  Houston  Chronicle;  Dorothy 
Sinz,  Dallas  Times-Herald. 
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Papers  Again  Rated  Leu 
Top  Medium  by  Banks 


Section  Edited 
By  Robert  B.  McIn 


This  year  commercial  banks 
in  the  U.  S.  will  spend  $72- 
million  for  advertising,  accord¬ 
ing  to  the  advertising  depart¬ 
ment  of  the  American  Bankers 
Association,  which  has  just 
completed  a  survey  in  which 
3,341  banks  participated.  The 
aggregate  of  bank  advertising 
budgets  this  year  is  $4-million 
more  than  in  1954  and  almost 
doubles  the  $39-million  reported 
in  1950. 

For  the  10th  consecutive 
year,  the  A.B.A.  advertising 
department  mailed  a  question¬ 
naire  to  all  banks,  asking  them 
what  they  consider  to  be  the 
major  advertising  job  for  the 
year,  their  choice  of  media,  and 
the  actual  amount  budgeted  for 
advertising  expenditures.  The 
figures  on  total  advertising 
budgets  were  projected  to  pro¬ 
vide  an  estimate  for  all  com¬ 
mercial  banks  in  the  country. 

In  answering  the  question  as 
to  what  banks  consider  the  ad¬ 
vertising  job  for  1955,  44%  of 
the  banks  said  they  would  vig¬ 
orously  sell  a  wide  range  of 
banking  services  which  are 
available  in  their  communities. 
While  each  service  will  receive 
a  varying  degree  of  emphasis 
by  individual  banks,  the  gen¬ 


eral  advertising  effort  of  many 
banks  in  this  group  will  be  to 
urge  prospective  customers  to 
do  “all  their  banking  under  one 
roof.” 

Forty-three  per  cent  of  the 
banks  plan  to  promote  savings 
and  thrift  more  than  anything 
else  this  year,  with  emphasis  on 
the  bank  as  the  place  to  save. 

Thirteen  per  cent  of  the  re¬ 
plying  banks  are  planning  their 
promotional  campaigns  around 
institutional  advertising  to  edu¬ 
cate  the  public  about  banking, 
emphasizing  the  important  role 
of  the  independent  American 
banking  system.  Mortgage  loans 
are  receiving  increased  adver¬ 
tising  attention  from  some 
banks,  and  farm  production 
loans  are  also  increasing  in  im¬ 
portance  among  banks  in  rural 
communities. 

Newspapers  will  continue  to 
be  the  number  one  medium  for 
bank  advertising,  according  to 
a  wide  proportion  of  the  par¬ 
ticipating  banks.  Considered 
next  in  importance  in  carrying 
the  advertising  message  are 
direct  mail,  window  and  lobby 
displays,  calendars,  radio,  out¬ 
door  billboards,  theatre  slides 
and  shorts,  bus  and  car  cards, 
and  television.  While  television 


Lewyt  To  Do  It 
In  Supplements 

The  Lewyt  Corporation  va¬ 
cuum  cleaner  makers,  kicks 
off  its  Spring  advertising 
campaign  on  March  13  with 
its  netw’ork  of  10,000  dealers 
alerted  to  tie-in  with  local 
new'spaper  ads  in  conjunction 
with  Lewyt’s  color  insertions 
in  Parade  and  This  Week. 

The  local  ads  are  being 
placed  on  a  co-op  basis,  while 
the  factory  is  standing  the 
full  cost  for  the  ads  in  Par¬ 
ade  and  This  W’eek. 

■Walter  J.  Daily,  vice'presi- 
dent,  said  it  is  the  beginning 
of  Lewyt’s  $2,000,000  Spring 
campaign. 

is  still  in  last  place,  247  banks 
will  use  advertising  on  tele¬ 
vision  in  1955,  compared  with 
180  a  year  ago;  and  the  cur¬ 
rent  figure  is  almost  ten  times 
what  it  was  in  1950. 

While  the  total  figures  re¬ 
ported  in  the  survey  represent 
the  average  advertising  pro¬ 
grams  of  banks,  there  is  a  wide 
variation  in  expenditures  re¬ 
ported  by  individual  banks. 
Some  of  the  larger  banks  re¬ 
porting  will  spend  from  $175,- 
000  to  $400,000  for  their  over¬ 
all  advertising  program  this 
year,  while  some  of  the  smaller 
banks  will  spend  amounts  up  to 
$5,000. 


Dry  Group 
Marshals  Data 
For  Ad  Ban 

Washington 

Liquor  interests  now  spend 
more  than  $250,000,000  a  year 
“to  shove  their  products  into 
American  homes  through  every 
advertising  medium  available,” 
the  Methodist  Board  of  Temp¬ 
erance  charges  in  its  campaign 
to  drive  alcoholic  beverage  ad¬ 
vertising  from  interstate  com¬ 
merce. 

The  Board  is  the  national 
headquarters  for  the  “dry” 
movelnent.  Its  statisticians  find 
increased  ad  efforts  paralleling 
a  drop  in  sales  figures.  They 
cite  this  as  proof  of  the  need 
for  enactment  of  the  Langer 
and  Bryson  bills. 

Quoting  data  gathered  by 
“outside”  sources,  the  advocate 
of  a  ban  on  liquor  copy  and 
commercials  analyzes :  “The 
general  increase  in  advertising 
activity  comes  in  response  to 
liquor  and  beer  sales  slumps  in 
1954.  Liquor  sales  dropped 
2.7%  in  1954  and  beer  sales 
were  down  4%.” 

Congress  is  certain  to  con¬ 
sider  the  advertising  ban  this 
year,  as  it  has  in  every  session 
since  the  18th  Amendment  was 
repealed.  This  year,  the  bill 
(Langer)  is  numeraled  S.  923. 


RETAIL  REGULAR  ,  r; . 
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I  ^Newspapers  My  Firsts  Last  and  Always  Love’ 


BERGDORF 

GOODMAN 


When  Mrs.  Louise  Langdon,  personable 
sales  promotion  manager  for  Bergdorf  Good¬ 
man,  New  York  City,  graduated  from  Smith 
College,  her  first  job  in  the  business  world  M 
was  as  an  editorial  assi.-Jtant  on  the  New  York  I 
Herald  Tribune.  M 

“On  the  Trib,”  .she  smiles,  “I  did  odd  jobs, 
freelance  writing  with  publicity  thrown  in  on 
the  side.” 

Louise  left  the  new’spaper  “to  cut  my  copy 
eyeteeth”  for  four  years  of  homefurnishings 
and  fashions  experience  with  L.  Bamberger 
&  Co.,  Newark,  N.  J. 

She  subsequently  became  advertising  man- 
ager  of  Bonwit  Teller,  New  York,  for  five 
years  before  moving  over  to  1.  Miller,  also 
New  Yoi'k,  as  retail  advertising  manager.  In  HHH 
1948  Louise  joined  Bergdorf  Goodman  as 
sales  promotion  manager. 
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Louise  Langdon 
Bergdorf  Goodman 


According  to  Louise,  Bergdorf  Goodman’s 
annual  expenditure  in  retail  linage  is  ap¬ 
proximately  $240,000. 

“Thi.s,”  she  explains,  “is  naturally  confined 
to  New  York  newspapers  since  we  have  no 
out-of-town  branch  stores.” 

Asked  how  she  felt  about  newspaper  adver¬ 
tising  at  the  retail  level,  Louise  replies: 

“Newspapers  ai’e  my  first,  last  and  always 
love.  I  think  there’s  no  finer  medium  for  re¬ 
tail  advertising;  both  for  getting  immediate 
response  and  for  cementing  permanent  rela¬ 
tions  with  your  public. 

“You  keep  abreast  of  your  customers  and 
they  keep  abreast  of  you  by  the  day-to-day 
timeliness  of  the  news. 

“There  is  a  freshness,  a  vitality,  an  excite¬ 
ment  in  the  direct  impact  of  current  events 
in  the  world  with  current  events  in  advertis¬ 
ing.” — R.  B.  McI. 
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Paramount’s  Pickman 
Picks  Papers  for  Pics 


By  Kobert  B.  McIntyre 


Television  has  succeeded  in  he  said,  “we  used  full  pages  in 
uniting  newspapers  and  the  50  newspapers  across  the  coun¬ 
motion  picture  industry  as  never  try  to  launch  this  attraction  and 
before.  What’s  more,  this  union  it  paid  off  tremendously.” 


The  Bridi»«*H  al  Toko-ri 


in  the  “battle”  against  a  com-  Paramount  has  made  some 


mon  foe  has  resulted  in  a  marked  innovations  in  its  man- 
healthier  and  w'armer  reception  ner  of  advertising  presentation 


of  motion  pictures  by  editors  during  the  past  two  years.  Gone 


throughout  the  U.  S. 


is  the  traditional  “two-shof 


<:hv>  kFiJJ 

MU  MY  WMYKY 


At  least  that’s  the  way  it  boy-girl  illustration  (unless  it’s 
looks  to  Jerome  Pickman,  vice-  vital  to  the  story-line)  as  well 


president  in  charge  of  adver-  the  “self-serving  superla 
tising,  publicity  and  exploita-  five. 


tion.  Paramount  Picture's  Cor¬ 
poration,  New  York. 


This  week,  Mr.  Pickman  told 


“We  have  found,”  Mr.  Pick- 
man  told  E&P,  “that  a  simple 
statement  of  fact  gives  more 


*1.  u-i  creditability  to  our  ads.  The 
Editor  &  Publisher  that  while  ,  ^  ,  u  i  j  » 

TV  o  ads  no  longer  hoked-up.” 


TV  can  do  a  job  in  getting  a  .  .  . 

new  film’s  title  recognized,  “it  ' 


it  gets  the  public  thinking  about 
motion  pictures  in  general.  It 
also  sells  papers,”  he  said. 

Paramount’s  ad  chief  has  only 
one  pet  peeve  with  new’spapers 
and  that’s  the  “atrocious” 
makeup  of  the  amusement  page 


Newark  News  Readies 
Consumer  Analysis 

For  the  first  time,  advertisers 
in  the  Middle  Atlantic  area  will 
have  access  to  the  famous  Mil¬ 
waukee  Journal-type  consumer 
analysis  to  learn  the  buying 
habits  of  consumers  when  the 
Newark  (N.  J.)  News  publish 
es  its  first  Consumer  Analysis 
Survey  this  spring. 

The  survey,  a  comprehensive 
study  of  brand  preferences  in 
foods,  appliances,  cosmetics  and 
other  household  items  in  daily 
use,  covered  4300  families  in 
the  296,000-family  Newark  ABC 
Zone  Market,  which  forms  the 
hub  of  the  North  Jersey  cover 
age  area. 

Questionnaires  covering  160 
subjects  were  mailed  for  re¬ 
turn  during  the  period,  January 
3  to  18  to  a  list  of  families 
selected  at  random  from  di¬ 
rectories  in  the  29  communities 
which  make  up  the  Newark  City 


takes  newspapers  to  get  the 
folks  away  from  their  TV  sets 
and  out  to  the  box  office  window. 


in  some  newspapers.  „  i;,  V,..  ^  ~ 

“There  is  very  little  imagina-  Zone.  The  City  of  Newark  was 


.4irs  Viewpoints 
While  on  the  subject  of  news- 


tion  shown  in  its  makeup,”  Mr. 
Pickman  asserted.  Ganging 


broken  down  into  8  areas. 

The  completed  forms  were  de¬ 


theater  ads  on  one  page  results  hvered  in  person  to  Newark 


TV  Is  n^t  a  primary  medium:  PfPer  advertising.  Mr.  Pickman  iron;  arkilling  the  News  offices  in  Newark 


a.  ▼  40  itv/u  »  pi.axai»i.v  uiii  y  .  ,  •  •  a.  ^  111  UIIC  all  IklllJllK  VllC 

just  a  subsidiary  to  newspapers.  viewpoints  for  hodge-podge  of  ads  makes  Orange  where  the  question- 


You  can  always  do  a  better  “.y' 


selling-job  in  newspapers.’ 
Millions  in  Papers 


Which  helps  explain  why  he  declared. 


“You  hear  talk  these  day.s 
that  the  newspaper’s  amusement 
page  isn’t  read.  I  don’t  agree,” 


it  particularly  difficult  when 
we’re  trying  to  present  a  new 
picture. 


naires  were  checked  for  com¬ 
pleteness.  A  market  bag  con¬ 
taining  40  grocery  items  sup- 


Paramount  last  year  spent  up-  “You  also  hear  that  theater 


“Not  only  is  the  amusement  Pbed  by  distributors  and  manu- 
page  thrown  together  carelessly,  facturers  was  presented  to  each 


ward  of  $2,700,000  in  newspa-  ads  would  do  better  on  the  ra- 
per  advertising,  a  sum  which  dio-TV  log  page.  I  don’t  think 


but  lately  we’ve  noticed  some  P®rson  returning  the  completed 
papers  throwing  in  food,  drug  questionnaire. 


was  matched  on  the  local  level  this  is  true,  either.  I  feel  that 
by  theater  operators  in  co-op  the  radio-TV  log  in  a  newspaper 


advertising. 


is  no  longer  important  to  peo- 


“Paramount  has  always  been  ple.  By  now,  viewers  know 
a  heavy  user  of  large-size  news-  what  programs  they  want  to 


and  miscellaneous  ads  on  the 
so-called  ‘amusement’  page.” 

He  said  Paramount  has  tried 
to  overcome  this  problem  by 


In  addition  to  the  brand  pref¬ 
erence  questions  answered  on 
the  questionnaire  consumers 
also  supplied  data  on  such  col- 


paper  space,”  Mr.  Pickman  said,  watch  and  what  time,  day  and 
“But  in  1953  and  1964  w’e  em-  channel  they  appear  on.” 


opening  up  its  ads  with  lots  of  lateral  items  as  family  corn- 
white  space,  and  by  buying  position,  home  ownership,  cars 


bellished  both  our  budget  and  In  Mr.  Pickman’s  book,  news- 


space  schedules  and  it  has  paid  papers  do  a  terrific  pre-selling 


job  for  motion  pictures  via 


space  off  the  amusement  pages  family  income, 
for  special  presentations.  When  the  copyrighted  report 

Mr.  Pickman  said  in  conclu- 

a-u  4.  1.  4.U  ui.  4.U  be  available  to  national  adver- 

Sion  that  he  thought  the  mo-  advertisine  aeencies. 

tion  picture  industry  should  get  .  o®*..  ^  . 

o  Lcffcv  “cVsoirc*.  J  manufacturers  and  distributors. 


.\s  an  example  of  how  its  photographs,  columnists,  critics, 
budget  and  space  realignment  and  serializations  of  books  from 
has  paid  off,  Mr.  Pickman  cited  which  the  big  pictures  have 
the  Paramount  films — Shane,  been  made. 

Come  Back  Little  Sheba,  Stalag  “Syndicated  serializations,” 
17,  Little  Boy  Lost,  and  Roman  he  said,  “are  terrific  for  building 
Holiday  as  being  the  smash  hits  box  office — especially  when  the 
of  1953.  serial  has  been  timed  to  coin- 

“It  is  significant  that  these  cide  with  the  opening  of  the 
pictures  were  the  ones  we  back-  film  based  on  the  book.  Movie- 
ed  heavily  with  newspaper  ad-  book  serialization,”  he  added  “is 
vertising,”  he  said.  “True,  they  also  a  tremendous  circulation 
were  outstanding  films  to  begin  stimulant,  I  feel.” 
with,  but  we  feel  that  the  tre-  He  also  pointed  out  that  news 
mendous  play  we  gave  them  in  of  motion  pictures,  screen  per- 
newspaper  space  played  a  vital  sonalities  and  Hollywood  activi- 
pai-t  in  making  them  box  offices  lies  in  general  helps  to  sell 
successes.”  newspapers  because  such  cover- 

Mr.  Pickman  added  that  in  age  is  regarded  as  “local”  news 
1954  the  pictures,  Sabrina,  Rear  by  most  newspaper  readers. 
Window,  The  Bridges  at  Toko-  Mr.  Pickman  described  as  “ex- 
ri.  The  Country  Girl,  and  White  cellent”  the  fact  that  more  and 
Christmas  also  received  big-  more  newspapers  each  year  are 
space  treatment  in  newspapers  pegging  contest  promotions  to 
and  turned  out  to  be  the  big  the  Academy  Award-winning 
hits  for  that  year.  pictures  and  stars.  “This  is  also 

“On  White  Christmas  alone,”  excellent  for  box  offices  because 


a  better  “shake”  on  the  amuse¬ 
ment  pages.  “After  all,  the  mo¬ 
tion  picture  industry  as  a  whole 
spends  more  than  $50,000,000 


.4NPA  Offers  Survey 
On  Less-Than  Pa^e  Ad 

Several  publishers  report  en- 


on  newspaper  advertising.  It  is  countering  problems  when  ad- 
a  far  more  consistent  advertiser  vertisers  start  running  less 


than,  say,  the  automotive  in-  than  full-page  ads  instead  of 
dustry,  which  while  it  spends  usual  full  pages  in  the  belief 


heavily  on  the  introduction  of  they  could  continue  to  dominate 
new  lines,  quickly  tapers  off  the  page  with  savings  in  ad- 


for  the  balance  of  the  year.  On  vertising  costs,  according  to  the 
the  other  hand,  motion  picture  ANPA. 


producers  are  continuously  re-  “A  large  number  of  such  ads 


leasing  new  picture.s  throughout  create  problems  through  de- 
the  year  and  are  using  tremend-  creased  revenue  without  a  pro- 


ous  amount  of  linage  in  news¬ 
papers  to  get  them  off  the 
ground.” 


portionate  drop  in  expenses  and 
production  complications  in 
moving  pages  through  the  com- 


He  added  that  in  1955  Para-  posing  room,”  the  ANPA  bul- 
mount  plans  to  hit  very  hard  letin  noted. 


in  an  advertising  way. 


ANPA  has  conducted  a  sur- 


if  this  meant  more  money  and  vey  of  20  members  to  detemint 


Pickman 


how  problems  have  been  solved. 


“When  we  have  an  important  Summary  of  survey  is  available 
attraction,  and  important  story  upon  request  to  ANPA  General 


to  tell,  the  sky’s  the  limit.” 


Manager  Cranston  Williams. 
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CLYDE 

FOSTORIA  TIFFIN 

CAREY  BUCYRUS 

MARION 


MT.  VERNON 


SALEM 

woos™ 

MILLERSBURG  \  NEW  PHILADELPHIA 
DOVER 


The  Cleveland  Plain  Dealer  Is  your  port  of  entry 

into  a  2-for-l  market  of  over  five  billion  dollars 


Sales  winds  are  blowing  your  way  when  you 
steer  your  advertising  course  with  the  Cleveland 
Plain  Dealer.  With  this  one  newspaper  you  reach 
not  only  Greater  Cleveland  but  the  26  adjacent 
counties  as  well.  Two  markets  for  the  price  of 
one ...  a  sales  potential  of  over  $5,000,000,000! 
Talk  your  product  where  it  costs  the  least,  covers 
the  most . . .  in  the  Cleveland  Plain  Dealer. 


iCitftlaiiJ) 
Cuyahoga  Cy. 

Total  Retail  Sales  .  .  $1,976,290,000 


Food  Sales .  522,053,000 

Gen.  Merchandise  Sales  279,064,000 

Drug  Sales .  63,158,000 

Furn.,HsId.,Radio  Sales  100,473,000 


Eff.  Buying  Income  .  2,998,757,000 


26  Adyatmt 
County  Area* 
$1,625,161,000 
403,545,000 
128,040,000 
38,554,000 
73,949,000 
2,333,759,000 


*AhroH,  Canton.Youugstown  not  tucludtd. 
Figurtt— Salts  Managtmtnt  Surt  ey,  May,  19S4 


CLEVELAND 

PLAIN  DEALER 

Cleveland's  Home  Newspaper 

Cresmer  &  Woodward,  Inc., 
New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles,  Atlanta 


NIELSEN  STUDIES 
OF  FOOD  STORE  SALES 

Make  The  Plain  Dealer 
Your  Ideal 
Test  City  Medium 
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RETAIL  AD  SURVEY 


Ad  Expansion  Urged 
At  Retailers^  Meeting 


occasion  rather  than  for  cover¬ 
age,  Mr.  Cole  said.  He  protest- 


Los  Angeles 

More  and  better  advertising 
that  retail  trade  may  reach  its 
real  potential  was  advocated 
repeatedly  as  members  of  the 
National  Association  of  Retail 
Clothiers  and  Furnishers  met 
here  in  the  annual  convention, 
Feb.  20-24. 

Retailers  today  do  less  and 
less  of  selling  and  advertising, 
charged  Elmer  L.  Ward,  presi¬ 
dent,  Palm  Beach  Company. 
Statistics  prove  that  the  inde¬ 
pendent  retailer  is  not  spend¬ 
ing  sufficient  money  to  create 
an  appetite  for  the  things  he 
has  to  sell,  he  added. 

Promotion  timing  is  out  of 
joint  even  as  retail  advertising 
is  inadequate,  Mr.  Ward  said 
in  his  critical  report.  He  urged 
promotions  timed  to  Mother  Na¬ 
ture  rather  than  to  precedent. 
Half  of  July  and  August  should 
no  longer  be  chalked  up  as  non¬ 
selling  periods,  Mr.  Ward  said. 

“The  spring  and  summer  sea¬ 


your 

have 


sons  have  stretched  and 
selling  opportunities 
stretched  wnth  them.  As  you 
stretch  your  warm  weather  sea¬ 
son,  it’s  going  to  be  necessary 
to  stretch  your  advertising  out 
over  that  season.  Examine  your 
advertising  in  the  light  of  the 
new  seasonal  patterns,”  he 
urged. 

“Better  advertisinC  "'’^nd  dis¬ 
play  will  make  for  better  com¬ 
petition,  and  better  competition 
will  capture  a  bigger  share  of 
the  consumer  dollar,”  declared 
NARCF  President  George  M. 
Epstein  in  his  annual  report. 

Institution  of  a  program  “of 
nationwide  scope,  scientifically 
designed  to  educate  the  public 
in  the  proper  use  of  apparel 
for  the  greatest  good  to  the  in¬ 
dividual,”  was  advocated  by 
Willard  W.  Cole,  president,  Lyt- 
ton’s,  Chicago.  He  suggested  a 
national  NARCF  television 
show  as  one  possibility. 

Clothes  should  be  sold  for  the 


KEISTERlSUPPORTTHECHURCH'SERIES 


ihe  feature  thof  creofed 
modem  CHUHCH  adverHsing 


An  entirely  new  conception  of  church  advertising  has 
been  brought  about  by  the  Keister  “Support  the  Church” 
series.  Here  Is  modern  advertising  at  its  best — BEAUTI¬ 
FUL  ART-WORK  and  FORCEFUL,  APPEALING  COPY 
— with  the  ability  to  attract  and  sustain  new  reader- 
interest. 

Here  are  pages  that  can  be  established  on  a  permanent 
basis,  winning  each  year,  new  and  more  acclaim  from 
community  leaders,  church  officials,  and  newspaper 
readers.  No  wonder  the  Keister  ads  are  being  run 
regularly  in  over  900  newspapers  throughout  the  USA, 
Canada,  and  Alaska. 

This  magnificient  feature  serves  your  readers,  your 
churches,  and  your  community.  And  it  brings  you  new 
and  all-important  WEEKEND  LINEAGE — much  of  it 
from  non-advertisers.  Write  now  for  proofs  and  rates. 


FIRST  in  CHURCH  ADVERTISING 

."JDA  C,  ,• 


STRASBUPG,  VIRGINIA 


ed  continued  attempts  to  influ¬ 
ence  the  market  with  compara¬ 
tive  price  advertising.  He  ob- 
sei-ved  that  he  had  yet  to  see 
an  advertisement  by  a  great 
auto  company  where  price  is  a 
factor. 

“The  automobile  industry  has 
created  a  desire  to  buy  by  suc¬ 
cessfully  educating  the  public 
to  changes  in  style,  fashion 
and  color.  Today  the  auto  in¬ 
dustry  is  getting  approximate¬ 
ly  5.5  9?>  of  the  consumer’s  dol¬ 
lar.  The  apparel  industry,  ■while 
at  an  all  time  low,  is  still  get¬ 
ting  8.4  9f',”  Mr.  Cole  reported. 

Bluntly  declaring  that  the 
retailers  are  not  measuring  up 
to  its  potential,  P.  B.  Juster, 
president,  Juster  Bros.,  Min¬ 
neapolis,  suggested  the  mem¬ 
bers  “devote  more  time'  to  sci¬ 
entific  study  of  the  sales  end 
of  your  business,  including 
sales  training,  interior  display 
and  advertising.” 

More  than  600  newspapers 
last  year  published  news  about 
men’s  wear,  Mr.  Juster  report¬ 
ed.  Publishers  “are  big  busi¬ 
ness,  deal  in  facts,  and  unless 
they  felt  men’s  fashion  is  news, 
they  couldn’t  spend  their  mon¬ 
ey,  space  or  effort,”xhe  added. 

“The  time  has  come  for  all 
of  us  to  be  sellers,  not  account¬ 
ants;  merchants,  not  book¬ 
keepers,”  declared  Lawrence  S. 
Phillips,  merchandising  vice- 
president  of  Phillips-Jones  Cor¬ 
poration. 

Aggressive  retaile'rs  who 
think  in  terms  of  selling  mer¬ 
chandise  rather  than  buying 
markdowns  have  increased  their 
men’s  business  25  to  30%,  de¬ 
clared  official  of  company  pro¬ 
ducing  Van  Heusen  shirts. 

TTC  Adopts  Hands-Off 
Policy  in  Price  Cuts 
The  Federal  Trade  Commis¬ 
sion  has  adopted  a  hands-off 
policy  toward  the  gro'wing  ri¬ 
valry  between  retail  stores  and 
price-cutting  discount  houses. 

In  a  major  decision  an¬ 
nounced  Feb.  20,  FTC  rejected 
a  request  that  it  enforce  fair 
trade  laws  on  discount  houses 
that  sell  to  the  public  at  prices 
approaching  wholesale  levels. 

FTC  advised  retailers  to  meet 
discount  house  competition  by 
slashing  their  own  prices  rather 
than  seeking  FTC  enforce'ment 
of  state-sanctioned  minimum 
price  agreements. 

The  action  marked  the  first 
official  stand  taken  by  FTC  on 
fair  trade  laws  now  on  the 
books  in  42  states. 

FTC  told  retailers  they  could 
“with  impunity”  ignore  the 
state  laws  where  they  were  not 


being  regularly  enforced.  Or, 
the  commission  counseled,  they 
could  seek  enforcement  in  state 
courts. 


Abrahams  Reveals 
Retail  Ad  Faults 

What’s  wrong  with  retail  ad¬ 
vertising? 

According  to  Howard  P. 
Abrahams,  sales  promotion 
manager.  National  Retail  Dry 
Goods  Association,  “increasing 
the  amount  a  store  spends  on 
its  advertising  doesn’t  neces¬ 
sarily  improve  its  advertising 
or  the  results. 

“Often,  instead,”  he  said 
last  week,  “the  extra  <?money 
buys  more  of  the  sahs  stuff. 
It’s  just  like  the  girl  who  has 
no  sense  of  style.  Double  her 
budget,  her  taste  doesn’t 
change;  she  only  buys  twice  as 
much  trash.” 

Mr.  Abrahams  suggested  that 
retailers  budget  and  schedule 
their  advertising  to  match  the 
tide  of  consumer  demand. 


Canadian  Food  Men 
Urged  to  Use  Papers 
Quebec 

Newspapers,  radio-TV  and 
magazines  are  all  gfood  when  a 
manufacturer  wants  to  cover 
the  entire  country,  but  whe'n  it 
comes  to  the  local  market  the 
manufacturer  gets  excellent  re¬ 
sults  by  advertising  in  news¬ 
papers  in  cooperation  with 
chain  and  group  stores. 

That  was  the  advice'  of  J.  0. 
Elton,  Red  and  White  Corpor¬ 
ation,  Toronto  food  company, 
before  the  annual  convention  of 
the  Canadian  Food  Processors’ 
Association  here. 

He  said  that  a  manufacturer 
or  processor  who  wants  to  in¬ 
crease  the  sale  of  his  products 
in  any  local  market  can  g(!t 
“excellent  results”  through 
newspaper  advertising. 

“I  was  glancing  over  a  news¬ 
paper  the  other  day,”  he  said, 
“and  saw  seven  good-sized  re¬ 
tail  store  ads.  The'y  wouldn’t  be 
there  if  they  were  not  read  by 
many  people.” 


Sweden  Ratifies 

United  Nations,  N.  Y. 

Sweden  this  week  became  the 
ninth  country  to  deposit  its  in¬ 
strument  of  ratification  or  a^ 
cession  to  the  International 
Convention  to  Facilitate  the 
Importation  of  Commercial 
Samples  and  Adve'rtising  Ma¬ 
terial.  The  Convention,  design¬ 
ed  to  help  businessmen  send 
commercial  samples  and  adver¬ 
tising  material  from  one  coun¬ 
try  to  another  with  less  cost, 
delay  and  red  tape',  will  come 
into  force  when  15  countriei 
have  ratified  or  acceded. 
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1ST  in  the  State  in 
Per  Capita  Effective 
Buying  Income!* 


1ST  in  the  State  in 
Per  Family  Effective 
Buying  Income!* 


wesson 


acturer 


and  the  surest  way  —  the  best  way  —  the  only  way  to  reach  this 
high  potential  market  is  through  Westchester’s  OWN  newspapers. 


THE  VALUE  IN  ADVERTISING  HAS  NEVER  BEEN  GREATER  IN 


%nr  luv 


r>«  rtrKMA^^ntsaitaiK 


i  adver¬ 
se  coun- 
>ss  cost, 
ill  come 
iountria 


'SALES  MANAGEMENT — 1954 
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PR  ROUNDUP 


Editor  &  Publisher.  They  will  Ne%v9,  the  Lynchburg  Daily  Ad- 
bring  the  communications  in-  vance,  and  the  Richmond  Netci 


U  S.  Firm  To  ‘Sell’ 
NATO  To  Europeans 


United  Aircraft  Corporation,  M.  Gruenther,  supreme  com- 
East  Hartford,  Conn.,  will  soon  mander.  Allied  Forces  Europe, 
launch  an  extensive  public  rela-  and  leading  diplomats,  will  play 
tions  advertising  campaign  in  a  part  in  presenting  free-world, 
European  newspapers  as  a  free  enterprise  thinking  in  op- 
means  of  helping  to  explain  position  to  communist  pi-opa- 
the  aims  of  the  North  Atlantic  ganda  now  flooding  European 
Treaty  Organization,  H.  M.  cities.  Specifically,  the  ads  will 
Horner,  president  said  this  stress  the  values  of  organized 
week.  international  cooperation  in  the 

The  newspaper  campaign,  the  struggle  for  peace,  Mr.  Horner 
first  of  its  kind  to  be  attempted  said. 

by  a  private  American  indus-  The  campaign  was  drawn  up 
trial  organization,  will  be  con-  following  a  recent  appeal  by 
ducted  in  12  languages.  Six  Gen.  Gruenther  to  American  in¬ 
full-page  ads  will  be  carried  in  dusti’y  to  play  a  leading  role 
25  leading  newspapers  in  17  the  battle  for  the  truth, 
cities  and  13  countries  through-  While  United  Aircraft  is  the 
out  Free  Europe.  First  ad  is  ^rst  to  sponsor  such  ads,  other 
scheduled  to  appear  during  the  industries  may  follow,  Mr.  Hor- 
week  of  March  6.  said. 

The  campaign  is  being  con-  Mr.  Horner  said  he  hoped  the 
ducted  through  United  Air-  ad  series  would:  1)  help  build 
craft  Corp.’s  agency,  Lennen  &  popular  support  for  the  policy 
Newell,  Inc.,  New  York,  and  collective  defense  against  ag- 
their  export  associate,  Ii'win  gression;  2)  stress  w’ar  preven- 
Vladimir  &  Co.,  Inc.  tion  possibilities  of  NATO;  3) 

The  program,  which  has  been  offer  convincing  evidence  of  the 
discussed  with  General  Alfred  sincerity  of  American  partici- 

^—i - ^  pation;  and  4)  point  up  the 

I  need  for  wholehearted  coopera- 
1  ^'on  by  NATO  nations. 

Chiropractic  Story 
To  Be  Told  in  Ads 

Chicago 

Recognizing  the  vast  educa¬ 
tional  infiuence  of  the  news¬ 
paper  press,  the  National 
Chiropractic  Association  has  be¬ 
gun  an  advertising  and  public 
relations  campaign  to  advise 
the  newspaper  editors  of  Amer¬ 
ica  of  new  facts  and  figures 
concerning  the  profession. 

Thirteen  full-page  advertise¬ 
ments  will  take  informative  re¬ 
ports  to  these  editors  through 


PR  Club  of  N.  Y. 

Offers  New  Course 

If  publicity  folks  of  the  futur* 
don’t  know  how  to  work  with 
various  media  it  won’t  be  the 
fault  of  the  Publicity  Club  of 
New  York,  Inc. 

Guest  lecturers  from  media 
will  address  the  club’s  13th  bi¬ 
annual  course.  Publicity,  Ita 


course, 

ney,  president  of  American  Theory  and  Techniques,  on  ho» 
Motors,  announced  the  appoint-  publicists  should  work  with  rae- 
ment  of  Howard  E.  Hallas  as  dia  in  the  placement  of  material. 
PR  director  of  AMC  (E&P,  The  10-week  course  starts 
Feb.  26,  page  26).  Fred  L.  March  8  at  the  Shelton  Hotel, 
Black  was  named  special  an-  7  to  9  p.m.  Cost  is  $15.00. 
sistant  to  Mr.  Romney.  The  course  includes  a  field  j 

trip  to  the  New  York  Timi 
Daily  Kansan  Honored  where  staff  members  will  ei- 
For  PR  Program  plain  the  newspaper’s  opera- 

rp,  v  /Tr  V  tions  and  how  they  apply  to 

The  Aansa.s  City  (Kans.)  the  publicist. 

Daily  hansan  w'as  among  seven 
Kansas  organizations  honored 

last  w’eek  for  outstanding  pub-  Workshop  OU  PR 
lie  relations  programs.  Awai’ds  A  workshop  on  public  rela- 
were  presented  by  the  Public  tions  techniques  will  be  con- 
Relations  Association  of  Kansas  ducted  April  2  by  the  Catholic 
at  the  fourth  annual  Public  Re-  Institute  of  the  Press  at  Cathe- 
lations  Directors  Institute  held  dral  High  School,  New  York 
at  the  University  of  Kansas.  City.  John  T.  Casey,  chairman. 

The  Daily  Kansan  was  given  said  registrations  are  being  in- 
an  award  for  a  series  of  news  vited  from  schools,  colleges, 
stories  and  photographs  it  ran  and  other  institutions  under  the 
concerning  its  staff  members.  direction  of  the  Catholic  Arch¬ 
diocese. 

Appointments  ...  * 

•  Rosemary  Fox,  formerly  Home  Laundry  Ads 

assistant  food  editor  of  the  Hotpoint’s  home  laundry  sec 
Chicago  (Ill.)  Tribune,  has  tion  is  launching  an  intensive 
joined  Lawrence  H.  Selz  Or-  home  laundry  national  adver- 
ganization,  Inc.,  public  relations  tising  program  (via  Maxon. 
and  publicity  counsel  in  Chica-  Inc.)  during  March,  April  and 
go-  May. 

•  William  A.  Lashley  has  In  addition  to  national  mags- 

been  appointed  manager  for  zine  ads,  newspaper  advertisinf 
Ford  Motor  Company’s  Wash-  will  be  released  by  Hotpoint  in 
ington,  D,  C.,  public  relations  more  than  100  key  markets, 
office.  Prior  to  entering  the  PR  This  program  includes  a  series 
field,  Mr.  Lashley  was  a  report-  of  dealer-listings  ads  at  least 
er  on  the  Lynchburg  (Va.)  1,000  lines  in  size. 
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I  V  Many  features  make  ] 
^  the  GOSS  RoU-O-Mat  I 
;  a  stereotype  favorite. 

^  Automatic  push  button 
control  and  micrometer  , 
C  .impression  adjustment  ^ 
make  it  an  efficient,  la- 
' '  bor  saving  unit.  Stui^y  | 
built  and  with  a  free 
,  wheeling  roller  beuing  i 
.  upper  cylinder,  it  pr<Hn>  | 
ises  long-  life  and  easy  i 
maintenance.  I 

\ 

THE  GOSS  ntINTING  KESS  CO.  | 
U  .  5601  w;  aiu  StrMt  ,  I 
Chicago  SO,  IIU  "  d 


^Everything  in^ 
Baltimoielevolves 


ARE  YOU  INTERESTED  IN  A 

WESTERN 
INDUSTRIAL  SITE? 

UVMm, 


The  Union  Pacific  serves  a  number 
of  western  states  as  pictured  on  the 
map.  This  vast  territory  contains 
an  abundance  of  natural  resources 
in  addition  to  being  a  healthful, 
progressive  region  in  which  to  work 
and  live.  As  you  know,  it  offers 
boundless  opportunities  for  out¬ 
door  recreation. 

If  you’re  thinking  about  an  assem¬ 
bly  plant,  warehouse,  distribution 
center,  or  whatever  it  might  be,  in 


a  western  locality  —  then  we  offer 
this  suggestion — 

Contact  your  nearest  U.P.  repre¬ 
sentative.  Tell  him  what  you  have 
in  mind  regarding  an  industrial  site 
to  meet  your  specific  requirements. 
Then  he  can  get  in  immediate 
touch  with  U.P.  headquarters  in 
Omaha  .  .  .  obtain  for  you  the  in¬ 
formation  you  want  about  avail¬ 
able  sites. 

Or  —  if  more  convenient  —  write, 
phone  or  wire  the  Industrial  Prop¬ 
erties  Department,  Room  366, 
Union  Pacific  Railroad,  Omaha  2, 
Nebraska. 


Map  at  left  shows 
states  served  by 
Union  Pacific  Railroad 
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AD  CAMPAIGNS 


Chevrolet  Makes  Mareh 
Play  With  Unique  Ad 


An  arresting  technique  spot¬ 
lighting  1955  model  features 
has  been  developed  for  the 
Chevrolet  Motor  Division  of 
General  Motors  Corporation  in 
an  ad  (via  Campbell-Ewald 
Co.)  scheduled  for  nationwide 
newspaper  circulation  in  March. 

The  ad  (see  cut)  will  span 
two  facing  pages  and  run  18 
inches  deep  in  more'  than  a 
score  of  newspapers  in  key 
cities.  It  will  appear  as  a  full¬ 
er  quarter-page  display  in  some 
8,000  other  newspapers. 

A  headline  sw'eeping  across 
the  ad  sets  the  theme:  “There’s 
even  more  to  Chevrolet  styling 
than  meets  the  eye!” 

A  Bel  Air  coupe  covers  vir¬ 
tually  the  entire  width  of  the 
ad  below  the  headline.  Each  of 
six  ladies  gathered  around  the 
car  holds  a  numbered  card  next 
to  a  distinctive  feature  that  is 
reproduced  in  a  closeup  sketch 
above  the  headline'. 

United  Air  Lines 
Using  Cartoon  Strips 

Emphasis  on  newspaper  and 
magazine  space  in  the  1955  ad¬ 
vertising  program  of  United 
Air  Line's  will  be  heavier  than 
in  any  previous  year,  according 
to  E.  A.  Raven,  director  of  ad¬ 
vertising. 

Operating  with  a  substantial¬ 
ly  increased  budget,  Mr.  Raven 
has  earmarked  a  major  share 
for  150  dailies  in  the  80  cities 
served  by  United  flights.  As 
part  of  its  newspaper  campaign 
(via  N.  W.  Ayer  &  Son,  Inc.), 
the  company  will  be  the  first 
airline  to  use  cai-toon  strips. 
Test  insertions  will  be  made  in 
Sunday  comic  sections  at  New 
York,  Chicago,  Los  Angeles, 


San  Francisco,  Portland,  Seat¬ 
tle  and  Honolulu. 

Reader's  Digest  will  be  added 
to  the  general  magazine  line-up, 
which  continues  to  include  Sat- 
evepost.  Time,  Look,  Neu'sweek. 

Golden  W  edding  Ad 
Set  in  Hieroglyphs 

An  unusual  newspaper  adver¬ 
tising  campaign  featuring  copy 
in  authentic  ancient  Egyptian 
hieroglyphics  has  been  launched 
for  Golden  Wedding  blended 
whiskey  by  Schenley  Distillers 
Co.  I.  Scott  Romer,  brand  mar¬ 
keting  manager,  announced  that 
black-and-white  ads  (via  Me 
Cann-Erickson,  Inc.)  will  ap¬ 
pear  during  March  in  44  major 
daily  newspapers  in  seven 
states. 

Pointing  out  that  in  any  lan¬ 
guage — even  ancient  Egyptian 
— Golden  Wedding  is  “the  best 
buy  on  the  market,”  the  eye¬ 
catching  ad  stresses  the  brand’s 
value  story  in  English  as  well 
as  symbols  prepared  by  an 
Egyptologist  on  the  staff  of  a 
New  York  City  museum. 

Hills  Coffee  Using 
500  Papers  in  Area 

Philadelphia 

Hills  Brothers  coffee  is  using 
500  newspapers  throughout  its 
marketing  area  featuring  spe¬ 
cially-labeled  cans  offering  a 
five-cent  saving  on  one  pound 
of  coffee'  and  ten  cents  on  the 
two-pound  tin. 

Two-color  ads  (via  N.  W. 
Ayer  &  Son)  as  well  as  black 
and  white  insertions,  are  sched¬ 
uled.  Ranging  in  size  from  300 
lines  to  full  pages,  they  will 
appear  weekly. 
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More  To  Chevrolet  Ad 

New  Product 
Drive  Opens 

San  Francisco 

Newspaper  advertising  to  be 
released  in  March  and  April  will 
introduce  Softlight,  a  new  prod¬ 
uct  of  Sylvania  Electric  Prod¬ 
ucts  Inc,,  to  the  Far  West. 

The  opening  campaign  will 
cover  11  states.  Advertising 
will  be  expanded  successively 
into  new  regions  as  quickly  as 
factory  production  can  be  step¬ 
ped  up  to  meet  the  expected  de¬ 
mand.  Output  to  provide  na¬ 
tionwide  distribution  is  expected 
by  the  year’s  end,  officials  here 
advised. 

Four  1,250-line  advertise¬ 
ments  will  be  u.sed  in  17  cities 
during  March  and  April  in  Syl- 
vania’s  move  launching  its  new 
product.  The  advertisements 
will  include  listings  of  local 
dealers  in  linage  carried  at 
general  advertising  rates. 

In  addition  to  the  5000  lines 
of  copy  are  tie-in  mats  to  be 
offered  dealers.  These  are  in 
two-column,  one-column  and 
less  than  one-column  sizes. 
Copy  releases  are  scheduled  for 
food  sections  on  alternate 
Thursdays  in  a  move  to  capture 
the  housewife’s  eyes  as  she  pre¬ 
pares  for  the  weekend  shopping. 

Softlight  was  pre-te.sted  in 
1953  and  enthusiasm  for  the 
product  has  been  developed  in 
a  series  of  meetings  and  confer¬ 
ences.  Yet  the  schedule  has  been 
so  built  that  the  campaign’s 
success  will  rest  on  newspaper 
advertising,  reports  William  R. 
Sears,  Pacific  Coast  manager 
for  sales  promotion  and  publi¬ 
city. 

Toward  that  success  the  com¬ 
pany  has  enlisted  the  aid  of  17 
newspaper  teams.  In  each  of  the 
selected  cities  the  coordinated 
striking  force  of  advertiser, 
agency,  representative  and 
newspaper  has  been  mustered. 

“The  effectiveness  of  a  news¬ 
paper’s  ability  to  merchandise 
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Than  Meets  the  Eye,  Too. 


gets  a  test  in  a  lighting  prod¬ 
uct  for  the  first  time,”  Mr. 
Sears  declared.  We  believe  this 
to  be  one  of  the  most  aggres¬ 
sive  campaigns  ever  mustered 
about  a  new'  product  in  lighting. 
Its  success  rests  heavily  on 
newspapers.” 

The  campaign  for  the  light 
globe  with  an  inside  ceramic 
coating  said  to  provide  the 
“glareless  effect  of  ‘indirect’ 
lighting”  breaks  in  the  news¬ 
papers  March  10. 

• 

BOA  Opens  Sales 
Office  ill  L.  A. 

A  new  Los  Angeles  office,  its 
fifth,  was  opened  this  w'eek  by 
the  Bureau  of  Advertising, 
ANPA,  according  to  H.  (X 
Bensten,  the  Bureau’s  Pacific 
Coast  manager.  The  organiza¬ 
tion’s  other  sales  offices  are  in 
New  York,  Chicago,  San  Fran¬ 
cisco  and  Deti'oit. 

L.  S.  Van  Sant,  who  joined 
the  Bureau’s  Pacific  Coast  office 
in  1945  and  who  has  been  as¬ 
sistant  Pacific  Coast  manager 
since  1949,  has  been  appointed 
Los  Angeles  manager. 

Two  other  executive  appoint¬ 
ments  were  announced  by  Mr. 
Bernsten.  Roy  Bradt,  who  join¬ 
ed  the  Pacific  Coast  office  in 
1943  as  promotion  manager 
and  who  has  been  Pacific  Coast 
retail  and  chain  store  manager 
since  1950,  becomes  San  Fran¬ 
cisco  manager.  With  Bureau 
chain  store  activities  increasing 
in  growth  and  importance,  he 
will  continue  this  responsibility 
in  the  11  western  states. 

Wayne  Mooney,  with  the 
Bureau  since  1946  and  now 
group  supervisor  on  grocery  ac¬ 
counts  in  the  Eastern  sales  of¬ 
fice,  New  York,  will  shortly 
move  to  San  Francisco  as  sales 
manager. 

All  three  of  the  Pacific  Coast 
sales  executives  will  report  di¬ 
rectly  to  Mr.  Bernsten,  who 
heads  both  Coast  offices  as  Pa¬ 
cific  Coast  manager. 
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What's  happening  downtown  tonight? 


Mr.  Editor,  people  in  this  community 
come  downtoun  every  night  for  shopping, 
recreation  and  other  evening  activities. 
•No  special  event  is  needed  to  draw  them 
-just  modern  street  lighting  to  brighten 
the  business  district  and  protect  people 
who  visit  it. 

How  about  your  town,  Mr.  Editor? 


Dark  streets  attract  no  one,  threaten 
everyone  with  traffic  hazards  and  crim¬ 
inal  violence.  Modern  street  lighting 
Invites  people  downtown,  even  from 
neighboring  communities.  Safe  visi¬ 
bility  protects  motorists  and  pedestri¬ 
ans  by  reducing  night  traffic  accidents 
and  crime. 


Mr.  Editor,  bring  the  prosperity  and 
protection  of  modern  street  lighting  to 
your  town.  Give  people  the  facts,  and  let 
us  help  you — with  case  history  reports 
from  other  communities,  editorial  mate¬ 
rial,  statistics  and  mats.  Send  for  free 
educational  booklet,  "Everybody  Wins 
with  Modern  Street  Lighting.” 


National  Street  and  Traffic  Safety  Lighting  Bureau 

1410  TERMINAL  TOWER  •  CLEVELAN  D  13.  OHIO 
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AD  AGENCIES 

Media  Work 
At  B-B-T  Is 
Decentralized 

F.  Kenneth  Beirn,  president, 
Biow-Beirn-Togio,  Inc.,  New 
York,  last  week  announced  a 
reorganization  to  decentralize 
the  agency’s  media  work  and 
place  it  in  closer  liaison  with 
the  creative  groups  responsible 
for  the  various  accounts. 

At  the  same  time  Mr.  Beirn 
announced  appointment  of  Lou¬ 
is  Berger  as  vicepresident  and 
director  of  marketing,  and  John 
Kucera  as  vicepresident  in 
charge  of  time-buying  activi¬ 
ties. 

Mr.  Berger  will  coordinate 
agency-wide  problems  of  media 
and  research  groups.  Mr.  Ku¬ 
cera  will  work  with  all  media 
and  account  groups  on  time 
buying.  The  function  of  over¬ 
all  director  of  media  will  be 
abolished,  under  the  reorgani¬ 
zation  effective  immediately. 

Walter  Smith,  B-B-T’s  vice- 
president  and  director  of  media, 
has  resigned  to  become  a  vice- 
president  and  account  super¬ 
visor  at  the  William  Esty  Co. 

Lennen  &  Netcell  Gets 
American  Airline  Acct. 

American  Airlines  announced 
this  week  the  appointment  of 
Lennen  &  Newell,  Inc.,  New 
York  City,  as  its  ad  agency  for 
both  passenger  and  airfreight 
services,  effective  May  1.  Ruth- 
rauff  &  Ryan,  Inc.,  had  the 
account  but  split  with  the  air- 


Other  L  &  N  accounts  include 
Scripps-Howard  Newspapers. 

Bob  Watson  Named 
President  of  R&R 

For  the  first  time  in  43  years 
Ruthrauff  &  Ryan,  Inc.,  has  a 
president  whose  name  is  neither 
Ruthrauff  nor  Ryan. 

Robert  M.  Watson,  who  join¬ 
ed  the  agency  in  1940,  this 
week  became  president  of  R&R 
following  the  move  up  to  chair¬ 
man  of  the  board  by  F.  Barry 
Ryan  and  the  retirement  of 
Fritz  Ryan.  Paul  Watson  was 
named  chairman  of  R&R’s  ex¬ 
ecutive  committee  and  Tod  Reed 
was  made  executive  vicepresi¬ 
dent  of  the  agency’s  Eastern 
operation. 

Parnas  Joins  DDE 
As  Media  Director 

Doyle  Dane  Bernbach,  Inc., 
Ne'w  York,  has  announced  that 
Harry  Parnas  has  joined  the 
agency  as  media  director.  The 
print  and  time-buying  depart¬ 
ments  of  the  agency  will  be 
merged  into  a  single  depart¬ 
ment  under  his  direction. 

Mr.  Parnas  was  for  many 
years  media  director  at  Cecil  & 
Presbrey,  Inc.,  which  closed 
down  the  end  of  last  year. 
Miss  Marian  Hurley  will  con¬ 
tinue  as  print  director  of  the 
department  at  DDB. 

Kenney  Named  Assoc. 
Media  Chief  at  K&E 

Philip  C.  Kenney  has  been 
named  associate  media  director 
of  Kenyon  &  Eckhardt,  Inc.  In 
addition  to  his  new  duties,  he 
will  continue  as  media  co-or¬ 
dinator  for  the  agency  on  spe¬ 
cific  accounts. 


Liquor  Ad  Linage 
Shown  in  Report 

A  breakdown  of  all  alcoholic 
beverage  advertising  by  brands 
in  New  York  newspapers  during 
1954  has  been  prepared  by  the 
New  York  Times’  research  de¬ 
partment. 

The  linage  report  shows  total 
advertising  for  every  brand  car¬ 
ried  last  year  by  each  of  the 
seven  New  York  City  news¬ 
papers.  Also  included  is  total 
brand  advertising  in  all  New 
York  dailies  in  1953. 

In  addition,  the  report  shows 
the  amount  of  advertising  car¬ 
ried  by  each  newspaper  in  dif¬ 
ferent  alcoholic  beverage  clas¬ 
sifications. 

Following  are  1954  linage 
totals  for  the  various  alcoholic 
beverage  classifications:  Beer, 
1,335,508;  domestic  wines,  68,- 
602;  imported  wines,  49,254; 
spirit  blends,  1,158,786;  scotch, 
287,155;  bottled  in  bond,  150,- 
987;  rum,  127,214;  gin,  104,001; 
straights  and  blends,  86,078; 
vermouths,  62,482 ;  Canadian 
whiskies,  46,453;  Irish  whis¬ 
kies,  4,492 ;  vodka,  48,830 ;  bran¬ 
dy  and  cognac,  43,846;  cordials 
and  liqueurs,  20,733;  miscella¬ 
neous,  105,624. 

•  ^ 

Ad  Press  Club  Formed 
By  Editor,  Reporters 

Election  of  temporary  officera 
highlighted  the  organizational 
meeting  of  the  Advertising 
Press  Club  of  New  York  held 
this  week  in  Ben  Franklin  Hall 
of  the  New  York  Advertising 
Club. 

Elected  were:  Robert  B.  Mc¬ 
Intyre,  advertising  News  Edi¬ 
tor,  Editor  &  Publisher,  presi¬ 
dent;  William  M.  Freeman, 


‘Mile-Long’ 
Letter  Tells 
Daily’s  Story 

Story,  Brooks  &  Finley,  Inc., 
newspaper  representatives,  re¬ 
cently  mailed  a  43-inches-long 
letter  to  hundreds  of  leading 
advertising  executives  to  tell 
the  story  of  current  develop, 
ments  in  Miami,  Fla.,  and  to 
point  out  the  Miami  Herald'i 
coverage. 

“We  had  such  a  tremendous 
story  to  tell,”  A.  B.  Garwood, 
SB&F’s  promotion  director  said, 
“that  we  wanted  a  unique  way 
of  focusing  attention.” 

“Judging  by  the  responses 
coming  in,”  Mr.  Garwood  said, 
“I  would  say  that  this  ‘Mile- 
Long’  letter  was  quite  success¬ 
ful  in  putting  across  the  sales 
story  of  the  Herald.!’ 

Detroit  AANR  Chapter 
Hears  Chrysler  Exec. 

Jack  W.  Minor,  director  of 
adveTtising  and  merchandising, 
Dodge  Division,  Chrysler  Cor¬ 
poration,  was  guest  speaker  at 
the  February  meeting  of  the 
Detroit  Chapter,  American  As¬ 
sociation  of  Newspaper  Repre¬ 
sentatives. 

Mr.  Minor  covered  Dodge’s 
activity  in  newspapers  and  the 
fact  that  Dodge  spends  more 
money  in  newspapers  than  in 
any  other  media. 

Walls  of  the  room  in  which 
the  luncheon  was  held  were  cov¬ 
ered  with  tear  sheets  of  news¬ 
paper  publicity  devoted  to  the 
recent  introduction  of  the  1955 


New  York  Times,  vicepresi-  Dodge, 
dent;  Ted  Lonergan,  Advertis-  .  c  »7 

ing  Agency,  recording  secre-  ffkinatca  Star  Names 
tai-y;  Bernard  Tolk,  Printers'  Pan  American  as  Rep 
Ink,  treasurer;  and  Lawrence  ^he  Okinawa  Morning  Star 
Bernard,  Advertising  Age,  cor-  announced  appointment  of 

responding  secretary  Herbert  American  Publishers  Rep 

L  Stephen,  Printers  Ink,  was  ^esentatives  as  exclusive  U.  S. 
elected  ex-officio  adviser.  representatives.  The  Star  is 

c>  m*  1  *  o  Okinawa’s  only  English  lan- 

Super  Market  Survey  guage  newspaper,  reaching 
The  Super  Market  industry  American  military  men,  de- 
did  an  $18.2  billion  business  in  pendent  families,  and  U.  S. 

1954  and  now  accounts  for  civilian  employes, 

more  than  one-half  of  the  total  The  Star  is  a  standard-size, 
grocery  and  combination  store  eight-page  daily.  It  began  pub- 
volume  in  the  U.  S.,  according  lication  in  November,  1954. 
to  Super  Market  Merchandds-  ^ 

ing’s  sixth  annual  survey. 

•  Ajello  Going  Solo 

E&P  Elected  to  ARF  Edward  R.  Ajello  will  resign 

Editor  &  Publisher  and  the  Aug.  12  from  the  advertising 
Milwaukee  (Wis.)  Journal  are  staff  of  the  New  York  WorUr 
among  the  latest  media  sub-  Telegram  &  Sun  to  start  hi> 
scribers  to  join  the  Advertising  own  publishers’  representative 
Research  Foundation,  Inc.,  New  firm,  Edwards  Company,  ii 

York  City.  Florida. 


Newspaper  Publishers 

save  money  and  give 
far  better  service  to 
their  accounts  thru 
ACB’s  uniform  and 
dependable  Checking 
Proof  Service. 


Serrice  Offices  •REWTOIK  •CRiun 
_  ^  •  COlUMBUS  •  UWPRB 

•  SAN  FRANCISCI 


THE  ADViRTISII 


CRICKING 


26 


EDITOR  &  PUBI  ISHER  for  March  5.  1955 


onses 

said, 

‘Mile- 

ccess- 

sales 


edge’s 
id  the 
more 


which 
e  cov- 
news- 
to  the 
B  1955 


A  DIGESTIVE  AID 


Because  of  their  sparkling  carbon- 
ation,  soft  drinks  increase  the  flow  of  important  gastric  juices 
in  the  stomach  and,  in  doing  this,  aid  the  digestive  process. 


Doctors  use  sparkling  carbonated 
beverages  in  hospitals  to  encourage  the  taking  of  fluids  and 
as  an  aid  in  making  some  drugs  easier  to  take  and  faster  to 
act  Soft  drinks  are  valuable  in  helping  to  maintain  the 
proper  water  balance  in  the  body.  The  average  person  must 
replace  about  two  and  one-half  quarts  of  water  a  day,  some 
from  foods,  but  most  from  beverages  and  other  liquids. 
With  pleasant  tasting,  zestful  carbonated  soft  drinks,  main¬ 
taining  the  proper  liquid  balance  is  in  itself  a  pleasure. 


Soft  drinks  provide  quick  energy. 

The  average  8  ounce  bottle  of  a  soft 
drink  has  about  100  calories.  These  calories  are  what  the 
body  uses  as  fuel.  A  soft  drink  is  a  LIQUID  SNACK  that 
provides  the  “pick-up”  you  need  between  meals  without 
interfering  with  normal  appetite. 


SOFT  DRINKS.. 

THE  WHOLESOME  ZESTFUL  WAY  TO  RELAX  AND  REFRESH 


The  American  Bottlers  of  Carbonated  Beverages  is  a 
non-profit  association  of  manufacturers  of  bottled  soft 
drinks,  voith  members  in  every  State.  Its  purposes 
...to  improve  production  and  distribution  methods 
through  education  and  research,  and  to  promote  bet¬ 
ter  understanding  of  the  industry  and  its  products. 


It  is  as  important  to  relax  as  it  is 
to  work,  for  without  rest  the  body  will 
soon  be  fatigued  beyond  repair.  Sparkling  soft  drinks  are 
an  American  tradition  for  “time  out  to  relax.”  In  this  age  of 
action  and  pressure,  a  soft  drink  provides  the  chance  to  slow 
down,  enjoy  a  brief  pause  that  will  result  in  still  better  work 
when  you  continue  with  your  job. 
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of  the  Soft  Drink  Industry- 

American  Bottlers  of  Carbonated  Beverages^ 
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CLASSIFIED  CLINIC 


TV  Service  Contest 
Can  Spur  Want  Ads 


By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


What’s  with  TV  service  ad¬ 
vertising?  If  giant  General 
Electric  Company  has  anything 
to  say  about  it  there’ll  be  penty 
of  cathode  tubes,  condensers, 
tuners  and  other  'TV  appui-ten- 
ances  best  known  to  the  TV 
service'  expert  being  dished  up 
April  19-May  19 — Television 
Service  Month.  To  brighten  the 
picture,  G.  E.  is  putting  up 
$25,000  in  prize  money  for  a 
tie-in  jingle  contest. 

Banking  heavily  on  newspa¬ 
per  support  via  the  advertising 
columns,  G.  E.’s  advertising 
agency,  Maxon,  Inc.  has  sent 
out  a  brochure,  addressed  to 
national  advertising  managers, 
which  outlined  the  program. 
The  accompanying  letter  point¬ 
ed  out: 

"TV  Service  is  a  billion  and 
a  half  dollar  industry  that  up 
to  now  hasn’t  spent  peanuts 
in  advertising.  Here  is  your 
chance  to  line-up  some  real 
p  r  o  f  i  t-producing  advertisers. 
Tie-in  with  the  national  cam¬ 
paign.  Open  these  prospects’ 
eyes  to  the  selling  power  of 
your  paper.” 

The  brochure,  which  provides 
sales  helps  in  the  form  of  speci¬ 
men  display  ads,  has  no  mention 
of  Classified.  A  call  to  Pat 
Connelly,  Maxon  account  ex¬ 
ecutive',  in  which  we  outlined 
the  important  market  place 
Classified  provides  for  all  serv¬ 
ices  brought  quick  results.  Mr. 
Connelly  called  back  to  advise 
that  A.  L.  Champigny,  G.  E.  ad 
director,  heartily  endorses  Clas¬ 
sified  and  would  welcome  the 


cooperation  of  CAMs  in  selling 
additional  TV  service  adver¬ 
tising  during  this  period. 

While  some  TV  servicemen 
use  display  advertising,  usually 
alongside  program  listings, 
others  use  Classified.  Obviously 
this  big  drive  could  swell  linage 
in  both  spots.  Here’s  some 
background  data  by  G.  E.  that 
points  up  the  linage  potential: 

When  television  was  new  one 
dealer  could  handle  all  the  re¬ 
pairs  of  a  single  town.  Now 
TV  has  grown  to  32  million 
sets — and  there’s  a  service  shop 
for  every  500  families  in  the 
nation. 

No  longer  can  servicemen 
count  on  new’-set  sales  for  busi¬ 
ness — ^they  must  get  service  cus¬ 
tomers  from  other  dealers. 
There’s  just  one  answer — adver¬ 
tising.  And  here  for  the  first 
time  is  a  reaeon  for  advertising 
— TV  Service  Month.  Here  is 
the  first  tangible  tool  with 
which  to  pry  regular  schedules 
out  of  these  desultory,  or  not- 
at-all,  advertisers. 

Local  G.  E.  tube  distributors 
can  supply  mats  for  display 
copy. 

So f tone  Treatment 

The  problem  of  permitting 
display  in  the  classified  col¬ 
umns,  thus  overpowering  the 
private  advertiser  or  prohibit¬ 
ing  its  use  with  consequent 
loss  of  linage  and  revenue,  has 
been  met  by  Ralph  H.  Sides, 
CAM,  Lancaster,  Pa.,  with  a 
light  benday  which  he  calls 
"Sof  tones.”  Writing  in  the 
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SCAMA  Bulletin  he  says 
that  the  solid  gray  pages  of 
purist  newspapers  have  “about 
as  much  beauty  as  an  early 
moining  fog.” 

“The  soft  gray  of  his  new 
cuts,”  says  Mr.  Sides,  “attracts 
the  eye  of  the  reader  and  yet 
have  not  the  disqualifying  fea¬ 
ture  of  dominating  the  page  of 
other  important  private  ads. 

“We  ci'eated  symbols  for 
dealers  to  use  such  as  Ford 
A-L,  arrows,  Chevrolet  O.K., 
Packard,  Mercury  and  Pontiac 
trademarks,  also  dots,  houses, 
TV  sets,  chicks,  turkeys,  horses, 
cows,  panda  bear,  check-marks, 
initials,  diamonds,  flowers  and 
many  other  designs.  One  TV 
dealer  traced  four  sales  in  one 
day  to  the  use  of  a  Softone  TV 
cut. 

“When  it  comes  to  Holiday 
Greetings  ...  we  run  the  Sof- 
tones  among  the  regular  classi¬ 
fied.  We  showed  an  increase 
of  1,365  lines  with  the  use  of 
Softones  this  year  over  last 
year’s  Christmas  pages.” 

Too  late  to  claenify:  John 
W.  Moran,  Bangor  (Me.)  Daily 
Seu'8  which  was  bucking  a  TV 
cla.«sified  program,  writes  to 
advise  that  the  station  now  has 
half  its  peak  number  of  ads — 
about  15  to  18  daily  while  the 
News  had  a  gain  of  1,200  ads 
in  January  alone.  .  .  Ralph  J. 
Meyers,  Boston  (Mass.)  Record- 
Ameriean,  has  turned  out  a 
nifty  blotter  which  goes  to  used 
car  dealers.  It  has  a  105-Iine 
agate  rule,  the  '65  calendar, 
the  paper’s  rates  and  linage 
eminence.  Besides,  it’s  a  blot¬ 
ter. 

• 

‘Good  Faith’  Libel 
Defense  Bill  Passed 

Nashville 

The  Tennessee  legislature 
passed  an  amendment  to  the 
state  code  so  as  to  mitigate 
damages  in  libel  suits  by  elim¬ 
inating  the  award  of  punitive 
damagfes  where  good  faith  is 
shown. 

The  bill,  sponsored  by  the 
Tennessee  Press  association, 
was  amended  to  exclude  politi¬ 
cal  candidates  from  its  provi¬ 
sions  up  to  10  days  before  an 
election. 

• 

SI  18  Scale  Award 

San  Diego,  Calif. 

An  arbitration  award  has  set 
the  new  top  scale  for  editorial 
and  display  advertising  person¬ 
nel  of  the  San  Diego  Union 
and  Evening  Tribune  at  $118 
a  week,  after  six  years’  experi¬ 
ence.  This  represents  an  in¬ 
crease  of  $3.75  a  week,  retro¬ 
active  to  May  10,  1954. 


Rapid  Reading 

n  ^  /-I-  0 

Lourse  (jiven 
In  a  Series 

Long  Beach,  Calii, 

A  14-installment  series  en- 
titled  “How  To  Read  Faster' 
recently  was  front-paged  in  th* 
Long  Beach  Press-Telegram  ufr 
der  the  byline  of  Mrs.  Ruth  S. 
Purdy,  an  instructor  in  speed 
reading  at  Long  Beach  Citj 
College. 

The  idea  for  the  series  came 
to  News  Editor  Miles  Sinei 
when  he  learned  that  virtuallj 
every  student  in  the  two-year- 
old  reading  course  at  City  Ckil 
lege  either  had  doubled  or 
trebled  his  reading  speed. 

Copy  for  the  series  was  pre¬ 
pared  by  Staff  Writer  Ben  Zin- 
ser  on  the  basis  of  five  one-hour 
interviews  with  Mrs.  Purdy. 
The  series  was  illustrated  by 
pictures  taken  by  Chief  Photo¬ 
grapher  Roger  Coar  or  draw, 
ings  by  Staff  Artist  Clyde  Win- 
slow. 

Tests  accompanied  each  in- 
stallment.  These  consisted  eith¬ 
er  of  locally  written  feature 
stories  or  wire  service  tiim 
copy. 

In  writing  the  series  copy, 
Mr.  Zinser  said  he  concentrate 
on  avoiding  an  academic  ap¬ 
proach. 

“We  used  short,  chatty  para¬ 
graphs,  never  got  preachy  and 
made  it  a  definite  point  to  avoid 
references  to  remedial  reading," 
he  said.  “We  presented  the  ma¬ 
terial  as  simply  as  possible  but 
never  wrote  down  to  the  reader 
at  any  time.” 

One  result  of  the  series  wu 
that  Mrs.  Purdy’s  night  class  in 
speed  reading,  usually  limited 
to  35  students,  attracted  65  per¬ 
sons  the  first  night  it  met  after 
the  final  installment.  Some  of 
the  students  were  assigned  to 
another  instructor,  Thurman 
Wade,  one  of  Mrs.  Purdy’s  fo^ 
mer  students  who  has  been 
clocked  on  occasion  at  6,000 
words  a  minute. 

• 

Pre-Easter  Series 
Keyed  to  God’s  Help 

Nashmlu 

The  steadying  hand  of  God 
during  a  crisis  will  be  the  sub¬ 
ject  of  the  Nashville  Tennes¬ 
sean’s  fifth  annual  pre-Easter 
religious  articles. 

The  Tennessean  will  publish 
19  articles  containing  interviews 
by  reporters  with  persons  who 
feel  that  their  religion  played 
a  dominant  role  in  their  emerg¬ 
ing  victorious  in  a  maximua 
struggling  for  well-being. 
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*'A  spcaacle  without  parallel  on  earth,” 
was  the  way  Father  Hennepin,  first 
white  man  to  look  upon  Niagara,  de¬ 
scribed  the  scenic  wonder  when  his 
explorations  took  him  to  the  falls  in 
1678.  For  unrecorded  ages  water  has 
been  thundering  over  the  Horseshoe 
Falls  at  a  rate  that  engineers  estimate  at 
around  3000  tons  per  second. 

Through  long  centuries  this  torrential 
flow  has  caused  gradual  erosion  that,  un¬ 
checked,  would  in  time  narrow  the 
falls  and  destroy  its  scenic  grandeur. 

Remedial  action  got  under  way  last 
fall,  not  long  before  the  above  picture 


was  taken.  Plans  called  for  enough  rock 
to  be  excavated  on  the  American  side 
to  lower  the  bed  of  the  river  three  to  six 
feet  over  a  large  area  (at  left  of  picture), 
in  that  way  restoring  an  evenly  dis¬ 
tributed  flow  of  water  across  the  falls. 
Later  a  similar  project  will  start  on  the 
Canadian  side  (at  right). 

The  contract  work  on  the  Niagara 
River  Remedial  Project  was  directed  by 
the  district  engineer  of  the  Buffalo  Dis- 
tria.  Corps  of  Engineers,  U.  S.  Army. 
The  cost  was  reduced  by  a  bold  expedi¬ 
ent  devised  by  the  contractor,  Norman 
H.  McLain,  of  Buffalo.  In  drying  the 


6  acres  of  river  for  dynamiting  and 
rock-removal  he  used  a  movable  shield, 
held  against  the  current  by  stout  Beth¬ 
lehem  wire  cables  a  quaner  mile  long, 
moored  to  an  anchorage  upstream. 
Working  behind  this  shield  as  it  ad¬ 
vanced,  McLain’s  men  gradually  con¬ 
structed  an  L-shaped  dam  of  rock  and 
gravel  faced  with  Bethlehem  steel  sheet 
piling  (see  white  arrows). 

Completion  of  the  project  makes  the 
famous  Horseshoe  Falls  a  more  mag¬ 
nificent  spectacle  than  ever,  presenting 
to  the  tourist  an  unbroken,  even  cur¬ 
tain  of  descending  water. 


Restoring  Niagara’s  Scenic  Grandeur 
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THE  UNION  PACIFIC  uses  EDITOR  &  PUBLISHER  “to  make  news¬ 
paper  executives  aware  of  the  fact  that  the  U.  P.  is  doing  its  part  to 
build  prosperity  in  communities  represented  by  daily  and  weekly  news¬ 
papers  throughout  what  we  term  the  ‘Union  Pacific  West.’  ” 
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This  is  one  of  a  series  of  advertisements  appearing  regularly  in 
EDITOR  &  PUBLISHER  over  the  signature  of  the  UNION  PACIFIC 
RAILROAD  which  believes  the  best  way  to  tell  the  people  is  to  tell  the 
press. 


K.  C.  STAR  CASE 

IN  the  U.  S.  Government  vs  the  Kansas 

City  Star,  the  “people”  have  both  won 
and  lost  the  first  round.  If  the  jury’s 
judgment  stands  through  appeal,  which 
we  doubt,  it  will  be  ironical  that  the 
decision  supposedly  in  the  public  interest 
will  ultimately  cost  the  people  several 
million  dollars.  That  is  about  what  the 
people  of  Kansas  City  will  have  to  pay 
the  Star  for  its  services  if  the  government 
succeeds  in  having  forced  combination 
advertising  and  subscription  rates  declared 
illegal. 

The  classic  type  of  monopoly  in  this 
country  has  been  one  of  predatory  big¬ 
ness  absorbing  competition  and  mani¬ 
pulating  the  market  place  in  order  to 
keep  prices  high  and  charge  too  much  for 
too  little.  The  government  has  rightfully 
fought  for  the  people’s  interests  in  such 
cases. 

In  the  K.  C.  case,  the  government  as¬ 
serts  there  is  illegal  monopolization  of 
the  dissemination  of  news  and  advertising 
and  for  some  reason  the  people  have  been 
found  to  suffer  because  the  Star  charges 
too  little  for  too  much.  This  is  a  neat 
switch  in  logic.  The  Star  gives  more  for 
less  subscription  money  than  any  paper 
in  the  country.  Its  milline  advertising  rate 
is  among  the  lowest  in  the  country.  The 
government  says  this  is  bad. 

Also,  the  Star  is  supposed  to  be  pred¬ 
atory  because  a  competitor  folded  13 
years  ago  and  there  hasn’t  been  another 
paper  started  in  the  city  since  then.  Neith¬ 
er  judge  nor  jury  gave  any  weight  to  the 
fact  that  its  erstwhile  competitor  had 
boldly  and  publicly  proclaimed  that  it  was 
going  to  put  the  Star  out  of  business.  Is 
a  newspaper  or  any  other  enterprise 
supposed  to  take  such  competition  lying 
down?  There  was  a  fierce  competitive 
battle  and  the  Star  survived  through  bet¬ 
ter  management  and  better  newspapering. 
Is  a  newspaper,  or  any  other  business, 
supposed  to  insure  the  success  of  a  com¬ 
petitor?  The  Star  tried  to  explain  the 
economics  of  the  newspaper  business,  to 
point  out  the  decline  in  the  number  of 
newspapers  and  the  growth  of  one-news¬ 
paper  towns,  to  outline  the  costly  dif¬ 
ficulties  of  starting  a  new  newspaper  to¬ 
day — but  the  judge  ruled  almost  all  of 
that  evidence  inadmissable.  Apparently 
the  Star  is  supposed  to  operate  in  a 
vacuum  in  Kansas  City  unaffected  by  the 
trend  of  events  that  influences  all  pub¬ 
lishing  enterprises. 

This  was  a  criminal  trial  in  which 
neither  judge  nor  jury  could  wite  an 
opinion  to  resolve  the  issues  for  the  Star 
or  other  newspapers.  If  this  conviction  is 
upheld  in  higher  courts  it  will  be  left  to 
a  lower  court  judge  and  probably  the 
Supreme  Court  in  the  civil  suit  to  prepare 
judicial  opinions.  What  does  the  govern¬ 
ment  seek  ?  Will  it  demand  the  Star  divest 
itself  of  its  radio  and  TV  interests  (in 
which  it  pioneered  in  Kansas  City)  ? 


For  if  ye  forgive  men  their  trespasses, 
your  heavenly  Father  will  also  forgive 
you.  .  .  — Matthew,  VI;  14. 


Will  it  demand  the  breakup  of  the  com¬ 
bination  rates  automatically  dictating 
higher  subscription  and  advertising  rates  ? 

If  a  government  can  dictate  in  this  way 
how  a  newspaper  can  be  sold  to  readers 
and  advertisers,  and  what  rate  it  should 
charge,  that’s  an  effective  way  to  control 
the  press. 

TV  STUDY 

THE  most  devastating  study  of  television 
yet  made — linking  large  TV  users  with 
sales  curves — has  been  released  by  the 
Chicago  Tribune. 

Broadcasters  have  successfully  pro¬ 
moted  the  canard  about  television’s  power¬ 
ful  sales  impact.  This  study  takes  the 
air  out  of  the  balloon. 

The  Tribune  reports  on  the  success  of 
10  large  TV  users  who,  in  spite  of  top- 
rated  shows  with  big-name  stars,  were 
unable  to  expand  or  even  to  hold  their 
share  of  the  Chicago  sales  market  when 
they  relied  on  this  magic  new  medium 
exclusively.  Their  only  forward  sales 
progress  was  noted  when  they  also  used  a 
large  amount  of  newspaper  space. 

This  study  and  presentation,  which  the 
Tribune  is  generously  making  available 
to  other  newspapers,  will  be  an  effective 
weapon  in  cutting  TV  claims  down  to  size. 

SENATE  RULES 

SENATOR  Theodore  Francis  Green,  chair¬ 
man  of  the  Senate  Rules  Committee,  has 
stated  he  doubts  his  group  could  lay  down 
definite  regulations  curbing  the  number 
of  secret  sessions  of  Senate  committees. 

We  would  like  to  know  who  has  the 
authority  to  control  the  secrecy  of  Senate 
committees? 

Senator  Green  also  said  he  does  not  be¬ 
lieve  the  number  of  closed-door  meetings 
of  committees  is  “excessive”  and  it  should 
be  left  up  to  the  “common  sense  of  the 
individual  Senators.” 

We  couldn’t  disagree  more.  In  1953, 
30%  of  the  committee  hearings  were 
secret;  in  1954  over  40%  were  closed.  If 
that  isn’t  “excessive”  for  a  goveming 
body  which  is  supposed  to  conduct  the 
public’s  business  in  public,  what  is? 


GUILD  REBUTTAL 

THE  Guild’s  rebuttal  of  criticism  from 

newspaper  executives  (E  &  P,  Feb.  26, 
page  10)  is  a  sorry  defense  against  the 
charges.  The  Guild  hasn’t  very  much  to 
say  in  its  own  behalf. 

Electing  to  answer  four  complaints:  The 
Guild  spokesman  quoted  two  of  its  critics 
out  of  context  in  an  attempt  to  make  them 
appear  confused  and  then  relied  on  testi¬ 
monials  five  and  six  years  old;  Met  the 
charge  of  Guild  responsibility  for  the 
death  of  some  newspapers  by  simply 
denying  it;  Refuted  the  charge  of  com¬ 
mercial  domination  by  stating  the  major¬ 
ity  of  local  Guild  presidents  are  editorial 
employes;  And  said  there  is  no  “captive 
membership”  because  the  majority  voted 
for  the  Guild  shop. 

There  is  no  argument  about  the  fact 
that  the  Guild  has  been  partly  respon¬ 
sible  for  the  improvement  in  newspaper 
salaries  in  the  last  20  years.  The  charge 
is  that,  in  spite  of  this.  Guild  contracts 
are  encouraging  mediocrity  in  levelling 
all  at  the  lowest  common  denominator. 
The  Guild  says:  “If  there  are  incompe¬ 
tents  in  the  newspaper  business,  the  pub¬ 
lishers  hired  them,  not  the  Guild;  and  un¬ 
der  Guild  contract  they  may  be  fired  if 
their  incompetence  can  be  established  to 
the  satisfaction  of  an  impartial  arbitra¬ 
tor.”  The  critics  say  the  Guild  has  scut- 
'tled  in-plant  professional  training  pro¬ 
grams  while  at  the  same  time  putting  in¬ 
adequately  trained  men  on  an  escalator 
moving  automatically  upward;  and  that 
competency  of  newsmen — not  that  a  cer¬ 
tain  set  of  duties  are  done,  but  how  well 
they  are  done — cannot  be  determined  by 
an  arbitrator.  The  Guild  has  no  answer 
for  that. 

The  charge  of  commercial  domination 
has  nothing  to  do  with  the  number  of 
newsmen  or  business  office  men  who  hap¬ 
pened  to  head  up  the  Guild  or  its  locals. 
The  complaint  is  that  wherever  an  entire 
plant  is  organized  by  the  Guild,  with  the 
exception  of  mechanical  departments,  edi¬ 
torial  department  people  are  automatical¬ 
ly  outnumbered  and  outvoted  by  business 
office  people.  There  is  no  Guild  answer. 

As  for  “captive  membership,”  the  ques¬ 
tion  does  not  involve  the  majority  who 
voted  for  a  Guild  shop.  It  has  to  do  with 
a  large  minority  who  voted  against  it  but 
because  of  majority  rule  now  have  no 
choice  in  the  matter.  They  are  captives 
just  as  are  all  new  employes  regardless 
of  their  wishes.  No  answer  to  that. 

A  further  charge  against  the  Guild 
which  its  spokesman  did  not  attempt  to 
answer  is  that  union  membership  and  its 
close  affiliation  with  political  action  has 
divided  the  loyalties  of  employes.  As  one 
critic  phrased  it:  “Management  changes 
from  something  you  work  for  and  are 
loyal  to,  to  the  antagonist  on  the  other 
side  of  the  bargaining  table.”  There  has 
been  no  Guild  answer  to  that. 
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Executive  Spotlight 

\IILUAM  J.  BROWN,  national  advertising 
<lirector  of  the  Youngstown  (Ohio)  Vindicator, 
has  been  elected  business  manager  of  the  Vin¬ 
dicator  Printing  Oo.  by  the  company  directors 
at  their  annual  meeting.  He  succeeds  his  father, 

Vi'II.LION  O.  BROWN,  who  served  as  BVI  since 
1924  and  who  was  re-elected  president  of  the 
company.  The  younger  Mr.  Brown  studied  at 
the  University  School  in  Cleveland  and  the 
University  of  Virginia.  He  was  with  the  Vindi¬ 
cator's  business  department  several  years  prior 
to  W'orld  War  II. 

«  *  * 

HAROLD  C.  PETERSON  has  been  appointed 
circulation  manager  of  the  Philadelphia  (Pa.) 
Daily  ^ews,  succeeding  WILLIAM  ELLMAKER, 
now  assistant  to  the  general  manager.  Mr. 
Peterson  has  recently  been  supervisor  of  sales 
on  the  Chicago  Daily  Mews.  He  has  worked  in 
circulation  promotion  for  the  Milwaukee  (Wis.) 
Sentinel,  Madison  (Wis.)  Capital  Times  and  the 
Curtis  Publishing  Company  in  Wisconsin. 


Brown 


PERSONAL 

MENTION 


Hugh  N.  Boyd  has  been 
elected  president  of  the  Home 
News  Publishing  Co.  and  pub¬ 
lisher  of  the  New  Brunatviek 
(N.  J.)  Daily  Home  News  and 
Sunday  Times.  Mr.  Boyd,  gen¬ 
eral  manager  and  treasurer  of 
the  company,  assumes  the  post 
held  by  his  late  uncle,  Elmer 
B.  Boyd,  who  died  recently. 

*  *  * 

Marshall  Wells,  editor  of 
the  Scottsburg  (Ind.)  Chroni¬ 
cle,  has  been  elected  president 
of  the  Indiana  Democratic  Edi¬ 
torial  Association. 

*  •  * 

Bertram  W.  Burns  has  been 
elevated  to  general  manager 
and  assistant  treasurer  of  the 
Saugerties  Daily  Post  Inc.  Mr. 
Bums,  who  has  served  as  editor 
of  the  newspaper  since  April, 
1953,  will  assume  his  new  dut¬ 
ies  in  addition  the  editorship. 

*  •  • 

Don  Forsythe,  publisher  of 
the  Carthage  (Ill.)  Hancock 
County  Journal,  has  received  a 
Freedom  Foundations  Award 
for  his  direction  of  the  Minute- 
men  of  Americanism  program 
last  year  while  he  was  presi¬ 
dent  of  Kiwanis  International. 

*  «  * 

Philip  L.  Graham,  publisher 
of  the  Washington  (D.  C.)  Post 
and  Times  Herald,  has  been 
elected  a  board  member  of  the 
National  Industrial  Conference 
Board. 


Albert  T.  Rumbach,  publish¬ 
er  and  editor  of  the  Jasper 
(Ind.)  Dubois  County  Daily 
Herald,  will  re¬ 
ceive  the  1955 
Byline  Award 
of  Marquette 
University  Col¬ 
lege  of  Journal¬ 
ism  on  March 
20.  He  will  be 
the  23rd  recip¬ 
ient  of  the  By¬ 
line  plaque,  a 
copper  printing 
plate  acknowl¬ 
edging  “competent  and  respon¬ 
sible  performance  of  journal¬ 
ism”  by  a  Marquette  student. 


On  the  Business  Side 


Robert  J.  Burow,  business 
manager  of  the  Danville  (Ill.) 
Commercial-News  since  1952, 
has  been  promoted  to  general 
manager,  succeeding  Kenneth 
L.  Burke  who  has  moved  to 
the  Niagara  Falla  (N.  Y.)  Gaz¬ 
ette,  newest  member  of  the 
Gannett  Group.  Mr.  Burke  re¬ 
places  Robert  T.  Harrold,  who 
is  retiring  after  24  years  with 
the  Gazette. 

*  *  * 

Col.  Howard  S.  Wilcox, 
promotion  and  personnel  di¬ 
rector  of  the  Indianapolis 
News,  has  been  named  com¬ 
manding  officer  of  the  151st 
Infantry  Regiment  of  Indiana’s 
38th  Division.  It  is  the  state’s 
oldest  regiment. 

«  *  * 

George  Buczinski  has  suc¬ 
ceeded  Robert  S.  Buckles  as 
circulation  manager  of  the 
Farmington  (N.  M.)  Daily 

Times.  Mr.  Buczinski  was  for¬ 


Rumbach 


merly  with  the  Denver  (Colo.) 
Post. 

*  «  * 

Ted  Crum  packer  has  been 
named  advertising  manager  of 
the  Madera  (Calif.)  News-Trib¬ 
une.  He  was  previously  asso¬ 
ciated  with  newspapers  in  Red¬ 
ding,  Tulare  and  Eureka,  Calif. 
*  *  « 

W.  J.  Coyle,  Kingston  (Ont.) 
Whig-Standard  advertising  di¬ 
rector,  has  been  elected  presi¬ 
dent  of  the  Ontario  Provincial 
Dailies  Association,  succeeding 
J.  R.  Meakes,  Sudbury  Star. 
*  *  * 

Fred  Cola  has  been  named 
assistant  city  circulation  mana¬ 
ger  of  the  San  Jose  (Calif.) 
Mercury-News.  He  formerly 
was  a  city  supervisor. 

*  *  * 

William  Gross  and  Mrs. 
Virginia  Kittell  Scott  have 
joined  the  business  staff  of  the 
Farmington  (N.  M.)  Daily 
Times. 


In  the  Editorial  Rooms 

Robert  Faherty  is  now  news 
editor  of  the  New  York  Herald 
Tribune’s  European  edition  in 
Paris  and  Richard  Duffy,  for¬ 
merly  of  the  American  Daily 
in  Frankfurt,  Germany,  is  the 
new  sports  editor. 

V  *  * 

James  Lee  Wood  Jr.,  for  the 
past  six  years  telegraph  editor 
of  the  Beckley  (W.  Va.)  Post- 
Herald,  has  sailed  from  NeW 
York  for  an  extended  tour  of 
Europe.  His  telegraph  desk 
post  has  been  filled  by  James 
Moffatt,  former  Post-Herald 
reporter. 


Sebastian  Sommer,  chief 
photographer  for  North  Caro¬ 
lina  State  Advertising  Division 
News  Bureau,  has  been  ap¬ 
pointed  news  editor  of  the 
Scotland  Neck  (N.  C.)  Com¬ 
monwealth,  a  weekly. 

«  4>  * 

Jack  Putnam,  31-year-old 
executive  secretary  of  Okla¬ 
homa  Future  Farmers  of  Amer¬ 
ica,  has  succeeded  Claude  H. 
Duncan  as  farm  editor  of  the 
Tulsa  (Okla.)  World.  Mr.  Dun¬ 
can  resigned  to  accept  a  teach¬ 
ing  position  at  the  University 
of  Missouri. 

*  *  * 

Paul  Spindler,  former  labor- 
business  reporter  for  the  Elyria 
(Ohio)  Chronicle-Telegram,  has 
joined  the  Akron  (Ohio)  Bea¬ 
con  Journal  staff  covering  the 
Ravenna,  Ohio  scene. 

«  *  * 

Buck  Lanier,  formerly  of 
the  Clovis  (N.  M.)  News-Jour¬ 
nal  and  the  Roswell  (N.  M.) 
Daily  Record,  is  now  on  the 
desk  of  the  Carlsbad  (N.  M.) 
Current- Argus. 

*  *  * 

Warren  Carlson,  sports 
writer  for  the  New  Haven 
(Conn.)  Evening  Register  for 
the  past  three-and-a-half  years, 
has  resigned  to  join  the  Sche¬ 
nectady  (N.  Y.)  Gazette. 

*  *  * 

Paul  G.  Sullivan,  Pitts¬ 
burgh  attorney  and  tennis- 
hockey  writer  for  the  Pitts¬ 
burgh  (Pa.)  Sun-Telegraph,  has 
been  named  a  member  of  the 
Pennsylvania  State  Athletic 
Commission  by  Gov.  George  M. 
Leader. 

(Continued  on  page  34) 
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Ron  May,  Norfolk  (Va.) 
Virginian-Pilot  general  assign¬ 
ment  reporter,  and  Jeanne 
Smith,  copy  editor  for  the  pa¬ 
per’s  Portsmouth  section,  were 
wed  Feb.  12. 

*  *  * 

Charles  Venditti  has  re¬ 
turned  to  the  Hartford  (Conn.) 
Times  after  Army  service  in 
Europe.  He  is  now  working 
with  Picture  Editor  Robert  R. 
Lewis. 
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Capt.  George  A.  Ford,  dog 
editor  of  the  Hartford  (Conn.) 
Courant,  has  received  the  Dog 
Magazine  Award  for  outstand¬ 
ing  service  on  behalf  of  dogs. 

*  *  * 

C,  Lyn  Fox,  political  editor, 
San  Francisco  Call-Bulletin  and 
a  veteran  of  both  World  Wars, 
has  been  promoted  from  brig¬ 
adier  to  major  general,  U.  S. 
Army  Reseiwe.  He  is  command¬ 
ing  officer  of  the  91st  Infantry. 

*  *  * 

John  Walsh,  who  has  work¬ 
ed  part  time  for  the  Newark 
(N.  J.)  Evening  News,  has 
joined  the  Louisville  (Ky.) 
Times  reporting  staff. 

s  «  * 

Norman  Shavin,  a  member 
of  the  Louisville  (Ky.)  Times’ 
city  staff  for  four  and  one 
half  years,  has  been  named 
feature  and  Sunday  editor  of 
the  new  Jackson  (Miss.)  State 
T  imes. 

4  *  * 

John  P.  Thomson,  former 
city  hall  reporter  for  the  Mid¬ 
dletown  (Conn.)  Press,  has 
been  named  managing  editor 
of  the  Ridgewood  (N.  J.)  Sun¬ 
day  News. 

*  *  * 

Carol  Phinney,  science  edi¬ 
tor  of  the  suspended  Los  Ange¬ 
les  Daily  News,  has  joined  the 
general  assignment  staff  of  the 
Los  Angeles  Examiner.  She  re¬ 
places  Margaret  Scott  who  re¬ 
signed. 

4  «  * 

James  E.  Mays,  Norfolk 

(Va.)  Virginian-Pilot  photog¬ 
rapher,  has  been  elected  presi¬ 
dent  of  the  Hampton  Road 

chapter  of  the  American  News¬ 
paper  Guild.  The  chapter  rep¬ 
resents  the  news  and  photog¬ 
raphy  departments  of  the  Vir¬ 
ginian-Pilot. 

4  4  4 

Robert  E.  Nichols,  member 
of  the  San  Diego  (Calif.)  Un¬ 
ion’s  editorial  staff  since  1952, 
has  been  appointed  Sunday  edi¬ 
tor,  succeeding  Leon  Jerome 
Smith,  who  retired  recently. 
Mr.  Nichols  had  been  in  charge 
of  special  Sunday  sections. 

4  4  4 

Martin  Howard,  farm  editor 
of  the  Winston-Salem  (N.  C.) 
Journal,  has  been  elected  presi¬ 
dent  of  the  North  Carolina 
Farm  Writers’  Association.  He 
succeeds  Bill  Humphries,  farm 
editor  of  the  Raleigh  (N.  C.) 
News  and  Observer. 

4  4  4 

Mrs.  Ellen  W.  Eager,  for¬ 
mer  summer  reporter  on  the 
Baltimore  (Md.)  Sun,  and  on 
Johns  Hopkins  Magazine  staff, 
has  joined  copy  desk  at  the 
Hartford  (Conn.)  Times. 


Jeanne  Bannister,  daughter 
of  D.  M.  (Dock)  Bannister, 
publisher  of  the  semi-weekly 
Decorah  (Iowa)  Journal,  joined 
the  state  desk  of  the  Davenport 
(Iowa)  Morning  Democrat. 

4  4  4 

Mrs.  Rosa  Brown  Garrett 
has  been  named  woman’s  editor 
of  the  Portsmouth  section  of 
the  Norfolk  (Va.)  Virginian- 
Pilot,  and  Mrs.  Lelia  J.  Trip¬ 
lett  has  joined  the  Portsmouth 
staff  to  cover  garden  club  news. 

4  4  4 

John  Perry,  a  Navy  veteran, 
has  joined  the  staff  of  the  Syra¬ 
cuse  (N.  Y.)  He  raid- Journal 
and  Herald- American  as  a 
copyreader.  Mr.  Perry  is  com¬ 
bining  a  full  15-hour  schedule 
at  Syracuse  University  as  a 
pre-journalism  sophomore,  with 
his  full-time  job. 

4  4  4 

Howard  Goshorn  has  left 
the  reportorial  staff  of  the  Nor¬ 
folk  (Va.)  Ledger-Dispatch  to 
take  a  position  with  the  new 
daily  newspaper  at  Bassett,  Va. 

4  4  4 

Stanley  Fink,  managing 
editor  of  the  Atlantic  City 
(N.  J.)  Press  and  a  captain  in 
the  Marine  Corps  reserve,  was 
honored  by  the  USMC  for  as¬ 
sistance  given  the  Marine  Re¬ 
serve  Corps  unit  in  the  resort. 
A  plaque  was  presented  to  Mr. 
Fink  in  a  short  ceremony  in 
the  new'spaper’s  editorial  of¬ 
fices.  4  4  4 

William  S.  Worst,  with  the 
Harrisburg  (Pa.)  Newspapers’ 
editorial  departments  since 
1910,  was  recently  honored  by 
fellow-employes  of  the  Eve¬ 
ning  News  staff  in  observation 
of  his  retirement. 


John  R.  Talmage,  editorial 
writer  on  the  Deseret  News 
and  Salt  Lake  Telegram,  has 
been  granted  a  leave  of  absence 
to  work  with  the  Grass  Roots 
Organization  in  their  fight  for 
the  Upper  Colorado  River  Pro¬ 
ject.  Mr.  Talmage’  will  retui-n 
to  the  newspaper  after  his  work 
is  completed  in  Washington, 
D.  C. 

4  4  4 

Ebba  M.  Janson,  city  editor 
of  the  Laconia  (N.  H.)  Evening 
Citizen  since  1931,  was  one  of 
two  persons  honored  for  long 
community  service  at  the  an¬ 
nual  Recognition  Dinner  held  in 
Laconia  Feb.  22.  Her  newspaper 
experience  began  on  the  Law¬ 
rence  (Mass.)  Telegram.  She 
has  reported  five  national  polit¬ 
ical  conventions. 

4  4  4 

Fred  Maly,  former  outdoor 
editor  of  the  San  Antonio 
(Tex.)  Express,  is  now  writing 
a  fishing  and  hunting  column 
for  the  San  Antonio  Light. 

*  «  * 

Warren  Koon  has  joined  the 
sports  staff  of  the  Charleston 
(S.  C.)  Evening  Post.  He  had 
been  with  the  sports  staff  of  the 
Asheville  (N.  C.)  Times. 


Where  They  Are  Now 

Russell  F.  Anderson,  for¬ 
merly  a  correspondent  in  Eu¬ 
rope  for  INS  and  on  the  staffs 
of  newspapers  in  New  York, 
Detroit  and  Pittsburgh,  and  re¬ 
cently  director  of  the  Services 
Division  of  McGraw-Hill  Inter- 
(Continued  on  page  35) 
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Jim  McGraw,  former  New 
York  City  newspaper  man  and 
lonp  active  in  public  relations 
work,  has  been  appointed  di¬ 
rector  of  public  relations  for 
Muscular  Dystrophy  Associa¬ 
tions  of  America,  Inc.,  New 
York  City. 


REPRESENTED  NATIONALLY  BY 
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AND 

Evening  Tribune 
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THE  WEST-HOLLIDAY  CO.,  INC. 


Personal 

(Continued  from  page  34) 

national,  has  been  appointed 
publisher  of  the  American  Av^ 
tonwbile  and  El  Automovil 
Americano  by  McGraw-Hill. 

*  *  • 

Charles  E.  Carll,  former 
Indianapolis  newsman,  has 
formed  Carll  Associates,  public 
relations  and  industrial  sales 
firm  in  San  Diego,  Calif. 

*  *  * 

Guy  Wilkins,  maritime  re¬ 
porter  for  the  Norfolk  (Va.) 
Virginian-Pilot,  has  left  the 
newspaper  to  become  public  re¬ 
lations  director  for  the  Nor¬ 
folk  Port  Authority,  succeed¬ 
ing  Robert  J.  McBride  Jr., 
who  has  joined  the  promotion 
department  of  the  Detroit  Free 
Press. 

«  *  « 

Jerry  Tippens,  former  man¬ 
aging  editor  of  the  Pierre  i 
(S.  D.)  Daily  Capital  Journal, 
has  been  appointed  assistant  to 
the  director  of  publicity  at 
Ohio  Wesleyan  University. 

*  *  « 

Mary  Dyer  Lemon,  one-time 
literary  editor  of  the  Indian¬ 
apolis  Star,  is  now  living  at  a 
rest  home  in  Mt.  Dora,  Fla. 
after  an  attack  of  arthritis. 


L.  Glen  Snarr,  formerly  ex¬ 
ecutive  new’s  editor  of  the  Des¬ 
eret  News  and  Salt  Lake  Tele¬ 
gram,  has  resigned  from  the 
newspaper  to  accept  a  position 
as  account  executive  with  Dav¬ 
id  W.  Evans  and  Associates, 
Salt  Lake  City  advertising 
agency. 


Ill.  Fol  Clinic  April  1 

Danville,  Ill. 

Law  enforcement  and  the 
news  will  be  dealt  with  at  the 
second  annual  Illinois  Freedom 
of  Information  Clinic  at  Spring- 
field,  April  1,  it  was  announced 
here  by  Martin  Gagie,  execu¬ 
tive  editor  of  the  Danville  Com¬ 
mercial-News  and  chairman  of 
the  Illinois  Fol  Committee  of 
Illinois  Associated  Press  mem¬ 
bers. 


Press-Bar  Parley  * 
Set  for  April  2  J 

Chicago  ( 

First  meeting  of  press-radio- 
television  and  American  Bar  i 
Association  representatives  has  i 
been  set  for  April  2  at  the  May-  < 
flower  Hotel  in  Washington,  it  i 
was  announced  by  Richard  P.  < 
Tinkham,  chairman  of  the  ABA  < 
Public  Relations  Committee.  ] 

Three  members  from  both  t 
groups  will  hold  their  first  ex¬ 
ploratory  informal  session  to 
seek  a  common  understanding  : 
on  matters  relating  to  Canon  35 
of  the  Judicial  Code,  dealing  , 
with  courtroom  photography.  It  ' 
is  possible  at  subsequent  ses-  ( 
sions  of  the  joint  committee 
that  Canon  20,  relating  to  pre¬ 
judicial  statements  by  lawyers 
to  newsmen  covering  court 


ON  THE  COAST  IN 


trials,  will  be  discussed. 

Mr.  Tinkham  has  been  desig¬ 
nated  by  the  ABA  president  as 
chairman  of  the  conference. 
Others  attending  will  include 
J.  Russell  Wiggins,  Washington 
(D.  C.)  Post  and  Times  Herald 
representing  the  American  So¬ 
ciety  of  Newspaper  Editors;  a 
representative  from  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation  to  be  designated  by 
President  Richard  S  lo  c  u  m  , 
Philadelphia  (Pa.)  Bulletin; 
Edgar  Kobak,  repi-esenting  the 
National  Association  of  Radio 
and  Television  Broadcasters. 

ABA  representatives  will  be 
Justice  Douglas  L.  Edmonds  of 
California,  chairman  of  the  Ju¬ 
dicial  Administration  Section ; 
and  Wilber  M.  Brucker,  Detroit, 
Mich.,  chairman  of  the  Com¬ 
mittee  on  Professional  Ethics 
and  Grievances. 


GROCERY  ADVERTISING 

The  Son  Diego  EVENING  TRIBUNE  and  the  San  Diego  UNION  rank 
first  and  second  respectively  in  comparison  with  all  daily  newspapers 
in  key  Pacific  Coast  cities  by  major  grocery  linage  classifications. 

(Source:  Medio  Records,  IrK.) 
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Jack  Tell,  for  10  years  with 
the  picture  desk  of  the'  New 
York  Times,  has  opened  his 
own  public  relations  office  in 
New  York  City. 


Daniel  E.  Button,  former¬ 
ly  with  the  AP  in  New  York 
City  and  the  Wilmington  (Del.) 
News-Journal,  has  been  ap¬ 
pointed  assistant  to  the  presi¬ 
dent  of  the  State  University  of 
New’  York. 


John  Kelly,  former  ship 
news  reporter  for  the  New 
York  Herald  Tribune,  is  now  , 
West  Coast  editor  of  the  Log,  i 
maritime  publication. 


Michael  C.  Clarke,  former¬ 
ly  on  the  display  advertising 
staff  of  the  New  Haven 
(Conn.)  Evening  Register,  has 
been  named  advertising  mana¬ 
ger  of  the  Besse-Richey  Stores, 
New  Haven. 

*  *  * 


IN  SAN  DIEGO 

242,500  familiar  FOLLOW  THESE  LEADERS  -  The  San  Diego  Evening  Tribune  and  the  San  Diego  Union  — 
in  selecting  doily  food  menus  ...  for  an  annual  food  budget  of  nearly  two  hundred  million  dollars ! 
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RADIO  AND  TELEVISION 

Newscast  Weakness 
Fatal  to  TV  Applicant 


Washington 

Both  applicants  with  newspa¬ 
per  and  theater  interests  being 
approximately  equal  in  their 
control  of  communications  me¬ 
dia,  an  FCC  hearing  examiner 
this  week  turned  to  deficiencies 
in  the  news  programming  of 
the  newspaper’s  radio  station 
as  one  basis  for  denying  a  tele¬ 
vision  permit  to  Richmond 
Newspapers,  Inc. 

If  the  Commission  follows 
the  recommendation  of  H.  Gif¬ 
ford  Irion,  the  channel  12 
license  will  be  granted  to  Rich¬ 
mond  Television  Corporation, 
which  is  comprised  of  persons 
having  extensive  theater  and 
broadcast  properties  in  the 
South. 

Extent  of  Media  Control 

The  examiner  found  that 
Richmond  Newspapers,  for  all 
practical  purposes,  controls  the 
dissemination  of  news  in  print 
within  the  city  of  Richmond;  it 
owns  AM  and  FM  stations 
there;  and  has  newspapers  and 
broadcast  outlets  in  Norfolk 
and  Petersburg,  Va.,  and  in 
Tampa,  Fla. 

Richmond  Television’s  claim 
of  preference  on  the  general 
criterion  of  diversifying  the 
ownership  of  mass  media  of 
communications  was  rejected  by 
the  examiner  who  said  the  mere 
addition  of  units  of  newspapers, 
radio  stations,  and  theaters 
proved  nothing. 

On  this  subject  the  examiner 
philosophized  as  follows:  “Me¬ 
dia  of  communication  are,  in 
one  sense,  purveyors  of  infor¬ 
mation.  In  this  sense  they  may 
educate,  enlighten  or  persuade. 
We  commonly  think  of  the 
newspaper  editorial  as  an  in¬ 
strument  of  persuasion  yet 
there  are  assuredly  other  and 
more  subtle  means  for  creating 
opinion,  shaping  public  taste 
and,  in  the  most  imperceptible 
manner,  affecting  the  intellec¬ 
tual  climate  of  a  generation. 

“If  Plato  was  correct  in  as¬ 
serting  that  a  change  in  musi¬ 
cal  modes  could  effect  the  fall 
of  governments,  it  is  surely  not 
impossible  that  a  consistent 
style  in  motion  pictures,  radio 
programs  or  even  comic  strips 
could  achieve  similar  profound 
results.  Considering  the  full  im¬ 
plication  and  impact  of  these 
obser\’ations,  any  attempt  to 
make  a  hasty  or  mechanical 
comparison  between  daily  news¬ 


papers,  theaters  and  a  clear 
channel  radio  station  would 
seem  quite  inadvisable.” 

He  conceded  that  newspapers 
and  all  types  of  broadcast 
stations  “certainly  compete  for 
the  advertising  dollar.” 

The  only  point  of  preference 
for  Richmond  Newspapers,  the 
examiner  said,  would  be  in  the 
matter  of  studios  for  the  pro¬ 
posed  station.  He  gave  the 
competing  applicant  credit  for 
a  better  promised  performance 
of  public  service  and  declared 
the  newspaper’s  TV  station 
would  be  “merely  a  dependent 
relative  in  the  family  so  far  as 
the  dissemination  of  news  is 
concerned.” 

In  this  regard,  Mr.  Irion  cited 
that  the  newspaper  radio  sta¬ 
tion,  WRNL,  obtained  virtually 
all  of  its  news  from  the'  Times- 
Dispatch  and  News  Leader; 
there  has  been  very  little  re¬ 
writing  and  not  much  inde¬ 
pendent  reporting. 

“There  is  certainly  some  ad¬ 
vantage  accruing  to  a  newspa¬ 
per  licensee  when  it  possesses 
extensive  reporting  facilities  to 
supplement  those  of  its  broad¬ 
cast  station,”  said  the  examiner, 
“but  the  effect  of  this  is  largely 
lost  if  the  station  simply  re¬ 
ceives  carbon  copies  of  stories 
from  the  newspaper  with  no  re¬ 
porting  or  editorial  efforts  on 
its  own  behalf.” 

Analyzing  the  ownership  of 
Richmond  Newspapers,  Inc.,  the 
examiner’s  report  observed  that 
bitter  competition  between  the 
Times-Dispatch,  owned  by  S.  L. 
Slover  and  Frederick  Lewis, 
and  the  News  Leader,  owned  by 
the  Brj^an  family,  threatened 
both  with  bankruptcy  and  a 
merger  was  effected  Sept.  1, 
1940. 

The  Bryan  group,  headed  by 
David  Tennent  Bryan,  has  the 
controlling  interest  in  Richmond 
and  also  owns  the  majority  of 
stock  in  the  Tribune  Company 
of  Tampa,  which  has  recently 
been  granted  a  TV  permit.  The 
same  group  also  directly  or  in¬ 
directly  owns  100%  of  the  stock 
of  the  Petersburg  (Va.)  News¬ 
paper  Corporation  {Progress- 
Index). 

The  Richmond  minority 
group,  the  examiner  found, 
are  predominantly  residents  of 
Norfolk  where  they  publish  the 
Virginian  Pilot  and  Ledger- 
Dispatch. 


Inland  Empire 
Winners  Repeat 

Spokane,  'Wash. 

Two  winners  last  year  again 
placed  first  in  the  1954  Inland 
Empire  Press-Radio  awards 
contest. 

Gene  F.  Klare,  Pocatello, 
Idaho  State  Journal,  was 
awarded  a  gold  trophy  for  a 
“courageous”  editorial  upbraid¬ 
ing  clubs  and  businesses  for 
their  silent  treatment  on  racial 
discrimination. 

Mrs.  Dorothy  Rochon  Pow'ers, 
Spokane,  Spokesman  -  Review, 
took  first  in  the  features  divi¬ 
sion  for  a  story  describing  a 
cancer  operation.  Frank  Par¬ 
ker,  whose  pictures  accompan¬ 
ied  the  story,  received  a  special 
citation. 

In  the  spot  news  division, 
John  J.  Lemon,  Spokane  Daily 
Chronicle,  was  honored  for  his 
coverage  in  the  capture  of  a 
bank  robber. 

George  Cheek,  Spokesman- 
Review,  won  the  sportswriting 
trophy  for  his  account  of  the 
Saddler-Woods  fight. 

For  a  series  on  state  peniten¬ 
tiary  conditions,  Fenton  S.  Ros- 
kelley,  Spokane  Chronicle,  cap¬ 
tured  the  public  service  award. 

• 

Tape  Recorder  Used 
At  Education  Parley 

Atlantic  City,  N.  J. 

The  age  of  “electronic  jour¬ 
nalism”  was  ushered  in  here 
by  Associated  Press  writer 
Herman  R.  Allen  during  the  re¬ 
cent  convention  of  the  National 
Association  of  Secondary-School 
Principals. 

Using  a  small  tape  recorder, 
Mr.  Allen  interviewed  conven¬ 
tion  speakers  and  recorded  panel 
discussions.  He  wrote  stories 
from  playbacks  of  his  tapes. 
H  i  s  round-table  recordings, 
staged  the  day  before  the 
speakers  were  slated  to  appear 
in  the  convention  sessions,  en¬ 
abled  him  to  get  on  the  wire 
apace  with  the  actual  meetings. 

On  the  final  day,  NEA  pub¬ 
licists  Roy  K.  Wilson  and  Larry 
Johnson  had  Mr.  Allen’s  six 
stories  mimeographed  for  dis¬ 
tribution  among  other  report¬ 
ers. 

$52,000  Fund 

Baltimore 

Baltimore  newspapers  set  the 
pace  in  raising  a  fund  for  the 
families  of  six  firemen  killed 
in  a  store  fire  Feb.  16.  The 
Sunpapers  and  the  Hearst 
newspapers  here  gave  $1,000 
each.  In  six  days,  contributions 
exceeded  $52,000. 
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Jim  Preston 
Eases  Up  in 
Press  Gallery 

Washington 

James  D.  Preston,  the  one- 
man  school  of  Washington  jour¬ 
nalism  who  had  shown  the  ropes 
to  two  generations  of  reporters, 
has  decided  to  take  it  easy  so 
he  may  devote  more  time  to  the) 
Senate  Press  Gallery. 

Known  to  almost  every  news¬ 
man  who  has  worked  the  Wash¬ 
ington  beat  or  attended  a  na¬ 
tional  political  convention  in 
the  past  half-century,  Jim  Pres¬ 
ton  ended  58  years  of  official 
government  service  Feb.  28. 
That  tenure  began  in  1897  when 
he  was  appointed  superintend¬ 
ent  of  the  Senate  Press  Gallery 
and  embraced  almost  40  years 
in  that  role,  then  found  him 
back  in  the  office  of  the  Secre¬ 
tary  of  the  Senate  after  a  brief 
tour  o  duty  to  help  set  up  the 
National  Archives. 

But  at  78  he’s  too  young  to 
devote  full  time  to  his  hobby 
of  miniature  furniture  carving 
and  he  “allows”  that  he’ll  prob¬ 
ably  be  found  rather  regularly 
in  the  gallery.  His  diaries  of 
public  actions  of  newsworthy 
character  are'  a  library  for  cor¬ 
respondents  searching  out  the 
precedents  and  parallels  for 
current  events,  but  his  off-the- 
cuff  answ'ers  to  questions  involv¬ 
ing  persons,  places,  and  things 
have'  proved  invaluable  to  the 
current  corps  of  newswriters. 

Mr.  Preston’s  father,  Herbert 
Preston,  was  Washington  cor¬ 
respondent  for  James  Gordon 
Bennett’s  New  York  Herald.  At 
the  seventh-grade  level  in  school 
Jim  locked  horns  with  the  au¬ 
thorities  on  a  matter  of  educa¬ 
tional  methods  and  when  it  was 
resolved,  the  young  man  was 
on  his  w’ay  toward  journalistic 
fame  via  what  he  describes  as 
a  “part-time  janitorship”  in  a 
ne'ws  bureau.  He  took  the  sen¬ 
ate  gallery  job  when  he  was  20, 
when  only  a  handful  of  corre¬ 
spondents  w’ere  assig^ned  to 
Capitol  Hill  and  when  many  of 
them  felt  they  could  think  bet¬ 
ter  by  writing  their  stories  in 
long-hand.  Accreditations,  space 
and  facilities  were  to  multiply 
before  Mr.  Preston  left  the  gal- 
lei-y. 

Mr.  and  Mrs.  Preston  ob¬ 
served  their  50th  wedding  an¬ 
niversary  three  years  ago  but 
the  story  didn’t  get  into  the 
papers.  Mrs.  Preston  thinks 
pictures  of  Golden  Wedding 
couples  look  “simply  terrible.” 
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What  is 
Pennsylvania  5  No.  3  City? 


m  i 

\ 


After  Philadelphia  and  Pittsburgh,  then  what?  Take  the  14  cities 
in  this  ad  signature.  Lump  them  together  and  see  for  yourself 
.  .  .  every  city,  a  key  center  or  important  secondary  market 
controlling  14  retail  trading  areas  that  account  for  a  sixth  of 
the  State’s  income,  retail  sales,  and  population.  And 
{almost  every  other  family  here — a  quarter'million  readers 
I — shop  these  local  dailies  before  any  other  medium.  After 
[Philadelphia  and  Pittsburgh,  then  what?  Then  a  domi' 
[nant  campaign  in  these  hometown  newspapers  ...  to 
sell  Pennsylvania’s  No.  3  City. 


Sell  Pennsylvanians  no.  3  City  with  these  newspapers 


BEAVER  FALLS  NEWS-TRIBUNE  (E)  *  CHAMBERSBURG  PUBLIC  OPINION  <E) 

COATESVILLE  RECORD  (E)  *  CONNELLSVILLE  COURIER  <E)  •  INDIANA  GAZETTE  (E) 
JEANNETTE  NEWS-DISPATCH  (E)  *  LOCK  HAVEN  EXPRESS  (E)  •  NEW  CASTLE 
NEWS  (E)  •  SUNBURY  DAILY  ITEM  (E)  •  TOWANDA  REVIEW  (M)  •  WARREN  TIMES 


MIRROR  (E)  *  WASHINGTON  OBSERVER  REPORTER  (M&E) 


GAZETTE-BULLETIN  (M)  •  WILLIAMSPORT  SUN  (E)  •  YORK  DISPATCH  (E) 
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Welcome  Service  Deal 
Brings  New  Subscribers 


Fain  Reynolds,  circulation 
manager  of  the  Fort  Worth 
(Tex.)  Star-Telegram,  believes 
he  has  found  one  good  answer 
to  the  problem  of  watching  for 
new  residents  in  his  city  and 
introducing  them  to  the  Star- 
Telegram  just  as  soon  as  they 
move  into  their  new  home. 

This  is  being  done  by  using 
a  local  Welcome  Sei-vice  which 
supplies  him  each  week  with  the 
name  and  address  of  all  new¬ 
comers. 

“When  we  receive  the  list,” 
says  Mr.  Reynolds,  “we  pass  on 
the  information  to  our  dealers 
and  they  contact  the  new¬ 
comers  on  their  districts  per¬ 
sonally.  Many  of  the  people 
contacted  are  not  acquainted 
with  our  paper  and  our  men 
tell  them  something  about  what 
is  contained  in  the  two  editions 
we  have  as  well  as  the  rates 
and  the  service  they  may  ex¬ 
pect." 

The  Welcome  Service  also 
sends  each  new  resident  a  busi¬ 
ness  reply  card  with  informa¬ 
tion  about  rates  and  delivery  of 
the  paper. 

Mr.  Reynolds  pointed  out 
that  the  price  of  the  service  is 
very  low  as  compared  to  the 
results,  not  only  in  actual  sub¬ 
scriptions  but  in  the  good  im¬ 
mediate'  relationship  it  creates 
between  the  customer  and  the 
Star-Telegram. 

The  results  of  the  W’elcome 
Sei-vice  obtained  by  the  Star- 
Telegram  are: 

Out  of  4,485  new  residents 
contacted,  3,897  subscriptions 
were  sold,  leaving  a  total  of 
588  or  13.1%  which  had  either 
decided  on  another  paper  or 
were  not  ready  to  subscribe. 

The  subscription  breakdown 


was:  14  morning  only,  20  eve¬ 
ning  only,  601  morning-Sunday, 
2,685  evening-Sunday,  and  577 
morning-evening-Sunday. 

Of  the  1,275  who  ordered  by 
business  reply  cards  the  break¬ 
down  was:  13  morning,  18  eve¬ 
ning,  263  morning-Sunday,  875 
evening-Sunday,  106  morning- 
evening-Sunday. 

Promotion  Must 
Be  Constant 

“Circulation  promotion  is 
something  you  have  to  keep  at 
constantly.  It  is  like  swimming 
upstream.  The  minute  you  stop, 
you  go  backwards.” 

That’s  the  way  Sam  Duke, 
Borger  (Tex.)  Herald,  presi¬ 
dent  of  the  Texas  Circulation 
Managers  Association,  put  it  in 
a  recent  talk  before  the  Texas 
Press  Association  at  Austin. 

He  parephrased  the  same 
idea,  stating:  “One  circulation 
man  used  this  way  of  express¬ 
ing  it,  ‘You  have  to  run  like 
the  devil  to  stand  still  in  this 
business.’  ” 

Circulation  promotion  can  be 
most  successful,  he  said,  when 
the  city  editor  and  circulation 
manager  work  hand  in  hand. 
He  pointed  out  there  are  hun¬ 
dreds  of  contests  that  can  be 
used  with  more  or  less  success, 
depending  on  the  amount  of  en¬ 
thusiasm  that  can  be  created. 
Basically,  promotion  begins  and 
ends  with  the  route  carrier,  Mr- 
Duke  asserted. 

“One  of  the  most  successful 
campaigns  I  ever  put  on  got 
my  entire  crew  mad,”  he  warn¬ 
ed.  “This,  you  have  to  watch. 
If  you  are  not  careful,  they  will 
want  to  fight,  not  sell  subscrip¬ 
tions.” 


[“The  Poor  Man's 
Philosopher" 


Hal^ 

L  goyle 


PULITZER  PRIZE  WINNER 

Man-on-the-street  human  interest 
—one  of  the  most  widely  read 
daily  features  of 


THE  ASSOCIATED  PRESS 


HONOR  BOXES  . 
DISPIAY  RACKS' 
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mm  FOR  CATALOG  AND  PRICB 

A  DIVISION  or 

STEEl  CITY  MANUFACTURING  CO. 
YOUNGSTOWN,  OHIO 


5  ANPA ’s  Attitude  on  Postal  Rates  I 

g  THE  attitude  of  the  ANPA  toward  a  proper  level  of  second  class  ■ 
g  postal  rates  remains  the  same  as  for  many  years.  We  know  that  | 
g  daily  newspapers  want  no  subsidy  and  are  willing  to  pay  a  reason-  g 
g  able  rate  based  on  the  facts.  We  think  all  of  the  facts  ought  to  g 
g  be  set  forth  with  respect  to  all  of  the  costs  of  the  Department  g 
g  with  proper  allocation  of  the  various  costs  determined  by  the  g 
S  Congress  and  what  is  to  be  considered  in  the  public  interest  and  g 
g  the  general  welfare.  g 

g  The  ANPA  has  no  quarrel  whatsoever  with  any  handling  of  g 

g  religious  publications,  free  mail  for  the  blind,  free  in  county  g 

g  second  class  mail  and  such  other  classifications  that  Congress  may  = 
E  see  fit  to  make,  but  we  do  think  all  of  the  facts  should  be  known  g 

g  if  the  Post  Office  Department  is  to  be  put  on  a  break-even  basis,  g 

g  The  ANPA  further  believes  that  the  Congress  should  retain  the  £ 
g  power  to  fix  rates  and  establish  policies  with  respect  to  the  Post  g 
p  Office  Department,  acting  for  the  people.  g 

g  — CRANSTON  WILLIAMS,  general  manager,  Amor-  g 

=  lean  Newspaper  Publishers  Association,  in  a  talk  Feb.  g 

g  25  at  New  Jersey  Press  Association  Clinic.  g 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii^^  iiiiiiiii 


If  a  circulation  manager  can 
get  his  route  advisers  enthused, 
they,  in  turn,  will  pass  that  en¬ 
thusiasm  along  to  the  carriers, 
he  added.  “I  think  it  is  better 
if  you  can  use  local  stories  of 
carriers,  and  their  activity, 
both  on  and  off  the  route,”  he 
stated.  “We  use  a  college 
scholarship  which  has  proven 
very  helpful  in  holding  boys  on 
routes.” 

Merchants  Help  to  Get 
Suburban  Readers 

A  method  of  increasing  sub¬ 
urban  newspaper  readers  was 
presented  at  the  Inland  Daily 
Press  Association  meeting  by 
Stewart  R.  Macdonald,  Wauke¬ 
gan  (Ill.)  News-Sun  promotion 
manager.  It  is  the  kind  of  pro¬ 
motion  that  gets  editorial,  cir¬ 
culation,  advertising  and  pro¬ 
motion  departments  into  the 
act — a  promotion  that,  for  the 
want  of  a  better  name,  he  calls 
the  Downtown  Waukegan 
Merchants  Promotion. 

Lake  County,  the  trading 
area  of  the  News-Sun,  is  a  sub¬ 
urban  county,  composed  of 
many  communities,  subdivisions 
and  shopping  districts. 

Change  Reading  Habits 

“Naturally,  Lake  County’s 
growing  population  means  more 
potential  readers  for  the  News- 
Sun,”  said  Mr.  Macdonald. 
“But  staring  us  in  the  face  was 
and  is  the  problem  of  changing 
metropolitan  newspaper  read¬ 
ing  habits  toward  News-Sun 
reading  habits.  One  way  to  be¬ 
gin  to  change  these  reading 
habits  is  to  make  our  new  sub¬ 
urbanite  so  attracted  to  Wau¬ 
kegan  as  the  place  to  shop  in 
Lake  County,  that  he  will  in¬ 
evitably  be  drawn  to  the  News- 
Sun.” 

The'  paper  worked  out  a  plan 
with  the  downtown  merchants. 
Here’s  how  it  worked: 


“Committee  members  agreed 
to  sponsor  for  a  period  of  10 
weeks  one-day-a-week,  one-i-un- 
a-day  free  bus  service  to  vari¬ 
ous  areas  in  the  county  not 
now  served  by  public  trans¬ 
portation.  They  agreed  to  pay 
for  the  cost  of  distribution  and 
cost  of  raw  newsprint  for  5,000 
extra  sample  copies  to  be  put 
into  these  areas  on  the  day  be¬ 
fore  the  buses  ran. 

Paper  Does  Promoting 

“The  News-Sun  agreed  to 
give  the  program  full  editorial 
support.  We  agreed  to  sample 
5,000  homes  in  the  county  and 
to  follow  this  initial  sampling 
up  ■with  our  own  circulation  so¬ 
licitors.  We  agreed  to  promote 
this  program  through  the  pages 
of  the  newspaper  and  through 
our  radio  station. 

“Phone  solicitors  were  hired 
by  the  News-Sun  to  call  hun¬ 
dreds  of  West  Lake  County 
housewives  prior  to  the  first 
Bus  Day  to  tell  them  about  the 
new  free  bus  service.  These 
phone  solicitors,  all  obtained  at 
a  relatively  low  cost,  were  very 
helpful  in  reaching  families 
where  News-Sun  coverage  was 
thin. 

“In  the  weeks  before  Christ¬ 
mas,  close  to  400  shoppers  rode 
the  buses  each  week  to  Wauke¬ 
gan.  From  three  buses  a  week 
eventually  nine  buses  had  to  be 
pressed  into  service.  After 
Christmas,  this  leveled  off  to 
about  150-200  passe'ngers  each 
week,  carried  by  5  to  6  buses. 

“By  the  end  of  the  10  weeks, 
our  solicitors  had  chalked  up  a 
good  increEise  in  home  delivery 
subscribers.  Also,  our  newsstand 
sales  were  going  up  steadily. 

“The  merchants  agreed  to 
continue  for  10  more  weeks, 
which  carries  us  up  through 
March  31.  In  all  events,  it’s  a 
tribute  to  the  success  of  the 
promotion.” 
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‘Green  River’ 
Restriction  on 
Carriers  Hit 

New  Brunswick,  N.  J. 

“Green  River”  ordinances — a 
thorn  in  the  side  of  many  an 
agsrressive  circulation  mana¬ 
ger — took  on  added  weight  last 
week  when  a  magazine  agency 
official  disclosed  that  908  such 
ordinances  are  restricting  or 
hindering  carrier  sales  in  com¬ 
munities  all  over  the  nation. 

Speaking  before  a  New  Jer¬ 
sey  Press  Association  circula¬ 
tion  clinic  here  Feb.  25,  Howard 
Browning,  assistant  to  the 
board  chairman,  Central  Regis¬ 
try  of  Magazine  Subscription 
Solicitors,  named  10  New  Jersey 
cities  which  enforce  ordinances 
which  limit  door-to-door  sell¬ 
ing. 

He  said  in  Clifton  it’s  illegal 
for  a  carrier  to  sell  after  5 
p.m.;  in  Dumont  carriers  must 
pay  |10  for  the  right  to  work; 
and  in  Essex  Falls  carriers 
must  report  to  the  police  each 
day,  pay  a  small  fee  and  wear 
a  button. 

Restrictions  Noted 

Mr.  Browning  pointed  out 
that  in  Jersey  City,  after  a  boy 
pays  a  $2  fee,  supplies  a  photo¬ 


graph  and  fingerprints,  the  po¬ 
lice  chief,  “if  he  doesn’t  like 
the  looks  of  the  little  merchant, 
or  the  editorial  policy  of  the 
newspaper,  can  deny  the  appli¬ 
cation.” 

Mr,  Browning’s  talk,  coming 
after  close  to  100  circulation 
managers  heard  and  discussed 
carrier  boy  insurance,  school 
credits  and  salesmanship,  re¬ 
vealed  that  in  Pleasantville,  N. 
J.,  a  $1,000  bond  is  required 
for  a  carrier  and  in  New  Bruns¬ 
wick  carrier  boys,  must  supply 
a  doctor’s  certificate  showing 
they  are  free  from  communica¬ 
ble  disease.  “You  neVer  can  tell 
what  kind  of  company  a  carrier 
boy  keeps,  do  you?”  he  said  sar¬ 
castically. 

Pointing  to  a  few  other  ex¬ 
amples  from  other  states,  Mr. 
Browning  said  that  recently  a 
circulation  manager  for  a  Flor¬ 
ida  newspaper  said  that  Dade 
City  and  Haines  City  were  us¬ 
ing  Green  River  ordinances  to 
halt  his  carrier  boy  operations 
although  the  competition  was 
allowed  to  work. 

He  said  the  ordinances,  which 
were  “dreamed  up”  in  a  Wyom¬ 
ing  town,  shut  out  the  Charles¬ 
ton  (S.  C.)  News  and  Courier 
from  Timmonsville,  S.  C.  The 
Denver  Post,  he  said,  had  been 
shut  out  of  Fort  Morgan,  Colo, 
and  Laramie,  Wyo.;  Cheyenne 
(Wyo.)  Eagle  and  Tribune  car¬ 


riers  were  put  out  of  Lusk — 
and  “the  close-out  was  made 
to  stick  against  everybody  but 
local  children.” 

“The  legal  right  may  be 
there — the  legal  right  to  tell 
you  you  can’t  use  carrier  boys 
— but  there  is  no  moral  right  I 
know  of  vested  in  any  city 
council  to  tell  any  newspaper 
that  it  can  or  can  not  sell  from 
door  to  door,”  Mr.  Browning 
asserted. 

Melvin  Ellis,  CM,  New 
Brunswick  Daily  Home  News, 
told  the  group  ways  of  securing 
school  credits  for  newspaper 
boys  while  Ed  Bennett,  Camden 
Courier-Post,  discussed  the  op¬ 
eration  expenses  of  the  circula¬ 
tion  department. 

Promotion  contests  were  de¬ 
tailed  by  Karl  F.  Hall,  Newark 
News,  in  a  round  table  discus¬ 
sion. 

Stanford  Smith,  of  the  Am¬ 
erican  Newspaper  Publishers 
Association,  presented  an  ad¬ 
dress  by  ANPA  General  Man¬ 
ager  Cranston  Williams,  “Sell¬ 
ing  and  Distributing  Newspa¬ 
pers — Now  and  in  the'  Future.” 
“If  I  were  a  circulation  man¬ 
ager  of  a  daily  newspaper,” 
Mr,  Williams  said,  “I  would  ag¬ 
gressively  promote  my  newspa¬ 
per,  promote  newspaper  reading 
in  general,  keep  the  old  sub¬ 
scribers  sold  on  the  paper  and 
sell  new  subscribers  every  day. 


1  would  try  to  build  up  my  cir¬ 
culation  density  in  areas  where 
there  are  live  prospects  for  pro¬ 
fitable  circulation  gains  without 
too  much  added  cost.  I  would 
talk  over  frankly  this  problem 
with  my  publisher.” 

• 

2  Carriers  Rewarded 
For  Their  Heroic  Deeds 

Boston 

The  New  England  Associa¬ 
tion  of  Circulation  Managers 
have  chosen  two  newspaperboys 
to  receive  merit  awards  for 
heroic  deeds  performed  during 
1954. 

Henry  E.  Harris,  Chelsea 
(Mass.)  Record,  is  credited  by 
police  with  saving  the  life  of 
his  mother  when  a  gas  range 
backfired. 

Howard  R.  Enquist,  Water- 
bury  (Conn.)  Republican  and 
American,  is  credited  with  sav¬ 
ing  the  life  of  his  little  brother 
by  pushing  him  out  of  the  path 
of  a  truck. 

7c  Daily,  14c  Sat. 

Vancouver,  B.  C. 

The  Vancouver  Sun  has  in¬ 
creased  the  price  of  its  regular 
edition  from  5c  to  7c  a  copy. 
The  Saturday  edition  will  be 
increased  from  10c  to  14c  and 
the  monthly  subscription  rate 
from  $1.25  to  $1.50. 


Gin 


•  Sources:  ABC  Publishers' 
statements  for  12  mos. 
ending  Sept.  30.  1954; 
Media  Records  total  ad¬ 
vertising.  less  AW,  TW 
and  Comics,  1954. 
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Oregonian 
Daily  Lead 
Over  2nd  Paper 


City  Carrier  Lead 
ABC  City  Zone  Lead 
Retail  Trading  Zone  Lead 
Total  Circulation  Lead 


with  ADVERTISING  leadership 


Oregonian 
Leadership 
Over  2nd  Paper 
Year:  1953 


2,613,570  lines  Retail  Advertising  Lead 

1,219,097  lines  General  Advertising  Lead 

3,316,115  lines  Classified  Advertising  Lead 

7,148,782  lines  Total  Advertising  Lead 
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JOURNALISM  EDUCATION 


^American  Way^  Awards 
Attack  Guild  Teaching 


By  Dwight  Bentel 

A  series  of  Freedom  Founda¬ 
tion  awards  for  journalism  stu¬ 
dents  and  deans  has  been  an¬ 
nounced  by  Don  Belding  of 
Foote,  Cone  &  Belding  Adver¬ 
tising  Agency  and  chairman  of 
the  foundation’s  board,  in  a 
speech  calling  for  journalism 
schools  and  departments  to 
take  more  responsibility  for 
preservation  of  the  “American 
Way  of  Life.”  (E  &  P,  Feb.  26, 
page  50.) 

Citing  various  “danger  signs 
for  the  American  press,”  Mr. 
Belding  charged  journalism 
schools  with  a  responsibility  for 
producing  graduates  who  will 
carry  to  their  jobs  in  the  news¬ 
paper  industry  a  respect  and 
regard  for  the  American  eco¬ 
nomic  system. 

“I  do  not  wish  to  leave  the 
impression  that  our  journalism 
schools  are  not  doing  a  good 
job  of  academic  training,”  he 
said.  “They  are.  But  I  do  im¬ 
ply  that  many  of  them  are 
doing  little  to  keep  the  student’s 
mind  firmly  sold  on  the  Ameri¬ 
can  economic  system,  in  w’hich 
the  Fourth  Estate  operates,  and 
of  which  it  is  a  great  defender. 

“So  by  the  time  a  young  re¬ 
porter  applicant  arrives  at  your 
office  for  a  job,  there  is  a  pos¬ 
sibility  that  he  may  not  think 
too  much  of  the  American  en¬ 
terprise  system,  nor  does  he 
know  much  about  its  basic  prin¬ 
ciples.” 

Citing  the  example  of  a  jour¬ 
nalism  school  which  regularly 
presented  speakers  from  the 


American  Newspaper  Guild  but 
infrequently  anyone  speaking 
for  the  publishers’  point  of 
view,  he  charged,  “It’s  pretty 
certain  that  (the  journalism 
graduate)  know’s  less  about 
practical  publishing  problems 
than  of  what  the  Guild  stands 
for  and  what  it  is  trying  to  do.” 

Guild  Indoctrination 

Mr.  Belding  called  on  news¬ 
paper  employers  to  give  more 
attention  to  the  viewpoints  and 
attitudes  of  job  applicants  be¬ 
cause  of  a  lessening  opportunity 
to  train  them  on  the  job.  The 
responsibility  for  this  he  laid 
to  the  Guild  which,  he  said,  “is 
making  proper  on-the-job  educa¬ 
tion  by  the  publisher,  particu¬ 
larly  of  metropolitan  newspa¬ 
pers,  more  and  more  difficult.” 

It  is  hard,  Mr.  Belding  as¬ 
serted,  for  a  newspaper  to  con¬ 
tinue  the  education  process  for 
a  reporter  coming  out  of  jour¬ 
nalism  school  because  Guild  re¬ 
strictions  have  made  unwork¬ 
able  the  training  procedures 
formerly  used  to  up-grade  be¬ 
ginners  and  bring  to  light  the 
indications  of  skill  and  talent 
by  which  the  best  qualified 
trainees  should  be  advanced. 

It  is  important,  then,  he  said, 
that  “you  find  out  something 
about  the  attitudes  and  philoso¬ 
phies,  temperament  and  adapta¬ 
bilities  of  a  new  employe  you 
consider  hiring. 

“Be  sui*e  your  man  thinks 
right  before'  you  hire  him.”  he 
advised.  He  recommended  that 
publishers  start  a  series  of 
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plant  tours  and  lectures  to 
senior  high  school  students  and 
their  teachers.  “Then  appoint 
one  member  of  your  staff  to  be 
available  to  talk  to  student 
groups  whenever  possible,”  he 
suggested.  “Don’t  let  it  be  said 
that  the  high  school  graduates 
in  your  town  are  against  the 
American  economic  system. 

“If  you  ai’e  unionized,”  he 
suggested,  “urge  sound  editor¬ 
ial  people  to  work  for  officer 
positions  in  the  Guild  so  that 
they  may  bring  the  true  and 
sound  objective — news  reporting 
viewpoint  and  standards  o  f 
journalism  to  the  labor  group 
instead  of  being  under  the 
thumb  of  non-editorial  people. 

“And  see  to  it,”  he  advised, 
“that  the  basic  principles  of  the 
American  way  of  life  are  never 
forgotten  for  one  day  either  by 
management  or  labor  in  your 
establishment.” 

Referring  to  the  new  awards 
for  journalism  students  and 
deans,  Mr.  Belding  said,  “We 
at  Freedom  Foundation  at  Val¬ 
ley  Forge  agree  with  Jefferson 
that  a  strong  press  is  essential 
to  survival  and  we  are  going 
to  try  to  do  something  about  it 
by  aiding  our  journalism  schools 
with  the  awards  program  that 
will  make  your  future  reporter 
proud  of  the  American  way  of 
life,  proud  of  the  American 
economic  system  and  proud  to 
be  associated  with  a  strong  and 
secure  Fourth  Estate.” 


Spring  Meeting  Set 

Chicago 

The  Spring  meeting  of  In¬ 
land  Daily  Press  A.ssociation 
will  be  held  here  at  the  Drake 
Hotel  on  Thursday  and  Friday, 
May  12-13.  The  annual  meeting 
is  scheduled  in  the  same  hotel 
for  Oct.  17-18.  Vicepresident 
Stewart  Riley,  Bedford  (Ind.) 
Times-Mail,  announced  that  In¬ 
land’s  membership  is  at  an  all- 
time  high  of  478. 


School  Named 
For  a  Reporter 
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Russell 


Chester,  Pa. 

A  unique  honor  has  come  to 
Charles  H.  Russell,  veteran,  re¬ 
porter  on  the  Chester  Times 
who  has  been  in 
charge  of  the  pa¬ 
per’s  county 
seat  office'  in 
Media  for  more 
than  a  quarter 
of  a  century. 

V  In  recognition 
1  of  his  more 
A  M  than  30  years 
service  as  a 
member  of  the 
Marple'  Town¬ 
ship  School  Board,  the  board 
has  voted  to  give  his  name  to 
a  new  $800,000,  20-classroom 
elementary  school. 

The  honor  came  as  a  complete 
surprise  to  the  newsman,  who 
in  calling  the  city  desk  the  fol¬ 
lowing  morning,  commented 
humbly  that  “he  had  an  embar¬ 
rassing  item  to  report.” 

The  honor  came  just  one 
week  after  Mr.  Russell  started 
his  26th  year  as  a  member  of 
the  Chester  Times  staff.  He  has 
been  a  resident  of  Delaware 
County  since  1915. 

School  work  and  newspa- 
papering  are  but  two  of  his 
interests.  Another  is  the  Boy 
Scouts  of  America.  He  is  one 
of  the  few  living  original  scout- 
ers  in  the  Greater  Philadelphia 
area.  , 

Scholarship  Honors 
Professor  Barnhart 

Minneapolis 
Minnesota  Editorial  Associa¬ 
tion  has  announced  establish¬ 
ment  of  a  $10,000  scholarship 
fund  in  honor  of  the  late 
Thomas  F.  Barnhart,  national¬ 
ly  known  expert  on  country 
newspapers. 

A  check  for  $2,250,  first 
money  for  the  fund  raised  by 
Minnesota  daily  and  weekly 
newspapers,  was  presented  to 
Dr.  Ralph  D.  Casey,  director  of 
the  University  of  Minnesota 
School  of  Journalism  of  which 
Mr.  Barnhart  was  a  faculty 
member  w'hen  he  died  recently. 
• 

City  Editor  Series 

Chicago 

“Meet  Your  City  Editor”  is 
the  title  of  a  series  of  noon- 
hour  talks  at  the  Chicago  Pub¬ 
lic  Library.  'Wesley  Hartzell, 
Chicago  American,  opened  the 
series  on  Feb.  3.  Others  to  fol¬ 
low  ai-e  Thomas  R.  Furlong, 
Chicago  Tribune;  Karin  Walsh, 
Chicago  Sun-Times;  and  Clem 
Lane,  Chicago  Daily  News. 
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New  Space,  Equipment 


For  Medill  T  School 


Evanston,  Ill. 

If  modern  equipment  and 
adequate  laboratories — plus  an 
experienced  faculty — mean  bet¬ 
ter  preparation  for  journalism, 
then  Medill’s  new  quarters  at 
Northwestern  University  should 
provide  the  best  possible  educa¬ 
tion  and  training. 

Several  hundred  Medill  School 
of  JouiTialism  graduates  re¬ 
turned  to  the  campus  heTe  Feb. 
27  to  attend  “open  house”  at 
Fisk  Hall,  new  home  of  the 
journalism  school,  which  has 
taken  over  the  sturdy  old  lib¬ 
eral  arts  building  on  the  lake 
front  at  the  south  end  of  the 


loft  in  the  old  Garrett  Biblical 
Institute — affectionately  called 
“the  little  red  school  house” — 
Medill’s  new  home  is  a  revela¬ 
tion.  Fisk  Hall  is  an  old  build¬ 
ing  on  the  outside,  but  its  class¬ 
rooms  and  labs  are  modem  to 
the  nth  degree.  A  modernistic 
entrance  provides  a  “new  look” 
to  the  structure. 


campus. 

Sharing  one  floor  on  Fisk 
Hall  with  Medill  students  is  the 
Home  Economics  Department, 
which  includes  young  women 
preparing  for  careers  as  food 
editors.  Thus,  the  two  profes¬ 
sional  schools  have  a  mutual 
tie.  Both  are  modem  examples 
of  technological  progress. 

To  a  reporter  who  attended 


Under  the  guidance  of  Dean 
Kenneth  E.  Olson,  the  journal¬ 
ism  school  has  a  wealth  of  new 
equipment,  including  some  of 
the  most  expensive  to  be  had 
for  news  photography  and  ra¬ 
dio-TV.  Down  in  the  basement, 
for  instance,  is  a  fully-equipped 
darkroom  that  can  ..ccommodate 
18  students  at  one  time,  plus 
additional  individual  darkrooms, 
print  dryers  and  other  photo¬ 
graphic  equipment,  at  a  cost  of 
nearly  $50,000. 

Medill’s  radio-television  stu¬ 
dios  are  show  places  in  the  tru¬ 
est  sense.  Here  are  to  be  found 
TV  cameras,  lights,  a  closed 
circuit  for  telecasting,  radio 


YUL  BRYNNER  (left),  who  plays 
the  King  in  "The  King  and  I,"  is 
taking  a  spare-time  course  in 
photography  at  Medill  School  of 
Journalism.  He  is  shown  with 
Floyd  Arpan,  photo  instructor. 


for  TV  news  programs,  and 
wire  service  teletype  printers 
to  provide  hourly  grist  of  news 
for  newswriting  and  editing. 
The  AP  and  INS  wire  copy  is 
shared  by  the  news-editorial 
students  and  the  radio-TV 
classes,  along  with  the  U.P. 
Unifax  machine  that  furnishes 
news  pictures. 

Ttiprp  arp  modpm  lahs  for 


a  graphic  arts  center,  equipped 
with  type  cases  and  typesetting 
machines. 

Included  also  is  a  journalism 
library  of  current  publications 
that  supplements  the  journal¬ 
ism  library  department  at  the 
university’s  Charles  Deering 
Library.  There  are  also  ade¬ 
quate  classrooms  for  lectures 
and  seminars,  together  with  an 
auditorium  that  will  seat  the 
450  journalism  students  for 
special  convocations.  A  student 
lounge  is  soon  to  be  furnished. 

“Those  who  plan  to  enter 
journalism  need  the  best  pos¬ 
sible  education  and  professional 
training,”  explained  Dean  Ol¬ 
son,  who  has  headed  the  Medill 
school  for  the  last  18  years. 
“It  is  to  this  purpose  that  the 
Medill  School  is  dedicated.” 

Dean  Olson  reminded  visitors 
that  Medill  was  the  first  journal¬ 
ism  school  to  be  organized  on 
a  professional  basis  similar  to 
law  schools.  Medill’s  plan  of 
education  represents  a  five-year 
program  leading  to  a  MS  in 
Journalism. 

The  school  has  the  coopera¬ 
tion  of  Chicago’s  newspapers, 
wire  services,  radio-TV  outlets 
and  advertising  agencies.  The 


Medill  school  25  years  ago, 
when  its  modest  quarters  were 
confined  pretty  much  to  the 


broadcast  booths  connected  with 
Evanston  stations  for  daily 
newscasts,  newsreel  equipment 


news  reporting  and  copy  editing 
classes,  magazine  editing  and 
advertising  layout,  along  with 


faculty  includes  14  full-time 
members,  plus  80  part-time  in¬ 
structors. 


65  MUUON  EUROPEANS 
DIE  WITH  LAUGHTER 

Why  shouldn't  Americans  die  in  the  same  hilarious  way! 

ALFREDO  is  so  human,  so  universal. 

The  Alfredo-cartoons  lay  millions  of  Europeans  flat 

with  laughter,  wherever  they  appear  in  dailies  and 
magazines.  They  will  be  a  roaring  success  in 
your  publication,  too! 


WRITE  FOR  THE  RIGHTS*  RIGHT  NOW  : 
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DENMARK 
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PROMOTION 

All  Papers  Are  Good, 
Some  Are  Just  Better 

By  T.  S.  Irvin 


We  have  just  seen  a  promo¬ 
tion  for  a  ne'wspaper  bragging 
about  its  “dominance”  of  the 
advertising  picture  that  de¬ 
serves  high  rating  as  a  profes¬ 
sionally  excellent  piece  of  work. 
But,  in  this  dissenting  opinion, 
it  deserves  no  praise. 

It  leaves  us  with  a  peculiarly 
cold  and  very  disturbing  feel¬ 
ing.  The  reason  is  that  it  is 
devastatingly  competitive.  Now 
we  know  that  competition  is 
the  life'  of  trade  and  the  food 
that  nourishes  our  free  enter¬ 
prise  system.  We’re  all  for 
competition.  We  wish  there 
were'  more  and  better  competi¬ 
tion  in  newspaper  promotion 
and  promotional  ideas. 

At  the  same  time,  it  seems 
to  us,  sound  promotional  policy 
would  dictate  that  there  ought 
to  be  self-imposed  limits  on  the 
expression  and  publication  of 
sharply  competitive  statements. 
We  cannot  escape  the  feeling 
that  unrestrained  competitive 
promotion  defeats  itself.  What¬ 
ever  positive  result  it  produces 
for  the  newspaper  that  employs 
it  are  outweighed,  we  fear,  by 
the  negative  result  it  seems  to 
us  it  produces  for  the  newspa¬ 
per  medium. 

There  are  only  a  few  com¬ 
petitive  newspaper  cities  re¬ 
maining  in  the  U.  S.,  but  it 
seems  to  us  that  in  most  of 
these  some  of  the  newspaper 
promotion  that  is  done  is  high¬ 
ly  unsavory.  We  have  on  our 
desk  an  example  which  is  not 
only  sharply  competitive  but 
which  is  also  misleading. 

Nor  are  we  arguing  for  a 
watering-down  of  promotion  by 


-IN  58  CITIES  OVER  THE  U.  S.  A. 

you'll  find  qualified,  factory  trained  men 
...  all  on  24  hour  coil.  For  day  or  night 
service  coll  CLIFFSIDE  4-7500, 

CftHfeWfetinghouse 

THI  ClMi  iliCTIIC*  MANUFACTURINO  COMPANY 
3403  W«it  47tli  Streat,  Chkoga  32,  Winois 
Lot  Anealat  17,  Celilenito  •  Naw  York  17.  Naw  Yark 


the  elimination  of  highly  com¬ 
petitive  statements.  What  we 
are  trying  to  say  is  that  there 
is  a  way  of  using  competitive 
statements  that  will  not  produce 
a  negative  reaction.  It’s  like 
the  old  gag  about  whiskey — all 
whiskey  is  good,  some  is  just 
better  than  others.  Newspaper 
promotion  ought  to  make  the 
point  over  and  over  again  that 
all  newspaper  advertising  is 
good — some  is  just  better  than 
others. 

Eyes  Have  It 

Two  pairs  of  eyes  glare  at 
you  from  promotions  in  the 
mail  this  week.  One'  pair  comes 
from  the  New  York  Post,  in¬ 
viting  you  to  “take  another 
look”  at  the  newspapers  in  the 
New  York  market,  leading  you 
into  a  folder  that  brags  about 
the  Post  being  first  in  linage 
and  gains  among  New  York 
evening  newspapers  in  1954. 

The  other  pair,  from  Parade, 
adorns  a  handsome  folder  that 
informs  you  that  “29  million 
open  eyes  can  see  your  product 
and  package,  in  natural  colors, 
and  study  your  sales  pitch,  in 
comfort,  at  leisure  .  .  .  when 
you  show  it  in  Parade.” 

Getting  Downtown 

To  help  bring  traffic  to  its 
downtown  merchants,  the  Ta- 
coma  (Wash.)  News  Tribune 
runs  a  coupon  Sundays  entitl¬ 
ing  the  clipper  to  a  free  bus 
ride  to  downtown  Tacoma.  The 
coupon  is  good  between  9:30 
a.m.  and  2:30  p.m.  It’s  good 
one  way  only. 

Promotion  Manager  Robert 
Lyte  reports  that  the  record  for 
this  promotion  was  set  Feb.  14. 
The  coupon  published  Feb.  13 
drew  5,562  shoppers,  more  than 
1,100  an  hour,  to  that  Monday’s 
sales  event. 

In  Charleston,  West  Va.,  Ned 
Chilton,  promotion  manager  of 
the  Gazette,  has  been  helping 
the  downtown  merchants  with 
a  series  of  small  “Did  you 
know”  ads  in  the  paper.  These 
I  ask  “Did  you  know  there  are 
j  more  than  20  retail  bakeries 
(or  sporting  goods  stores,  or 
tall  girl  fashion  shops,  etc.) 
in  Charleston?  Shop  in  Char¬ 
leston  and  save.” 

I  The  merchants,  Ned  reports, 
like  it. 


In  the  Bag 

Greenville  (S.C.)  News  spon¬ 
sored  a  “basketball  queen”  pro¬ 
motion  with  such  success  this 
year,  Promotion  Manager  Har- 
ly  Coggins  has  put  it  down  for 
next  year,  too.  Fifteen  high 
schools  were  asked  to  nominate 
queens.  Twelve  responded. 
News  carriers  we're  engaged  in 
a  sales  and  service  contest  to 
find  escorts  for  the  queens. 
Two  were  chosen  for  each.  The 
queens  were  presented,  and  re¬ 
ceived  gifts,  at  one  of  the  Fur¬ 
man  University  games,  this 
special  event  attracting  a  good 
crowd. 

Peoria  (Ill.)  Journal  Star 
out  with  a  fact-filled  market 
data  folder  on  “Peoriarea.” 
Features  architects  drawing  on 
cover  of  paper’s  new  building. 

.  .  .  Toronto  (Canada)  Star 
Weekly  out  with  new  circula¬ 
tion  book  showing  Dominion¬ 
wide  distribution  .  .  .  Puck, 
the  Comic  Weekly,  out  with  a 
small  accordion  folder  citing 
some  basic  advertising  facts 
about  its  market.  Contains  in 
actual  size  a  one'-sixth  page 
color  comic  advertisement  to 
show  what  is  being  and  can  be 
done  by  advertisers  in  this 
space.  Hand.some,  effective  pro¬ 
motion. 

• 

Series  on  Forests 
Receive  Awards 

San  Francisco 

Mel  Gagnon,  Marysville 
(Calif.)  Appeal-Democrat,  is 
winner  of  the  Sierra-Cascade 
Logging  Conference  award  for 
newsman,  it  is  announced  by  a 
committee  headed  by  Dr.  Chil¬ 
ton  Bush,  Institute  of  Journal¬ 
istic  Studies,  Stanford  Univer¬ 
sity.  His  newspaper  series  on 
the  lumber  industry  in  Yuba 
County  won  $300  and  a  plaque. 

Howard  Watkins,  Santa  Rosa 
(Calif.)  Press  Democrat,  was 
second  with  a  timber  safety 
series.  James  N.  Saulsbury, 
San  Bernardino  (Calif.)  Sun, 
was  third  with  his  report  on 
Bear  Timber  Co.  activities. 

• 

Civic  Honors  in  Donble 

Hopkinsville,  Ky. 

Two  civic  honors  were  paid 
recently  to  the  Kentucky  New 
Era  by  the  Junior  Chamber  of 
Commerce.  One  was  in  the 
form  of  a  plaque  presented  to 
Walker  Wood,  co-publisher,  in 
recognition  of  cordial  relation¬ 
ships  between  the  paper  and 
the  community.  The  Jaycees 
also  named  James  E.  Wilkins, 
advertising  manager  of  the 
New  Era,  as  the  Young  Man  of 
the  Year. 


’54  Polk  Awards 
Are  Announced 

Long  Island  University’s 
George  Polk  Memorial  Awards 
for  “distinguished  achievements 
in  journalism”  in  the  New  York 
area  in  1954  were  announced 
this  week. 

Awards  to  newspapennen  in¬ 
cluded  : 

Foreign  Reporting : — George 
Weller,  Rome  correspondent  for 
Chicago  Daily  News  Syndicate, 
for  a  behind-the-scenes  picture 
of  events  in  Turkey. 

International  A  f  f  air  s : — 
Thomas  J.  Hamilton,  New  York 
Times,  United  Nations. 

National  Reporting : — Luther 
Huston  and  the  New  York 
Times  staff.  Supreme  Court  de¬ 
cision  on  segregation  in  the 
schools. 

Metropolitan  Reporting:  — 
James  McGlincy  and  Sydney 
Mirkin,  New  York  Daily  News, 
bright  feature'  stories. 

Wire  Service  Reporting : — 
Alan  J.  Gould,  executive  editor 
of  the  Associated  Press,  and 
his  team  of  Don  Whitehead, 
Saul  Pett,  Bern  Price,  Reiman 
Morin  and  Jack  Bell,  the  career 
of  Senator  McCarthy. 

Suburban  Reporting: — Thom¬ 
as  Finnegan,  Long  Island  Star- 
Journal,  series  resulting  in  the 
saving  of  3,000  homes. 

Special  Page: — Jacob  Jaco- 
witz,  World-Telegram  and  Sun 
School  Page. 

News  Photo: — MaurJce  John¬ 
son,  International  News  Photos, 
portrait  of  Senator  McCarthy 
and  Roy  Cohn. 

Special  Award: — Dan  Par¬ 
ker,  New  York  Daily  Mirror, 
for  his  efforts  to  expose  racket¬ 
eering  elements  in  professional 
boxing. 

• 

Bill  Seeks  Coverage 
Of  Juvenile  Crimes 

Trenton,  N.  J. 

A  state  Assembly  committee 
is  studying  a  bill  which,  in  ef¬ 
fect,  will  permit  New  Jersey 
newspapers  to  print  the  names 
of  juvenile  offenders,  16  and 
17,  and  to  cover  their  trials  in 
criminal  courts. 

Currently,  juvenile  courts  are 
not  open  to  the  press  and  news¬ 
papers  cannot  print  names  of 
youths  under  18  who  are  charg¬ 
ed  with  non-heinous  crimes. 

The  State  Supreme  Court 
ruled  last  year  that  youths  un¬ 
der  16  must  be  tried  for  mur¬ 
der  in  juvenile  courts.  However, 
newspapers  are  allowed  to  print 
their  names. 
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The  Calendar  Helds  No  More 

Important  Dates  than  thOSO  for  thO 

NEWSPAPER 

INDUSTRY 
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Pre-Convention 
Issue . . . 

The  Pre-Convention  Issue 
is  a  preview  containing 
the  programs,  names  and 
hotel  addresses  of  those 
attending  the  Convention, 
prediction  of  things  to 
come,  etc.  Publication 
date,  April  23d:  forms 
close,  April  8th. 

This  will  be  distributed 
at  this  Convention. 


ANPA  CONVENTION 
APRIL  25th— 28th. 


Between  these  two  dates,  vastly  important  news¬ 
paper  history  will  be  made — starting  with  pre- 
liminai'y  plans  and  the  polishing  of  speeches,  right 
on  through  the  actual  Convention  agenda. 

It  is  all  vital  to  more  than  the  customary  develop¬ 
ment  of  newspaper  problems  and  new  practices. 
Newspapers  are  getting  better  every  day — edited 
better,  printed  better,  distributed  with  a  wider 
impact  on  their  surrounding  trade  areas. 

But  .  .  .  each  year  brings  fresh  economies,  labor- 
saving  devices,  a  new  outlook  on  what  a  modem 
paper  can  and  should  be.  You  Publishers  of  news¬ 
papers  will  attend.  But  what  an  opportunity  the 
Convention  Issues  afford  you  to  promote  your 
newspapers  from  the  national  advertising  angle! 

ANPA 

Special  Numbers 

Those  who  spend  millions  of  dollars  in  advertising 
in  NEWSPAPERS  take  a  keener  interest  in  this 
Convention  than  perhaps  in  any  other.  They  either 
attend  or  follow  every  development  through  the 
columns  of  Editor  &  Publisher’s  two-packed  Con¬ 
vention  Issues.  Every  jot  and  tittle  of  news  is 
contained  in  them.  And — here  is  the  crux  of  it — 
THOSE  WHO  ADVERTISE  NATIONALLY  and 
THOSE  WHO  PREPARE  NEWSPAPER  CAM¬ 
PAIGNS  AND  BUY  THE  SPACE  are  eager 
readers  of  E  &  P  every  week. 
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Convention 
Issue . . . 

The  Convention  Issue  is 
filled  to  the  brim  with 
WHAT  HAPPENED  .  .  . 
speeches,  committee  re- 
ports,  etc.  Publication 
date,  April  30th;  forms 
close,  April  14th. 

The  Bull  Dog  edition  of 
this  issue  will  be  dis¬ 
tributed  early  Thursday 
morning,  April  28th. 


Rates . . . 

Full  page,  $460.00;  half- 
page,  $260.00;  quarter- 
page,  $145.00;  eighth- 
page,  $95.00;  or  con¬ 
tract  rates  apply. 


Editor  &  *Tublisher 

Suite  1700,  Times  Tower,  New  York  36,  N.  Y. 
Tel.:  BRyant  9-3052 
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BOOKS  IN  REV1E\^ 

Buffalo  Crime  Reporter 
Preaches  on  Sunday 

By  Prof.  Roscoe  Ellard 


CAREERS  IN  REUGIOUS  JOUR¬ 
NALISM.  By  Roland  E.  Wolseley. 
New  York,  291  Broadway:  The  Asso¬ 
ciation  Press.  116  pp.  $2.50 

In  this  survey  of  careers  in 
religious  journalism,  Professor 
Wolseley  tells  of  a  Buffalo 
Evening  News  reporter  who 
serv’es  as  pa.«tor  of  a  growing 
church  on  Sunday.  Lance  Zavitz, 
a  crime  reporter  five  days  a 
week,  draws  on  his  secular  ex¬ 
periences  for  valid  preaching. 
His  church  is  the  First  Con¬ 
gregational  at  Ellington,  N.  Y., 
60  miles  from  Buffalo. 

It  recalls  the  Rev.  Vincent 
Frank,  a  singularly  effective 
and  distinguished  Episcopal 
minister.  Shortly  after  World 
War  I,  a  newspaperman  heard 
Mr.  Frank  preach  in  Lexington, 
Virginia.  The  newspaperman,  a 
regular  church-goer  for  20 
years,  had  heard  the  best 
preaching  of  the  day.  And  he 
thought  Mr.  Frank’s  perform¬ 
ance  was  close  to  the  top. 

“Where  did  you  do  your  news¬ 
paper  work?”  he  asked  Mr. 
Frank. 

“Why  —  in  Canada  and  St. 
Louis,  Missouri,”  the  surprised 
rector  replied.  “How  did  you 
know?” 

“By  your  avoidance  of  gen¬ 
eralities,  and  by  the  valid  hu¬ 
man  interest  and  the  reality 
of  your  abundant  illustrations. 
By  the  ‘second-day’  angles  and 
news  values  of  your  sermon  — 
by  your  taking  of  your  ‘read¬ 
ers’ — your  congregation  to  the 
scene.” 

Newspaper  work  deals  gra¬ 
phically  with  words,  people, 
and  events.  What  could  be  more 
interesting  or  more  vital  to  an 
understanding  of  human  rela- 
sions?  If  literature  is  the  em¬ 
pathy  of  human  experience, 
religion  is  the  empathy  of 
spiritual  values  tied  in  with  the 
daily  problems  of  human  ethics. 

Religion  cannot  effectively  be 
a  set  of  gilded  generalities 
pronounced  rhetorically  from  a 
pulpit  of  architectural  triumph 
between  the  music  of  a  com¬ 
mercial  choir  and  the  deep- 
throated  peals  from  a  diapason 
loft.  Religion  is  not  something 
one  inherits  or  receives  between 
the  shoulder  blades  kneeling  at 
a  pew.  It  is  rather  the  habits 
formed  daily  by  choosing  be¬ 
tween  the  big  and  the  little,  the 
ugly  and  the  beautiful,  in  char¬ 


acter.  That  maybe  what  we 
mean  by  the  “spiritual.” 

An  habitual  sense  of  beauty 
makes  a  good  moral  code — a 
repugnance  for  the  ugly  in  con¬ 
duct.  And  if  we  cannot  have  a 
reasonable  proportion  of  news¬ 
paper-trained  preachers  in  our 
pulpits,  we  should  have  more 
technically-trained  men  in  reli¬ 
gious  journalism.  That  is  what 
Professor  Wolseley  of  Syracuse 
University  is  surveying  in  this 
book. 

Opportunities  do  exist  in 
what  is  now  a  largely  untrained 
field  —  oppoi’tunities  not  only 
for  professional  journalistic 
careers  for  men  and  women  in¬ 
terested  in  the  service  of  reli¬ 
gion  but  opportunities  for  the 
satisfaction  of  making  religion 
mean  something  practical,  not 
only  on  Sunday  morning  but 
on  weekdays,  in  business,  the 
professions  and  at  the  country 
club. 

Professor  Wolseley  succinctly 
and  factually  discu.'ses  journal¬ 
ism  as  a  religions  vocation, 
religious  journalists  on  both  the 
secular  and  the  religious  jobs; 
the  missionary  journalists,  free¬ 
lance  writing  about  religion — 
and  the  practical  problem  of 
getting  a  religious  journalism 
job. 

Medical  Dictionary 


INTELI.IGENT  LAYMEN’S  MEDI¬ 
CAL  DICTIONARY.  By  Harry  Swartz. 
M.D.  New  York.  Frederick  Unprar 
Publishing  Co.  306  pj>.  $4.75 


Medical  news  is  increasing  in 
newspapers.  Medical  reporters 
are  becoming  as  expert  as  pol¬ 
itical  and  labor  writers.  The 
hormonic  fountain  of  youth 
that  keeps  women’s  skin  from 
wrinkling,  the  antibiotics  that 
are  truly  wonder  drugs,  and 
vitamins  that  Americans  eat  by 
the  ton — ^these  are  news  today. 
They  form  a  literature  of  hope 
to  combat  the  despair  of  physi¬ 
ological  frailty. 

Dr.  Harry  Swartz  has  com¬ 
piled  this  clear,  compact  medi¬ 
cal  dictionary  of  authoritative 
explanations  of  key  terms  in 
several  branches  of  medicine. 
It  is  a  handleable  volume  for 
the  layman  by  a  physician.  The 
volume  contains  charts  and 
plates  of  illustrative  value. 

A  useful  feature  of  this 
dictionary  is  its  comprehensive 


index  and  cross-reference  guide 
that  makes  it  quickly  possible 
to  look  up  key  words  related  to 
a  particular  entry.  Here  is  a 
comparatively  small  volume  of 
medical  terms  defined  simply 
enough  for  a  layman  to  under¬ 
stand  —  and  as  necessary  now 
in  this  era  of  hormones  and 
atom  bombs,  as  a  dictionary  of 
legal  terms  and  a  Who’s  Who 
of  political  and  labor  leaders 
have  been  for  years  in  the 
newsroom. 


PATENTS.  TRADE-MARKS  AND 
COPYRIGHTS.  By  V.  Alexander  Sober. 
Switzerland.  Verlag  Fur  Recht  Und 
Gesellschaft  AG.  Basel.  Available  in 
U.S.A.  through  Albert  J.  Phiebig, 
P.  O.  Box  352,  White  Plains,  N.  Y. 
1954.  106  pp.  $4.20. _ 

This  new  discussion  of  pat- 
ent.s,  trade-marks  and  copy¬ 
rights,  though  a  foreign  book, 
discusses  fully  the  patent  and 
copyright  law  in  the  United 
States.  Valuably  also  it  discuss¬ 
es  those  legal  restrictions  in 
foreign  countries. 

Most  newspapersm.en  know 
that  you  cannot  cop>Tight 
ideas;  only  the  style  in  which 
the  ideas  are  written.  Yet  the 
line  between  what  constitutes  an 
idea  and  infringement  of  jour¬ 
nalistic  or  literary  art,  some¬ 
times  pretty  fine,  is  clearly  dis¬ 
cussed  in  this  little  volume. 
For  trademarks,  the  legal  prac¬ 
tice  in  the  United  States  and 
abroad  is  compared.  Also  point¬ 
ed  out  are  such  things  as  the 
discovery  of  natural  laws  which 
cannot  be  locked  away  from 
the  public  domain  by  either 
trademark  or  copyright. 

This  is  another  useful  hand¬ 
book  for  a  newspaper  library. 

• 

Press  Role  Defended 
In  Murder  Coverage 

Scranton,  Pa. 

Defending  “freedom  of  the 
press,”  Federal  Judge  John  W. 
Murphy  handed  down  a  45-page 
decision  recently  upholding  the 
conviction  of  David  Darcy,  50, 
of  Philadelphia  for  a  holdup 
murder. 

Despite  a  defense  appeal  that 
“an  atmosphere  of  hysteria” 
pervaded  his  trial  in  Bucks 
County,  Pa.,  because  of  news¬ 
paper  publicity,  Judge  Murphy 
ruled  that  he  received  a  fair 
trial  in  June,  1948. 

The  judge  said:  “The  pro¬ 
ceedings  were  reported  in  the 
daily  press  for  the  purpose  of 
giving  the  public  neVs,  the  facts 
to  which  they  are  entitled,  hav¬ 
ing  in  mind  the  regular  as 
well  as  the  occasional  reader.” 

He  singled  out  the  Daily  Irv- 
telligencer,  Doylestown,  Pa., 
(Bucks  county  seat  newspaper) 
for  favorable  comment. 


Paper  Welcomes 
Vote  of  Censure 

Montgomery,  Ala. 

A  Birmingham  Post-Herald 
editorial  claiming  the  Speaker 
of  the  State  House  of  Repre¬ 
sentatives  has  a  “public-be- 
damned  attitude”  brought  de¬ 
nunciation  of  the  paper  in  a 
resolution  adopted  by  77-0  vote. 
House  membership  is  106. 

The  resolution  said:  “That 
members  of  this  body  deplore, 
denounce,  and  condemn  the 
scandalous  attack  made  on  the 
distinguished  speaker  of  the 
House  in  the'  Birmingham  Post- 
Herald.” 

The  Scripps  Howard  paper 
replied : 

“We  prefer  by  far  condem¬ 
nation  and  censure  at  the  hands 
of  the  77  members  of  the'  Legis¬ 
lature  for  speaking  in  behalf 
of  the  public  than  their  ap¬ 
proval  of  our  silence.” 

The  newspaper  had  criticized 
the  speaker’s  “high-handed” 
tactics  in  passage  of  a  legisla¬ 
tive'  pay  increase, 

• 

Libel  Suit  Is  Ended 
After  3  Mistrials 

Ft.  Lauderdale,  Fla. 

A  $500,000  libel  suit  bought  by 
Robert  E,  Hansen,  an  architect, 
against  R.  H.  Gore  Sr.,  chair¬ 
man  of  the  board  of  Gore  Pub¬ 
lishing  Co.,  publishers  of  the 
Ft.  Lauderdale  Daily  and  Sunr 
day  News,  has  been  dismissed 
in  an  order  signed  by  Circuit 
Judge  Lamar  Warren,  ending 
nearly  five  years  of  litigation. 

The  libel  action  grew  from 
an  adverti.sement,  signed  by 
Mr.  Gore,  which  appeared  in  the 
Daily  News  in  January,  1950, 
charging  materials  were  sub¬ 
stituted  in  specifications  for 
improvements  at  the  Sea  Ranch 
Hotel. 

The  case  had  been  called  to 
trial  three  times.  In  each  in¬ 
stance  the  case  ended  in  a  mis¬ 
trial. 

• 

Editorial  Board 

Rock  Island,  III. 

Ben  H.  Potter,  editor  and  co¬ 
publisher  of  the  Argus,  has  ap¬ 
pointed  a  four-man  editorial 
management  board.  Members 
are:  William  V.  Kinney,  George 
R.  Smith,  George'  W.  Wickstrom 
and  Lynn  L.  Ash,  all  longtime 
employes  who  are  now  desig¬ 
nated  as  associate  editors.  E. 
F.  Burpee,  production  manager, 
serves  as  an  ex-officio  member. 
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the  award  for  the  best  daily  £a=l!r5ca*=aaESMEaea!r5ea!ra:SEasaeaM!r^^ 

society  page.  Mrs.  C.  B.  Kirk-  B  jt 

ley,  Easley  Progress,  had  the  3 

best  woman’s  page.  B  3 

!  editor  &  publisher  | 

Miss  Minnie  Crane,  Greenville  B  3 


"Ti  the  award  for  the  best  daily 

,  i  rCSS  society  page.  Mrs.  C.  B.  Kirk- 

ley,  Easley  Progress,  had  the 
nT»rknn  best  woman’s  page. 

J_j1Cv>>Lo  Mrs.  D.  N.  Bruner,  Bates- 

M-m  r  burg  Twin  City  Neics,  was 

Tf00  elected  president  to  succeed 

Miss  Minnie  Crane,  Greenville 
Columbia,  S.  C.  News-Piedmont. 

South  Carolina  Press  Associa-  Mrs.  R.  E.  McLeod  of  Colum- 
tion  members  elected  Hall  T.  bia  was  elected  vicepresident 

McGee  Jr.,  business  manager  of  and  Mrs.  B.  J.  King,  Aiken 

the  Charleston  News  &  Courier,  Standard  &  Review,  was  named 
president  for  1955  at  the  mid-  secretary, 
winter  institute  here  Feb.  25  • 

He  succeeds  W.  W.  Smoak,  Legal  Ads  Pulled, 

Walterhoro  Press  &  Standard,  ~ 

who  represented  the  non-daily  XheV  fe  Free 

press-  -  ...  .  _  ...  . 


D.  W.  Hiott  Jr.,  Greenville 
Observer,  was  elected  first  vice- 


Gainesmlle,  Ga. 
Editor  Sylvan  Meyer  said 


president,  and  Wayne  Freeman,  this  week  the  Daily  Times  had 
Greenville  Piedmont,  second  lost  the  designation  as  official 
vicepresident.  Harold  C.  Booker,  newspaper  for  legal  advertis- 
Camden  Chronicle,  and  J.  L.  ing  in  a  reprisal  for  editorial 
Wiggins,  Hartsville  Messenger,  advocacy  of  a  change  fi-om  the 
were  reelected  secretary  and  fee  to  a  salary  system  of  pay- 


treasui-er  respectively. 

At  the  meeting  of  the'  South 


ing  public  officers. 

“However,  paid  or  not,”  Mr. 


Carolina  Associated  Press  Asso-  Meyer  advised,  “we'  wll  see  that 
ciation,  James  A.  Best,  manag-  readers  get  the  information, 
ing  editor  of  the  Charleston  We  will  publish  a  condensation 
News  &  Courier,  was  elected  legal  ads  affecting  this 

president,  succeeding  John  E.  county  and  have  done 

Mcknight,  managing  editor  of  so  in  the  past. 


Sumter  Daily  Item. 


“If  these  office  holders  expect 


Rufus  Josey,  Spartanburg  their  punishment  to  force  a 
Herald,  was  elected  vicepresi-  change  in  the  editorial  policies 
dent,  and  Paul  Hansell,  Char-  of  the  Times,  they  have  made 
lotte,  N.  C.,  secretary-treasurer.  error.” 


Golden  Age  Ahead  m  •  r-  v  .l  i 

Paul  R.  Mickelson,  general  Blair  Fraser  Libel 
news  editor  of  the  AP,  predicted  Case  Is  Discontinued 
that  newspapers  which  keep  VaNiOOUVER 

pace  with  “phenomenal  oppor-  ^he  libel  action  brought  by 
tunities  ahead”  vnll  be  insured  cordon  S.  Wismer  against  Mac- 
“an  undreamed  of  golden  age.”  Lean-Hunter  Publishing  Co.  of 
Improved  transportation  and  Toronto  and  its  Ottawa  editor, 
communication  and  a  population  praser,  was  discontinued 

^tential  of  200  million  within  18  in  the  British  Columbia 


the  next  10  years  will  offer 
newspapers  “with  spirit  and 


Supreme  Court. 

Mr.  Wismer,  former  attorney- 


progress”  unlimited  opportuni-  g  agreed  to  the 


ties,  he  said. 


discontinuance  of  the  action  fol- 


Undreamed  of  opportunities  jawing  publication  of  an  apology 
are  ahead  If  your  newspaper  IS  ^.^^^ent  issue  of  .1/oc- 

willing  to  pay  the  price.  The  lean’s  Magazine.  Costs  were 
price  IS  a  vastly  improved  news-  assessed. 


paper  that  will  grow.” 


An  interlocutory  judgment 


The  press  association’s  wo-  ^r.  Fraser 


man’s  division  met  simultane 


after  his  defense  was  stricken 


ously.  Miss  Margaret  IVatson,  because  of  his  refusal  to  divulge 


Greenwood  Index-Journal,  news 
editor,  won  the  B.  J.  King  tro¬ 
phy  for  contributing  most  to 
her  community  ■with  her  writ¬ 
ings. 

Miss  Deloris  Robinson,  re¬ 
porter  for  the  Greenville  Pied¬ 
mont,  won  the  J.  Rion  McKis- 


sources  of  information  has  been 
vacated. 

H-D  Price  Raised 

Chicago 

Chicago  Daily  News  has  in¬ 
creased  its  home  delivery  charge 


sick  award  for  best  feature  from  $1.50  to  $1.70  per  month 
story  of  the  year.  Her  entry  in  the  city  and  suburbs.  There 
was  a  series  on  the  “gray  mar-  is  no  change  in  the'  newsstand 


ket”  in  babies. 


price  (5c)  and  the  Saturday 


m 


Mrs.  Charlotte  Walker,  only  home  delivery  price  re- 
Charleston  Evening  Post,  won  mains  at  50  cents  a  month. 

editor  acPUBLISHERfor  March  5,  1955 


and  its  relation  to 

National  Advertising 

Men  who  do  business  with  the  newspapers  must,  as 
a  matter  of  simple  business  policy,  keep  INFORMED 
about  them.  The  space  buyer  for  a  National  Adver¬ 
tiser  should  be  familiar  with  all  that  is  happening  in  the 
newspaper  field.  He  should  know  rates  and  circulations,  of 
course.  That  is  fundamental  information.  But  he  should 
also  keep  in  touch  with  changing  VALUES  in  mediums  in 
various  fields — should  know  what  newspapers  are  forging 
ahead  in  their  communities,  and  why. 

EDITOR  &  PUBLISHER  prints  the  news  about  news¬ 
papers  and  interprets  newspaper  conditions.  Editor  & 
Publisher  prints  the  news  about  National  Advertisers 
and  their  activities,  ■with  expert  discussions  of  advertising 
problems.  That  is  why  space  buyers  and  publishers  have  a 
dollar-and-cents  interest  in  Editor  &  Publisher.  That  is 
why  they  read  it  regularly. 

Some  more  of  our  regular  National  Advertiser  Subscribers 
with  latest  available  figures  on  their  annual  investments  in 
newspapers : 

American  Express  Company  Loew’a  Inc. 

|3T4,69S  *170,821 

James  K.  McArthur,  Adv.  Mgr.  Ernest  Emerling,  Adv.  & 

Baltimore  &  Ohio  R.  R.  Pub.  Dir. 

$272,335  Miles  Laboratories,  Inc. 

R.  M.  Van  Sant,  Dir.  Pub.  Reis.  *364,181 

Consolidated  Edison  Co.  Oliver  B.  Capelle,  Adv.  Mgr. 

of  New  )ork,  Inc.  Montgomery  Ward  &  Co. 

*433,811  *10,500,000  (Approx.) 

R.  M.  Martin.  Adv.  Dir.  j.  a.  Martin,  Med.  Dir. 

National  Biscuit  Co. 

$229.31  <  gg^ 

?■  G^rge  Oliva.  Adv.  Dir. 

Paint  Division 

Goodall  Fabrics  Products  Corp. 

•  ore  004  ♦o,40o»54l 

’  Chas.  A.  Thompson,  Adv.  Mgr.  ^ol.  Edward  F.  Brown.  V.  P. 

’  Goodrich  Co..  The  B.  F. 

I  $729,184  $lo5,6.-8 

Frank  T.  Tucker,  Adv.  Dir. 

Illinois  Central  R.  R.  Niagara  Mohawk  Power  Corp. 

*108.514  *121,189 

G.  M.  Crowson,  Asst,  to  Pres.  Walter  J.  Thompson,  Mgr.  Pub. 

.  ......  ^  &  Adv. 

International  Nickel  Co. 

$213,810  Norfolk  &  Western  Ry.  Co. 

r'.  L  Lloyd,  Crt-n.  Mgr.  Adv.  *139,348 

„  _  R.  R.  Horner,  Mgr.  Adv.  Dept. 

Knox  Company,  The 

*349.749  Northwest  Airlines,  Inc. 

Richard  T.  Aldworth,  V.  P.  *515,350 

I&  Gen,  Mgr.  John  Maitland  Cook,  Adv.  Dir. 

Liebmann  Breweries  Socony- Vacuum  Oil  Co.,  Inc. 

*2,067,872  *1,144,.346 

Philip  Liebmann,  Pres.  Paul  A.  Gosman,  Adv.  Mgr. 


The  above  and  hundreds  of  other  men  who  buy  Na¬ 
tional  Advertising  space  in  New-spapers  pay  for  and  read 
Editor  &  Publisher  for  its  service  value  to  them  in 
planning  their  campaigns. 

You  will  find  it  profitable  to  tell  your  story  to  them 
through  display  space  in  Editor  &  Publisher. 
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SYNDICATES 


^Country  Parson  ’  Pane! 
Offers  Daily  Gem 


With  release  of  a  witty-\^ise 
panel,  Frank  A.  Clark,  manag¬ 
ing  editor  of  the  Register  and 
Tribune  Syndicate'  at  the  Des 
Moines  home  office  since  1940, 
who  spent  a  couple  of  his  col¬ 
lege  years  at  Drake  University 
studying  for  the  ministry,  has 
become  “The  Country  Parson.” 

The  little  (1  col.  wide  and  19 
ems  deep)  drawing  and  one- 
sentence  sermonette  are  de¬ 
signed  to  prove  anew  the  old 
saw  that  “many  a  word  of 
truth  is  spoken  in  jest.” 

Elder  in  His  Church 

Mr.  Clark,  an  Iowa-born, 
home-loving  father  of  three 
boys,  is  a  Boy  Scout  leader  and 
an  Elder  in  his  church  and 
with  the  background  of  his  edu¬ 
cation  for  the  ministry  he’s  just 
doing  what  comes  naturally 
when  he  writes  daily  gems  of 
religion  and  philosophy. 

Idea  for  the  new  feature 
came  from  the  fertile  mind  of 
the  artist,  Wally  Falk,  also 
creator  of  the  gag  panel, 
“Kickin’  Around.”  Mr.  Falk, 
incidentally,  was  a  Greyhound 
bus  driver  in  Minneapolis  when 
he  began  drawing  cartoons  for 
the  Greyhound  News.  The  w’ork 
atti-acted  the  attention  of  the 
Minneapolis  Star  and  Tribune 
and  Falk  has  been  doing  “Kick¬ 
in’  Around”  for  nine  years.  He 
still  lives  near  Minneapolis. 


Names  of  the  author  and  the 
artist  are  not  used  with  “The 
Country  Parson.” 

Some  sample  sermons: 

“Sins  are  kinda  like  rabbits 
— turn  a  couple  of  'em  loose  and 
the  first  thing  you  know  there’s 
a  whole  bunch  of  new  ones.” 

“Siome  of  my  members  are 
just  like  u'omen  in  a  depart¬ 
ment  store.  They  don’t  want 
religion — they’re  just  lookin.” 

“There’s  something  wroyig 
with  a  man  who  doesn’t  feel  at 
home  in  church — or  something 
wrong  with  his  home.’’ 

“A  man  can  stand  on  his  own 
feet  better  if  he  spends  some 
time  on  his  knees.” 

The  R&T  Syndicate  has  been 
interested  in  religious  features 
for  a  long  time  and  Mr.  Clark 
has  had  a  lot  of  experience  in 
editing  them.  The  syndicate 
handled  Fulton  Oursler’s 
“Greatest  Story  Ever  Told”  in 
1948  and  carried  his  weekly  re¬ 
ligion.?  stories  until  his  death. 
It  currently  handle.®  “Lentan 
Guideposts,”  40  stories  for  Lent 
by  outstanding  Americans,  and 
also  for  the  last  few  months 
it  has  been  distributing  a  series 
of  stories  on  the  world’s  vari¬ 
ous  religions,  which  newspapers 
carry  under  such  heads  as  “Our 
Freedom  To  Worship”  and 
“Great  Religions  of  the  Ages.” 


Faces  don’t  fool . . . 

Expressions  of  everyday  folks  have  every  foible 
showing  . . .  the  fast  pass  or  the  quick  freeze. 
happiness  or  hauteur,  boredom  and  the  blues,  last 
night’s  hangover  or  tomorrow’s  hope.  For  the  parade 
of  physiognomies  the  best  ringmaster  is 

W.  E.  Hill 

who  mirrors  more  moods  than  your  compact  or  shaving  glass . . . 
finds  models  in  barbershops,  beaches,  restaurants,  theatres . . . 
clicks  the  pen  pictures  that  click  with  millions  of  readers.  The  Hill 
Sunday  page  is  a  family  favorite  from  Staten  Island,  N.  Y.  to 

Steptoe,  Wash _ has  followers  of  all  ages,  both  sexes.,  .is  a  certain 

circulation  lifter!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager . . . 

Chicaffa  TrihEMne^IVew  ITarh  JVeurs 

Xow*  ButldinQ,  Xow  YorU 

SynaUCiBme,  mnCm  Tribune  Tower,  ChieoQo 


Bruce  Rae  to  Direct 
y,  Y.  Times  Syndicate 

Bruce  Rac  has  returned  to 
the  newsroom,  scene  of  his  early 
triumphs,  to  take  over  as  man¬ 
ager  of  the  New  York  Times 
Syndicate. 

He  relinquished  the  title  of 
director  of  the  photo  depart¬ 
ment,  which  he  had  held  since 
1941.  Mr.  Rae  began  his  career 
with  the  Time.®  in  1909  as  an 
errand  boy.  He  ha.®  been  night 
city  editor  and  an  assistant 
managing  editor. 

In  his  new  job  as  sjmdicate 
manager  his  first  steps  will  be 
to  speed  up  service,  coordinate 
rates  and  .streamline  the  edit¬ 
ing.  He'  will  take  frequent  trips 
through  the  country  to  keep  in 
continuing  touch  with  the  mem¬ 
bers  on  the  service  and  its  sub¬ 
stance. 

The  Times  Syndicate  services 
27  new'spaners,  including  12 
foreign  publications.  In  addi¬ 
tion,  the  Chicago  Tribune  relays 
copy  to  16  publications  west  of 
the  Mississippi. 

The  Syndicate  has  been  in 
existence  almost  40  years.  Its 
first  client,  in  1916,  was  the 
Au.stralian  Associated  Press. 

.\ens  and  JSotfs 

Inez  Robb,  Scripps-Howard 
and  United  Features  columnist, 
now  w’riting  from  Europe,  plans 
to  be  in  Dublin  March  17  to 
report  the  Iinsh  celebration  of 
St.  Patrick’s  Day.  Her  travels 
may  take  her  as  far  as  Cairo. 
«  «  * 

Amy  'Vanderbilt,  United  Fea¬ 
tures,  will  make  39  five-minute 
etiquette  films  for  televi.sion. 

*  *  * 

In  August,  1953,  Sam  Leff, 
who  does  “Curly  Kayo”  for 
United  Features  offered  his 
readers  a  program  for  physical 
fitness  and  body  building  as 
put  out  by  the  YMCA.  Now  he' 
gets  fan  notes  saying  “I  have 
achieved  amazing  results.” 

♦  *  ♦ 

Carl  Ed,  creator  of  “Harold 
Teen,”  Chicago  Tribune-New 
York  News  Syndicate  strip, 
was  designated  “Kernel  Kom” 
by  the  Associated  Independent 
Canners  convention.  He  re¬ 
ceived  a  golden  com  commem¬ 
orative  scroll. 


Clint  Campbell,  on  the  en¬ 
gineering  staff  of  the  Stamford 
(Conn.)  Advocate,  has  had  five 
ideas  accepted  for  Jimmy 
Hatlo’s  “They’ll  Do  It  Every 
Time”  panel  (King  Features). 
His  latest  will  appear  Mai-ch 
27. 


‘^Josephine,  ’ 

Imp  in  Polka 
Dots,  Is  10 

Indianapous 

With  two  young  daughters, 
a  mother-in-law  and  a  house 
full  of  pets,  Robbie  Robinson 
doesn’t  have  to  look  far  beyond 
his  own  front  yard  for  ideas 
for  “Josephine.” 

The  editorial  cartoonist  for 
the  Indianapolis  .\ew  is  also 
creator  of  “Josephine,”  a  pug- 
nosed  imp  with  a  polka-dot  hair 
bow,  who  appears  daily  in  70 
newspapers  in  the  United 
States,  Canada,  England,  and 
Australia.  The  feature  is  dis¬ 
tributed  by  the  Harry  E.  Cook 
Syndicate. 

Mr.  Robinson  says  there  is 
enough  going  on  around  his 
own  home  to  keep  him  well 
stocked  in  ideas  for  the  panel. 
A  recent  cartoon  had  the 
grandmother  calling  to  Jo¬ 
sephine,  “Come  in  now  dear, 
it’s  time  to  play  ring  around 
the  bathtub.”  'While  the  inci¬ 
dent  as  drawn  might  not  have 
actually  happened  at  the  Robin- 
.son  household,  it’s  a  safe  bet 
that  the  cartoon  idea  got  its 
start  when  a  daughter  forgot 
to  wash  out  the  bathtub. 

Polka  Dot  Hair  Bow 

The  idea  behind  Josephine, 
who  just  passed  her  10th  birth¬ 
day,  Mr.  Robinson  explains,  is 
to  make  a  character  who  is  a 
combination  of  all  the  impish 
little  youngsters  in  every 
neighborhood. 

The  polka-dot  hair  bow  be¬ 
came  Josephine’s  trade  mark 
and  for  a  while  presented  some 
problems  for  Mr.  Robinson.  He 
wanted  the  polka-dots  to  al¬ 
ways  be  associated  with  Jo¬ 
sephine  but  there  were  many 
incidents  in  which  she  was  in¬ 
volved  that  it  was  impractical 
for  her  to  be  wearing  a  hair 
bow. 

As  a  result  Josephine’s  w’ard- 
robe  includes  polka-dot  pa¬ 
jamas,  shirts,  skirts,  under¬ 
wear  and  bathing  suits.  And 
on  occasions  when  Josephine 
has  to  appear  in  the  bathtub 
she  just  forgets  to  take  off  her 
polka-dot  hair  bow. 

Robbie’s  first  job  at  the  In¬ 
dianapolis  News  was  as  an  ad¬ 
vertising  salesman,  after  he 
had  studied  fine  arts  at  the 
John  Herron  Art  Institute.  It 
was  through  a  friend  made 
on  his  rounds  as  a  salesman 
that  he  began  political  cartoon¬ 
ing. 
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Hearst  Jr.  S  ' 

{Continued  from  page  7)  “S 

^in  and  Zhukov,  scoring  what 


take  the  technical  steps  needed 
to  circumvent  the  provision. 
“Somebody  was  timid  on  that 


the  London  Daily  Mail  referred 
to  as  the  “most  remarkable 


Nothing  to  Lose 
We  had  nothing  to  lose  by 


mission  in  postwar  journalistic  exposing  those  young  commu- 
history.”  nists  to  the  wonders  of  our 

Mr.  Hearst,  on  a  Washington  civilization.  Their  faith  in  corn- 
visit  last  week,  said  the  trip  munism  might  have  been  rocked 
was  the  result  of  a  correspond-  by  g  view  of  America  with  its 
ent  assigning  the  boss  to  root  vastly  higher  standard  of  liv- 


out  a  story. 


ing,  its  free  press,  its  cultural 


“The  original  suggestion  for  institutions,  its  open-hearted 
this  trip  was  made  to  me  at  give-and-take, 
the  Gridiron  dinner  last  Decern-  (This  week  the  Dee  Moines 
her  by  Dave  Sentner,  bureau  Register,  a  Cowles  newspaper, 
chief  of  Hearst  newspapers  in  invited  a  group  of  Russian 
Washington,”  explained  Mr.  farmers  to  this  country  to  study 
Hearst.  “I  told  Dave  I  would  agricultural  methods.  The  State 
go  on  one  condition  —  that  Department  said  action  on  the 
Kingsbury  Smith,  with  nearly  granting  of  visas  awaited  a 
20  years  experience  as  a  Euro-  formal  request  from  the 
pean  correspondent,  the  INS  Soviet.) 


European  general  manager,  and 
Frank  Conniff,  my  editorial  as- 


“Everywhere  we  went  in  of¬ 
ficial  Russia,  the  case  of  the 


sistant,  go  along.  With  these  student  editors  was  thrown  at 
two  close  friends  and  associates,  The  astute  foreign  editor 

I  felt  we  could  handle  any  gf  Pravda  appropriated  Sir 
curves  they  might  throw  at  us.  Winston  Churchill’s  ‘Iron  Cur- 
To  my  surprise,  the  visas  for  tain’  phrase  and  asserted  it  was 
the  three  of  us  came  back  in  America,  not  Russia,  that  had 
seven  days.”  such  a  barrier  around  it.” 

How  It  Was  Done  Mr.  Hearst  found  a  signifi- 

He  explained  how  the  exclu-  contrast  in  reaction  to  the 

sive  interviews  were  obtained:  sweeping  changeovers  in  top 
“It  was  enterprise,  mostly  on  ^"s^ian  posts  announced  while 
the  part  of  Kingsbury  Smith,  Moscow,  and  what 

who  kept  plugging  for  inter-  happened  if  some- 

views  at  the  Kremlin.  We  just  ^hing  of  matching  importance 
happend  to  ask  for  admission  here.  He  commented: 

to  Russia  and  for  interv-iews  at  No  Discussion 

a  time  when  the  government  “Such  a  momentous  political 


to  Russia  and  for  interv-iews  at  No  Discussion 

a  time  when  the  government  “Such  a  momentous  political 

officials  thought  it  might  be  event  would  have  aroused  pub- 
wise  to  offset  harmful  effect  lie  controversy  in  any  Western 
here  of  Molotov’s  blasts  at  the  democracy.  One  would  have 
United  States.”  overheard  it  being  discussed  in 


Roy  Hotcard  Hetids 
To  Far  East  Again 

Washington 
Roy  W.  How’ard,  editor 
and  president  of  the  New 
York  World-Telegram  &  Sun, 
visited  briefly  with  Presi¬ 
dent  Eisenhower  on  Feb.  24. 

“It  was  a  personal  visit; 

I  just  came  in  to  see  if  the 
President  had  any  kindly, 
guiding  words  to  lighten  my 
way  on  a  trip  I  will  make 
soon  to  the  Far  East,”  Mr. 
Howard  told  White  House 
re'porters. 

Malenkov  might  never  have  oc¬ 
curred.  We  tried  to  draw  out 
our  Intourist  guide,  but  not  a 
word  would  he  sav.  The  West¬ 
ern  envoys  likewise  told  us 
they  had  received  no  reports  of 
any  public  excitement  or  agita¬ 
tion  over  the  news. 

“Some  of  the  Ru.'sian  trans¬ 
lators  in  the  press  gallery  of 
the  Soviet  Parliament  at  the 
time  Malenkov’s  resignation 
was  announced  were  heard  ex¬ 
claiming,  almost  in  a  whisper: 
‘It’s  sensational.’ 

“Later,  in  the  streets  of  Mos¬ 
cow,  all  was  calm.  In  the  shops, 
people  did  not  even  gather 
around  the  radios  as  the  news 
was  broadcast.  They  simply 
went  about  their  business  as 
usual.  Unusual  interest  in  such 
things  might,  I  suppose,  be  in¬ 
terpreted  as  questioning  the 
wisdom  of  what  the  rulers  were 
doing.  That  would  be  deviation- 
ism — the  first  step  to  opposi¬ 
tion.” 


Communist. 


$408,603 
In  Times  Fund 
For  Neediest 

A  record  total  of  $408,603 
was  subscribed  this  year  to  the 
New  York  Times  Neediest 
Cases  Fund — the  43rd  annual 
appeal. 

The  fund  exceeded  the  previ¬ 
ous  year’s  receipts  by  $8,549.30. 
This  was  the  third  time  since 
Adolph  S.  Ochs,  late  publisher 
of  the  Times,  established  the 
appeal  in  1912  that  the  total 
had  gone  above  $400,000.  It 
reached  $400,012.11  in  1946  and 
$400,058.86  last  year. 

Contributors  numbered  12,- 
285,  compared  with  10,816  last 
year.  In  1946  there  were  14,424 
donors.  Since  the  fund  began, 
a  total  of  $10,485,576.90  has 
been  given  by  398,345  donors. 

The  annual  appeal  is  conduct¬ 
ed  for  three  weeks  at  Christmas 
time  but  contributions  are  ac¬ 
cepted  for  some  time  thereafter. 
• 

Jackson  Memorial 

New  Haven 
The  reconstructed  Library  of 
the  Yale  University  School  of 
Music  has  been  named  the  John 
Herrick  Jackson  Music  Library. 
John  Herrick  Jackson,  son  of 
John  Day  Jackson,  publisher  of 
the  New  Haven  Evening  Regis¬ 
ter,  was  a  member  of  the  Yale 
Class  of  1934  and  was  assist¬ 
ant  to  the  publisher  prior  to 
his  death  in  1951. 


United  States.  overheard  it  being  discussed  in 

Mr.  Hearst  was  asked  why  the  buses,  subways  and  restau- 
the  Russians  granted  him  visas  rants.  Yet  if  there  was  any 
and  interviews  when  the  Hearst  discussion  of  it  among  the  Rus- 
newspapers  are  bitterly  anti-  gjan  people  it  was  confined  to 


the  intimacy  of  the  close  family 


Send  for  Details  of  : 


“I  think  our  newspapers  were  circle.  No  one  would  dare  de- 
favored  because  anything  pleas-  bate  the  right  or  wrong  of  it  in 
ant  We  say  about  the  Russians  public.  As  far  as  public  com- 
comes  as  a  surprise  and  there-  ments  in  Moscow  or  Leningrad 
fore  impresses  them,”  he  re-  were  concerned,  the  downfall  of 
plied. 

Because  “somebody  was  tim¬ 
id”  the  United  States  lost  a  I  f 

chance  to  achieve  a  victory  in  ^  *  V®**  •"♦•mofiona'  ^“Y^*** 

the  war  of  ideologies  with  Rus-  '"t*”*^*  ***.^'*^*^ 

°  printing,  advertising  or  commercial 


«a  Mr  Hearst  later  tow  a 

National  Press  Club  luncheon.  activities  in  Australia  and 


Editor  Hearst  said: 


New  Zealand,  read  Newspaper  News, 


“Last  year  the  Soviet  Union  the  national  monthly  business  newv 
welcomed  a  group  of  American  paper  devoted  to  those  closely  re* 
student  editors  to  Russia.  The  of  "Down  Under." 

U.SA.  refused  to  grant  visas 
to  a  similar  group  of  young 
Russian  students. 

“The  reason  given  was  that  a 
provision  of  the  MrCarran  Act 
made  it  impossible  to  sanction  ,5  HamlRoa  $♦..  Sydaey  Aatfralla 
the  visas  automatically.  And  a— -1  SobecriptlaB  to  U.  S.  $SJ0, 
neither  the  Justice  Department  Write  ter  ewnpte  cepjr. 

nor  the  State  Department  would 
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Jan.LinageUp 
7.3%;  All  But 
1  Group  Gains 

New^aper  advertising  linage 
in  January  in  52  cities  measured 
by  Media  Records,  Inc.,  totaled 
196,204,008  lines,  compax’ed  with 
182,932,199  lines  in  January  of 
1954,  a  gain  of  7.3%. 

With  the  exception  of  Auto¬ 
motive,  which  was  off  2.1%, 
gains  were  racked  up  in  every 
classification. 

Other  categories  showed  the 
following  percentage  gains:  re¬ 
tail,  including  department 
stores,  6.1;  department  stores, 
5.6;  general,  9.5;  financial,  10.9; 
total  display,  6.2;  and  classified, 
10.4. 

City-by-city  figures  follow: 

AKRON,  OHIO 

195S  1954 

Beacon  Journal-e  . .  1,666,448  1,646,393 
§Beacon  Journal-S  853,367  868,491 

Grand  Total  _  2,519,815  2,514,884 

§Includcs  PARADE,  37,876  lines. 

ALBANY,  N.  Y. 
Knickerbocker- 

News-e  .  1,03.3,749  901,790 

Times  Union-m  . .  654,201  640,450 


Newspaper  Linage — 52  Cities 


(Compiled  by  EDITOR  &  PL’BUSHER  from 


•Times  Union-S 


•American-S 

News-Post-e 

Sun-m  . . 

Sun-e  . 

tSun-S  .... 


Total  Avertising 
Jan.  (1955)  _. 
Dec.  (1954)  ._ 
Display 

Jan. (1955)  „ 
Dec.  ^954)  ... 
Classified 

Jan. (1955)  „ 
Dec.  ^954)  ... 
Retail 

Jan.  (19.55)  ._ 
Dec.  (1954)  .. 
Department  Store 
Jan.  (1955)  „. 
Dec.  (1954)  _. 
General 

Jan.  (1955)  ... 
Dec.  (1954)  ... 
Automotive 

Jan.  (1955)  „. 
Dec.  G954)  _. 
Financial 

Jan.  (1955)  ... 
Dec.  (1954)  ... 


196,204,008 

229,479,916 

145,361,711 

184,319,937 

50,842,297 

45,159,979 

106,081,309 

146,990,683 

39.442.391 

55.946.391 

24,784,770 

26,038,016 

9,979,589 

8,073,589 

4,516,043 

3,217,649 


10,191,543 

10,048,019 


97.9  109.1 
80.4  98.0 


..  460.478  445.712 

...  2.148.428  1,987,952 


BINGHAMTON.  N.  Y. 

1935  1954 

Press-e  .  941,455  857.874 

Press-S  .  209,3.33  197.296 

Sun-m  .  267,711  290.814 

Grand  Total  _  1.418.499  1,345,984 


Grand  Total  _  2.148,428  1,987,952 

Times-Union-S 

Note:  1955 — 460,478  lines  includes  16,- 
076  lines  of  part-run  ad- 
vertisinK. 

•Includes  AMERICAN  WEEKLY, 

37,120  lines  and  COMIC  WEEKLY, 
26,789  lines. 

ALBUQUERQUE.  N.  M. 

Journal-m  .  962,504  922,914 

S Journal-S  .  373,967  354,989 

Tribune-e  .  962.531  928,201 

Grand  Total  2.299,002  2,206,104 

{Includes  PARADE,  37,876  lines. 
ANDERSON,  IND. 

Bulletin-e  .  762,143  736.446 

Herald-m  .  561,255  485.082 

Herald-S  .  203,820  223,363 

Grand  Total  _  1,527,218  1,444,891 

ATLANTA,  GA. 

Constitution-m  ....  1,120.439  1,019,676 

Journal-c  .  1,652.368  1,487,557 

••Journal  &  Const. -S  843,451  749,636 

Grand  Total  _  3,616,258  3,256,869 

Constitution 

Note:  1954 — 1,019,676  lines  includes 
13.653  lines  of  part-run 
advertising. 

Journal 

1964 — 1,487.557  lines  includes 
12,876  lines  of  part-run 
advertising. 

••Includes  COMIC  W'EEKLY,  15,237 
lines. 

ATLANTIC  CITY.  N.  J. 

Press-m  .  587,026  491,028 

Press-S  .  127,692  138,790 

Grand  Total  -  714,718  629,818 

BALTIMORE,  MD. 


BOSTON, 

American-e  . 

Record-m  . 

•Advertiser-S  . 

Globe-e  . 

Globe-m  . 

Globe-S  . 

Herald-m  . 

tHerald-S  . 

Traveler-e  . 

Post-m  . 

§Post-S  . 


MASS. 

602,733 

681,488 

350,740 

1,144,351 

874,045 

1,157,737 

972.536 

1,177,604 

1,455.380 

596.411 

421,264 


513,058 

587,626 

308,898 

1.020,626 

791,821 

1,028,493 

927,646 

1,036.086 

1,345.323 

585,331 

368,023 


.  604,860  580,806 
.  1.08.3,584  1,049,007 
.  1,042,055  982,846 
.  1,619,127  1,580.066 
.  1,262,259  1,149,077 


Grand  Total  _  5,611,885  5.341.802 

•Includes  AMERICAN  WEEKLY, 

37,120  lines  and  COMIC  WEEKLY, 
28,693  lines. 

tincludes  THIS  WEEK,  47,735  lines. 
BAYONNE,  N.  J. 

Times-e  .  392,014  394.603 


Grand  Total  _  9,434,289  8.512.931 

•Includes  AMERICAN  W'EEKLY, 

37.120  lines  and  COMIC  WEEKLY, 
32,501  lines. 

tincludes  THIS  WEEK.  47,735  lines. 
{Includes  PARADE,  37,876  lines. 

BUFFALO,  N,  Y. 

Courier  Express-m  779,584  766.718 

•Courier  Express-S  908,507  883,943 

News-e  .  1,834,152  1,805,759 

Grand  Total  _  3,522,243  3.456,420 

•Includes  AMERICAN  WEEKLY, 

37.120  lines. 

CAMDEN,  N.  J. 

Courier-Post-e  _  950,526  856,538 

CHARLOTTE.  N.  C, 

News-e  .  9.52,198  946,383 

Obser\er-m  .  1,255,145  1,141.817 

tObserver-S  .  609,712  552,988 

Grand  Total  _  2.817,055  2.641,188 

tincludes  THIS  WEEK,  47,735  lines. 

_  CHICAGO,  ILL.  _ 

Tribune-m  . .  2,192,533  2[237,252 

Tribune-S  .  1,523,466  1,458,803 

tDaily  News-e  _  1,598,358  1,424,189 

American-e  .  798,926  693,543 

•American-S  .  331,038  283,868 

Sun-Times-d  .  962,177  910,198 

{Sun-Times-S  .  415,307  357,970 

Grand  Total  _  7,821,805  7,.365,823 

Note:  1955—2.192,533  includes  503,887 
lines  of  part- run  adver¬ 
tising. 

1,523,466  includes  860,307 
lines  of  part- run  adver¬ 
tising. 

331,038  includes  190,741 
lines  of  part-run  adver¬ 
tising. 

1954 — 2,237.252  includes  494,025 
lines  of  part-run  adver¬ 
tising. 


DES  MOINES,  IOWA 

„  1955  1954 

^  Register-m  .  626,532  522,63( 

Media  Records  measurements)  Tribune-e  . 

tRegister-S  .  524,9  2  5  4  95.471 

%  of  - 

Previniia  FJ&P  Grand  Total  -  1,758,196  1,686,71( 

Linage  vlar  iSex  week.  47,735  iin«. 

DETROIT,  MICH. 

1 Q9  1 00  107  9  111  9  Free  Press-m  .  1,02  8,75  7  952,209 

l»d,ydZ,iyy  lU/.d  lll.d  jp^ee  Pi-ess-S  _  456,084  365,039 

224,298,646  102.3  105.8  News-e  .  1,805,0  1  4  1.824.966 

tNews-S  .  1,135,5  39  1.04  8.520 

Times-e  .  9  59,39  3  965.652 

136,878,063  106.2  109.5  sTimes-S  .  476,807  421,112 

181,001,490  101.8  105.1  - 

Grand  Total  ....  5,861,594  5,577,493 
•Includes  AMERICAN  WEEKLY. 

46,054,136  110.4  114.3  37,120  lines  and  COMIC  weekly, 

43,297,156  104.3  109.0  tInciudL'THl's  week,  47,735  lines. 

{Includes  PARADE,  37,876  lines. 

99,989,269  106.1  108.9  duluth,  minn. 

140,449,231  104.7  106.5  Herald-e  .  634,083  615,910 

News*Tribune>m  ..  418,062  427,469 

37  360*^76  10.5  6  107.4  News-Xribune-S  ...  455,575  463,378 

52,978,980  105.6  106.7  Grand  Total  _  1,507,720  1.506.757 

EL  PASO  TEXAS 

22,626,046  109.5  109.7  nmes-m  .  943,591  895.094 

27,607,698  94.3  97.7  {Times-s  .  495,528  443,851 

Herald-Post-e  .  1,051,98  3  970,435 

13  97.9  109.1  Grand  Total  _  2.491,102  2.309.3(0 

19  80.4  98.0  {Includes  PARADE,  37,876  lines. 

ERIE,  PA. 

)5  110.9  124.6  Di.spatch-e  .  6  6  5,7  6  6  564.922 

12  111  1  129  1  {Dispatch-S  .  409,580  386.894 

Times..  .  1,0  1  0,74  0  966,545 

-  Times-S  .  293,20  6  250,452 

03  includes  868,022  _  ,  —  ,  „  „ 

of  part-run  adver-  •  • -A  2.3J9.292  2,168.813 

;  {Includes  PARADE,  37,8 <6  lines. 

68  includes  180,672  FORT  WAYNE,  IND. 

of  part-run  adver-  _  ,  _ 

J  Journal-Gazette-m  8(2,459  (86,(00 

RICAN  WEEKLY.  {Journal-Gazctte-S  59^360  483,820 

1  COMIC  WEEKLY,  News-Sentinel-e  ...  1,335,241  1,312,23( 

VKEK  41  •‘’5  lines  Grand  Total  ....  2,713,060  2,582,757 
DE,  3'^t876”rines.  {Includes  PARADE,  37,876  lines. 

(TI.  OHIO.  FORT  WORTH,  TEXAS 

1955  1954  Star-Telegram-m  ..  681,668  647,510 

.  1..360,222  1.163,990  Star-Telegram-e  ...  1,349,768  1.346.18« 

.  1,242,416  1,187.345  {Star-Telegram-S  .  710,705  652,151 

.  1,092.288  1.010.097  Press-e  .  684,020  666,229 

.  1,026,447  1,049,652  - 

- Grand  Total  _  3,426,161  3.312,0(( 

.  4.721,373  4.411,084  {Includes  PARADE.  37.876  lines. 

RICAN  WEEKLY. 

WEEK,  47,735  lines.  Bee-e  .  1,020,612  976,181 

VD,  OHIO.  Bee-S  .  484.264  484,555 

.  l’,609.42.3'  1.502,902  „  j  .~Z7. 

1,779,783  1,607  150  Grand  Total  ....  1,504,8  (  6  1,460,734 

.  909,987  612,309  GARY  IND. 

•  Post-Tribunc-e  ....  1,216,209  1.182,6(4 

.  6.288,892  5,565.288  GLENS  FALLS,  N.  Y. 

RICAN  WEEKLY,  p„st.star  (See  Note)  52  3,39  3  494,044 

WEEK,  47,735  lines,  ^otb:  Post-Star-m  sold  in  combination 
i-cs  r\  wr\  With  Times-c.  Linage  of  one 

LS,  OHIO  edition,  Post-Star-m,  only  is 

.  1,315,519  1,257,131  „iven 

.  952,014  914,672 

.  557,971  692,211  GRAND  RAPIDS,  MICH. 

.  314.058  328,598  Press-e  .  1,776,839  1.610.312 

678,318  571,964  HARRISBURG,  PA. 

68,129  77,0.37  Patriot-m  .  1,107.468  1,029.164 

- {Patriot-News-S  ..  348,773  330,238 

.  3,786.009  3,741,613  - 

DE.  37,876  lines.  Grand  Total  ....  1,456,241  1,359,402 

’  Notb:  News-e  carries  same  amount  of 
’  1  c-a  i-c  1  An  aec  advertising  as  Patriot-m. 

•  ’lij  ^  728  ^1  {Includes  PARADE.  37.876  lines. 

.  1,865,367  1,610,859  HARTFORD,  CONN. 

.  825,512  676.135  Courant-m  .  600.58  0  593.247 

- {Courant-S  .  677,461  645.046 

..5,224,425  4.452,9.30  Times-e  .  1,559.193  1.566.797 

RICAN  WEEKLY.  - 

J  COMIC  WEEKLY.  Grand  Total  _  2,8  37,23  4  2.805.090 

{Includes  PARADE.  37,876  lines. 
WEEK,  47,735  lines.  HOUSTON.  TEXAS 

1  ona  ,-n  Chronicle-e  .  1,876.932  1.791,286 

■  1  1  •Chronicle-S  .  1,007,44  1  92.3,307 

■  .  1.4  4  2.324  1,177,479 

.  °43.014  644,600  ••fPogt-S  .  977,319  705,833 

.  3,446.865  3,301,977  . 

I,  COLO.  Grand  Total  _  6,111,32  4  5,358,039 

n  1,206,482  1,087,816  Note:  1,876,932  lines  includes  78.292 
S  332,542  306,919  lines  of  part-run  advertising. 

.  1,607,059  1,518,249  (Last  Year)  1,791,286  lines  includee 

.  759,913  637,661  70,603  lines  of  part-run  adver- 

- tising. 

.  3.905.996  3,650.645  •Includes  AMERICAN  WEEKLY. 

!ADE,  37,876  lines.  37,120  lines. 
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4,071,205  110.9  124.6 
2,896,542  111.1  129.1 


1,458,803  includes  868,022 
lines  of  part-run  adver¬ 
tising. 

283,868  includes  180,672 
lines  of  part-run  adver¬ 
tising. 

•Includes  AMERICAN  WEEKLY. 

37,120  lines  and  COMIC  WEEKLY. 
27,741  lines. 

tincludes  THIS  WEEK.  41.225  lines. 
{Includes  PARADE,  3'^876  lines. 

CINCINNATI.  OHIO. 

1955  1954 

Enquirer-m  .  1..360,222  1.163,990 

•tEnquirer-S  .  1,242,416  1,187.345 

Post-e  .  1,092.288  1.010.097 

Times-Star-e  .  1,026,447  1,049,652 

Grand  Total  _  4.721,373  4.411,084 

•Includes  AMERICAN  WEEKLY, 

37,120  lines. 

tincludes  THIS  WEEK,  47,735  lines. 
CLEVELAND,  OHIO. 

Plain  Dealer-m  ...  1,609,423  1,502,902 
•tPlain  Dealer-S  ..  1,779,783  1,607,1.50 

News-e  .  909.987  612,309 

Press-e  .  1,989.699  1,842,927 

Grand  Total  _  6.288,892  5,565.288 

•Includes  AMERICAN  WEEKLY, 

37.120  lines. 

tincludes  THIS  WEEK,  47,735  lines. 
COLUMBUS.  OHIO 

Dispatch-e  .  1,315,519  1,257,131 

Dispatch-S  .  952,014  914,672 

Citizen-e  .  557,971  692.211 

{Citizen-S  .  314.058  328,598 

Ohio  State 

Joumal-m  .  678,318  571,964 

Star-w  .  68,129  77,0.37 

Grand  Total  _  3,786.009  3,741,613 

{Includes  PARADE.  37,876  lines. 
DALLAS,  TEXAS 

News-m  .  1,678.476  1,437,38.5 

tNews-S  .  8.55.070  728.5.51 

Times  Herald-e  ...  1,865,367  1,610,859 
•Times  Herald-S  ..  825,512  676.135 

Grand  Total  . 5,224,425  4.452,9.30 

•Includes  AMERICAN  WEEKLY. 

37.120  lines  and  COMIC  WEEKLY. 
27,544  lines. 

tincludes  THIS  WEEK.  47,735  lines. 
DAYTON,  OHIO 

Journal-m  .  1.269,618  1,208,170 

News-e  .  1,544.233  1,449,207 

News-S  .  633,014  644,600 

Grand  Total  _  3,446.865  3,301,977 

DENVER.  COLO. 

Rocky  Mt.  News-m  1,206,482  1,087,816 
{Rocky  Mt.  News-S  332.542  306,919 

Post-e  .  1,607,059  1,518,249 

Post-S  .  759,913  637,661 

Grand  Total  -  3.905.996  3,650.645 

{Includes  PARADE,  37,876  lines. 


!  ••Includes  COMIC  WEEKLY.  25.868 
lines. 

tincludes  THIS  WEEK.  47.735  lines. 
I  INDIANAPOLIS.  IND. 


1935  1954 

}Iews-e  .  1.456.725  1.295.840 

St&r-m  .  1.365»995  1.254.151 

tStar-S  .  872.766  809.796 

Times-e  .  863.579  879.609 

{Times-S  .  350.522  369.595 


Grand  Total  _  4.909.587  4.608.991 


tincludes  THIS  WEEK.  47.735  lines. 
{Includes  PARADE.  37.876  lines. 
JACKSON,  MISS. 

CTarion  Led«ter-m  .  601.302  373.107 

IClarion  Ledjrer  & 

News-S  (Note)  .  279.999  207.322 

Daily  News-e  .  634.885  580.105 

Daily  Ncws-S  .  207.353 


Grand  Total  _  1.516.386  1.567.887 

Note:  Clarion  Ledeer-S  and  Daily 
News-S  combined  publication. 
October  3.  1934. 

{Includes  PARADE.  37.876  lines. 
JACKSONVILLE.  FLA. 

Times  Union-m  ...  1.209.479  1.133.496 
tTimes  Union>S  . .  607.568  569.217 


(Grand  Total  -  1.817.047  1.704.713 

tincludes  THIS  WEEK.  47.735  lines. 
JERSEY  CITY.  N.  J. 

Jersey  Joumal-e  . .  929.722  786.168 

Note:  Jersey  Joumal-e 

T.  Y.  929.722  lines  includes 
127.890  lines  of  part-run  ad¬ 
vertising. 

L.  Y.  786.168  lines  includes 
80.463  lines  of  part-run  ad¬ 
vertising. 

JOHNSTOWN,  PA. 
Tribune-Democrat-d  816.438  817.670 

KANSAS  CITY,  MO. 

Star-e  .  1.264.928  1.160.88.7 

Star-S  .  972.636  928.836 

Times-m  .  1.341.753  1.214.654 


Grand  Total  _  3.579.317  3.304.373 

KNOXVILLE,  TENN. 

Journal-m  .  474,324  432,8.>3 

•Journal-S  .  321.866  246.528 

News-Sentinel-e  . . .  677.433  593.785 

{News-Sentinel-S  . .  374,331  332,009 


Grand  Total  _  1,848.156  1,595.177 

•Includes  AMERICAN  WEEKLY, 

37,120  lines. 

{Includes  PARADE,  37,876  lines. 
LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  810,790  774,394 
{Arkansas  Gazette-S  359,960  383,600 


Grand  Total  _  1.170,750  1.158,194 

{Includes  PARADE.  37,876  lines. 
LONG  BEACH.  CALIF. 

Independcnt-m  _  1,229,341  1.22.3,474 

{Independent-Press- 

Telegram-S  .  785.498  552,067 

Press-Telegram-e  .  1,339,830  1,285,940 


Grand  Total  _  3.354.689  3.061,481 

Note:  Independent — 1,229,341  lines  in¬ 
cludes  114,947  lines  part-run 
advertising. 

(Last  Year)  1,223,474  lines  includes 
65,856  lines  part-run  advertis¬ 
ing. 

Press-Telegram  1.339.830  lines  includes 
114,947  lines  part-run  adver¬ 
tising. 

(last  Year)  1,285,940  lines  includes 
65,856  lines  part-run  advertis¬ 
ing. 

{Includes  PARADE.  37,876  lines. 
LONG  ISLAND,  N.  Y. 

Xewsday-Su(Tolk-e  1.260,880  1,074.082 

Newsday-Nassau-e  1.613,635  1,439,103 


Grand  Total  _  2,874.515  2,513,185 

LOS  ANGELES,  CALIF. 

Eiaminer-m  .  1,574.132  1,379,931 

•Examiner-S  .  1,006,786  873,348 

Times-m  .  2.621,462  2,343,905 

tTimes-S  .  1,864,463  1,557.437 

Daily  News-m  .  578,436 

Herald-Express-e  ..  1,095.568  949,673 

Hirror-e  .  1.151,703  753,342 


Grand  Total  _  9,314,114  8.436.092 

Nor:  1.864,463  lines  includes  180,334 
lines  part-run  advertising. 
(Last  Year)  1,557,457  lines  includes 
123,513  lines  part-run  adver¬ 
tising. 

•Includes  AMERICAN  WEEKLY. 
37,697  lines  and  COMIC  WEEK¬ 
LY,  30,508  lines. 

tincludes  THIS  WEEK.  48.583  lines. 


LOLTSVILLE,  KY. 

1933  1934 

&>urier  Journal-ra  1,053.663  1.048,014 
Courier  Journal-S  .  804,796  743,350 

Times-e  .  1,181.498  1,100,351 


Grand  Total  _  3.039,959  2,891,715 

MEMPHIS,  TENN. 
Commercial 

Appeal-m  .  1,499,270  1,.336.379 

tCommercial 

Apiwal-S  .  770.589  712.392 

Press- 

Scimitar-c  .  902.442  841.926 


Grand  Total  _  3.172,301  2.890,897 

tincludes  THIS  WEEK.  47.735  lines. 

MERIDEN.  CONN. 

Record 

Journal  (See  Note)  614.209  560,555 

Note:  Record-m  and  Joumal-e  are 
sold  only  in  combination.  Lin¬ 
age  of  one  edition.  Record-m 
only  is  given. 

MIAMI.  FLA. 

Herald-m  .  2.763,1.39  2,664,762 

•Herald-S  .  1.424,703  1,310.075 

News-e  .  1,284,689  1.256,933 

tNews-S  .  506,347  497.809 


Grand  Total  ....  5,978,878  3, 729, 5.99 
Herald 

Note:  1955 — 1,424,703  lines  includes 

189,035  lines  of  part-run  ad¬ 
vertising. 

1934 — 1.310,075  lines  includes 

177,550  lines  of  part-run  ad¬ 
vertising. 

•Includes  AMERICAN  WEEKLY. 

37.120  lines. 

tincludes  THIS  WEEK.  47,733  lines. 
MILWAUKEE.  WIS. 

Sentinel-m  .  871,426  900,118 

•Sentinel-S  .  350,809  309,389 

Journal-e  .  2.277,210  2,131.478 

tJournal-S  .  1,383,764  1,346,684 


Grand  Total  _  4.883,209  4,687,669 

•Includes  AMERICAN  WEEKLY. 

37,120  lines  and  COMIC  WEEK¬ 

LY,  24,885  lines. 

tincludes  THIS  WEEK.  47,735  lines. 
MINNEAPOLIS.  MINN, 

Tribune-m  .  1,150,729  1,125,462 

Star-e  .  1,603,916  1,667,997 

tTribune-S  .  1.023,679  837,278 


Grand  Total  _  3,778,324  3,630,737 

tincludes  THIS  WEEK,  47,733  lines. 

MODESTO.  CALIF. 

Bee-e  .  707,266  697,031 

MONTREAL,  CANADA 

tStar-e  .  1,899,142  1,880,803 

Gazette-ra  .  1,169,477  1,082,894 

La  Presse-e  .  1,887,329  1,830,399 

La  Patric-e  .  121,791  144,223 

La  Patrie-S  .  190,375  185,657 


Grand  Total  _  5,268,314  5,124,176 

tincludes  Weekend  Picture  Maga¬ 
zine,  55,016  lines. 

MUNCIE.  IND. 

Press-e  .  644,108  660,276 

Star-m  .  638,320  646.343 

Star-S  .  226.236  228,631 


Grand  Total  _  1,508,664  1,535,270 

NASHVILLE,  TENN. 

Banner-e  .  975,617  936,723 

Tennessean-m  ....  957,724  939,026 

Tennessean-S  .  583,665  534,302 


Grand  Total  _  2.517,006  2,410,051 

NEW  HAVEN,  CONN. 

Journal 

Courier-m  .  347,795  362.935 

Register-e  .  1,135,853  1,075.463 

Register-S  .  492,049  465,246 


Grand  Total  _  1,975,697  1,903.644 

NEW  LONDON,  CONN. 

Day-e  .  640,962  599,052 

NEW  ORLEANS.  LA. 

Times- 

Picayune-m  ....  1,805,632  1,633,230 
tTimes-Picayune  & 

States-S  .  1,062,510  999,562 

Item-e  .  736,043  8.34,788 

•Item-S  .  460,889  298,387 

States-e  .  949,503  897.3.39 


Grand  Total  _  5.014.597  4.663.306 

•Includes  AMERICAN  WEEKLY. 

37,120  lines. 

tincludes  THIS  WEEK.  47,735  lines. 


NEW 

YORK,  N.  Y. 

1935 

1954 

Times-m  . 

.  1.785,008 

1,6.34.975 

Times-S  . 

.  2,263,060 

2,068,221 

Herald- 

Tribune-m  . 

.  915,872 

771.703 

tHerald- 

Tribunq-S 

.  802.566 

844,738 

Mirror-m  _ 

.  630.472 

.586.479 

••Mirror-S 

.  331,511 

378,192 

#News-in  . . . . 

.  1,186,876 

1,157.656 

#News-S  _ 

.  1,331.004 

1,320.976 

Journal- 

American-e 

.  828.763 

802.892 

•Joumal- 

American-S 

.  432.856 

312.893 

Post-e  . 

.  929.903 

802.869 

Post-S  . 

.  120.i;00 

111.720 

World-Tel.  & 

Sun-e  895.384 

876,813 

Eagle-e  . 

.  641.008 

635.273 

Eagic-S  . 

255,026 

Grand  Total  ..  13.303.438  12.560.426 
Note:  Mirror-m 

This  Year — 630.472  lines  in¬ 
cludes  114.985  lines  of  part- 
mn  advertising. 

Last  Year— 586.479  lines  in¬ 
cludes  108.642  lines  of  part-run 
advertising. 

Mirror-S 

This  Year — 331,511  lines  in¬ 
cludes  89,506  lines  of  part-run 
advertising. 

Last  Year — 378.192  lines  in¬ 
cludes  111.552  lines  of  part- 
run  advertising. 

News-m 

This  Year — 1.186.876  lines  in¬ 
cludes  543.715  lines  of  part- 

run  advertising. 

Last  Year — 1.157.656  lines  in¬ 
cludes  559.346  lines  of  part- 

run  advertising. 

News-S 

This  Year — 1.331.004  lines  in¬ 
cludes  947.175  lines  of  part- 

run  advertising. 

Last  Year— 1.320.976  lines  in¬ 
cludes  9.34.163  lines  of  part- 

run  advertising. 
Journal-American-e 

This  Year- — 828,76.3  lines  in¬ 
cludes  53,145  lines  of  part-run 
advertising. 

Last  Year — 802,892  lines  in¬ 
cludes  61,300  lines  of  part-run 
advertising. 

Journal-American-S 
This  Year — 432,856  lines  in¬ 
cludes  62,973  lines  of  part-run 
advertising. 

Last  Year — 312,893  lines  in¬ 
cludes  21,574  lines  of  part-run 
advertising. 

•Includes  AMERICAN  WEEKLY, 

37.120  lines  and  COMIC  WEEK¬ 
LY.  26,789  lines. 

••Includes  COMIC  WEEKLY,  12,740 
lines. 

tincludes  THIS  WEEK.  47.735  lines. 
#Includes  SPLIT-RUN,  202,376  lines 
in  (m)  and  185,403  lines  in  (S). 
NIAGARA  FALLS.  N.  Y. 

Gazette-e  .  992,548  958,088 

NORFOLK.  VA. 

Ledger-Dispatch-e  .  1,090,025  1,026,837 
Virginian-Pilot-m  1,606,245  1,319,444 
tVirginian-Pilot-S  .  702,937  675,418 


Grand  Total  _  3.399,207  3,021,699 

Note:  Ledger  Dispatch-e 

1955 — 1,090,025  lines  includes 
39,604  lines  of  part-run  adver¬ 
tising. 

1954 —  1,026,837  lines  includes 
17.888  lines  of  part-run  adver¬ 
tising. 

Virginian-Pilot-m 

1955 —  1,606,245  lines  includes 
174,416  lines  of  part-run  ad¬ 
vertising. 

1954 —  1,319,444  lines  includes 
17,850  lines  of  part-run  adver¬ 
tising. 

Virginian-Pilot-S 

1955 —  702,937  lines  includes 
94,453  lines  of  part-run  ad¬ 
vertising. 

tincludes  THIS  WEEK,  47,735  lines. 
OAKLAND,  CALIF. 

Tribune-e  .  1,354,389  1.317,121 

{Tribune-S  .  754,442  613,929 


Grand  Total  _  2,108.831  1,931,050 

{Includes  PARADE.  48,067  lines. 
OKLAHOMA  CITY,  OKLA. 
Oklahoman-m  ....  775,6.59  748,716 

Oklahoman-9  .  483,604  424,787 

Times-e  .  854,342  767,763 


Grand  Total  _  2.113,605  1,941,266 

Note:  854,342  lines  includes  70,313 
lines  of  part-run  advertising. 


OMAHA,  NEBR. 

1955  1954 

World-Herald 

(See  Note)  _  942,198  974,075 

World-Herald-S  . . .  728,135  650,079 


Grand  Total  _  1,670,333  1,624,154 

Note:  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening, 
linage  of  only  one  edition, 
EVENING,  is  shown. 

PASADENA.  CALIF. 

Star-News-e  .  805,651  853,530 

{Star-News-S  .  412,922  376,383 

Grand  Total  -  1,218,573  1,229,913 

{Includes  PARADE,  37,876  lines. 

PAWTUCKET,  R.  I. 

Times-e  .  786,611  742.991 

PEORIA.  ILL. 

Journal  (See  Note)  969,102  962.398 

{Journal 

Star-S  .  508,455  499.401 


Grand  Total  _  1,477,557  1,461.799 

Note:  Journal-e  and  Star-m  sold  in 
combination.  Linage  of  only 

one  edition,  Jouraal-e,  is 
given. 

{Includes  PARADE,  37,876  lines. 

PHILADELPHIA,  PA. 

Bulletin-e  .  1,732,911  1,565,454 

•tBulletin-S  .  416,595  386,480 

Inquirer-m  .  1,409,845  1,387,842 

Inquirer-S  .  1,482,782  1,407,949 

News-e  .  434,002  346,250 


Grand  Total  _  5,476,135  5,093.975 

•Includes  AMERICAN  WEEKLY. 

37,120  lines  and  COMIC  WEEKLY. 
27,958  lines. 

tincludes  THIS  WEEK.  47,735  lines. 
PITTSBURGH.  PA. 
Post-Gazette-m  . . .  815,993  820,004 

Press-e  .  1,284,761  1,136,490 

tPress-S  .  848,189  730,552 

Sun-Telegraph-e  ..  776,554  676,392 

•Sun-Telegraph-S  .  518,444  501,345 


Grand  Total  _  4,243.941  3.864.783 

•Includes  AMERICAN  WEEKLY, 

37.120  lines  and  COMIC  WEEK¬ 

LY.  28,378  lines. 

tincludes  THIS  WEEK.  47,735  lines. 
PORTLAND,  ORE. 

Oregonian-m  .  1,239, .348  1,124,407 

•Oregonian-S  .  740,104  697.991 

Journal-e  .  1,011,100  965,751 

tJournal-S  .  354,342  402.987 


Grand  Total  _  3,344,894  3.191.136 

•Includes  AMERICAN  WEEKLY. 
37,697  lines  and  COMIC  WEEK¬ 
LY,  27,726  lines. 

tincludes  THIS  WEEK,  48.583  lines. 
POUGHKEEPSIE.  N.  Y. 

New  Yorker-e  _  671,0.39  600,179 

New  Yorker-S  _  192,027  173,033 

Grand  Total  _  863,066  773,212 

PROVIDENCE.  R.  I. 

Bulletin-e  .  1,509,865  1,308,820 

Journal-m  .  740,684  603,403 

tJournal-S  .  556,998  506,724 


Grand  Total  _  2.807,547  2,418,947 

tincludes  THIS  WEiaC,  47,735  lines. 
QUINCY,  MASS. 

Patriot  Ledger-e  . .  624,045  602,250 

READING,  PA. 

Eagle  (See  Note)  .  941,898  925,802 

Eagle-S  .  250,400  257,529 


Grand  Total  ....  1,192,298  1,183.331 
Note:  Eagle-e  and  Times-m  sold  in 
combination,  linage  of  one  edi¬ 
tion,  Eagle-e,  only  is  given. 

RICHMOND.  VA. 

News  Leader-e _  1,329,298  1,211,933 

Times- 

Dispatch-m  .  1,046,459  958,000 

tTimcs- 

Dispatch-S  .  802,161  706,507 


Grand  Total  _  3.177,918  2.876,440 

tincludes  THIS  WEEK.  47,735  lines. 
ROANOKE,  VA. 

Times-m  .  648.831  630,611 

STimes-S  .  327,085  309,880 

World-News-e  ....  665,190  636,750 


Grand  Total  _  1,641,106  1.577,241 

{Includes  PARADE,  37,876  lines. 
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BOCUKSTEB,  N.  Y. 

IVaj  l<|j4 

Democrat  & 

Chronicle-m  ...  1,174,080  1,168,533 

tDemocrat  & 

Cbroziicle-S  .  698,835  688,063 

Tiaies~Union-e  ....  1,434,318  1,348,174 


Grand  Total  _  3,307,133  8,089,770 

tincludea  THIS  WKBK,  47,735  lines, 

SACBAMENTO,  CALIF. 

Bee-e  .  1,548.280  1,467,929 

Union>m  . .  484,300  468,600 

Union-S  .  822,518  263,916 


Grand  Total  _  2.355,098  2,200,445 

ST.  LOUIS.  MO. 

Globe-Democrat-m  799,581  750,143 

•tGiobe- 

Democrat-S  .....  656,808  620,425 

Poet-Dispatcb-e  . , .  1,630.846  1,470,447 
SPost-Dispatcb-S  ..  1,096,465  1,021,627 


Grand  Total  _  4,183,700  3,862,642 

*lncludea  AM£RICA£m  WEEKLY, 

37,120  lines  and  COMIC  WEEK¬ 
LY,  23,598  lines. 

tincludes  THIS  WEEK,  47,786  lines, 
ilncludes  PARADE,  85,959  lines. 

ST.  PAUL,  MINN. 

Pioneer  Press-m  . .  929,603  861. 26J 

•Pioneer  Presa-S  . .  847,861  888,892 

Dispatch-e  ........  1,1 1 1,789  l,2ol,s20 


Grand  Total  _  2,949,253  2,901,663 

•Includes  AMERICAN  WEEKLY, 

37,120  lines. 

ST.  PETERSBURG,  FLA. 

Times-m  .  1,599,908  1,574,687 

STimes-S  .  714,020  672,278 


Grand  ToUl  _  2,313,928  2,246,965 

llncludes  PARADE,  37,876  lines. 

SAN  ANTONIO.  TEXAS 

Express-m  .  1,225,122  1,019.767 

tExpress-S  .  719,064  589,955 

News-e  .  1,343,252  1,124,761 

Light-e  .  1,230,241  1,168,224 

•Ligbt-S  .  659,145  607,437 


Grand  ToUl  ....  5.176.824  4,610,144 
•Includes  AMERICAN  WEEKLY. 

87,120  lines  and  COMIC  WEEKLY, 
24,885  lines. 

tincludes  THIS  WEEK,  47,786  lines. 
SAN  DIEGO,  CALIF. 

Union-m  .  1,182,864  1,135,478 

SUnion-S  .  703,465  650,656 

Tribune-o  .  1,574,545  1,506,863 


Grand  ToUl  _  8,460,374  3,292,997 

Jlncludes  PARADE,  87,876  lines. 

SAN  FRANCISCO,  CAUF. 

Chronicle-m  .  843,882  723,486 

tChronicle-S  .  621,260  454,639 

Examiner-m  .  1,353,421  1,186,764 

•Kxaminer-S  .  869,684  792,872 

Call-Bulletin-e  _  564.349  589,674 

N«ws-e  .  732,368  748,926 


Grand  Total  _  4,884,944  4,496,861 

Nora;  843.882  lines  includes  28,420 
lines  part-run  advertising. 
521,260  lines  includes  21,882 
lines  part-run  advertising. 
(Last  Year)  464,639  lines  includes 
16,826  lines  part-run  advertis¬ 
ing. 

•Includes  AMERICAN  WEEKLY. 
37,697  lines  and  COMIC  WEEK¬ 
LY.  32.419  lines. 

tincludes  THIS  WEEK,  48,583  lines. 

SAN  JOSE,  CALIF. 

Mereury-m  .  1,019.068  965.516 

News-e  .  1,068,811  996,820 

Mercury-News-S  ..  491,410  486.582 


Grand  ToUl  _  2.678,789  2,488,867 

SCHENECTADY,  N.  Y. 

Gazette-m  .  920,128  872,713 

Union-Star-e  .  747,601  704,917 


Grand  ToUl  _  1,667.629  1,677,630 

SCRANTON.  PA. 

Times-e  .  840,881  887,625 
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SEATTLE,  WASH. 

1955  1954 

Post- 

Intelligencer-m  . .  970,699  868,967 

•Post- 

Intelligenocr-S  ..  596,645  527,812 

Times-e  .  1,453,678  1,216.480 

Time»-S  .  717,865  650,431 


Grand  ToUl  _  3,738,777  3,153,690 

•Includes  AMERICAN  WEEKLY, 
36,847  lines  and  COMIC  WEEK¬ 
LY  28,285  lines. 

SHREVEPORT,  LA. 

Journal-e  .  736,047  687,173 

Times-m  .  833,768  877,085 

Times-S  .  357,784  285,668 


Grand  ToUl  _  1,927,594  1,849,921 

SIOUX  CITY,  IOWA 

Joumal-Tribune-e  .  625,451  661,134 

Journal-S  .  287,420  288,511 


Grand  ToUl  _  912,871  939,645 

SOUTH  BEND,  IND. 

Tribune-e  .  1,134,862  1,161,662 

Tribune-S  .  607,707  541,894 


Grand  ToUl  _  1,642,569  1,693,566 

SPOKANE,  WASH. 
Spokesman- 

Review-m  .  696,569  602,644 

tSpokesman- 

Review-s  .  681,000  683.388 

Chronicle-e  .  855,068  775,079 


Grand  ToUl  _  2,132,627  1,911,111 

tincludes  THIS  WEEK  48,583  lines. 

STOCKTON.  CALIF. 

Record-e  .  1,117,446  1.144,368 

SYRACUSE.  N.  Y. 

Herald-Journal-e  ..  1,309,926  1,246,468 
•SHerald- 

American-S  _  668.929  604.491 

Post-Standard-m  . .  722,954  677,998 

Post-SUndard-S  ..  316,846  868,736 

Grand  ToUl  _  8.017,655  2,897.693 

•Includes  AMERICAN  WEEKLY 

37,120  lines,  and  COMIC  WEEK¬ 
LY  32,849  lines. 

{Includes  PARADE  37,876  lines. 
TACOMA.  WASH. 

News-Tribune-e  . .  984,647  899,741 

NewB-Tribune-S  ..  604.856  432,716 

Grand  ToUl  _  1.489,602  1,332.457 

TOLEDO,  OHIO 

Times-m  .  879.498  829,870 

Blade-e  .  1,337,637  1,312.831 

Blade-S  .  904,496  798,457 


Grand  ToUl  _  3.121,681  2,941,158 

TORONTO.  CANADA 
Globe  &  Mail-m  ..  1,167,693  1,123,997 

tTelegram-e  .  1,928.261  1.781,607 

Star-e  .  2,350.196  2,272.600 

SUr  .  84,942  81,055 


Grand  Total  _  6.631,092  6,269,169 

tincludes  WEEK-ESiD  Picture  Mag¬ 
azine.  65,016  lines. 

TRENTON.  N.  J. 

Evening-Times-e  . .  972.059  916,848 

Times 

Advertiser-S  ....  826.317  811,360 

Trentonian-m  ....  614,942  599,964 


Grand  ToUl  _  1,913,818  1,827,172 

TROT.  N.  Y. 

Record  (see  Note)  . .  840,524  817,897 

Note:  Record  (m)  sold  in  combination 
with  Tiraee-Record  (e).  Linage 
of  one  edition.  Record  (m) 
only  is  given. 


TULSA, 

OKLA. 

Tribune-e  . 

1,356,489 

1,291,271 

World-ra  . 

1,329.774 

1,275,678 

World-S  . 

500,482 

617.104 

Grand  ToUl  . , . , 

6,186,746 

8.084,053 

UNION  CITY.  N.  J. 

Hudson  Dispatch-m 

718.223 

632,609 

UTICA, 

N.  T. 

Observer 

Dispatch-e  . 

699,241 

668.524 

Observer 

Dispatch-S  . 

278,107 

258,420 

Press-m  . 

865.911 

768,719 

Grand  Total  . . . , 

1,808,259 

1,680,663 

1954 


WASHINGTON.  D.  C. 

1955 

Times- Herald-m 

tNou)  .  .  1,030,179 

Times-Herald-S  ...  -  452,075 

News-e  .  855,773  729,283 

Post  A  Times- 

Herald-m  .  1.687,159  1.198,199 

•firost  9c  Times- 

Herald-S  .  909,212  537,820 


Mamaroneck 

Times-e  . 

403,447 

836,110 

Mt.  V  ernon 

Argus-e  . 

569,304 

609,761 

New  Roche.le 

SUndard-SUr-e 

617,545 

649.105 

Ossining  Citizen- 

Register-e  . 

407,597 

356,111 

Peekskill  SUr-e  , . 

803,463 

288.008 

Port  Chester 

Item-e 

543,267 

652,086 

Tarrytown  Newa-e  . 

388,767 

346,546 

Yonkers  Herald 

Stutesman-e  .... 

648.081 

588,882 

White  Piains  Reporter 

Dispatch-e  . 

748,670 

669,491 

Grand  Total  . . . . 

4,625.141 

4,141,096 

WICHITA. 

KANSAS 

Beacon-e  . 

842.717 

920,528 

• Beacon-S  . 

406.380 

882,884 

Eagle-m  . 

1.25'1.382 

1,052.026 

Eagle-e  . 

1,076,597 

896,812 

{Eagle-S  . 

497,205 

386,809 

Grand  Total  . . . . 

4,074,281 

3.639,069 

•Includes  AMERICAN  WEEK 
37,120  lines 

{Includes  PARADE  37,876  lines. 


Grand  ToUl 


Star-e  .  2,399,894  2,191,913 

TStar-S  .  1,105.429  941,892 


Grand  Total  _  6,957,467  7,081,361 

Note:  Tbe  Washington  Post  purchased 
the  Times-Herald  on  March  17, 
1954. 

•Includes  AMERICAN  WEEKLY 

37,120  lines  and  COMIC  Wic,r.K- 
LY  30,236  lines. 

tinciudes  THIS  WEEK  47,735  lines. 
{Includes  PARADE  37,876  lines. 


WATERBURY,  CONN. 

Republican-m  .  722,775  678,668 

Repubiicaa-S  .  312,162  340,167 

American-e  .  967,265  897,874 


Grand  ToUl  ....  2,002,202  1,916,609 
WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 


WORCESTER,  MASS. 

Telegram-S  .  549.668  468,267 

Telegram-m  .  719,513  719,261 

Gazette-e  .  937,699  881,919 


2,206.880  2,069,447 
YOUNGSTOWN.  OHIO 
Vindicator 

Telegram-e  .  910,979  967,702 

{Vindicator 

Telegram-S  .  783,661  788,608 


Grand  ToUl  _  1,694,530  1,751,210 

{Includes  PARADE  37.876  lines. 


FIGURES  SUPPLIED 
BY  PUBLISHERS 

ABERDEEN,  S.  D. 
American-News-e  .  246,106  221,816 

American-News-S  .  139,916  130.928 


Grand  Toul  ....  386,022 

ALTOONA,  PA, 

Mirror-e  .  733,789 

APPLETON,  WI8. 

Post-Crescent-e  ...  1,047,018  1,028.300 
BATTLE  CREEK,  MICH. 
Enquirer  and 

News-e  .  767,764  857,867 

Flnquirer  and 

News-S  .  326.028  260,204 


Grand  ToUl  _  1,083,792  1,118,061 

BIRMINGHAM.  ALA. 

News-e  .  1,337.132  1,233,660 

News-S  .  758.230  789.906 

Post-Herald-m  _  887,318  871,810 


Grand  Total  _  2.982,680  2,895,376 

BURLINGTON,  VT. 

Free  Press-m  .  645.861  646,394 

CANTON.  OHIO 

Repository-e  .  1,293,348  1,247,316 

Repository-S  .  684,942  610,792 


CASPER, 

WYO. 

1955 

1»54 

Tribune-Herald-e  . . 

361,886 

3774:0 

Sur-m  . 

191,240 

212.121 

Tribune  Herald 

&.  Star-S  . 

108,010 

1U8,>(2 

Grand  Total  .... 

661,136 

698,410 

DAVENPORT,  IOWA 

Times-e  . 

861,812 

347421 

Democrat-S  . 

335,230 

324,924 

Democrat-m  . 

526,988 

550,410 

Grand  ToUl  .... 

1,724,030 

1. 722440 

DAYTONA  BEACH.  FLA. 

New»«  . 

601,120 

620,517 

News-Journal-S  . . . 

195,927 

201.271 

Journal-m  . 

4M.U19 

504.121 

Grand  ToUl  .... 

1,181,066 

1.225,921 

GRAND  FORKS,  N.  D 

Herald-meS  . 

469,070 

470.514 

GREEN  BAY,  WIS. 

Press-Gazette-e  .... 

1,012,466 

941.440 

HUNTINGTON,  W.  VA. 

Advertiser-e  . 

797,809 

747,445 

Herald  Dispatch-m 

767,687 

804,495 

•Herald 

Advertiser-S  .... 

317,764 

342.436 

Grand  Total  .... 

1,944,940 

1.833.116 

•Includes  AMERICAN  WEEKLY. 

36,918  lines,  and  COMIC 

WEEK- 

LY  9,144  lines. 

HYANNTS, 

MASS. 

Cape  Cod  SUndard 

Times-e  . 

305,116 

295,129 

KENNEWICK-PASCO- RICHLAND 

Tri-City  Herald-e  . . 

431,207 

3  39,059 

Tri-City  Heraid-S  . 

lb<>,o87 

95,109 

Grand  Total  .... 

598,094 

434,166 

LINCOLN 

,  NEB. 

Star-m  . 

648.438 

683,712 

Journal-e  . 

627,592 

630,224 

Journal-Star-S  .... 

290,152 

282,100 

Grand  Total  .... 

1,566,782 

1,596,056 

MADISON 

,  WIS. 

Capitol  Times-e  .  • 

796,180 

690,284 

Wis.  State 

Joumal-m  . 

792,148 

711.109 

{Wis.  State 

Journat-S  . 

373,478 

344,269 

Grand  Total  .... 

1,961,806 

1,745,657 

{Includes  PARADE  37,849. 

MOLINE-ROCK  1 

ISLAND. 

ILL 

Argus-e  . 

746.556 

753,476 

Dispatch-e  . 

845,446 

797,944 

Grand  ToUl  .... 

1,592,002 

1,551,422 

MONTGOMERY,  ALA. 

Advertisers-m  .... 

809,242 

708,442 

Advertiser-S  . 

85o,79( 

Journal-e  . 

827,862 

718,434 

Grand  Toul  .... 

1,992,970 

1,782,872 

NEW  BEDFORD,  MASS. 

Standard-Times-e 

737,352 

697,158 

{  SUndard-Times-S 

281,628 

264,607 

Grand  Total  .... 

1,018,980 

961.745 

{Includes  PARADE  87,664  lina 

(1955)  ;  36,281 

lines  (1954). 

NORRISTOWN,  PA. 

Tiine>-Hera,d-e  .... 

628,720 

693,278 

OIL  CITY,  PA. 

Derrick-m  . 

427.008 

Sll.OH 

Blizzard-e  . 

387,816 

457,912 

Grand  Tout  .... 

814,823 

969,842 

PASSAIC 

,  N.  J. 

Herald-News-e  .... 

846,291 

751.25: 

PENSACOLA,  FLA. 

Journal-m  . 

600,278 

611.072 

New3-Journal-S 

242,438 

235,442 

Newa-e  . 

444,696 

600,234 

Grand  Toul  .... 

1.287,412 

1,346,943 

POTTSTOWN.  PA.. 

Mercury-m  . 

671,132 

665,774 

RAPID  CITY,  S.  D. 

Journal-e  . 

880,464 

866.072 

Journal-S  . 

137,550 

128.352 

Grand  ToUl  .... 

518,014 

494,424 

Grand  ToUI  _  1,928.290  1.858,108 
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ROCKFORD,  ILL. 


1»55  1954 

771,974  742,742 


Sur-m  . 

giCistcr- 

ew,.  — 

Bepublie-e  . 

.  1,241,450  1,187,306 

Sur-S  . 

.  488,740 

504.826 

Grand  Total  . .  < 

.  2,502,164  2 

.414.874 

SAUSBURY,  N.  C. 

.  407,854 

452,284 

Poit-S  . 

.  278,140 

186.270 

Grand  Total  . . . 

.  680,694 

638,854 

SUPERIOR.  WIS. 

Ttlegram-a  . 

461,272 

459,648 

TEXAS  HABTE-HANKS 

NEWSPAPEBS 

ABILENE 

Rcporter-Na'wa-m 

.  869.702 

629,270 

t*i>orter-Newa-a  . 

.  877.024 

827,408 

|•^»rt•r-New•-S 

.  284,088 

268,200 

Grand  Total  . . . 

.  1,430,814  1,819,878 

BIG  SPRING 

9(rald-«  . 

.  828.930 

807,174 

9*rald-S  . 

198,444 

192,260 

Grand  Total  . . . 

824,874 

499,443 

CORPUS 

CHRISTI 

Calter-m  . 

.  1,086,840 

966.402 

nmei-e  . 

.  1,078,378 

905.940 

Caller-Hmes-S  . . . 

384.494 

858,218 

Grand  Total  . . 

..2,819,412  2.219,860 

DENISON 

Herald-e  . 

.  263,158 

286,164 

H(rald-S  . 

.  123,820 

148,228 

Grand  Total  ... 

386,978 

898.892 

MARSHALL 

News  Messensrer-e 

.  232,778 

244,819 

News  Mesgenfrer-S .  196,634 

166,860 

Grand  Total  . . , 

429,412 

410,679 

PARIS 

NewswO  . 

.  246,812 

252.364 

Naws-S  . 

146.738 

187,921 

Grand  Total  . . . 

.  898.260 

890,285 

SAN  ANGELO 

Standard-m  . 

.  630,292 

626,218 

Times-e  . 

.  825,574 

611.686 

Standard-TImes-S 

.  827,474 

819,984 

Grand  Total  . . . 

.  1,883,340  1.387,888 

SNYDER 

Daily  News-e  . . . 

.  218,470 

213,290 

Daily  News-S  . . . 

126,406 

126,846 

Grand  Total  . . . 

.  344,876 

339,886 

GREENVILLE 

Grand  Total  . . . 

.  287,903 

ADVEBTISING  LINAGE 

SEBVICE 

AUGUSTA,  GA. 

Chronicle-m  . 

717.323 

697,419 

Chronicle-S  . . . . . 

264,947 

282,868 

Herald-e  . 

.  678,860 

709.289 

Grand  Total  . . . 

.  1,658,130 

1,639,046 

BLUEFIELD,  W.  VA. 

Ttlerraph-m 

(see  Note)  . 

. .  806,959 

320,601 

Telerraph-S  . 

..  189,789 

149,020 

Grand  Total  . . . 

446,698 

469.521 

Note:  Teletrraph  ( 

[m)  sold  in 

eombin- 

ation  with  Sunset  Newt  (e). 

CHARLESTON.  W  VA 

Gazette-m  . 

, .  722,578 

796,434 

Gazette-S  . 

..  328.218 

335,049 

Mail-e  . 

..  610.276 

661.637 

Kail-S  . 

..  313.842 

302,222 

Grand  Total  .. 

..  1.971,909  2,095,242 

COLUMBIA.  S.  C. 

Stat«-m  . 

. .  690,621 

660,868 

State-S  . 

. .  457,889 

418,375 

Beeord-e  . 

. .  652,742 

666,750 

Grand  Total  .. 

..  1,801,202 

1,736,980 

FOND  DU 

LAC,  Wise. 

Comm. -Rep. -e 

. .  688,223 

563.292 

editor  ac  publisher 


HAMMOND.  IND. 

1955 

1934 

Times-e  . 

940,066 

807,523 

Times-S  . 

334,272 

421,946 

Grand  Total  . . . . 

1,274,338 

1,229,469 

HAVERHILL,  MASS. 

Gazette  . 

511,961 

431,473 

JAMESTOWN.  N.  Y. 

Pott-Joumal-e  . . . . 

720,714 

714,677 

LAWRENCE.  MASS. 

Tribune-e 

(see  Note)  . 

721,962 

668,387 

Note:  Tribune  (e) 

sold  in  combinntion 

with  EUiKle 

(m). 

LOWELL 

,  MASS. 

Sun-e  . 

807,284 

464,289 

Sun-S  . 

198,561 

172,145 

Grand  Total  . . . . 

708,835 

636,434 

LYNN. 

MASS. 

Item-e  . 

6S5.668 

480,824 

Tel-News-a  . 

409.810 

392,687 

Tel-News-S  . . 

176,499 

172,812 

Grand  Total  . . . . 

1,120,977 

1,045.823 

MONROE.  LA. 

World-m 

(see  Note)  . 

521.188 

448,214 

World-S  . 

223,829 

184,119 

Grand  Total  . . . . 

745,017 

632.333 

Note:  World  (m)  : 

sold  in  combination 

with  News-Star  (e). 

PASADENA,  CALIF. 

Independent-m  . . . . 

817.324 

848,619 

Independent-S  ... 

296,068 

292,895 

Grand  Total  . . . . 

.  1,118,382 

1,141,414 

PATERSON,  N.  J. 

Call-m  . 

732,475 

654.282 

Newa-e  . 

923,544 

839,834 

Grand  Total  . . . . 

.  1.656,019 

1,494,116 

SALEM 

,  ORE. 

Capital  Jour-e  . . . . 

672,358 

563,853 

Oregron-State-m  . . 

.  568,725 

611,306 

Orqgon-State-S 

.  123,260 

113,699 

Grand  Total  . . . 

.  1.864.343 

1,188,858 

SCRANTON.  PA. 

Tribune-m  . 

402.677 

Scrantonian-S  _ 

822.790 

Grand  Total  . . . . 

725.367 

WILKES-BARRE.  PA. 

Reoord-m  . 

.  576.314 

602,723 

Times- Leader-e 

854,902 

891,024 

Independent-S  _ 

896,248 

814.434 

Grand  Total  . . . 

.  1.827,464 

1,808,181 

Editorial  Inspires 
$2,280  Benefit  Fund 

Pueblo,  Colo. 

A  200-wor(l  front-page  edi¬ 
torial  in  the  Pueblo-Chieftain 
and  Star-Journal  last  week 
proved  the  free  press  still  has 
potent  powers  of  persuasion. 

A  few  hours  after  Publisher 
Frank  S.  Hoag  Jr.’s  editorial 
was  read,  Puehloans  opened 
their  hearts  and  purses  to  help 
the  21-year-old  mother  of  two 
small  children  who  was  abduct¬ 
ed,  criminally  assaulted,  stab¬ 
bed  and  abandoned  by  her  at¬ 
tacker  in  a  blizzard  near  here 
Feb.  19. 

Within  three  days,  a  “ho.spi- 
tal-family  relief”  fund  for  Mrs. 
Deraid  V.  Beauford,  a  Pueblo 
resident  only  six  months,  bal¬ 
looned  to  $2,280 — enough  to 
cover  her  hospital  expenses  and 
care  for  her  family  for  several 
weeks  while  she  fights  for  her 
life  and  recovery. 
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Newspapers’ 
Outlook  Good, 
Says  Maier 

Madison,  Wis. 

A  “healthy”  economic  outlook 
for  newspapers,  radio  and  tele¬ 
vision  was  forecast  by  Irwin 
Maier,  publisher  of  the  Milwau¬ 
kee  Journal,  before  some  100 
newspapermen  meeting  Feb.  25 
at  the  University  of  Wisconsin 
in  conjunction  with  the  50th 
anniversary  celebration  of  the 
School  of  Journalism. 

Mr.  Maier  predicted  that  “the 
radio  and  television  industry 
will  go  through  a  readjustment 
of  dollars  which  will  l^ve  the 
two  in  a  very  healthy  situation 
— and  leave  a  very  substantial 
balance  for  newspapers  and 
other  media.” 

“Ther«  is  no  medium  that  can 
give  the  news  of  today  with  the 
completehess  that  we  find  in 
each  of  our  newspapers,”  he 
said. 

He  predicted  that  newspapers 
will  carry  34%  of  advertising 
volume,  radio  5‘/i%  and  tele¬ 
vision  12%%.  The  other  48% 
will  be  distributed  among  other 
media.  Totals  in  1954  indicated 
32.8%  advertising  volume  for 
newspapers,  7.4%  for  radio  and 
9.9%,  for  TV. 

Profit  Isn’t  Criterion 

Success  of  a  newspaper,  to  a 
degree,  hinges  on  ability  to  show 
a  profit,  but  a  profitable  opera¬ 
tion  doesn’t  necessarily  mean 
success,”  said  B.  H.  Bidder  Jr., 
president  of  the  Inland  Daily 
Press  Association.  He  delivered 
the  keynote  address  at  the  in¬ 
stitutes  for  newspaper  adver¬ 
tising,  circulation,  and  editorial 
personnel. 

Mr,  Bidder  drew  on  his  ex¬ 
periences  as  publisher  of  the 
Ihiluth  (Minn.)  Herald  and 
News  Tribune  to  emphasize  the 
many  elements  which  go  into  a 
successful  newspaper. 

“There  are  profitable  news¬ 
papers  that  have  never  achiev¬ 
ed  a  full  measure  of  success 
because  they  have'  never  capi¬ 
talized  on  the  potential  of  their 
opportunities  either  through 
mismanagement  of  the  internal 
affairs,  or  through  lack  of  com¬ 
munity  support  and  acceptance,” 
he  said. 

Mr.  Bidder  said  that  a  news¬ 
paper  doing  a  good  job  in  all 
the  editorial  phases  is  not  nec¬ 
essarily  doing  a  good  job  in  the 
selling  or  cost  control  end  of 
the  business. 

“The  difference  between  good 
management  and  poor  manage¬ 
ment  means  15  or  20%  in  the 


profits  of  a  newspaper,  and 
there  are  papers  wheVe  the  mar- 
gfin  is  as  great  as  60  or  70%,” 
he  said. 

Warning  against  the  theory 
that  sheer  numbers  of  district 
men  and  clerical  help  produce 
circulation,  Mr.  Bidder  said 
too  much  money  is  spent  by 
some  newspapers  in  obtaining 
circulation  in  areas  outside  the 
natural  trading  zone  which  has 
no  value  to  the  local  advertiser. 

Discussing  newspaper  profits, 
he  pointed  out  that  a  paper’s 
circulation  revenue  should  at 
least  cover  the  cost  of  news¬ 
print  and  circulation  and  dis¬ 
tribution  costs. 

“Where  that  situation  does 
not  exist,  except  in  the  market.^ 
producing  a  ti'emendous  adver¬ 
tising  volume,  too  much  of  a 
burden  is  placed  on  advertising 
income  to  provide  a  profitable 
newspaper,”  he  declared. 

• 

New  5-Day  Paper 
For  Minnesota 

Marshall,  Minn. 

Publication  of  a  new  daily 
newspaper,  the  Marshall  Daily 
Messenger,  began  March  1. 

Donald  Olson,  who  has  pub¬ 
lished  the'  Messenger  on  a  twice- 
weekly  basis  for  three  years, 
said  the  schedule  calls  for  pub¬ 
lication  Monday-Friday. 

Department  heads  are  Bich¬ 
ard  A.  Williams,  former  area 
editor  of  the  Austin  (Minn.) 
Herald,  editor;  James  Wiehoff, 
advertising  manager;  Donald 
Gesme,  production  superinten¬ 
dent,  and  William  P.  Moline, 
former  city  editor  of  the  St. 
Cloud  (Minn.)  Daily  Times,  city 
editor.  The  paper  carries  Asso¬ 
ciated  Press  and  NEA  services. 
• 

Mail  Ban  Proposed 
On  Subversive  Papers 

Washington 

The  House  Ck)mmittee  on  Un- 
American  Activities  has  pro¬ 
posed  a  second-class  mail  ban 
ag^ainst  “subversive  publica¬ 
tions.” 

One  of  several  proposals  con¬ 
tained  in  the  commit^’s  report 
on  1954  actions,  it  reads: 

“The  committee  recommends 
that  legislation  be  enacted  for¬ 
bidding  the  use  of  the  United 
States  mails  under  second-class 
mailing  privileges  to  subversive 
publications  emanating  either 
from  foreign  sources  or  from 
sources  within  the  borders  of 
the  United  States.  It  is  also 
recommended  that  the  Internal 
Security  Act  of  1950  be  amend¬ 
ed  to  permit  the  citing  of  such 
publications  as  subversive.” 
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{Continued  from  page  9) 
roof  had  caved  in.  I  went  out 
fearfully  and  nervously,  a 
watchman  let  me  in,  and  I  went 
upstairs  and  sat  down  beside 
Mr.  Hearst. 

“  ‘Did  you  see  the  papers  to¬ 
day?’  he  demanded  and  I  told 
him  I  had.  ‘Did  you  see  our  il¬ 
lustrations  on  yesterday’s  foot¬ 
ball  game  between  Notre  Dame 
and  Southern  California?’  he 
asked.  I  replied  that  I  had  seen 
them  but  had  paid  no  particular 
attention  to  them.” 

Then  Mr.  Hearst  spread  the 
Hearst  paper  and  other  papers 
on  the  floor  and  pointed  out 
that  the  Hearst  football  pic¬ 
tures  were  not  as  good  as  those 
of  the  competition. 

‘‘I  sent  for  you  because  I 
know  you  plan  to  go  back  to 
New  York  tomorrow,”  said 
Mr.  Hearst.  ‘‘Please  don’t.  I 
want  you  to  stay  here  and  And 
out  why  we  did  not  have  good 
football  pictures  and  report 
back  to  me.” 

Mr.  Hearst  then  was  87,  was 
quite  feeble,  and  strangely 
enough  had  never  been  a  foot¬ 
ball  enthusiast. 

‘‘This  was  illustrative  of  how 
painstaking  Mr.  Hearst  w’as  and 
how  hard  he  worked  and  what 
;  great  attention  he  paid  to  the 

j  smallest  details  of  his  news¬ 

papers,”  pointed  out  Mr.  Gorta¬ 
towsky. 

i  On.  another  occasion  when 

i  Mr.  Gortatowsky  was  in  Los 

Angeles,  Mr.  Hearst  had  him 
out  to  his  house  the  night  be¬ 
fore  he  was  to  return  to  the 
East  and  ordered  him;  “You 
stay  here.  I  have  work  for  you 
to  do.  I’ll  let  you  know  the  de¬ 
tails  later.”  There  really  wasn’t 
anything  for  him  to  do,  but 
Mr.  Hearst  had  learned  that 
he  had  been  under  treatment 
for  an  infected  throat  and  it 
was  the  Hearstian  way  of  not 
permitting  Mr.  Gortatowsky  to 
travel  until  he  had  fully  re¬ 
covered  from  his  illness. 

Hearst’s  Philosophy 
“Mr.  Hearst  was  extremely 
courteous,  was  very  seldom 
i  cross,  and  had  a  tremendous 

.J  regard  for  all  of  his  people. 

He  never  forgot  an  outstanding 
job.  His  philosophy  was  very 
simple.  He  always  insisted  if 
a  man  did  a  great  job  it  was 
because  that  man  was  an  out¬ 
standing  executive.  If  someone 
had  at  any  time  in  his  life 
been  very  successful,  and  if  that 
particular  man  did  not  happen 
to  be  doing  well  at  the  time, 
it  was  his  feeling  that  the  man 
]  was  not  being  used  in  the  prop- 

I  er  manner  or  in  the  position 


that  best  suited  his  particular 
capabilities.” 

Mr.  Gortatowsky  was  asked 
how  he  carried  on  the  load  of 
work  as  general  manager  of  the 
Hearst  Newspapers  in  cities 
scattered  from  the  Atlantic  to 
the  Pacific  Coasts.  He  modest¬ 
ly  explained  that  a  good  deal 
of  the  administrative  duties  are 
carried  out  by  the  circulation, 
advertising,  mechanical,  promo¬ 
tion  and  labor  departments 
which  operate  under  the  gen¬ 
eral  manager’s  supervision. 

A  great  deal  of  the  work  is 
transacted  by  long  distance 
telephone,  telegraph,  and  by 
mail.  As  general  manager  he 
did  not  travel  extensively,  get¬ 
ting  out  of  New  York  only  six 
or  seven  times  a  year. 

Already  having  served  news¬ 
papers  for  half  a  century,  Mr. 
Gortatowsky  has  no  qualms 
about  w’hat  the  next  half  cen¬ 
tury  will  bring  about  for  his  be¬ 
loved  field  of  public  service. 

“Newspapers  throughout  the 
years,  particularly  recently, 
have  had  trouble  adjusting 
themselves  to  changed  condi¬ 
tions,  to  higher  newsprint  pri¬ 
ces,  higher  labor  costs,  new 
forms  of  competition,”  he  said. 
“However,  there  are  no  obsta¬ 
cles  that  cannot  be  overcome 
and  that  are  not  being  over¬ 
come. 

“The  newspaper  is  much  the 
best  advertising  medium  in  ex¬ 
istence  and  continues  to  grow 
against  all  opposition.  TV,  for 
instance,  can  no  more  replace 
the  newspaper  than  radio  did. 
In  fact,  when  radio  came  along 
with  its  ability  to  bring  news 
instantly  into  the  home,  that 
was  calculated  to  be  quite  a 
threat,  and  yet  newspaper  ad¬ 
vertising  and  circulation  grew 
constantly  throughout  all  of  the 
best  days  of  radio,  just  as  they 
will  continue  to  grow  with  TV 
as  a  competing  influence. 

TV  Helps  Press 

“As  a  matter  of  fact,  TV  like 
radio — helps  newspapers.  Any¬ 
thing  that  causes  people  to  stay 
home  improves  the  reader  ap¬ 
peal  and  the  reader  acceptance 
of  newspapers.  Invent  some¬ 
thing  that  will  take  people  away 
from  home  and  you  have  some¬ 
thing  that  is  calculated  to  hurt. 

“The  newspaper  has  it  over 
TV  as  it  did  over  radio  because 
in  TV  and  radio  one  program 
blacks  out  another,  but  one 
newspaper  page  does  not  black 
out  another  newspaper  page. 

“Furthermore,  newspa¬ 
pers  have  character  and  per¬ 
sonality.  People  swear  by  their 
favorite  newspaper — but  you 


never  heard  anybody  swear  by 
a  broadcasting  company  or  a 
billboaid. 

“The  coming  years  will  be 
the  best  years  for  newspaper¬ 
men  and  for  those  newspapers 
that  keep  step  with  the  times.” 

The  man  who  began  as  a  cub 
reporter  on  the  Atlanta  Con¬ 
stitution  in  1904  was  asked  w'hat 
his  advice  would  be  to  a  cub 
joining  the  Constitution  in  1955. 

“I  have  a  certain  phrase 
which  I  often  use — it  represents 
my  advice  to  all  newspapermen, 
young  and  old:  ‘Nothing  suc¬ 
ceeds  like  perspiration.’  That  is 
the  whole  story.  If  you  are  tal¬ 
ented,  you  are  fortunate.  If  you 
are  talented  and  energetic  you 
are  doubly  fortunate.  However, 
it  has  been  my  observation  that 
a  man  w’ith  a  little  talent  who 
works  hard  will  in  the  end  go 
farther  than  the  man  with  a 
great  deal  of  talent  and  no 
energy.” 

He  was  asked  what  had  been 
his  greatest  editorial  thrill  dur¬ 
ing  his  outstanding  national 
career.  After  a  few  moments 
of  quiet  contemplation,  Mr. 
Gortatow’sky,  a  tall,  slender, 
mild-mannered,  scholarly-look¬ 
ing  man  with  thick  bushy  hair 
and  glasses  that  giv^  his  twink¬ 
ling  eyes  the  look  of  a  peda¬ 
gogue,  told  of  a  story  he  broke 
while  he  was  city  editor  of  the 
Birmingham  News,  then  a 
struggling  newspaper  that  was 
in  debt  to  a  certain  bank. 

Double  Suicide 

Late  one  afternoon,  after  the 
last  edition  of  the  evening  pa¬ 
per  had  gone  to  press,  Mr. 
Gortatowsky  received  a  tele¬ 
phone  call  from  a  reporter  that 
a  prominent  coal  and  iron  in¬ 
dustrialist  had  committed  sui¬ 
cide  in  his  home  by  shooting 
himself.  The  reporter  was  or¬ 
dered  to  follow  through  on  the 
story  for  the  next  day.  In  a 
few  minutes  another  reporter 
called  to  report  that  the  wife 
of  the  city’s  leading  bank  presi¬ 
dent  (the  same  bank  holding 
the  newspaper’s  note)  had  com¬ 
mitted  suicide  by  shooting  her¬ 
self  in  her  home  across  the 
city  from  the  bachelor  indus¬ 
trialist’s  home. 

Although  it  was  knowm  that 
the  man  and  woman  knew  each 
other  socially,  there  was  no 
breath  of  a  scandal  or  gossip 
connecting  them  romantically. 
The  city  editor  had  the  report¬ 
ers  to  work  all  night,  without 
success,  in  trying  to  establish 
a  connection  between  the  two 
simultaneous  deaths,  as  he  felt 
undoubtedly  that  there  was 
some  connection. 


One  of  Mr.  Gortatowsky’s 
legmen  in  talking  to  the  chauf- 
feur  of  the  industrialist,  learned 
that  shortly  before  the  shoot- 
ings  he  delivered  a  small  box 
from  his  employer  to  the  bank¬ 
er’s  wife.  The  Birmingham 
News  was  able  to  establish  that 
from  the  box  came  the  pistol 
w’ith  which  the  woman  killed 
herself.  Later,  it  was  learned 
that  the  couple  were  hopelessly 
in  love  and  that  their  deaths 
resulted  from  a  suicide  pact. 

“Tremendous  pressure  was 
put  on  us  not  to  print  the 
story,”  recalled  Mr.  Gortatow¬ 
sky.  “Our  leading  advertisers 
threatened  to  withdraw  all  of 
their  business  from  this  strug¬ 
gling  newspaper  and  did  with¬ 
draw  it.  The  bank  threatened 
to  call  the  loan  and  did  call  the 
loan.  Nevertheless,  the  Birm¬ 
ingham  News  did  print  that 
story  and  was  the  only  news¬ 
paper  in  that  city  that  did 
print  it. 

“Publisher  Victor  Hanson  and 
Editor  Frank  Glass  supported 
the  managing  editor  and  me  and 
we  were  both  new  on  the  job. 
The  circulation  solicitors  rang 
doorbells  all  over  town  showing 
people  copies  of  the  three 
newspapers  and  demonstrated 
that  the  News  was  the  only 
newspaper  that  printed  what 
happened  in  Birmingham  re¬ 
gardless  of  circumstances  and 
treated  all  alike — rich  and 
poor. 

“The  story  gave  tremendous 
impetus  to  the  News,  which  la¬ 
ter  went  on  to  absorb  the  other 
newspapers,”  he  added.  Paul 
Gallico  wrote  a  piece  about  it 
some  time  later  and  called  it 
“The  Story  That  Made  A  News¬ 
paper.” 

When  Mr.  Gortatowsky  was 
with  the'  Hearst  syndicates  he  in¬ 
itiated  the  foreign  department 
which  now'  has  bureaus  all  over 
the  world.  Hearst  comics  and 
other  features  now  appear  in 
50  different  countries  and  are 
translated  into  a  dozen  differ¬ 
ent  languages.  They  are  popular 
in  England,  France,  Italy, 
China,  Japan,  Denmark,  Nor¬ 
way,  Sweden,  Belgium  and 
other  countries  in  South  Amer¬ 
ica  and  Australia  and,  of  course, 
Canada. 

Blondie’s  Birth 

One  Sunday  at  the  Friars 
Club  a  young  artist  showed 
Mr.  Gortatowsky  four  or  five 
new  comic  strips — then  name¬ 
less.  The  Hearst  executive 
promptly  saw  the  potentialities 
of  the  artist’s  conception  and 

{Concluded  on  page  53) 


EDITOR  &  PUBLISHER  for  March  5,  1955 


(C< 

tions; 
s  con 
spprc 
Ex 
mark 
and  T 
tion 
tion  i 
undei 
“0 
tury 
count 
claim 


“Ic 
throi 
news 
of  tl 
store 
he  pi 
ed  li 
meat 
ture 
print 
forei 
theii 
have 
the  J 
our  1 
of  cc 
cultv 

In 
est  I 
Stab 
maki 
that 

Ot 
stere 
presi 
and 
deco 
on  r 

R. 
head 
Grai 
hatt 
in  ti 
ing 
spra 
ed 
and 
chiti 
is  1 
mod 
and 
utili 

T 

com 

four 

saw 

Ala. 

diti( 

Nev 

squr 

plar 

repl 

Por 

plar 

the 

nati 

erly 

stee 


52 


ED 


IS 

'ky’s 
lauf- 
rned 
loot- 
box 
ank- 
ham 
that 
istol 
Hied 
rned 
jssly 
aths 
ct. 
was 
the 
tow- 
isers 
11  of 
;rug- 
vith- 
ened 
1  the 
lim- 
that 
ews- 
did 

1  and 
irted 
!  and 
job. 
rang 
wing 
three 
rated 
only 
what 
re- 
and 
and 

idous 
h  la- 
other 
Paul 
ut  it 
ed  it 
lews- 

was 
le  in- 
ment 
over 
and 
jr  in 
I  are 
lifFer- 
pular 
Italy, 
Nor¬ 
and 
imer- 
)urse, 


i'riars 
lowed 
•  five 
lame- 
:utive 
ilities 
1  and 

3) 


Xuer  of  Hoe 

(Conthnivd  from  page  15) 

tions;  (2)  To  assure  clients  of 
a  completely  factory-tested  and 
approved  unit. 

Extensive  and  continuous 
market  research  is  undei-way 
and  new  concepts  of  moderniza¬ 
tion  of  management  organiza¬ 
tion  and  of  plant  equipment  are 
under  study. 

“Our  company,  during  a  cen¬ 
tury  and  a  half,  has  served  our 
counti-y  w’ell,”  proudly  pro¬ 
claimed  Mr.  Auer. 

Ideas  Are  Spread 
“Ideas  are  communicated 
through  the'  printed  word  and 
newspapers  and  books,  products 
of  the  printing  press,  are  the 
storehouses  of  our  knowledge,” 
he  pointed  out.  “By  unquestion¬ 
ed  leadership  in  the  develop¬ 
ment,  improvement,  manufac¬ 
ture  and  sale  of  the  high-speed 
printing  press,  Hoe  has  been 
foremost  among  those  who  by 
their  industry  and  invention 
have  spi'ead  learning.  Through 
the  generations,  Hoe  has  helped 
our  nation  reach  new  standards 
of  communication,  learning  and 
culture.” 

In  addition  to  being  the  old¬ 
est  press  builders  in  the  United 
States,  R.  Hoe  is  the  oldest 
maker  of  saws,  having  founded 
that  division  in  1828. 

Other  of  its  products  include 
stereo-casting  machines,  web 
presses  for  letterpress,  gravure 
and  offset  printing  and  metal 
decorating  presses  for  printing 
on  metals. 

R.  Hoe  &  Co.  moved  its  home 
headquarters  in  1929  from 
Grand  Street  in  lower  Man¬ 
hattan  to  910  East  1.38th  Street 
in  the  Bronx,  hard  by  the  teem¬ 
ing  Harlem  River,  where  its 
sprawling  plant  of  time-mellow¬ 
ed  pink-red  brick  is  towered 
and  turreted  in  Victoi’ian  ar¬ 
chitectural  style.  Inside,  there 
is  nothing  Victorian  in  the 
modern  and  scientific  operations 
and  the  highly  technological 
utilization  of  the  buildings. 

R.  Hoe  Plants 

The  company  has  a  large 
commercial  machine  shop  and 
foundry  at  Dunellen,  N.  J.,  and 
saw  plants  in  Birmingham, 
Ala.,  and  Portland,  Ore.,  in  ad¬ 
dition  to  the  main  saw  plant  in 
New  York.  A  new  30,000- 
square-foot  saw  manufacturing 
plant  is  under  construction  to 
replace  the  present  plant  in 
Portland.  Incidentally,  saw 
plants  must  face  due  north  so 
the  skilled  craftsme'n  will  have 
natural  light  in  which  to  prop¬ 
erly  judge  filing  and  temper  of 
steel,  determined  by  color. 
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Press  sales  and  service 
branches  are  located  in  Chicago, 
Boston  and  San  Francisco  with 
saw  division  plants  and  sales 
offices  at  Portland,  Ore.,  and 
Birmingham,  Ala.  Latin  Ameri¬ 
can  agents  are  A.  M.  Carneiro 
&  Co.,  New  York,  Rio  and 
Buenos  Aires. 

In  every  armed  conflict  in 
which  the  U.  S.  has  engaged 
for  more  than  a  century,  and 
during  several  intervening  pre¬ 
paredness  periods,  Hoe  has 
turned  its  skill  and  equipment 
toward  the  production  of  major 
ordnance  components. 

Atomic  Cannon 

Although  there  have  been 
cutbacks  in  government  pur¬ 
chases,  the  company  at  present 
is  building  hydromatic  recoil 
mechanisms  for  the  U.  S.  Army 
155  m.m.  Howitzer  and  parts 
for  Navy  gun  mounts.  The  new 
280  m.m.  atomic  cannon  has  re¬ 
coil  mechanisms  built  by  Hoe. 

The  industrial  division  also 
produces  precision  machine 
tools  to  customer  specifications. 
The  foundry  division  makes 
gray  iron  castings  ranging 
from  one  pound  to  20,000 
pounds. 

The  visitor,  at  the  entrance 
to  the  executive  offices,  hand¬ 
some  and  traditional  in  old 
mahogany  paneling,  comes 
face  to  face  with  Gutenberg, 
lifesize  in  bronze',  in  an  honor¬ 
ed  niche  in  the  reception  room. 
The  father  of  printing,  wear¬ 
ing  a  great  coat  and  fur-trim¬ 
med  cap,  holds  a  copy  sheet  in 
one  hand  and  a  stick  of  his 
movable  type  in  the  other.  The 
statute  formerly  stood  at  the 
door  of  the  old  Manhattan 
plant. 

Getting  back  from  the  plant 
to  the  pi'esident,  Mr.  Auer  was 
born  March  18,  1898,  in  The 
Bronx.  He  studied  engineering 
in  the  evenings  at  Columbia 
University  and  New  York  Uni¬ 
versity.  He  became  an  ap¬ 
prentice  and  machinist  for  the 
De  La  Vergne  Machine  Com¬ 
pany,  rising  to  the'  position  of 
woi-ks  manager.  Oddly  enough 
the  De  La  Vergne  plant  stood 
where  the  Hoe  plant  now 
stands,  although  many  of  the 
buildings  have  been  replaced  or 
remodeled.  Later  Mr.  Auer  was 
superintendent  of  the  Crocker- 
Wheeler  Electric  Manufactur¬ 
ing  Company,  Ampere,  N.  J. 

.Auer  Joins  Hoe 

Mr.  Auer’s  significant  seiw- 
ice  with  Hoe  began  in  1937, 
wheh  he  was  made  works  man¬ 
ager.  He  was  promoted  to  vice- 
president  and  general  w’orks 
manager  in  1942  and  in  1946 
became  president  and  a  direc¬ 
tor. 
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The  Hoe  chief  executive  is  a 
director  of  the  Bronx  County 
Trust  Company,  a  director  and 
Bronx  chaiiman  of  the  New 
York  City  .Anti-Crime  Com¬ 
mission,  a  director  of  the  Bronx 
Region  of  the  National  Con¬ 
ference  of  Christians  and  Jews, 
a  member  of  the  New  York 
State  Payrell  Savings  Advisory 
Commission,  and  a  director  of 
the  Greater  New  York  Fund. 

During  World  War  1,  he 
sei-ved  as  a  chief  supply  me¬ 
chanic  in  the  Navy.  In  World 
War  II,  he  was  chairman  of  the 
Major  Caliber  Anti-Aircraft 
Integrating  Committee  and  la¬ 
ter  chairman  of  the  Mobile  Car¬ 
riage  Recoil  Mechanism  Com¬ 
mittee  for  the  Ordnance  Di¬ 
vision  of  the  War  Department. 
He  was  recipient  of  an  Ord¬ 
nance  citation  for  meritorious 
sei-vice  and  a  certificate  of  ap¬ 
preciation  from  the  Secretary 
of  War. 

Mr.  Auer  is  a  member  of  the 
Bronx  Chamber  of  Commerce 
and  these  clubs:  Bronx  Rotary, 
Cloud,  The  Economic,  New  York 
Athletic,  Winged  Foot  Golf  and 
Larchmont  Shore. 

“Hoe  has  always  maintained 
leadership  in  the  press  indus¬ 
try,”  Mr.  Auer  concluded  con¬ 
fidently.  “It  is  the  job  of  this 
administration  to  see  to  it  that 
it  continues  to  do  so.” 

• 

Guild  Welcomes 
Company  Nurse 

Balti.more 
“VISITING  NURSE  AT 
THE  SUNPAPERS  O.K. 
WITH  GUILD,”  said  a  head¬ 
line  in  the  Baltimore  local’s 
publication.  Working  Press,  af¬ 
ter  a  nurse  had  been  hired  by 
the  A.  S.  Abell  Company,  pub¬ 
lisher  of  the  papers. 

“The  Baltimore  Guild,”  the 
ariicle  said,  “does  not  coun¬ 
tenance  goldbi'icking  any  more 
than  the  next  honest  man  and 
therefore  supports  the  new  vis¬ 
iting  nurse  who  checks  on  em¬ 
ploye  illness  for  the  company.” 

According  to  one  survey,  the 
guild  reported,  there  were 
about  20  times  more  absentee 
illness  reports  on  Mondays  than 
on  normal  days. 

• 

Ayer  Cup  Week  Set 

Philadelphia 
Publishers  of  all  English- 
language  daily  new’.'jpapers  in 
the  United  States  have  been  in¬ 
vited  to  enter  issues  of  their 
papers  for  the  week  of  Mai’ch 
7  in  the  25th  Annual  Newspa¬ 
per  Contest  for  the  Ayer  Cup. 
The  event  is  sponsored  by  N. 
W.  Ayer  &  Son. 


Gortatowsky 

(Continued  from  page  52) 

Blondie,  one  of  the  world’s 
most  popular  comics,  was  born. 
Needless  to  say  the  artist  was 
Chic  Young. 

Executive  positions  held  by 
Mr.  Gortatowsky  in  the  Hearst 
hierarchy  have  included  chair¬ 
man  of  the  board  of  Hearst 
Consolidated  Publications,  Inc., 
and  Hearst  Publishing  Com¬ 
pany;  general  manager,  vice- 
president  of  Hearst  Enterprises, 
Inc.,  president  of  Quebec  News¬ 
print  Company,  Ltd.,  and  chair¬ 
man  of  the  board  of  Pejepscot 
Paper  Company  and  Halifax 
Power  and  Pulp  Company  and 
president  of  King  Features 
Syndicate  and  Intei-national 
News  Service. 

Most  of  the  top  executives  of 
the  Hearst  newspaper  organi¬ 
zation  have  been  appointed  to 
their  pi’esent  positions  during 
Mr.  Gortatowsky’s  tenure  as 
general  manager.  Among  them 
are:  Ward  Greene,  general 
manager  of  King  Features 
Syndicate ;  Seymour  Berkson, 
general  manager  of  Internation¬ 
al  News  Service;  Herbert  Bey- 
ea,  general  manager  of  Hearst 
Advertising  Service,  Jack  He¬ 
bert,  executive  publisher  of  the 
New  York  Journal- American; 
Charles  Mayer,  publisher  of 
the  San  Francisco  Examiner; 
B.  J.  Homer,  publisher  of  the 
San  Antonio  Light;  Stuart  List, 
publisher  of  the  Chicago  Amer¬ 
ican;  Robert  Levitt,  publisher 
of  the  American  Weekly;  Ed¬ 
ward  Becker,  publisher  of  the 
Pittsburgh  Sun-Telegraph;  Fred 
Archibald,  publisher  of  the 
Baltimore  News-Post;  Eugene 
Robb,  publisher  of  the  Albany 
Times-Union;  Leo  Ihle,  pub¬ 
lisher  of  the  San  Francisco 
Call-Bulletin;  Robert  Bassett, 
publisher  of  the  Milwaukee 
Sentinel;  Jack  Kenney,  circu¬ 
lation  director  of  the  Hearst 
Newspapers;  Eugene  Muller, 
production  manager  of  the 
Hearst  Newspapers. 


.Advertising  Bill 

Harrisburg,  Pa. 

Legislation  appropriating 
$900,000  to  the  Pennsylvania 
Department  of  Commerce  for 
advertising  and  advancement  of 
the  State  as  a  resort  and  travel 
area,  has  been  introduced  in 
the  House  of  Representatives. 
The  bill  was  sponsored  by  Rep. 
Van  D.  Yetter  (D-Monroe), 
representing  a  part  of  the 
Pocono  Mountains  area.  It  was 
refeiTed  to  the  House  Com¬ 
mittee  on  State  Government. 
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LONDON  LETTER 

Royal  Family 
Tries  to  Stop 
Sale  of  Gossip 

By  Bethami  Probst 

London 

Buckingham  Palace  has  ac¬ 
knowledged  for  the  first  time 
that  it  has  a  servant  problem — 
servants  who  write  “inside” 
stories  once  they’ve  left  the 
royal  service. 

The  Royal  Family  broke  an 
apparently  pained  silence  to  an¬ 
nounce  that  these  confessions, 
practically  a  staple  in  the  popu¬ 
lar  press,  are  unauthorized  and 
most  unwelcome. 

Commander  Richard  Colville, 
press  secretary  to  Queen  Eliza¬ 
beth,  laid  it  on  the  line  in  a 
polite  rebuke  to  the  British 
Press  Council. 

“You  will,  I  am  sure,  readily 
agree,”  he  wrote,  “that  the 
Queen  is  entitled  to  expect  that 
her  family  will  attain  the  pri¬ 
vacy  at  home  which  all  other 
families  are  entitled  to  enjoy.” 

Commander  Colville  revealed 
that  persons  entering  the  royal 
household  must  now  accept  as 
a  condition  of  employment  the 
pledge  not  “to  publish  any  in¬ 
cident  or  conversation  which 
may  be  within  your  knowledge 
by  reason  of  your  employment 
in  the  royal  service,  nor  may 
you  give  to  any  person,  either 
verbally  or  in  writing,  any  in¬ 
formation  regarding  her  Maj¬ 
esty  or  any  member  of  the' 
Royal  Family,  which  might  be 
communicated  to  the  Press.” 

The  Press  Council,  in  releas¬ 
ing  the  statement,  said  it 
“hoped”  that  all  newspapers 
and  periodicals  would  act  upon 
the  Commander’s  words. 


Does  this  mean  that  the  next 
paper  using  a  royal  servant’s 
byline  will  be  reprimanded  by 
the  Council?  “That’s  for  the 
future,”  a  spokesman  told  E&P. 
“This  is  just  a  friendly  remind¬ 
er.  But  any  paper  that  prints 
such  things  from  now  on  will 
do  so  with  its  eyes  open.” 

It  was  probably  Pic’s  series 
by  an  ex-valet  which  started 
this.  The  Duke  of  Edinburgh 
was  reportedly  very  upset  to 
have  it  revealed  in  print  that 
he  wears  long  underwear  in 
the  winter,  and  uses  a  lotion  to 
retard  the  thinning  of  his  hair.” 

“None  of  this  concerns  pro¬ 
fessional  jouinalists,”  one  cor¬ 
respondent  pointed  out.  “Offi¬ 
cial  stories  come  from  the 
Palace  press  office.  As  for  un¬ 
official  stories — there  are  al¬ 
ways  people  who  talk  to  people 
who  talk  to  people.” 

Apology  to  Union 

The  daily  Recorder  is  dead 
but  its  libel  lingers  on. 

Last  week,  nearly  10  months 
after  it  gave  up  its  short  life, 
the  daily  apologized  for  the 
tone  of  its  death  rattle  and 
agreed  to  pay  an  undisclosed 
sum  to  the  London  Society  of 
Compositors,  a  trade  union. 
Robert  Willis,  secretary  of  the 
LSD,  said  the  damages  were  “a 
small  amount,  nothing  like  what 
they  would  have  been  if  the 
case  had  been  contested.” 

In  its  farewell  editorial,  on 
April  3,  1954,  Publisher  Wil¬ 
liam  Brittain  had  blamed  the 
union  for  the  paper’s  death.  In 
court,  however,  his  attorneys 
agreed  that  the  union  “did 
nothing  of  the  kind”  and,  in 
fact,  it  had  “waived  some  of  its 
usages  and  regulations  in  order 
to  help  the  Recorder  to  continue 
daily  publication.” 

The  paper  is  now  a  weekly, 
under  different  ownership. 

Ups  and  Downs 

The  latest  Audit  Bureau  of 
Circulation  figures  reveal  that 


the  anti-Tory  Daily  Mirror  is 
still  growing  while  its  rival. 
Lord  Beaverbrook’s  Daily  Ex¬ 
press,  had  better  look  to  its 
vitamins. 

The  largest  daily  newspaper 
in  the  world  had  4,753,415 
I'eaders  in  the  second  half  of 
1954,  a  gain  of  145,899  over 
the  same  period  in  1953.  The 
Express  is  down  to  4,097,106, 
a  loss  of  36,290. 

The  Mirror’s  Sujiday  Pictor¬ 
ial  circulation  is  5,543,818;  the 
Sunday  Express  is  3,282,313. 
The  Pictorial  gain  of  170,791 
is  the  largest  chalked  up  by  any 
London  paper,  but  it  is  still 
well  behind  the  Sunday  be¬ 
hemoth,  News  of  the  World, 
whose  circulation  of  8,974,622 
is  down  64,947. 

Aside  from  the  Mirror,  only 
two  other  London  dailies  in¬ 
creased  their  circulation.  The 
Conservative  Daily  Telegraph 
gained  35,312  to  reach  1,049,- 
918.  The  Daily  Sketch  (foi’- 
merly  a  Kemsley  paper  and 
now  owned  60%  by  Lord  Roth- 
ermere  and  40%  by  News  of 
the  World)  gained  84,447  to 
reach  882,397. 

Libel  Troubles 

The  Daily  Mirror  lost  a  £13,- 
000  (  36,400)  libel  suit  to  An- 
tinor  Patino,  tin  magnate.  The 
Mirror  will  appeal  the  verdict. 

Patino — described  by  his  at¬ 
torney  as  merely  one  of  the 
world’s  richest  men — denied  he 
had  17  gold  mines.  He  had  only 
an  indirect  interest  in  one. 

The  judge  instructed  the  jury 
not  to  be  influenced  by  Patino’s 
wealth. 

«  *  « 

Lord  Beaverbrook’s  Daily  Ex¬ 
press  also  had  libel  troubles. 
It  must  pay  £3000  ($8,400)  to 
Conservative  M.P.  George  Bur¬ 
naby  Drayson  for  saying  that 
he  and  nine  other  M.P.’s  were 
going  to  Egypt  on  a  junket. 

The  same  day,  the  Express 
apologized  in  couit  for  a  libel 
on  a  former  French  police  chief 
and  agreed  to  pay  him  “a  sub¬ 
stantial  sum  by  way  of  dam¬ 
ages.” 

Saturday'^s  Child 

The  Woman's  Sunday  Mir¬ 
ror,  which  began  publication  on 
Jan.  30,  became  a  Saturdayer 
on  Feb.  13,  but  the  name  won’t 
be  changed.  The  Mirror  surren¬ 
dered  to  the  union's  insistence 
that  WSM  is  a  weekly  periodi¬ 
cal,  rather  than  a  Sundayer. 

The  rate  the  Mirror  offered 
for  its  “Sundayer”  would  have 
given  the  retailers  a  profit 
margin  of  23.7%  on  the  three¬ 
penny  sale  whereas  the  new 
“weekly”  rate  of  four  shillings 
sixpence  (56c)  per  26  gives 
them  30.7%  profit. 


NORTHERN  CALIFORNIA 

DAILY  and  SUNDAY 

$2,500,000.00 

We  have  a  midwest  publisher  who  wants 
a  daily  and  Sunday  in  Northern  California 
who  will  pay  two  and  one  half  millions.  If 
volume  and  profit  factors  justify,  will  pay  more. 
All  negotiations  held  in  strict  confidence. 

BLACKBURN-HAMILTON  COMPANY 

Newspaper  TV-Radio  Brokers 

WASHINGTON,  D.  C.  CHICAGO  SAN  FRANCISCO 

James  W.  Blackburn  Ray  V.  Hamilton  William  T.  Stubblefield 
Clifford  Marshall  Phil  Jackson 

Washington  Bldff.  Tribune  Tower 

Stcriinc  S-4341-2  Delaware  7-2755-6 


235  Montgomery  St, 
Exbrook  2-5671-2 


Ryder’s  Daily 
For  Europe 
Goes  Weekly 

London 

The  American  Daily,  a  pri- 
vately-owned  5c  newspaper  for 
U.  S.  troops  and  residents  in 
Europe  and  North  Africa,  died 
Feb.  28  but  it  will  rise  again 
from  the  ashes  on  March  4  as 
the  10c  American  Weekly. 

Weekend  will  be  an  expanded 
version  of  the  Daily’s  new  Sat- 
urday-Sunday  edition  which  be¬ 
gan  on  Jan,  15  with  a  pres.s  run 
of  55,000.  Rece'nt  runs  have 
been  about  50,000. 

“I  didn’t  decide  until  last 
week  (Feb.  21)  to  stop  daily 
publication,”  Publisher  M  e  1 
Ryder  told  E&P  in  a  telephone 
interview  from  Frankfurt, 
where  the  Daily  is  printed. 
“But  our  ne'w  weekender  was 
so  successful  that  advertisers 
wanted  to  switch  over  and  the 
daily  had  not  yet  started  mak¬ 
ing  money.  So  I  decided  to  con¬ 
centrate  on  the  weekender,” 

Mr.  Ryder  .said  competition 
from  Stars  and  Stripes,  the 
official  Army  Daily,  and  the 
private  Rome  Daily  Arnsricart 
was  not  a  factor  in  his  decision. 

“But  there  we're  difficulties 
in  running  a  five-day-a-week 
daily  and  having  subscribers 
read  other  papers  on  Saturday," 
he  said.  It  was  also  a  problem 
periodically  to  get  the  papers 
delive'red  on  the  day  of  publi¬ 
cation  to  far-flung  outlets  from 
England  to  Morocco. 

Expansion  Planned 

Like  the  Daily,  which  had  a 
circulation  of  about  50,000. 
Weekend  will  have  one  edition 
for  the  United  Kingdom  and 
another  for  the  Continent  and 
North  Africa. 

Its  first  edition  will  have  32 
pages  of  news  and  features 
and  16  pages  of  color  comics. 
Mr.  Ryder  said  he  plans  to  ex¬ 
pand  to  48  pages  besides  comics 
and  to  add  a  color  magazine 
section. 

Emphasis  will  be'  on  women’s 
features,  travel  and  motoring. 

The  Daily  carried  AP  and 
UP  but  “one  will  probably  be 
dropped.” 

Mr.  Ryder  still  thinks  there’s 
room  for  another  daily  for 
Americans  abroad.  “There 
should  be  one  in  every  major 
city,”  he  said. 

Army  Times  Publishing  Com¬ 
pany  headed  by  Mr.  Ryder  also 
puts  out  Army  Times,  Navy 
Times  and  Atr  Force  Times. 
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Change  in  L.  A.  Deal 
Hinted  by  Receiver 


Los  Angeles 
Possibility  that  the  Times- 
Mirror  Co.  might  have  to  pay 
an  extra  $100,000  for  the  Daily 
Sews  assets  it  bought  last  De¬ 
cember  and  that  Clinton  D.  Mc¬ 
Kinnon  might  have  to  give  up 
J125,000  that  was  his  part  of 
the  deal  were  raised  at  a  bank¬ 
ruptcy  hearing. 

Both  actions  were  urged  upon 
Referee  David  B.  Head  by 
George  T.  Goggin,  receiver  for 
Stockholders  Publishing  Co., 
fublisher  of  the  Daily  News. 

The  name,  circulation  lists, 
features,  and  library  of  the 
Daily  News  were  purchased  by 
Times-Mlrror  Co.  from  Mr.  Mc¬ 
Kinnon  last  Dec.  18  and  the 
paper  suspended  publication. 

“We  believe  from  our  exami¬ 
nation  of  records  that  the  true 
selling  price  of  these  assets 
was  $400,000,”  Mr.  Goggin  said 
in  a  preliminary  re'port  last 
week. 

“Mr.  McKinnon  was  awarded 
by  the  Times-Mirror  Co.  $125,- 
000  for  personal  services,  but 
we  believe  this  money  should 
be  part  of  the  bankrupt  es¬ 
tate,”  he'  told  the  hearing. 

Subject  to  Mortgage 
Mr.  Goggin  said  that  in  his 
opinion  the  Daily  News  assets 
which  were  sold  to  the  Times- 
Mirror  Co.  were  sold  subject 
to  a  $354,000  mortgage  which 
covered  physical  assets  and 
other  assets  of  the  company. 

“We'  believe  some  yardstick 
should  be  worked  out  whereby 
these  properties  sold  to  the 
Times-Mirror  Co.  should  bear 
a  proper  share  of  the  mort¬ 
gage,”  he  said.  “This  might  be 
a  sum  in  excess  of  $100,000.” 

Decision  will  not  be  made  on 
these  points  until  all  testimony 
is  in.  Commissioner  Head  said. 

Mr.  McKinnon,  who  was  or¬ 
dered  to  produce  his  contract 
with  the  Times-Mirror  Co.  and 
all  letters,  memoranda  and  other 
papers  relating  to  it  when  the 
hearing  resumes  March  9,  testi¬ 
fied  that  he  received  the  first 
$25,000  on  the  contract  at  the 
same  time  the  Daily  News 
property  was  transferred. 

His  contract  was  not  discuss¬ 
ed  by  the  Daily  News  board  of 
directors  when  they  approved 
the  Times-Mirror  sale,  he  said. 

Mr.  McKinnon  testified  that 
“Norman  Chandler  said  at  the 
time  and  has  since'  reiterated 
that  he  would  not  have  made 


this  deal  without  my  personal 
service  contract.” 

Writing  a  Column 

The  contract,  he  said,  speci¬ 
fies  that  he  shall  furnish  his 
advice  and  writing  services  to 
the  Mirror-Daily  News  for  five 
years  for  the  sum  of  $25,000 
per  year. 

At  the  present  time,  he  said, 
he  is  writing  a  column  for  the 
paper  once  a  week  and  is  on 
call  for  such  other  articles  and 
advice  as  the  Times-Mirror 
wishes. 

He  said  he  had  spent  nearly 
half  of  his  working  time  since 
the  sale  of  the  Daily  News  as¬ 
sets  to  performing  work  on  be¬ 
half  of  the  Times-Mirror  Co. 

Receiver  Goggin  has  also 
started  proceedings  aimed  at 
the  recovery  for  the  bankrupt 
estate  of  $43,760  from  Robert 
L.  Smith,  former  president  and 
publisher  who  sold  the'  paper 
to  Mr.  McKinnon  in  December, 
19.53. 

Of  this  sum  $39,000  repre¬ 
sents  prime  accounts  receivable 
assigned  to  Mr.  Smith  on  Dec. 
22,  five  days  after  the  paper 
suspended  publication  and 
$4,790  represents  a  salary  pay¬ 
ment  made  to  Mr.  Smith  after 
the  paper’s  suspension. 


Salary  Paid  to  Smith 

Mr.  McKinnon  testified  that 
Mr.  Smith  had  been  retained 
at  a  salary  of  $50,000  per  year 
as  a  consultant  under  a  con¬ 
tract  entered  into  when  Mr. 
Smith  sold  the  newspaper. 
When  the  paper  was  suspended, 
he  said,  he  gave  Mr.  Smith 
checks  for  five  of  the  10  weeks 
salary  then  owing  to  him. 

“Mr.  Smith  was  on  a  weekly 
salary,”  Mr.  McKinnon  said. 
“Others  working  on  a  similar 
basis  all  got  paid,  so  I  thought 
it  proper  to  pay  him  as  much 
as  we  could.” 

The  contention  of  the  receiver 
is,  said  Hubert  F.  Laugharn, 
attorney  for  the  receiver,  that 
no  board  of  directors  member 
can  cause  money  from  a  bank¬ 
rupt  firm  to  be  paid  to  himself 
on  more  advantageous  terms 
than  payments  to  any  other 
creditor. 

Arthur  G.  Pollock,  business 
manager  of  the  pape'r,  explained 
the  circumstances  of  $39,000  in 
accounts  receivable  assigned  to 
Mr.  Smith  after  the  paper  was 
suspended. 

At  the  time  Mr.  Smith  sold 


the  paper,  he  said,  he  loaned 
money  to  the  newspaper  with 
the  understanding  that  the 
money  would  be  secured  by  ac¬ 
counts  receivable  on  a  revolving 
fund  basis. 

Periodically,  but  not  regular¬ 
ly,  he  said,  list  of  accounts  re¬ 
ceivable  were  drawn  up  and  as¬ 
signed  to  Mr.  Smith.  Sufficient 
accounts  receivable  to  cover  the 
loan  were  always  kept  on  the 
books  although  specific  accounts 
were  not  always  assigned,  he 
said. 

Liquidation  Planned 

Receiver  Goggin  said  he  hopes 
to  start  liquidation  of  some  of 
the  property.  He  hopes  to  real¬ 
ize  about  $50,000  from  the  sale 
of  miscellaneous  unencumbered 
personal  property.  The  real 
property  and  machinery  and 
equipment,  not  including  press¬ 
es,  will  be  extensively  adver¬ 
tised  before  sale  at  some  later 
date  and  should  bring  in  about 
$375,000,  he  said. 

The  paper’s  presses  seem  to 
be  orphans  as  far  as  the  United 
States  is  concerned,  he  said. 
The  Daily  News  was  a  six-col¬ 
umn  tabloid.  But  between  $25,- 
000  and  $100,000  might  be  real¬ 
ized  for  them  in  South  America, 
he  said. 

Another  $200,000  will  be  col¬ 
lected  from  accounts  receivable, 
he  said,  bringing  the  total  liqui¬ 
dated  assets  of  the  company, 
not  counting  presses,  to  about 
$725,000. 

A  $354,000  mortgage,  priority 
labor  claims  of  $140,000,  and 
priority  tax  claims  of  $287,000, 
total  $781,000,  will  have  first 
call  on  these  assets. 

Non-priority  labor  claims  and 
trade  claims  total  $1,150,000. 
Unsecured  notes  against  the 
company  total  $2,340,000. 


Grant’s  Christmas 
Cartoon  Is  Winner 

Chicago 

The  Oakland  (Calif.)  Trib¬ 
une  has  been  named  grand 
award  winner  of  the  1954 
Christmas  Safety  Cartoon  Pro¬ 
ject,  conducted  by  the  National 
Safety  Council,  for  a  cartoon 
drawn  by  Lou  Grant. 

The  newspaper  and  the  car¬ 
toonist  will  receive  the'  coun¬ 
cil’s  public  interest  award  and 
Mr.  Grant  will  receive  $300  ad¬ 
ditional. 

Honorable  mention  awards 
went  to  the  Beaver  Falla  (Pa.) 
Newa-Tribune,  John  Shevchik; 
Dallaa  (TeX.)  Morning  Newa, 
Here  F  i  c  k  1  e  n  ;  Nashville 
(Tenn.)  Tennessean,  M.  Little; 
Toronto  (Ont.)  Globe  &  Mail, 
J.  G.  Reidford,  and  Windaor 
(Ont.)  Daily  Star,  Ivan  R. 
Johnson. 


Shop  Talk 

(Continued  from  page  60) 

their  own  presses,  with  the  ex¬ 
ception  of  Scandinavian  nations. 
The  U.  S.  is  in  this  boat  also 
having  received  79.6%  of  it.' 
supply  from  Canada  last  year. 
Canada,  therefore,  is  the 
world’s  largest  producer  and 
supplier  having  exported  674, 
534  tons  last  year  to  countries 
other  than  the  U.  S.  This  is 
almost  equal  to  Britain’s  total 
production  and  more  than  half 
of  Scandinavia’s  entire  output. 

'Various  U.  S.  publishers  who 
have  studied  the  newsprint 
manufacturing  picture  do  not 
foresee  any  change  in  price  in 
the  near  future.  The're  are  two 
things  that  might  upset  that 
confident  prediction:  Either  a 
shortage  of  supply  which  might 
tempt  some  manufacturer  to 
take  advantage  of  the  situation, 
or  a  further  decline  in  the  value 
of  the  Canadian  dollar  which 
has  been  used  in  the  past  as  an 
excuse.  Certainly  present  earn¬ 
ings  of  newsprint  companies 
do  not  justify  any  need  for  a 
price  change  at  the  present 
time. 

If  the  unprecedented  con¬ 
sumption  rate  continues,  how¬ 
ever,  publishers  would  be  wise 
to  keep  their  newsprint  hoppers 
full.  Publishers’  stocks  on  hand, 
October  through  December  last 
year,  were  the  lowest  they  have 
been  since  the  Spring  of  1951. 

• 

Guild  Leaders 
Urged  to  Listen 

The  two  newspaper  execu¬ 
tives  whose  criticism  of  guild 
practices  was  discussed  in  a 
guild  statement  (E  &  P,  Feb. 
26,  page  10)  were  invited  this 
week  to  comment  on  the  re¬ 
buttal. 

F.  M.  Flynn,  president  of  the 
New  York  News,  was  vacation¬ 
ing  in  the  Bahamas  and  would 
not  be  available'  for  comment 
before  March  9,  his  office  ad¬ 
vised. 

Norman  E.  Isaacs,  managing 
editor  of  the  Louisville  (Ky.) 
Times,  responded  as  follows: 

“Only  comment  I  would  make 
is  that  it  is  too  bad  that  the 
Guild’s  officers  can’t  ever  learn 
to  listen.  They  would  do  well 
to  examine  criticisms  which 
come  from  those  who  have 
never  been  unfriendly.  I  can 
give  chapter  and  verse'  on  my 
criticisms  but  there’s  not  much 
point  to  it  so  long  as  the 
Guild’s  leaders  act  like  the  old 
saw  that  none  are  so  blind  as 
they  who  will  not  see.” 
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:  Classified  Section : 

LINE  RATES  For  EACH  Consecutive  Insertion: 

SITUATIONS  WANTED— (Payable  With  Order) 

4  times  @  45c  line  each  insertion ;  3  @  50c ;  2  @  55c ;  1  @  65c 
Add  15c  for  Box  Service 

ALL  OTHER  CLASSIFICATIONS: 

4  times  @  90c  line  each  insertion;  3  @  95c;  2  @  $1.00;  1  @  $1.10. 
3  line  minimum ;  15c  additional  for  box  service. 

Deadline  Wednesday  2  P.  M.  (After  last  mail). 

COUNT  30  units  per  line,  no  abbreviations  (add  1  line  for  box  infor¬ 
mation).  Boxholders'  identities  held  in  strict  confidence.  Replies  mailed 
daily.  Eiditor  &  Publisher  reserves  the  right  to  edit  all  copy. 


New  York  36,  New  York,  Phone.  BRyant  9-3032. 


ANNOUNCEMENTS 


Newspaper  Brokers 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


NEGOTIATORS  for  good  daily  and 
weekly  newspapers,  confidential.  Ap¬ 
praisals.  Management.  Newspaper 
Service  (3o.  601,  Georgia  Savings  Bank 
Bldg.,  Atlanta,  Ga. 


LEN  FEIGHNER  AGENCY 
A  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential,  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigan. 


PRICED  Right!  No  Other  Brokers 
Have  Our  (California  Listings.  Both 
Dailies  And  Weeklies  Properly  Priced. 
J.  R.  GABBERT 

3937  Orange  Riverside.  California 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Proi)erties 
W.  H.  Glover  Co.,  Ventura,  California 


For  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 

ODETT  &  ODETT,  Brokers 
P.  O.  Box  527,  San  Fernando,  Calif. 


SALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service, 
P.  O.  Box  3132,  Greensboro,  N.  C. 

JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10150  Culver  Blvd.  Culver  City,  Cal. 


★★  THE  “Golden  Rule”  is  our  yard¬ 
stick.  A.  W.  Stypes  &  Co.,  625  Market 
Street,  San  Francisco  5,  California. 


PROVEN  newspaper  properties  in  rich 
mid-west.  Herman  H.  Koch,  2610 
Nebraska  St.,  Sioux  City,  Iowa. 


Newspaper  Appraisers 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 
Experienced  court  witness. 
Complete  reports  submitted. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn,  N.  Y, 


Publications  for  Sale 


THRIVING  TEXAS  DAILY 
EXCLUSIVE  in  good  county.  Well 
located.  Good  equipment.  Net  potential 
$20,000.  Priced  on  basis  of  gross  with 
$45,000  cash  required. 

RAY  E.  MOHLER  &  ASSOCIATES 
312  Boston  Bldg.  Denver,  Colo. 


MOUNTAIN  State  Suburban — weekly 
grossing  $70,000.  netting  owner  $18.- 
000 ;  $25,000  cash  down.  Bailey- 

Krehbiel,  Box  88.  Norton.  Kansas. 


OHIO  prize-winning  weekly  grossing 
$17,600  and  headed  up !  Fine  equip¬ 
ment;  excellent  town,  field.  Real  buy 
at  $16,000;  terms.  DIAL,  640  W. 
Willis,  Detroit  1,  Michigan. 


ANNOUNCEMENTS 


Publications  for  Sale 


WRITE  for  our  free  Bulletin  of  West¬ 
ern  Newspaper  buys.  Jack  L.  Stoll  & 
Associates.  4958  Melrose  Avenue,  Los 
Angeles  29,  California. 


Publications  Wanted 


$100,000  CASH  available  for  down 
payment  on  small  profitable  daily 
newspaper  in  Chart  Areas  2,  3  or  6. 
Reply  confidential.  Box  858,  Editor  & 
Publisher. 


SMALL  Daily,  or  weekly  ready  to  go 
daily,  wanting  new  executive  blood 
and  new  money  write  Box  843,  Editor 
&  Publisher. 


SMALL  DAILY,  large  weekly  or  interest 
in  larger  operation  sought  by  former 
owner-publisher  or  succesful  small  daily 
in  highly  competitive  territory.  Can 
appraise  your  offer  early  in  March 
during  cross-country  trip.  Box  916, 
Editor  &  Publisher. 

WILL  Buy  small  weekly,  or  will  invest 
with  option.  Prefer  East.  Box  1028, 
Editor  &  Publisher. 


TEST  SANDERS  ABC  3 
Avon  Herald  News — Nunda  News 
LIVINGSTON  COUNTY  LEADER 
Geneseo,  N.  Y. 


NEWSPAPER  SERVICES 


Job  Printing 


WE  PRINT  newspapers  and  shopping 
guides  at  reasonable  prices.  Adver¬ 
tiser  Printing  Company,  230  Wood 
Street.  Reading,  Pennsylvania. 


Syndicates  -  Features 


PRETTY  GIRL  cartoon  series.  Pro¬ 
fessional  art  and  gags.  Can  be  tied 
in  with  advertising  or  promotion. 
Box  1002,  Editor  &  Publisher. 


Press  Engineers 


COMPOSING  ROOM  CONSULTANTS 
DISPATCH-CONTROL  SYSTEMS 
Equipment  Designing 
Appraisals 

CROW  ASSOCIATES 

175  No.  Rideeland 
Oak  Park.  Illinois 


MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 
28  E.  4th  Street.  New  York  3.  N.  Y. 
Phone  spring  7-1740 


BOSTONIAN.  88. 
Connecticut  weekly 
Connecticut  daily  or 
work  as  Editor  or 
Box  1000,  Editor  & 

single,  will 
or  invest  in 
weekly  chain 
'  Publisher’s 
Publisher. 

buy  1 
small 
and 
aide. 

1  National  Advertising  Space 

NEWSPAPER  SERVICES 

Press  Engineers 

E.  P.  WALLMAN  &  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 

Tel.  3-4164  975  N.  Church  Street 

Rockford  Illinois 

LORENZ 

Printing  Machine  Co.,  Inc. 
Printing  Press  Engineers,  Machinists: 
dismantle,  move  and  erect  anywhere. 
36-26 — 31  St.,  Long  Island  City  6,  N.Y. 
STillwell  6-0098-0099 

DISMANTLED  -  MOVED  -  ERECTED 

Service— Maintenance — Repairs 
TRUCKING  AND  RIGGING 

SAM  S.  PUNTOLILLO  CORP. 

SPECIALIZING  in  Duplex 
and  Goss  Flat-Bed  Webs 

311  Lincoln  Ave..  Lyndhurst,  N.  J. 

Phone  GEneva  8-3744 

SKIDMORE  &  MASON,  INC. 

ERECTING 

MOVING 

DISMANTUNG 

551  W.  22nd  St..  New  York  11.  N.  Y. 
PHONE  ORegon  5-7760 

MACHINERY  and  SUPPLIES 

Composing  Room 

UNOTYPES  AND  INTERTYPES: 

2 — #8  single  mag.,  #42641  and 
#46479 

1— #8  3  mag.,  #47963 

1— #31  4-mag..  #55407 

1 — Model  C  Intertype,  gas  pot,  $ 
mag.,  #7018 

1— Model  G2  Intertype  #16322,  with 
aux. 

8-page  Model  E  Duplex. 

NORTHERN  MACHINE  WORKS 

323  No.  4th  Street 

Philadelphia  6,  Pa. 

UNOTYPE  MATS  SOLD.  Large  as¬ 
sortment  constantly  in  stock.  Bluest 
list.  Roth  200>f.  W.  24,  N.  Y.  C.,  11. 

UNO..  INTERTYPE  and  LUDLOW 
mats  bought  and  sold.  Over  1,000  fonts 
for  imm^iate  delivery.  Proofs  on  re¬ 
quest.  Send  for  latest  list.  Also  maga¬ 
zines.  new  and  used  parts  on  hand. 
M.  Carbone.  617  Cherry  St..  Phila.,  Pa. 

INTERTYPE  90  CHANNEL  LOWER 
SPLIT  MAGAZINES.  Light  weight 
construction.  Guaranteed  go<^  condi¬ 
tion.  $120.00  each.  INLAND  NEWS¬ 
PAPER  SUPPLY  CO..  422  West  8th 
St..  Kansas  City  5,  Mo. 

MULTIFACE  PERFORATOR  —  prac¬ 
tically  new  with  8  pt  Opticon  and 

5  pt  Regal  magazines.  $1,600.  Box 
1020,  Editor  &  Publisher. 

TELETYPESETTER  EQUIPMENT—  i 
One  TOU-11  Comet  Operating  Unit, 
three  non-typing  reperforators,  five  ' 
transmitter  distributors,  two  standard 
perforators  with  tables  equipped  to 
punch  quadder  signals  and  three 
adapter  keyboards.  All  equipment 
new  and  still  in  original  crates.  Sell 
ten  per-cent  less  new  price.  Write 
Box  1003,  Editor  &  Publisher. 

MAGAZINES,  Mats  and  Magazine 
Racks  —  Vandercook  Proof  Presses. 
Write  for  literature — Foster  210  N. 
Broad  St.,  Philadelphia  2,  Pennsyl¬ 
vania. 

Newsprint 

STANDARD  Newsprint.  Also  superior 
quality  Splicing  tape.  Bunge  Pulp  & 
Paper  45  W.  45  St.,  N.  Y.  36,  JU  2- 
4830. 

Press  Room 

HOE  4  UNITS 

23  9/16"  Cut-ofl.  2  quarter  folders. 

GEORGE  C.  OXFORD 

Box  903,  Boise,  Idaho 


MACHINERY  and  SUPPLIES 


Press  Room 


HOE  Z  TYPE  PRESSES 

2  TO  60  UNITS  -  22%"  cutoff  . 
Steel  Cylinders  -  Roller  Bearings  • 
Spray  Fountains  -  Double  Folders  ud 
Conveyors  -  DC  Drives  -  On  substroc- 
ture  with  reels,  tensions  and  pasters. 
Located  Philadelphia,  Available  Now. 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Ave.,  New  York,  N.  Y. 


1  16-page  Hoe  unit  for  22%"  sheet 
cut 

2  16-pagc  Hoe  units  for  23-9/16* 
sheet  cut 

Double  plate  Goss  Stereotype  equip¬ 
ment  for  21Vi"  sheet  cut 

F'urnaces — all  sizes  from  1  ton  to 
7  tons,  gas  or  electric 

No.  25  Vandercook  Full  Page  Proof 
Press 

Hoe  Combination  Saw  and  Trimmer 

Hoe  Double  Page  Curved  Piste 
Router  for  13")(("  diameter  plates 

THOMAS  W.  HALL  CO. 
Stamford,  Conn. 


Used  Presses 

If  Since  newspatiers  constantly  are 
replacing  presses  with  new  GO£ 
units,  we  usually  have  a  list  of 
good  used  presses  available  or  whidi 
may  be  available  soon,  for  news, 
papers  of  all  sizes. 

4^  GOSS  engineers  can  adapt  such 
equipment  to  your  specific  needs. 

A  CORRESPONDENCE  invited. 

THE  GOSS 
PRINTING  PRESS  CO. 

5601  W.  31  Street  Chicago,  Illinois 


16-32  PAGE  HOE  QUAD 

Serial  #1369.  Can  be  seen  in  operation 
daily  1  to  5  P.M. 

Complete  with  all  Stereotype  equip¬ 
ment,  including  mat  roller.  AJI  Motors 
are  AC. 

SAM  S.  PUNTOLILLO  CORP. 

311  Lineoln  Ave.  Lyndhurst,  N,  J. 


GOSS 

QUARTER  -  FOLDER 


Right  Hand  Delivery 
Attractive  Price  -  Immediate  Delivery 
Mr.  Bergstrom  -  BEekman  3-8430 
RATH  BUN  &  BIRD  -  New  York 
379  West  Broadway 


SIX  HOE  UNITS 

Z  TYPE,  straight  line,  two  sets  doubit 
folders,  complete  drive  equipment, 
21%"  cutoff.  Complete  stereotype  equip¬ 
ment  available  with  press:  8-ton  pot, 
2  Juniors  and  Shaver.  Total  price  $50,- 
000.  This  press  out  of  former  Wash¬ 
ington  Tiraes-Herald.  Available  Im¬ 
mediately.  Write  or  call  Harry  Bbfbers, 
Production  Manager,  The  Washington 
Post  and  Times-Herald,  1515  L  Street. 
N.W.,  Washington,  D.  C.  Telephone 
number  RE  7-1234, 


DUPLEX  TUBULARS 

20  Page  -  Located  Sarnia,  Ontario 
24  Page  •  Located  Massillon,  Ohio 
ALL  with  Stereotype  Equipment 
and  AC  Drives 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave..  New  York,  N.  Y. 
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MACHINERY  and  SUPPLIES 


Pre$$  Room 


Hoe  4  Color  Press 
Scott  3  Unit  Press 
3  Unitubular  Units 
Hoe  3  Unit  Press 
Roto  5  Color  Press 

JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Av.  N.  Y.  17,  N.  Y. 


(0  HP  CUNE  AC  MOTOR  DRIVE, 
complete  with  control  panel  of  very 
latest  design.  New  1952.  Used  only  1 
rear  on  Tube  press.  Contact  INLAND 
VEWSPAPER  SUPPLY  CO..  422  West 
Mh  St..  Kansas  City  5,  Mo. 


12  PAGE  TUBULAR 

ALL  STEREOTYPE  EQUIPMENT. 

2  to  1  model. 

Available  Now. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho. 


MACHINERY  and  SUPPLIES  [ 

HELP  WANTED 

HELP  WANTED 

Press  Room  1 

Display  Advertising 

Display  Advertising 

FOR  SALE — 4  UNIT  GOSS  Low  Con-  ADDING  new  man  to  sales  staff  and  k ir^A/cn  a  DCD 
structed  press,  22^4"  sheet  cut-off.  need  advertising  salesman  with  at  least  NbWbrArbK 
double  folder,  paper  rolls  floor  fed,  one  year  newspaper  experience.  Young,  ADVFI 

AC  electrical  equipment.  aggressive,  willingness  to  learn  and  rWJ  c 


AC  electrical  equipment.  aggressive,  willingness  to  learn  and 

J.  R.  Harrison,  3403  Elmhurst,  Colum-  work  essential.  Congenial  co-workers, 
bia.  South  Carolina.  excellent  salary  on  outstanding  Alas- 


bia.  South  Carolina.  excellent  salary  on  outstanding  Alas- 

I  kan  Daily.  Transportation  furnished  |nvl+es 
Stereotype  from  Seattle.  Airmail  reply  to  Art  "'viica  . 

Meiser.  Daily  News-Miner,  Fairbanks,  Re 

PONY  AUTOPLATE  casting  machine  Alaska.  _  A.r^. 


ADVERTISING 

REPRESENTATIVE 


for  21  tj"  cut-off  press.  Also  Pony- 
Autoplate,  22^"  cut-off  hand  cast- 


ADVERTISING  SALESMAN,  on  his 


ing  boxes,  tail  cutters  shavers,  chip-  way  up,  to  handle  major  national  ad- 
ping  blocks  in  21t^''.  22%"  and  c'a»»'fications.  We  want  the 


23-9/16"cut-off.  George  C.  ( 
Box  903,  Boise,  Idaho. 

_ Wanted  to  Buy _ 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 


OxfoH.  '*  enxious  and  able 

to  move  into  a  position  of  greater  re- 
sponsibilities.  There  are  exceptional 
opportunities  here  for  such  a  man, 
vThose  future  is  before  him.  All  appli- 
j  cations  held  confidential.  Write  or  wire 

Louis  D.  Young,  advertising  director. 
The  Indianapolis  Times,  a  Scripps- 


BEN  SHULMAN  ASSOCIATES  .Howard  Newspaper.. 


500  Fifth  Avenue,  New  York  36,  N.  Y. 


DISPLAY  ADVERTISING 
SALESMAN 


Resume  from  man  with 

NEWSPAPER  AND/OR 
AGENCY  MEDIA 
EXPERIENCE 

For  New  York  Office 
SALARY  OPEN 

FOR  INTERVIEW 
Send  Full  Details  to 
Box  932,  EDITOR  &  PUBUSHER 

WEEKLY  DISPLAY  ADVERTISING 
Salesman,  no  high  pressure  artist, 
skilled  in  layout,  one  who  enjoys  sell- 


WANTED— Goss  or  Duplex  8-page  flat-  t  nro.rre«»ive  momino-  me-  Progressive  town  with  great  po- 

bed  web  press.  Write  to  Box  4935,  M«>em  office  and  plant.  Write 

EMifo-  Jb  tropoluan  newspaper.  xx)iiege  eouca-  Time.  Ken, 


GOSS 

STRAIGHTLINE  OCTUPLE  PRESS. 
4  deck  double  width,  23-9/16"  cut  off. 
A.C.  drive,  2  folders,  1  equipped  with 
%  fold.  Quipped  to  run  4  color  both 
sides,  top  deck  reversible  for  extra 
color.  Includes  electrical  and  stereo 
equipment,  electric  paper  hoists,  extra 
rollers  and  spare  parts.  In  exception¬ 
ally  good  condition ;  can  be  seen  oper¬ 
ating.  Minneapolis  Shopping  News, 
Minneapolis  14,  Minnesota. _ 

32  PAGE  HOE  Magazine  press,  2 
colors.  1  side,  1  reverse.  Size  of  prod¬ 
uct  11  X  15%".  32  page  untrimmed.  128 
page  digest  size.  APEX  Printing  Ma¬ 
chinery  Co.,  Inc.,  210  Elizabeth  Street, 
New  York  12.  N.  Y.  WOrth  6-0070. 
Oscar  J.  lannello. 


16  PAGE 

HOE  WEB  PRESS 

Consisting  of  two  8-page  2  plate  wide 
units.  23-9/16"  sheet  cut.  A.C.  2- 
motor  drive,  rapacity  7500  per  hour 
with  mat  roller  and  all  stereotype 
equipment. 

An  old  timer  but  good  for  some  fast 
growing  small  town. 

THOMAS  W.  HALL  CO. 
Stamford,  Conn. 


SPECIAL  8-page  tabloid  color  press, 
semi-cylindrical,  21%"  cutoff.  Four 
color  capacity.  40  h.p.,  a.c.  automatic 
drive.  Bargain.  Write  Inland  Newstpa- 
per  Supply  Co„  422  West  8th  St., 
Kansas  City  5,  Mo. 

48  PAGE  HOE  Press  for  sale.  In  ex¬ 
cellent  operating  condition.  Pony  Auto- 
Plate  included.  Portable  fountains  on 
top  deck  for  color.  Ideal  for  small 
paper  with  growing  requirements. 
23-^  cutoff.  Available  about  October. 
Write  Box  937,  Editor  &  Publisher. 


16  PAGE 

DUPLEX  TUBULAR 

%  Page  Folders 
STEREOTYPE  EQUIPMENT 
AC  Motor  Drive 

JOHN  GRIFFITHS  CO..  INC. 

417  Lexington  Ave.,  N.  Y.  17,  N.  Y. 


Editor  &  Publisher. _  necessary.  jouVnalism  degree  pre-  The  New  Milford  Times,  New  Milford, 

wiKT'  iriofk.wi  t  ferred,  newspaper  experience  helpful,  t-onnecticut. - - 

Ppe«’  Salary  and  bonus  ranks  at  the  top  In  ADVERTISING  sales  job  open  for 

riarV  lYl'  field.  Applicants  should  be  25  to  Iowa  Daily  Press  Association.  Good 

Tompkins.  712  S.  Clark.  Chicago,  III.  35  Liberal  employee  spot  for  a  good  man  willing  work. 

NEWSPAPER  PLANTS  benefits.  Please  write  complete  inform-  create,  sell  country’s  best  state  group. 

Also  individual  machinery  &  equip-  ation  on  education,  ex^rmnee,  age  and  Contact  H  O.  'Tschudy.  318  Shops 

ment  -  anywhere  in  U.  S.  A.  marital  status.  Box  816,  Editor  &  Pub-  Building,  Des  Moines,  Iowa. _ 

PRINTCRAFT  REPRESEN'TA’nVES  HfhfE: _  ADVERTISING  SALESMAN,  News- 

277  Broadway  New  York  7,  N.  Y.  A  nV/CDTICIM/Z.  niDCT'TOD  paper  Display  Department  position 

-  ..  .  now  open  with  promising  future.  Ex- 

WANTED  TO  BUY  AGGRESSIVE.  Experienced.  Ambiti-  perienced  in  the  newspaper  field. 


ment  -  anywhere  in  U.  S.  A.  I  ™ariiai  sraius.  box  bib,  iioitor  s  z-uo-  Building,  ues  Moines,  lowa. _ _ 

PRINTCRAFT  REPRESEN'TA’nVES  HfhfE: _  ADVERTISING  SALESMAN,  News- 

277  Broadway  New  York  7,  N.  Y.  A  ri\/CDTICIMfZ.  niDCC’'TOD  paper  Display  Department  position 

-  ..  .  now  open  with  promising  future.  Ex- 

WANTED  TO  BUY  AGGRESSIVE.  Experienced.  Ambiti-  perienced  in  the  newspaper  field, 

FULL  page  flat  router,  standard  *"  nsidwest  city  under  familiar  with  Uyout  and  copy  writing, 

make.  State  motor  horsepower,  condi-  100,000  needs  pix^otion  minded  man  essential.  Good  starting  salary  to 

tion  of  machine,  price.  Daily  News,  supervise  all  ad  departments.  Right  right  man.  The  Morning  Call.  33 
Box  1660,  Anchorage.  Alaska.  J"®?  '®"  ®®’'"  P®f  and  advance  to  church  Street.  Paterson,  New  Jersey. 

- : - - -  business  manager.  All  replies  in  strict  i  cofio 

WANTED.  Duplex  or  Goss  Flat  Bed  confidence.  Box  933,  Editor  &  Pub-  '  „ . .  — jr - 

Web  Press.  Cash  deal.  Inland  News-  lisher.  ADVERTISING  SALESMAN.  Oppor- 


paper  Supply  Co.,  422  West  8th, 
Kansas  City  5,  Mo. 


Usher.  '  ’  ADVERTISING  SALESMAN.  Oppor- 

-  tunity  to  advance  for  young  man  able 

IF  YOU  WOULD  LIKE  a  plane  ticket  to  sell,  make  layouts,  on  6-day  daily. 


I- _ !-•  ‘0  delishtful  Nassau  and  can  do  a  Tribune.  Fort  Scott.  Kas. 

USED  STA-HI  Dry  Mat  Former  in  jpb  as  adman  or  admanager  on  an  old  ni<?PI  AY — advertising  rales  position 

good  condition.  State  model,  guaran-  -nj  growing  small  morning  naner  DISPLAY  advertising  raies  position 

tee  of  condition,  lowest  cash  price,  rush  full  details  including  salary  (no  progressive  daily  in  city  of 

Write  airman  Daily  News,  Jackson-  &e  tax“o  Frank  a  H^taSinsLm  ^les^ttaff ‘*‘"fhe‘"^sHion"’Ts 

ville.  North  Carolina. _  General  Manager,  Guardian,  Nassau,  ^  onnoi! 

M^'t^R  n'’r“i“*rHFrr-son  Eta  — — ^ _  ?u™  ?or  advan^mU^ 

rnlumhiiT*  ®  IMMEDIATE  opening  for  good  all  with  layout  ability  who  can  selU 

- L — ^ - : - ; —  around  Disfplay  salesman.  Reply  Air  Modem  plant,  congenial  staff.  Experi- 


WANTED — Goss  or  Duplex  heavy  duty  Bahamas. 


hurst.  Columbia.  South  Carolina. 


income  taxes)  to  Frank  B.  Hutchinson. 
General  Manager,  Guardian,  Nassau, 


TURTLES.  Lino  Re-melt  pot  with  |  Mail.  Ken  Laughlin,  Anchorage  Times,  ence  necessary.  $70  plus  attractive 


water-cooled  molds.  Stereo  flat  shaver.  Anchorage.  Alaska, 
curved  router — 22%"  cut-off.  Printing  . - 


monthly  bonus.  Write  fully  in  con¬ 
fidence  to  Paul  L.  Zimmermann,  Ad- 


Center  Inc..  12140  South  Peoria.  Chi-  METROPOLITAN  DAIUES  offer  ex-  vertising  Manager,  The  Journal,  Cof- 

eago  43.  Illinois.  CO  4-4192.  ceptional  opportunity  for  aggressive,  f-™;)]-  Kansas 

— =r  .  -  - —j — : - r — : - ^  young  advertising  man.  Experience  — i : - — — - — _ - 

WE  ARE  interested  m  purchasing  all  preferred  in  selling  and  handling  ac-  DISPLAY  AND  CLASSIFIED  SALES- 

grades  of  surplus  printing  papers  in  cpupts.  writing  good  copy,  rough  lay-  MEN  (1  each)  age  25  to  35  who  can 

all  weight-s  *'**?•  outs.  Splendid  working  conditions,  out-  scH-  Fast  growing  6-day  daily.  Prefer 

V  standing  program  of  benefits  for  em-  men  from  Chart  Area  5,  4  or  9. 

7-6481,  366  Broadway,  N.  Y.  L.,  N.  Y.  |  p]oye  looking  for  permanent  connec-  Permanent  and  excellent  opportunity. 

■  tion.  Send  all  data,  in  first  letter  to  Salary,  bonus  and  liberal  employee 

HELP  WANTED  Arthur  EyI,  retail  manager.  Courier-  benefits.  Write  complete  Information 

Journal  and  Louisville  Times,  Louis-  on  experience,  marital  status,  age  and 

Circulation  Yille  2.  Kentucky.  salary  desired  to  start.  Box  1004, 


HELP  WANTED 

Circulation 


salary  desired  to  start.  Box  1004, 
Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MAN-  OPPORTUNITY  for  young  male  or - ^ ^ 

ACER.  Morning,  Evening,  Sunday  sonw  experience  to  head  t  arhf  RFP1TTART..E  Newsoaoer  Ad- 

combination;  100,000  combined:  Chart  ^v^rtising  department  of  Connecticut 

Area  4.  Prefer  young  man  thirty  to  Wwkly.  Must  be  Crtativ^  make  lay-  Sales  organization  wants 

thirty-eight  preferably  in  supervisory  2,"*®’  Apply  Thomaston  (Connecticut)  vertising  tales  organization 

position,  willing  to  work  hard  and  _  young  man  with  several  years  news- 

Icarn.  Prefer  a  man  fronri  the  South.  aD  MAN  wanted  by  well  established 

Write  complete  information  to  Box  daily.  Experience  in  layout  and  copy,  paper  advertising  experience  to  con- 

1030,  Editor  &  Publisher.  servicing  accounts  in  expanding  city 

-  — - .  .  of  the  new  Williston  Oil  Basin.  Prefer  tact  distributors,  district  managers, 

Clatsified  Adverttsing  man  with  creative  ability  to  fit  into  _  ,  . 

— —  -.  .  .  — .  . ,  .  congenial  department  and  become  a  New  York  Area.  Salary  sufficient  for 

DREAMING  OF  Retmng  to  Florida  in  part  of  the  community.  Send  complete  „  .  - 

the  next  15  years?  Come  down  now.  information  and  sample  layouts  to  ad-  ®  •'e®'  comer.  Can  lead  quickly  to 
Wo  have  an  opening  for  a  mature  (or  vertising  manager.  Williston  Herald.  -  ,  ■  u  o.  * 

young)  man  experienced  in  Classified.  Williston,  North  Dakota.  more  important  sales  job.  State  age. 


1030,  Editor  &  Publisher. 

Cla»»ified  Adverti»ing 


young  man  with  several  years  news¬ 
paper  advertising  experience  to  con- 


Rapidly  growing  North  Florida  city ;  - ^ - - - ^ - 

major  daily  now  expanding.  Give  full  ADVERTISING  MANAGER 

information  about  experience,  back- 

ground,  education,  family  status,  etc.  seat.  Chart 

in  confidence.  Write  Box  844.  Editor  Area  2,  less  than  8000  circulation,  has 


congenial  department  and  become  a  New  York  Area.  Salary  sufficient  for 
part  of  the  community.  Send  complete  ,  ^  ,  ,  •  $  i  * 

information  and  sample  layouts  to  ad-  ®  real  comer.  Can  lead  Quickly  to 
vertising  manager.  Williston  Herald.  ^  ,  •  u  c*  * 

Williston,  North  Dakota. _  "'ore  important  sales  job.  State  age, 

ADVERTISING  MANAGER  j  experience,  present  work.  Replies  con- 
Afternron  daily,  countjr  seat.  Chart  I  (idential.  Box  1044,  Editor  &  Publisher. 


&  Publisher.  opening  for  Advertising  Manager.  - T?^D  /^DOr^DTI  IMITV  ’ 

ciTPFDwtortp — pi. - p - - Must  be  A-1  salesman,  good  at  pre-  I'—'r  V-Jrrk-IK  I  UINI  I  T 

ban  New  York  City  wS^n  P®'^*"*^. and  have  sound  revenue-  WANTED:  Assistant  National  Adver- 

SSalifi^  to  direct  s^ff  o^fiv^Xu  Si" 


Write  e^erience-references-minimum  "!®ke.  Profitable  and  permanent  con-  porience,  scholastic  background,  age, 
sata!^  eta  to  B^x  1031  ^ito”  &  nation  in  highly  ^tential  area.  Write  marital  status,  present  salary  bracket, 
Pubtaher  ’  “  ®  giving  background,  and  salary  re-  etc.  Write  Fred  W.  Balz,  Manager 


quirements.  Box  1023,  Editor  &  Pub-  General  Advertising,  c/o  Courier  and 

Display  Advertising  -  Press.  Evansville.  Indiana. _ _ 

■  ADVERTISING  manager  for  small  but  GREAT  SPOT  for  producer  with  vital- 

ADVERTISING  SALESMAN.  6-Day  growing  daily.  Must  be  able  to  lay  ity,  integrity,  ambition.  Midwest's 

daily.  Consider  bright  beginner.  Sal-  out,  sell  and  have  IDEAS.  No  floaters,  outstanding  ABC  weeklies,  plus  area 

ary  plus  bonus.  Gazette,  Rocky  Ford,  Prefer  Southerner.  Enterprise.  Bast-  shoppers.  Write  Owner  17205  Lahser, 

Colorado.  rop.  Louisiana.  Detroit  19,  Michigan. 


ary  plus  bonus.  Gazette,  Rocky  Ford 
Colorado. 


Detroit  19,  Michigan. 
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HELP  WANTED 


Editorial 


AMBITIOUS  live-wire  reporter  will 
And  a  good  berth  on  a  small  mid- 
western  daily,  knowledge  of  speed- 
graphic  and  darkroom  necessary.  Good 
pay,  paid  vacation,  life  insurance.  In¬ 
terview  arranged,  state  all  in  reply 
to  Box  802,  Elditor  &  Publisher. _ 

NATIONAL  WEEKLY  Trade  maga¬ 
zine  has  opening  at  Chicago  for  man 
age  25-SO.  Prefer  man  now  living  in 
Metropolitan  area.  This  is  a  very  much 
better  than  average  opportunity  for  a 
man  with  some  experience  who  is 
willing  to  learn  our  held.  Good  salary, 
chance  to  assume  responsibility.  De¬ 
scribe  education,  exi>erience,  military 
status,  salary  requirements.  Box  801, 
Editor  A  Publisher. 

ALL  around  Reirarter  with  experience, 
upstate  New  York  Daily.  Starting  sal¬ 
ary  $65.00  with  progressive  increases. 
Address  Box  908,  Blditor  A  Publisher. 
GENERAL  Assignment  Rei>orter  for 
good  small  daily.  Five  afternoons  and 
Sunday  morning.  Modern  pleasant 
working  conditions.  W.  J.  Missett, 
Suffolk  News  Herald,  Suffolk,  Va. 

IP  YOU  WANT  A  PLANE  ticket  to 
delightful  Nassau  and  can  do  a  jr' 
as  managing  editor  on  an  old  and 
growing  small  (6,000)  morning  tab- 
ioid,  rush  fuli  details,  including  sal¬ 
ary  (no  income  tax)  to  Frank  B. 
Hutchinson,  General  Manager,  Guar- 
dlan,  Nassau,  Bahamas. 

MANAGING  EDITOR 

Midwest  six-day  paper  needs  exper¬ 
ienced  under  45  newsman  wijo  under¬ 
stands  typography,  can  make  up  a 
paper,  write  heads  and  suiiervise  a  20- 
man  staff.  Must  be  capable  of  provid¬ 
ing  ideas  for  staff,  and  ambitious  to 
become  editor.  Reply  in  confidence  to 

Box  934,  Editor  A  Publisher. _ 

REPORTER  -  PHOTOGRAPHER  with 
feature  writing  experience.  Must  have 
car.  Medium-sized  daily  in  Chart  Area 

6.  Box  918,  Editor  A  Publisher. _ 

TWO  IMMEDIATE  oi)enings  on 
Alaska’s  largest  daily.  One  for  young, 
energetic,  experience  reporter.  Other 
for  desk  man.  Reply  Air  Maii,  Bob 
Atwood,  Anchorage  Times,  Anchorage, 
Alaska. 

YOUNG  newsman,  or  lady,  for  news- 
editor  on  4,000  circulation  weekly  down 
south.  Use  of  camera  desirable.  Very 
pleasant  surroundings,  big  meern 
plant.  Write  Box  901,  Editor  A  Pub- 
iisher.  _ 

OPENING  for  new’s  editor  capable 
moving  into  managing  editor’s  spot 
after  he  proves  his  worth  on  iively. 
progressive  Alaska  afternoon  daily 
t.OOO  circulation.  Prefer  young  25-" 
ambitious  man  who  likes  to  work  hard 
for  good  salary  in  what  is  probB*-’ 
most  interesting  news  town  on  this 
continent.  Teli  all  first  letter.  Write 
(General  Manager,  Daily  News-Miner, 
Fairbanks.  Alaska,  via  airmail. 
EDITORIAL  ASSISTANT:  (feiSIi^ 
copyreading,  editing,  dummying  ex¬ 
perience;  for  Medical  Journals.  PLaza 
8-0265  (New  York  City), 

EDITOR  WANTED  by  April  1  to  take 
charge  of  progressive  weekiy  news¬ 
paper  in  unusually  fine  town  of  4000. 
Average  16  pages  week,  circulation 
8000.  Good  equipment  and  working 
conditions.  Start  at  $80  week  with 
added  benefits.  Opportunity  for  ad¬ 
vancement.  Prefer  younger  man  with 
all-around  news  experience  including 
si>orts.  Give  complete  background,  ex¬ 
perience,  availability  with  first  ietter 
to  Kennett  News  A  Advertiser,  Ken- 

nett  Square.  Pennsylvania. _ 

EXPERIENCED  reporter,  knowledge 
of  farming  problems  helpful.  Operate 
camera?  ESetail  experiences,  refer¬ 
ences  first  letter.  Immediate  oppor- 
tanity._  Sidney,  Ohio,  Daily  News. 

GIRL  REraRTER 

Recent  journalism  graduate  or  girl 
with  a  few  years’  experience  wanted 
for  city  room  of  midwest  afternoon 
daily  with  110,000  circulation.  Con¬ 
genial  staff.  Hospitalization  and  life 
insurance  benefits.  Please  enclose 
clippings.  Write  Personnel  Director. 
The  South  Bend  Tribune,  Sooth  Bend 
26,  Indiana. 


HELP  WANTED 


Editorial 


MANAGING  EDITOR,  assistant,  for 
established  New  York  export  maga¬ 
zine.  Practical  magazine  experience 
and  good  knowledge  of  Spanish  es¬ 
sential.  Write  Box  1019,  c/o  Editor 

A  Publisher. _ 

NEWS  EDITOR  for  top  midwestem 
twin  weekly.  Prefer  young  journalism 
graduate.  Good  starting  salary,  oppor¬ 
tunity  to  advance.  Write  Box  1005, 

Editor  A  Publisher. _ 

NEWS-SPORTS  man  for  large  weekly. 
Chart  Area  2.  Must  be  worker,  have 
car.  be  able  to  use  camera  or  willing 
to  leant.  Good  opportunity.  Write 
fully,  send  samples  and  references, 
stating  salary  expected,  to:  Box  1042, 

Editor  A  Publisher. _ 

REPORTER-REWRITE.  Young  alert 
fluent  writer  for  New  York  News 
Bureau.  State  Education,  experience 
if  any.  Box  1083,  Editor  A  Publisher. 
REPORTER  Wanted  to  work  in  Fair- 
field  County,  Connecticut.  Must  know 
Fairfield  County.  Write  Box  1084, 

Editor  A  Publisher. _ 

REWRITE  MAN 
TEMPORARY 

Fast,  conscientious  rewriteman  New 
York  City  area  only,  for  job  lasting 
remainder  of  year  only.  This  is  news 
copy  production  for  a  promotion  we 
believe  in— cynics  better  skip  it.  A 
man  with  a  neat  turn  of  phrase  wili 
have  an  advantage  here,  so  let  your 
letter  of  application  demonstrate.  We 
think  our  choice  probably  will  have 
work  in  rewrite  battery ;  so  likely  will 
be  man,  but  women  not  barred.  Free¬ 
lancers  also  welcome.  Salary  open. 
Interviews  will  be  held  New  York 
City  during  week  beginning  March  7, 
with  job  starting  immediately.  Give 
background,  references,  salary  desired, 
and  phone  number.  Box  1017,  Editor 

A  Publisher. _ 

SIX-DAY  afternoon  Southern  daily  in 
community  of  forty  thousand  wants  ex¬ 
perienced.  dependable  reporter.  Must 
be  Southerner,  sober,  ambitious,  neat, 
non-draftable.  amiable.  This  is  really 
fine  spot  for  suitable  man.  Send  full 
background  first  letter.  Address  Box 

717,  Editor  A  Publisher. _ 

SOCIETY  EDITOR  for  new  daiiy.  Ex- 
perience  in  makeup  helpful.  Contact 
Ai  Pinsky,  Evening  Press.  Levittown, 

Pennsylvania. _ 

U.S.  FORCES  NEWSPAPER,  located 
in  Tokyo,  Japan,  civilianising  its 
staff,  has  openings  for — 
COPYREADERS,  preferably  single, 
minimum  two  years  experience  on 
large  daily,  annual  salary  $4,620 ; 
REPORTERS,  single,  minimum  three 
years  experience  partially  with  large 
daily.  $4,205; 

LINOTYPE  Operators,  five  years 
newspaper  experience,  $4,206. 
HOUSING,  travel  and  PX  privileges 
provided  on  two  year  contract. 

Airmail  complete  newspaper  and  edu¬ 
cational  background,  present  salary, 
and  personal  data  to  Pacific  Stars  and 
Stripes.  APO  600,  San  Francisco. 

California.  Replies  confidential. _ 

WOMAN  EDITOR,  copy  reading,  do 
women’s  page,  features  for  six-day 
p  .  m  .  coUege-industrial-railhead-farra 
area.  Must  have  car.  One,  two  years 
experience  OK.  Send  details,  includ¬ 
ing  references,  with  salary  desired, 
^itor.  Valley  News,  Lebanon,  N.  H. 

_ Free  Lance _ 

SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3,000  house 
organs  buy  I  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  Information.  Gebbie  Press 
Serv’ices.  19  East  48,  N.  Y.  C.,  N.  Y. 

Mechanical 

COMPOSING  Room  Foreman  for  pro¬ 
gressive  Alabama  P.M.  and  Sunday 
newspaper.  Must  be  a  cost-conscious 
executive  and  have  the  mechanical 
ability  to  do  a  top  job.  Open  shop. 

Box  918,  Editor  A  Publisher. _ 

UNION  nite  machinist  in  16  machine 
plant  permanent  position — sick  and 
accident  policy — 87  hour  week — 6 
paid  holidays  and  other  benefits. 
Write  Box  618,  Editor  A  Publisher. 


HELP  WANTED 

MechatUeal 


MECHANICAL  ENGINEER 

WANTED  to  work  with  Production 
Department  of  large  Metropolitan  news¬ 
paper  in  East.  Must  be  able  to  assist 
in  planning  and  laying  out  of  various 
newspaper  mechanical  departments, 
study  and  suggest  improvements  in  pro¬ 
duction  methods  and  carry  on  a  con¬ 
stant  research  program.  Newspaper 
mechanical  or  similar  experience  de¬ 
sirable  but  not  absolutely  necessary.  A 
good  opportunity  for  a  man  in  the  age 
bracket  of  25  to  85  years.  Please  write 
Box  713,  Editor  A  Publisher,  Times 
*rower.  New  York  86,  New  York. 
WANTED— Pressroom  foreman,  com¬ 
bination  situation  with  stereotyping. 
Six  in  crew.  Goss  three  units.  Circula¬ 
tion  20,000  group.  One  edition,  after¬ 
noon.  ^lor  work.  Hospitalization,  in¬ 
surance,  etc.  Union.  Scale  $2.60.  40 
hours.  5  days.  Write  Pennsylvania 
Newspaper  Publishers’  Association, 
Telegraph  Bldg.,  Harrisburg.  Penna. 


Promotion  Public  Relations 


PUBLIC  RELATIONS 
MANAGER 

New  England  location. 

Require  minimum  10  years 
experience  in  Public  Relations 
and  Newspaper  fields. 

Age  80  to  40. 

Former  Naval  officer  pre¬ 
ferred. 

Send  resume  and  salary  de¬ 
sired. 

Box  1018,  Editor  A  Publisher. 


Syndicate  Salesmen 


A  SALES  CAREER  OPPORTUNITY! 

A  proven  product,  ig  demand  in 
the  newspaper  advertising  field  and 
uniquely  designed  for  todays  require¬ 
ments.  This  we  have  .  .  .  We  need 
...  a  livewire  man  for  our  midwest 
territory  to  cash  in,  on  a  commission 
basis,  on  the  big  potential  there. 
Reliable  car  necessary  for  6  day  a 
week  travel.  High  renewals  assures 
steadily  increasing  income.  In-the- 
fleld  training  provided.  FUTURE? 
DEFINITELY!  ConUct  M.  L.  Tyler. 
10  Altamont  Ct.,  Morristown,  N.  J. 


WRITERS  SERVICES 


Literary  Agents 


WRITERS  1 — Have  you  a  maniucript 
you  would  like  to  place  with  pub¬ 
lishers?  It  so,  suggest  you  call  on  Dan 
Mead,  ORegon  9-1160.  Sales  in  one 
week  included  4  book  contracts!  We 
invite  your  correspondence  and  will 
send  free  literature  by  return  mail. 
Write  Today  I  MEAD  UTERARY 
AGENCY,  419  4th  Ave.,  N.  Y,  16,  N.Y. 


INSTRUCTION 


Classified  Advertising 

UP  YOUR  EARNINGS  ,  .  . 
INCREASE  YOUR  CONFIDENCE  . .. 

BETTER  YOUR  FUTURE  with  the 
Howard  Parish  Classified  Advertising 
Course.  20-week  classified  correspond- 
ence  program  gives  expert  step-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  are  pnt 
into  practice  immediately  for  fast  and 
big  pay-off. 

PROGRESS  rated  through  written 
examinations  on  each  lesson.  Free  per¬ 
sonal  guidance  by  classified  specialista 

JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  witt 
this  program. 

ENROLL  TODAY  I  Full  20-week  course 
(including  personal  guidance)  $60. 
Registration  $12  per  enrollee — balance 
$3  per  enrollee  i)er  week  for  1( 
weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

2900  N.W.  79th  st.,  Miami  47,  Florida. 


SITUATIONS  WANTED 


Administrative 

EXPERIENCE  TOUGHENED  retail 
salesman  (just  now)  28.  exceeding  his 
paper’s  Guild  contract  minimum  by 
25%  offers  a  lifetime  background  (he 
signed  for  successful  newspaper  man¬ 
agement  and  leadership.  Case  hardened 
on  papers  from  3,000  to  quarter-millioa 
circulations  ranging  from  toughest  com¬ 
petitive  situations  to  combination  se¬ 
dately  stirring  the  gravy,  handling 
about  every  type  account  from  major 
department  atore  to  drive-in  moviea 
Handy  with  most  known  tools  of  sell¬ 
ing.  Aggressive,  but  with  the  stead¬ 
fastness  of  temperament  to  "wear 
well" ;  can  develop  your  paper’s  story 
with  drama  and  terse  precision.  } 
years  editorial  sequence  in  top  "J” 
school  combine  with  sufficient  art  train¬ 
ing  to  excel  with  paper-and-ink  ad- 
wise  or  for  presentation  roughs.  Yoor 
reply,  if  detailed,  answered  individual¬ 
ly,  if  you’ll  allow  soma  time.  Box  718, 

Editor  A  Publisher. _ 

PUBLISHER  of  10,000  Daily  Effected 
By  Sale  of  Paper.  Experienced  in  all 
phases.  Box  924,  Editor  A  Publisher. 


NOTICES 


Naturally  that  new  Job  These  Columns 
Help  you  find  means  a  change  of  Ad¬ 
dress.  Notify  us  immediately  in  chang¬ 
ing  your  subscription  address  as  it 
takes  two  weeks. 

Include  OLD  as  well  as  NEW  address. 
Editor  A  Publisher  Circulation  Dept 
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SITUATIONS  WANTED 


AdminUtrathe 


PUBLISHERS  REPRESENTATIVE 
Widely  experienced.  New  York  connec¬ 
tions.  but  prefers  job  in  Chart  Area 
4,  5  or  9.  Box  925,  Editor  &  Pub- 

lisher. _ 

EXECUTIVE  AIDE.  Editor  (Weekly 
chain,  small  daily,  trade  magazines). 


SITUATIONS  WANTED 


_ Duplay  Advertising 


ALERT,  AGGRESSIVE  Advertising  Di¬ 
rector  of  early  forties  with  a  quarter 
century  of  solid  experience  desires  con¬ 
nection  in  Chart  Area  2.  Can  write, 
layout,  sell  and  direct.  Young  enough 
to  do  a  top-flight  job.  Available  im¬ 
mediately.  Address  Box  936,  Editor  & 
Publisher. 


SITUATIONS  WANTED 


EXPENSIVE  BUT 


SITUATIONS  WANTED 


NEWSMAN,  34,  experienced  both  met¬ 
ropolitan  and  rural  coverage,  seeks  to 


REPORTING,  desk  or  column  on  branch  out  as  managing  editor  of  good, 
magazine  or  daily  by  top-flight  cor-  small  daily  that  wanU  to  be  better  and 
respondent  just  back  from  India.  Eur-  has  sense  of  responsibility  to  common- 
ope.  Three  years  abroad  as  network  ify-  Strictly  top-calibre;  knows  layout, 
broadcaster,  wire  service  bureau  chief,  make-up,  news  operation  top  to  bottom, 
reporter,  Mve  years  domestic  exper-  Personable,  speaks  well,  writes  and 
ience.  Age  29.  B.S..  M.A.  World  War  edits  tops.  Promotionally  minded.  Seeks 


II  Vet.  Box  931.  Editor  &  Publisher. 


GIRL  REPORTER,  single,  recent  J- 


very  best  of  conditions  and  will  bring 
superior  talent  and  vitality  to  job. 
Box  1039,  Editor  &  Publisher. 


Grad,  over  one  year’s  experience  on  REPORTER-PHOTOGRAPHER  26.  4 
daily,  seeks  change  to  publication  in  year  USAF  reporting-editing  experi- 


East.  Box  927,  Editor  &  Publisher. 


ence.  Some  New  York  news  service 
experience.  Can  handle  all  types  of 
outside  and  inside  assignments.  Seeks 
reporting  job  in  New  York  City  area. 
Salary  Open — Box  1010,  Editor  &  Pub¬ 
lisher. 


RESTLESS  yet  responsible  writing  I  SPECIAL  assignment  reporter  desk 


newspaperwoman.  88,  personable,  col-  man.  on  metropolitan  paper.  7  years 
lege  and  law  school  background.  10  experience.  Seek  »imUar  job,  news- 
years  top  experience  general  news  cov-  P***®*’ 

erage.  Now  employed  by  national  syn-  8.  4.  Box  1007,  Editor  A  Publisher. 
dicate.  Seeks  a  job  with  more  activity-  SPORTSWRITER.  ambitious,  25,  vet, 
less  sitting.  New  York  area.  Box  916,  car.  5  years  experience,  seeks  sports 
Bklitor  &  Publisher.  work.  Box  1011.  Editor  &  Publisher. 


STYMIED  in  present  jiosition  as 
ADVERTISING  MANAGER  of  large 
specialised  retail  chain.  Relocate  any¬ 
where.  Young  (27),  Family.  Seeking 
permanent  connection  where  ability 
and  experience  can  be  fully  utilized. 
Box  1014,  Editor  &  Publisher. 


Circulation 


AGE  38,  married.  Subhead  on  metro¬ 
politan  daily.  Record  aggressive  and 
clean.  Want  good  agency  with  good 
metropolitan  paper.  Box  1041,  Editor 
k  Publisher. 


CIRCULATION  MANAGER  85,  6 

years  experience  A.B.C.  and  Little 
Merchant.  Proven  circulation  and 
revenue  builder.  Write  or  call  Veron 
L.  Strong,  The  Examiner  Co.,  Bartles¬ 
ville,  Oklahoma. 


CIRCULATION  MANAGER  —  young, 
aggressive,  creative;  with  heavy  ABC 
periodical  background.  Now  with  na¬ 
tional  publisher;  seeking  position  in 
New  York  area.  Box  1009,  Editor  & 
Publisher. 


CIRCULATION  Man,  age  82,  mar¬ 
ried,  1  child.  Wants  opportunity  to 
show  what  terrific  increases  can  ^ 
made  through  new  promotion  ideas. 
8  years  experience  on  large  midwest 
home  delivery  newspaper  dealing  with 
retail,  wholesale  and  distribution  prob¬ 
lems.  Good  references  both  business 
and  personal.  Write  Box  1006,  Editor 
k  Publisher. 


Claitified  Advertising 


CLASSIFIED  MANAGER  —  Sound 
knowledge  of  what  it  takes  to  build  a 
profit  making  want  ad  section.  Backed 
by  experience  and  consistent  gains. 
Any  size  operation.  Seeks  better  op¬ 
portunity.  Age  49,  perfect  health.  Will 
relocate  anywhere.  Write  Box  1026, 
Editor  &  Publisher. 


Display  Advertising 


ADVERTISING  grad  with  B.A.  back¬ 
ground.  Have  traveled  extensively  ;  24  ; 
car ;  draft  exempt ;  married.  Would 
like  beginning  job  in  newspaper  ad¬ 
vertising.  Will  relocate  anywhere.  Box 
805,  Editor  &  Publisher. 


ADVER'nSING  MANAGER  interested 
connection  with  better  publication  fu¬ 
ture.  Prefers  job  in  far  South  or 
Southwest.  Experienced  ten  to  150,000. 
Box  923,  Editor  &  Publisher. 


AGENCY  AD  MAN  with  good  back- 
^und  in  publications,  retailing  would 
Ue  ad  manager’s  position  on  daily  in 
city  35,000  to  60,000  population.  Am 
now  employed ;  will  be  available  after 
April  1.  Please  write  Box  928,  Elditor 
k  Publisher. 

DISPLAY  SALESMAN,  chart  area  9- 
10-11-12,  Specialist  in  layout,  copy, 
■ervice.  Age  46,  married,  stable,  solwr, 
permanent.  Best  references.  Available 
immediately.  R.  E.  Bausman,  1370 
Wall  Ave.,  San  Bernardino,  Calif. 


DESKMAN,  reporter  photographer,  8 
years  experience.  Now  state  editor 
metropolitan  daily.  Seeking  newspaper, 
public  relations  post.  Box  740,  Editor 
&  Publisher. 


MANAGING  EDI’TOR’S  CHAIR  sought 
by  absolutely  top  notch  3(b-year-old 
newsman  now  working  comparable  job 
at  $157.  Best  reference  from  present 
boss.  Box  720,  Editor  &  Publisher. 


REPORTER,  Photographer,  rim  man 
with  proven  executive  ability,  32,  mar¬ 
ried,  stymied  on  afternoon  daily.  Seeks 
opportunity  reporting  or  desk  in  South¬ 
west.  $100  week  minimum.  Box  709, 
Elditor  &  Publisher. 


EDITOR-CAR’TOONIST  —  83,  College, 
15  years  in  news  field  (12  years  news¬ 
reel,  8  years  newspaper).  Strong  news 
handling,  features,  picture  approach. 
Five  years  free  lance  cartoonist  Na¬ 
tional  magazines.  B.  Swart,  Box  1162, 
Woodhaven,  N.  Y. 


COPY  EDI’TOR  20  years,  mostly  on 
large  newspapers.  Midwest  and  East. 
Harvard  grad,  married,  children  in 
junior  high,  ^x  80S,  Editor  4k  Pub¬ 
lisher. 


LOS  ANGELES  CORRESPONDENT: 
Significant  stories  and  pictures  of  this 
new  civilization  and  its  influence  in 
thq  iives  of  your  readers.  Box  806, 
Elditor  A  Publisher. 


SPOR’TS  EDI’TOR,  daily  6  years,  seeks 
change.  Versed  in  wire,  photo,  feature 
and  some  art  work.  B.A.29,  Vet.  Box 
831,  Editor  A  Publisher. 


SPOR’TS  WRI’TER  —  41,4  years  editor, 
10  years  experience.  B.S.  Handle  copy, 
makeup,  photography.  Now  working. 
Would  consider  public  relations,  pub¬ 
licity,  magazine  work.  Box  888,  Editor 
A  Publisher. 


VETERAN.  Three  years  experience  on 
medium  daily  as  general  reporter. 
Some  desk  work.  College  degree.  SDX 
member.  Not  afraid  of  resijonsibility. 
Good  newsman  looking  for  permanent, 
promising  position.  Prefer  Chart  Area 
6  but  will  consider  other  offers.  Box 
810,  Editor  A  Publisher. 


WANT  EXPERIENCE,  magazine, 
news,  much  writing,  college.  Marines. 
Box  808,  Editor  A  Publisher. 


COPY  EDITOR — 10  years  well-rounded 
experience.  Chart  Area  1  or  2.  Bo^ 
929,  Editor  A  Publisher, 


DESIRE  newspaper  reporter  job  or 
writing  position  with  company.  Educa¬ 
tion  in  journalism  and  science — (chem¬ 
istry,  mathematics,  physics,  biology), 
with  both  A.B.  and  B.S.  degrees. — 
Navy-vet,  27.  Prefer  f^art  Aren 
but  may  relocate.  Write  Box  922,  Edi¬ 
tor  A  Publisher. 


EDITORIAL  PAGE  Director — Long  ex¬ 
perience  in  editorial  writing  and  edi¬ 
torial  page  layout.  Family  man  under 
40.  Box  904.  Editor  A  Publisher. 


REPOR’TER,  24,  three  years  exper¬ 
ience.  Know  layout,  headlining,  copy¬ 
reading,  picture  cropping.  Specialty  is 
sports.  Aggressive  and  ambitious,  seek 
position  in  New  Jersey-New  York  area. 
Army-vet,  married,  college  grad  BA. 
Write  To:  Lew  Azaroff,  53  Berwyn 
Street,  Orange,  New  Jersey. 


less  sitting.  New  York  area.  Box  915, 
Bklitor  A  Publisher. 


WOMAN,  experienced  all  beats  and 
desk,  for  medium  daily  anywhere.  Box  I  Mechanical 

1046,  Editor  A  Publisher. 


ABSOLUTE  topnotch  sports  editor,  PHO’TOENGRAVER  Equipped  by  ex- 
wide  experience,  crack  columnist  and  perience,  education,  temperament,  to 
makeup  supervision.  Family  man,  age  get  up  new  shop.  Employed.  Non- 
84,  desires  good  spot  and  will  produce,  union.  Pennsylvania  or  bordering 
Box  1040,  Editor  A  Publisher.  states.  Ago  38.  Box  804,  Editor  A  Pub- 


Box  1040,  Editor  A  Publisher. _  states.  Ago  38.  Box  804,  Editor  A  Pub- 

AMBITIOUS,  capable  girl  22,  englisb  I  Usher, 
degree,  now  assistant  editor  house  or¬ 
gan  seeks  position  leading  to  future  on 
newspaper  or  magazine.  Box  1082, 

Editor  A  Publisher. 


CALLING  VERMONT  — Is  there  a  1  1  11-  /  m  1 1-.  v  .  .v.,.  v 

Green  Mountain  State  daily  that  needs  K 4  A  M  AfTXCkjf  PMT 

a  versatile,  responsible  newsman  ex-  MANAtytMtlNl 

perienced  in  writing  copy  and/or  edit-  _ 

ing  it?  Vet,  AB,  28,  married.  Box  PRODUCTI9N  MANAGER  —  ’Thor- 


DIRECTED  TO 
THE  AHENTION  OF 
TOP  MANAGEMENT 


1016.  Editor  A  Publisher. 


onghly  qualified  and  experience  with 
proven  background  of  accomplishment 
in  t)ie  Metropolitan  field.  Seeking  geO' 


BASEBALL  FEVER  III  in  tlie  Metropolitan  field.  Seeking  ge<v 

SPORTSWRITER.  26.  vet.  BA.  seeks  “a 

return  to  daily  field.  Two  years  sports  ^  ^  * 

editor  26,000  daily.  Covered  sandlot  to  _ 

Major  League  baseball.  By-lined  Sport-  ELECTRICAL  Engineer  seeks  posiUon 
ing  News.  Top-rated  columns,  makeup,  in  new  field  of  newspaper  operational 


Box  1043,  Editor  A  Publisher. 


engineering.  4  years  industrial  develop- 


CHILD-CARE  WRITER— Do  articles,  ment  experience.  Prefer  Chart  Area 
column,  act  as  consultant — Box  1086,  $•  Box  1021,  Editor  A  Publisher. 

Editor  A  Publisher. -  - 

EDITORIAL  DEPARTMENT  Execu-  Photography 

tive,  80,  looking  for  post  on  newspaper 

which  offers  advancement  and  future.  PHOTOGRAPHER — 2  years  metropoli- 
Now  key  editor  for  bright  Chart  Area  tan  experience  in  sports,  feature,  spot. 
2  newspaper.  Experienced  in  all  phases  Operate  Fairchild.  Young  married,  am¬ 


bitious.  Have  camera — will  travel.  Box 
1013,  Editor  A  Publisher. 


Promotion  Public  Relations 


of  editorial  department.  Ideal  for  train¬ 
ing  as  publisher’s  assistant.  Now  mak¬ 
ing  over  $150  per  week.  Write  Box 
1085,  Editor  A  Publisher. 


NEMT  ENGLAND  EDITORS  ottdt  ir*  A-mriMU  nTturf'TDTt 

Woman  6  years  Arts  critic.  Social  Edi-  move  V^m  b^f  Can¬ 
tor.  general  features.  What  have  you?  than  Lla^^^ 

Box  1022,  Editor  A  Publisher.  ?‘f^ro™ceT  X  Mito“  A  ’ 

EX-SPORTS  EDITOR,  now  at  desk  lisher. 

job  on  small  paper,  wants  return  to  - - — - 

sports.  Capable  of  sports  editor  on  PUBLIC  RELA'TIONS  —  Well  edo- 
paper  up  to  40,000  or  sports  writer  on  cated  young  family  man  with  II 
larger  paper.  Ohio  or  nearby  preferred,  years  experience  executing  all  phases 
Age  28.  Box  1025,  Editor  A  Publisher,  of  mass  communications:  editing  ud 

r'AC'p  wnmrTXT/- — - H - 7"  writing  company  publications,  instito- 

FAST-WORKING  eager  reporter  U  ti^nal  and  ^ant-town  publicity,  and 
available  now.  Prefer  far  west  or  .avertislng  copy.  Box  817,  Editor  A 
southwest.  Previous  work  on  midwest  p.,KiUh«,, 

dailies.  Know  camera,  Fairchild,  radio,  - - - - - - 

TV.  Vet.  28,  single,  J-grad,  car.  Can  EDI’TOR-WRITER-PHOTOGRAPHER, 
Work.  Box  1016.  Editor  A  Publisher.  17th  year  national  weekly,  seeks  house 


FORMER  Wire  Service  radio  news 


publication,  other  public  relations  com¬ 
munications,  as  worker-executive,  ver- 


Georgia  area. 
Publisher. 


Box  1088,  Editor  A 


MISS  EFFICIENCY.  24.  seeks  opportu- 


J-GRAD,  one  year  experience,  wants  Public  relaUons,  advertising,  pub- 

desk  work  or  sports  reporting  on  east  bshing.  EduoriaL  production,  ^®®u- 
coast  or  south.  Start  immediately.  J.  D.  tj''®  «I»erf®“«*- 

TuUier.  Box  212.  Raceland.  Louisiana.  Box  902,  Editor  A  Publisher. 


MANAGING  EDITOR  of  well-known 


—  YOUNG  AND  AMBITIOUS  — 


daily  in  80,000  class  seeks  larger  field;  Now  employed  in  top  spot  New  York 
15  years  previous  good  experience  on  television  news  operation.  Anxious  to 
famous  paper ;  48 ;  health,  habits  ex-  put  know-how  to  work  for  industrial 
ccUent.  Box  1012,  Editor  A  Publisher,  or  commercial  firm  or  agency.  Mar- 
OHIOAN,  27,  seven  years  experience  r*®<*v *}>1  reloc«te-  Box  930,  Edi- 

all  phases  of  newsroom,  now  editor  of  tor  A  Publisher, _ 

semi-weekly,  wants  return  to  reporting  NEWSMAN — 5  years  experience  — 
or  desk  job  with  medium-to-large  daily,  wants  job  with  firm  or  college.  Inter¬ 
family  man,  location  with  future  need-  ested?  Send  for  resume.  Box  1029, 


ed.  Box  1024,  Editor  A  Publisher. 


Editor  A  Publisher. 
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Shop  Talk  at  Thirty 


By  Bobort  L.  BroMn 

U.  S.  newsprint  consumption 
increased  5.6%  in  January  over 
the  same  month  of  1954.  Busi¬ 
ness  appears  to  be  booming, 
both  in  circulation  and  advei-- 
tising,  and  if  this  rate  of  in¬ 
creased  consumption  should  be 
maintained  throughout  the  year 
U.  S.  newspapers  are  going  to 
be  in  the  soup — there  will  be 
an  actual  shortage  of  news¬ 
print. 

Even  if  the  rate  of  increase 
is  only  half  of  the  January  fig¬ 
ure  there  will  be  a  mighty  tight 
balance  between  supply  and  de¬ 
mand  in  this  country. 

During  1954  there  was  only 
a  .3%  increase  in  consumption, 
according  to  ANPA  figures, 
which  amounted  to  about  20,000 
tons.  The  slight  inci-ease  was 
due  to  higher  circulation  be¬ 
cause  advertising  linage  was 
off  about  1.1%,  according  to 
Media  Records.  January  linage 
was  up  7.3%  and  circulations 
show  indications  of  continuing 
upward.  Whether  this  will  con¬ 
tinue  during  the  year  is  any¬ 
body’s  guess,  but  two  factors 
are  significant:  Practically  all 
the  economists  forecast  a  good 
business  year;  and  newspapers 
have  become  more  aggressive 
and  more  successful  in  their 
competitive  selling. 

While  the  U.  S.  was  using 
only  about  20,000  more  tons  in 
’54  than  in  '53,  U.  S.  and  Can¬ 
adian  newsprint  production  in¬ 
creased  enormously.  Canadian 
production  was  up  269,911  tons 
or  4.6%,  and  U.  S.  production 
increased  127,174  tons,  o  r 
11.7%.  That’s  an  increase  of 
390,085  tons,  or  5.7%.  Where 
did  all  this  tonnage  go? 

Most  of  it  went  to  other 
countries  where  the  demand  has 
been  increasing  just  as  it  has 
in  the  U.  S. 

ic  )ic  ^ 

According  to  the  compilation 
of  “newsprint  statistics  for 
1954’’  just  released  by  ANPA, 
total  North  American  news¬ 
print  capacity  w'as  7,199,917 
tons.  In  1955  this  is  expected 
to  be  increased  to  7,473,489 
tons.  This  will  be  a  3.8%  in¬ 
crease.  The  U.  S.  will  provide 
129,000  tons  of  the  inci’eased 
capacity  and  Canada  144,572 
tons.  These  are  capacity  figures 
and  not  production  figures,  for 
while  U.  S.  mills  in  ’54  did  not 
produce  up  to  total  capacity 
Canadian  mills  produced  over 
rated  capacity.  In  the  aggre¬ 
gate,  North  American  produc¬ 


tion  about  equalled  I’ated  capac¬ 
ity. 

But  let’s  assume  the  figures 
are  relative  and  that  North 
America  might  produce  273,572 
more  tons  of  newsprint  in  1955 
than  it  did  in  1954.  If  the 
January  rate  of  increased  U.  S. 
consumption  i  s  maintained 
(5.6%)  we  will  need  342,818 
more  tons  of  paper  to  take  care 
of  the  demand.  If  the  rate  of 
increase  is  only  half  of  that 
w'e  will  need  in  this  country 
171,409  tons  more  of  supply. 

So,  anticipating  a  higher  rate 
of  consumption  in  the  U.  S. 
this  year  about  2%%  higher 
than  last  year,  this  country 
will  eat  up  practically  all  of 
the  anticipated  increased  pro¬ 
duction  leaving  very  little  for 
foreign  markets  which  are  de¬ 
manding  more  and  more. 

What  about  a  supply  from 
Scandinavia?  The  figures  are 
discouraging.  In  1954  the  U.  S. 
received  only  128,224  tons  from 
abroad  which  was  the  smallest 
volume  since  1947,  two  years 
after  the  war,  and  about  equal 
to  the  tonnage  received  in  that 
year.  Finland  remains  practic¬ 
ally  our  only  source  of  supply 
from  abroad,  the  Swedish  and 
Norwegian  supply  gradually 
being  diverted  to  other  markets. 

Compare  this  import  figure 
with  the  140,000  tons  exported 
to  other  markets  during  1954 
by  our  own  U.  S.  mills.  If  the 
demand  grows  sevei’e  here  dur¬ 
ing  the  year,  we  cannot  antici¬ 
pate  or  expect  that  U.  S.  mills 
will  discontinue  supplying  other 
countries — 66,889  tons  to  South 
America,  for  instance. 

*  «  * 

Looking  at  the  world  supply, 
figures  supplied  by  the’  News¬ 
print  Association  of  Canada, 
we  note  that  it  is  increasing  at 
home  and  abroad  at  about  the 
same  rate.  North  America  pro¬ 
duced  about  61%  of  the  world 
supply  in  1954 — 7,195,363  out 
of  the  total  11,778,086  tons — 
and  accounted  for  63%  of  the 
increased  tonnage  for  the  year. 
The  world  supply  increased 
612,340  tons,  according  to  the 
Canadian’s  figures,  and  North 
America  produced  390,085  of 
the  tons  while  the  rest  of  the 
world  produced  222,255  of  the 
increased  tonnage. 

Other  newsprint-producing 
countries  of  the  world,  while 
increasing  their  capacity,  do 
not  make  enough  to  support 
(Continued  on  page  55) 


EDITOR  &  PUBLISHER  CALENDAR 

March  6-8 — SNPA  Mechanical  Conference  (Western  Division), 
Hotel  Adolphus,  Dallas.  Tex. 

March  13-15— Central  States  Circulation  Managers  Association, 
Spring  meeting,  LaSalle  Hotel,  Chicago. 

March  14-25^ — American  Press  Institute,  managing  editors  and 
news  editors  seminar,  Columbia  University,  New  York  City. 

March  16-19 — Association  of  National  Advertisers.  Spring  meet¬ 
ing,  The  Homestead,  Hot  Springs,  Va. 

March  17-19  — Mid-Atlantic  Newspaper  Mechanical  Conference. 
Ambassador  Hotel,  Atlantic  City,  N.  J. 

March  19 — White  House  News  Photographers  Association,  annuel 
dinner,  Statler  Hotel,  Washington,  D.  C. 

March  19 — Idaho  Allied  Dailies,  Inc.,  Publishers’  meeting.  Hotel 
Boise,  Boise,  Idaho. 

March  19-20 — Virginia  Press  Association,  Editorial  Writers  Sem¬ 
inar,  Washington  and  Lee  University,  Lexington,  Va. 

March  19-21 — Midwest  Circulation  Managers'  Association,  annua! 
convention,  Muehlebach  Hotel,  Kansas  City,  Mo. 

March  22-25— Press  Photography  Short  Course,  14th  annual,  Kent 
State  University,  Kent,  Ohio. 

March  24-26 — Newspaper  Personnel  Relations  Association,  an¬ 
nual  conference.  Brown  Hotel,  Louisville,  Ky. 

March  25-26— Louisiana  Press  Association,  75th  annual  conven¬ 
tion,  Alexandria,  La. 

March  25-26— South  Dakota  Press  Association,  Alonzo  Ward 
Hotel,  Aberdeen. 

March  25-27 — Inter-American  Press  Association,  semi-annual  board 
of  directors  meeting,  Antigua,  Guatemala. 

March  26-27 — Indiana  Associated  Press.  Spring  meeting,  Spencer 
Hotel,  Marion,  Ind. 

April  2 — Press  Photographers'  Short  Course.  School  of  Journalism, 
University  of  Kansas,  Lawrence. 

April  2-3 — Florida  Women's  Press  Club,  Spring  meeting,  Mt. 
Dora,  Fla. 

April  11-15  — American  Press  Institute,  newspaper  promotion  sem¬ 
inar,  Columbia  University,  New  York. 

April  14-  16— Press  Photography  Short  Course,  University  of  North 
Carolina,  Chapel  Hill. 

April  14-  16— North  Dakota  Press  Association,  annual  conventic'- 
Dickinson,  N.  D.v 

April  14-16— Iowa  Press  Association,  annual  meeting. 

April  15 — Kansas  Press  Association,  fourth  district  editors  meeting. 
Junction  City,  Kans. 

April  15-16 — Panhandle  Press  Association,  46th  annual  convention, 
Herring  Hotel,  Amarillo,  Texas. 

April  15-16— Georgia  Advertising  Executives  Association,  Spring 
meeting.  Hotel  De  Soto,  Savannah,  Ga. 

April  16 — Indiana  Republican  Editorial  Association,  Claypool 
Hotel,  Indianapolis,  Ind. 

April  17-19  — Institute  of  Newspaper  Controllers  and  Finance  Of¬ 
ficers,  national  spring  conference.  Sheraton-GIbson  Hotel.  Cincin¬ 
nati,  O. 

April  17-19  — Northern  States  Circulation  Managers’  Association, 
Spring  meeting,  Nicollet  Hotel,  Minneapolis,  Minn. 

April  17-19  — Ohio  Circulation  Managers  Association,  spring  meet¬ 
ing,  Commodore  Perry  Hotel,  Toledo,  Ohio. 

April  19  — Overseas  Press  Club  of  America,  awards  dinner,  Wal¬ 
dorf-Astoria  Hotel,  New  York  City. 

April  21-22 — Canadian  Daily  Newspaper  Publishers  Association, 
annual  meeting.  Royal  York  Hotel.  Toronto,  Canada. 

April  21-23  — American  Society  of  Newspaper  Editors,  annual 
meeting.  Hotel  Statler,  Washington,  D.  C. 


DLlfll  KlinDfB 

A/e^otiatat 

FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 

• 

1701  K  Street,  N.  W.,  Washington,  D.C> 
Lincoln  Building  . . .  New  York,  N.  Y. 
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In  composing  rooms  it's  the  Linotype  COMET! 


The  Linotype  Comet  can  cast  slugs  faster  than  any  person  or 
mechanical  device  can  operate  its  keyboard.  A  Comet 
“cruises”  without  strain  even  under  top  operating  demands! 


The  Comet  is  unmatched  for  simplicity  of  design  that  pro¬ 
vides  more  accessibility  and  reduces  maintenance  time. 
The  keyboard  and  front  swing  open,  and  the  keyrod 
frame  lifts  out  as  a  unit.  These  exclusive  Linotype 
features  open  the  machine  from  front  to  back 
and  make  assemblies  quickly  available  for  inspection. 


Keyboard 
Swings  Open 


This  speed  and  ease  of  maintenance  are  important  economy 
factors  under  today’s  fast-paced  working  conditions. 


No  wonder  the  Comet— the  fastest-setting  straight  matter 
machine  in  the  world— is  also  the  fastest-selling. 


Hydraquadders  are 
"maintenance-free" 

“We  purchased  seven  of  these  quad- 
ders,”  states  Willmott  Lewis,  Jr., 
Production  Manager  of  the  Evening 
Star  and  The  Sunday  Star,  Washing¬ 
ton,  D.  C.  “They  have  been  in  opera¬ 
tion  now'  for  5V^  months,  and  have 
given  us  very  satisfactory  service. 
We  found  them  easy  to  install,  very 
easy  to  operate,  and,  so  far,  main¬ 
tenance-free.” 

See  how  Linotype’s  new  Hydra- 
quadder  can  cut  your  costs. 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.  Y. 


(-  LINOTYPE 


Aganciai:  Atlanta,  Boston,  Chicago,  Cleveland,  Dallas,  Los  Angeles,  New  York,  San  Francisco.  In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontario 


LEADERSHIP  THROUGH  RESEARCH 


Printed  in  U.  S.  A. 


Set  iM  Linotype  FairHeltt  Medium  and  Spartan  families 


5pac^  Men  1 

Climb  aboard 
this  rocket  1 


The  charts  below  will  tell  you  all  you  need 
to  know  about  the  zooming  Cincinnati  POST. 

Way  out  front  and  still  pointed  skyward,  the 
circulation  of  the  POST  .  .  .  and  the  advertising 
lineage  .  .  .  have  outstripped  all  evening  com¬ 
petition. 

If  you  want  to  reach  new  heights  in  sales  . . . 
new  and  more  prosperous  areas  of  Cincinnati 
.  .  .  there’s  one  way  to  go  .  .  .  with  the  POST. 
Get  aboard  now!  Your  Cincinnati  POST  man 
will  give  you  all  the  details. 


TOTAL  CIRCULATION 


TOTAL  ADVERTISING 


1940 


I  I  I — n — I  1954  1940 


151,220 


I  I  I  I  I  I  I  I  I  I  I  1  I  1954 

15,062,455 

Lint« 


10,076,450 

Lin«« 


8,073,S 

Lines  •- 


Source;  Audit  Bureau  of  Circulations 


Source;  Official  Media  Records 


Cincinnati’s  largest  evening  paper 


The  Cincinnati 


ROBERT  K.  CHANDLER 

Manager,  General  Advertising 


NEW  YORK.Wor/d  Teregroin  t  The  Sun 

CLEVELAND . Press 

PinSBURGH . Press 

SAN  FRANCISCO . News 

INDIANAPOLIS . Times 


COLUMBUS . Citiren 

CINCINNATI . Post 

KENTUCKY . Post 

Covington  edition,  Cincinnati  Post 
KNOXVILLE . News  Sentinel 


DENVER  .  .  .  Rocky  Mountain  News 

BIRMINGHAM . Post  Herald 

MEMPHIS . Press-Scimitor 

MEMPHIS  ....  Commercial  Appeal 
WASHINGTON . News 


EVANSVILLE .  Press 

HOUSTON . Press 

FORT  WORTH . Press 

ALBUQUERQUE . Tribune 

EL  PASO . Herald  Petl 


General  Advertitine  Department,  330  Park  Avenue,  New  York  City 


Chicago  San  Francicco  Detroit  Cincinnati  Philadelphia  DoHot 


-I 


